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Chicago*s  Greatest 
Automobile  Market 


New  cars  for  Old;  old  cars  for  low  prices;  large  cars,  small  cars, 
touring  cars,  runabouts — a  procession  of  endless  extent  and 
variety.  Every  kind  of  car,  at  all  prices,  for  sale  or  trade.  Rolls- 
Royces  to  Flivvers — “a  continuous  automobile  show  always  offer¬ 
ing  something  new  and  attractive  to  lit  every  purse,  meet  every 
need. 


Every  day  in  the  advertising  columns  of  The  Chicago  Daily  News 
you  will  find  this  amazing  market.  Dealers  in  automobiles  and 
automobile  accessories  find  it  to  their  advantage  to  offer  here  to  an 
interested  clientele  the  best  they  have. 


With  its  401,698  yearly  daily — average  circulation  —  1,200,000 
readers  daily — concentrated  94  per  cent  in  Chicago  and  its 
suburbs.  The  Daily  News  reaches  and  influences  the  buying  of  the 
vast  majority  of  worth-while  families  in  this,  one  of  the  richest 
and  most  compact  markets  of  the  world. 


Buyers  and  sellers  alike  consult  its  pages  for  advertising  informa¬ 
tion  as  they  do  for  reliable,  comprehensive  and  up-to-the-minute 
news  of  interest  to  motorists.  It  is  Chicago’s  outstanding  direc¬ 
tory  and  guide  in  all  matters  pertaining  to  automobiling  and  the 
automobile  industry. 


That  it  is  so  recognized  by  leaders  in  the  automotive  industries  is 
proved  by  the  fact  that  more  automobile  advertising  is  printed  in 
The  Daily  News  than  in  any  other  Chicago  daily  newspaper. 
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[Copyright,  1922,  by  The  Editor  &  Publisher  Company,  James  Wright  Brown,  president  and  editor.] 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


Editor  &  Publisher  for  December  30,  1922 


THE  ONE  WRITER  EVERY  WOMAN  READS 

DOROTHY  DIX 

Will  hereafter  write  exclusively  for  Ledger  Syndicate 

THE  “DOROTHY  DIX  TALKS” 

Release  Under  This  New  Arrangement  Begins  January  15th 
the  last  quarter  century  I  have 
-T  laughed  and  cried  and  sympathized 
with  and  jollied  and  lambasted  and  ad¬ 
vised  millions  upon  millions  of  my  sis¬ 
ters,  with  whom  I  have  had  heart-to-heart 
talks  through  the  papers  the  world  over. 

i(;T  HAVE  been  the  confidante  of  / 

A  women  who  keep  brothels  and  girls  | 
in  them.  I  have  sat  in  prison  cells  and 
listened  to  the  heart  stories  of  murder¬ 
esses  and  have  sat  in  luxurious  drawing 
rooms  while  the  guest  of  millionaires’  |1 
wives.  I  have  seen  women  in  their  mo-  u 
ments  of  triumph  and  in  their  hours  of 
despair;  and  there  is  no  joy  or  sorrow  that 
can  tear  at  the  human  heart  that  I  do  not 


know.  All  of  this  lias  given  me  a  knowl¬ 


edge  and  an  understanding  of  human 
nature  that  no  young  girl  or  woman  who 
has  led  just  a  home  life  could  have. 

''My  desk  has  become  a  confessional  at  which  men  and  women  open  their  hearts 
and  tell  me  the  secrets  they  would  not  tell  their  nearest  and  dearest/'— Dorothy  Dix 


have  been  using  Dorothy  Dix’s  talks  to  women  for  a  score  of 
”  years,  and  like  them  better  each  year.  No  writer  has  a  greater 
appeal  to  women  of  all  ages.” — C.  W.  DANZIGER,  PITTSBURGH 
CHRONICLE-TELEGRAPH. 

^^TlOROTHY  DIX  is  a  great  newspaper  feature.  Her  talks  interest 
^  young  and  old,  men  and  women.  Neither  a  cynic  nor  a  prude,  her 
common  sense  appeals  to  common-sense  people  who  constitute  the  vast 
majority  of  the  newspaper-reading  public.” — JOHN  PASCHALL, 
ATLANTA  JOURNAL. 

^^VOU  can  always  depend  upon  DOROTHY  DIX  for  a  punch.  She 
stands  out  above  other  women  syndicate  editorial  writers  like  the 
moon  above  the  stars.”— WALTER  M.  HARRISON,  OKLAHOMA  CITY 
TIMES. 

ORE  humanly  interesting  to  and  consistently  read  by  both  men 
and  women  than  any  feature  I  have  yet  seen.” — L.  K.  NICHOL¬ 
SON,  NEW  ORLEANS  TIMESPICAYUNE. 

^^'T'HE  finest  feature  of  the  kind  in  existence.  The  most  popular 
feature  in  our  newspaper.” — THE  GREENVILLE  (S.  C.)  NEWS. 

^^TTAS  established  an  intimate  relationship  with  a  large  proportion 
of  our  -readers.  Not  only  entertains  but  wields  a  powerful 
influence  for  good.” — ^J.  S.  CRATE,  OTTAWA  JOURNAL. 


i&rpHE  most  popular  feature  which  we  run  in  our  women's  pages. 

They  present  common-sense  views  on  subjects  of  interest  to 
women,  in  a  manner  unapproarhed  by  any  other  writer.” — BURFORD 
HOOKE,  REGINA  (SASKATCHEWAN)  LEADER. 

^^l^OROTHY  DIX  has  a  most  original  and  modem  way  of  not  only 
creeping  into  the  confidence  of  her  women  readers,  but  of  enter¬ 
taining  and  enlightening  her  men  newspaper  followers.  Her  marvelous 
flowing  style  of  writing  and  her  ability  to  recognize  and  interpret  cur¬ 
rent  social  conditions  make  her  a  personal  friend  and  confidante  of 
thousands  of  newspaper  readers.” — ARTHUR  J.  CARRUTH,  JR., 
TOPEKA  STATE  JOURNAL. 

**CHE  has  a  fine  sense  of  proportion  and  her  comments,  at  once  enter¬ 
taining  and  helpfuL  constitute  a  feature  that  never  is  tiresome.” 
— T.  R.  WARING,  CHARLESTON  (S.  C.)  POST. 

660taND.4RD  as  a  woman's  feature.  Men  do  not  fail,  however,  to 
read  them.”— WACO  TIMES-HERALD. 

^^J^OROTHY  DIX’S  insight  and  common-sense  appeal  to  men  as  well 
as  to  women.  As  long  as  yon  continue  to  syndicate  her  articles 
the  Vindicator  will  not  be  without  them.” — W.  F.  MAAG,  JR.,  YOUNGS¬ 
TOWN  VINDICATOR. 

^^^F  surprising  value  as  a  newspaper  feature.  Different  from  the 
usual  'woman  feature'  in  being  brief,  interestingly  written  and 
full  of  a  homely  common-sense  philosophy  of  life.  We  find  that  men 
read  them  as  well  as  women  and  that  ideas  advanced  by  Dorothy  Dix 
are  generally  discussed  by  many  of  our  readers.”— GEORGE  F.  MIL- 
TON,  JR.,  CHATTANOOGA  NEWS. 
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The  Press  Has  Largest 
Circulation  of  Any  Paper 
in  Greater  Cleveland 

Publishers’  statements  of  newspaper  circulation 
in  Greater  Cleveland,  as  of  Oct.  1, 1922,  shows 
the  following  daily  figures: 

The  Press .  143,041 

Plain  Dealer  -  -  -  -  112,137 
The  News .  106,601 

These  interesting  figures  show  to  just  what  ex¬ 
tent  The  Press  exceeds  The  News  and  Plain 
Dealer  in  localized  circulation.  Possibly  this  is 
one  of  the  reasons  why  The  Press  carrries  more  lo¬ 
cal  advertising  than  either  of  its  contemporaries. 

ALLIED  NEWSPAPERS,  Incorporated 

PUBLISHERS  DIRECT  REPRESENTATIVES 

New  York  Chicago  Cleveland 

Cincinnati  St.  Louis  Atlanta  San  Francisco 

MEMBER  AUDIT  BUREAU  OF  CIRCULATION 


C^J  ScrippS'^OIoxoard  ^Newspapers 

Jits  Oncludin^  the  Scripps^CMeTiae  XieaPue 

CLEVELAND 

DOMINATES  GREATER  CLEVELAND 
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Guide  Prospects  to  your  Exhibit  at 

Philadelphia’s 

Annual  Automobile  Show 
January  13  to  January  20,  1923 


Philadelphians  who  are  in  the  market  for  new  cars  will 
study  your  models  at  the  big  show  early  next  year. 

Tell  them  the  number  of  your  space,  and  emphasize 
the  importance  of  your  exhibit. 

Automobile  manufacturers,  advertising  agencies,  local 
dealers  and  factory  branches  are  reserving  space  in  The 
Bulletin — because  it  enters  nearly  every  home,  workshop 
and  office  in  and  around  Philadelphia. 

The  Bulletin  leads  Philadelphia  in  volume  of  automo¬ 
bile  advertising. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen¬ 
trating  in  the  newspaper  “nearly  everybody”  reads — 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  America. 

U.  S.  Post  Office  and  A.  B.  C.  Reports  of  net  paid  daily 
average  circulation  for  six  months  ending  September  30, 
1922 — 485,145  copies  a  day. 


NEW  YORK  CHICAGO 

Dan  A.  Carroll,  Verree  &  Conklin,  liic. 

150  Nassau  Street.  28  East  Jackson  Blvd. 


LONDON 

M.  Brvans, 

125  Pall  Mall.  S.  W.  1. 


DETROIT  SAN  FRANCISCO 

C.  L.  Weaver,  Allen  Hofmann, 

Verree  &  Conklin.  Inc.  Verree  &  Conklin,  Inc. 

117  Lafayette  Blvd.  681  Market  Street. 

PARIS 

Ray  A.  Washburn 
5  rue  Lamartine  (9) 


(Copyright  1922,  Bulletin  Company) 
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“MORE  DAYUGHT”  CRY  BEING  MET  IN  BUILDING 

There  Are  No  Dark  Corners  in  Offices  or  Plant  of  the  Crystal  Palace  of  Hamilton  Spectator,  Which 
Is  Representative  of  Present  Demands  of  Elxperts  in  Construction 


VTORE  daylight  has  become  the  dom-  By  WILLIAM  G.  COLGATE 

inant  demand  in  modern  construc- 

This  first  found  expression  in  the  steel  filing  cabinets,  and  in  the  space  which  accommodates  the  mechanical 
modern  factory  inside  the  counter  is  the  staff.  mez-  e<iuipment  passing  between  the  two  units 
building  and  led  zanine  floor  at  either  end  of  the  depart-  of  the  building. 

to  the  new  ten-  meiU  adds  a  picturesque  detail,  and  Modernity  is  reflected  in  the  arrange- 
dency  in  con-  allows  of  sufficient  additional  space  at  ment  of  the  editorial  rooms.  Here 
gested  districts  the  far  end  for  offices.  Offices  .and  convenience,  comfort  and  harmony  are 
toward  the  washrooms  are  also  situated  at  the  rear  evident  in  all  the  carefully-thought-out 


dency  in 
gested  d 
toward 


stepped-back  of-  "f  the  general  offices,  under  the  mez-  details  of  furnishings  and  facilities. 


fice  building. 


/anine;  and  a  suite  of  offices  is  to  be  Shaped  as  a  large  oblong,  this  depart- 


In  this  issue  found  facing  the  counter. 


ment  has  roomy  offices  along  its  three 


Editor  &  Pi  b-  In  harmony  with  the  general  scheme  sides,  the  fourth  side  being  taken  up  with 
USHER  presents  of  reposeful  and  dignified  treatment  are  filing,  cloak  and  wash  rooms.  On  this 
the  two  extremes  the  lighting  fixtures  in  the  front  offices;  side  are  also  the  elevator,  and  the  stairs 
in  newspaper  Inuiging  lamps  of  cast  bronze  and  glass-  leading  up  to  the  third  story  and  down 


in  newspaper  n;uiging 
building  con-  ware  of 
struction,  the  in-  hue,  full 
spirational  and  mission, 
beautiful,  as  it  afc  also 


Inuiging  lamps  of  cast  bronze  and  glass-  leading  up  to  the  third  story  and  down 
ware  of  a  tint  which  melt  into  the  bronze  to  the  main  floor.  A  mezzanine  also 
hue,  fulfill  both  an  utilitarian  and  artistic  overlooks  the  front  office  in  this  part. 


The  office  partitions  are  of  quarter-cut 
w  hite  oak  and  plate  glass.  A  large 


Wi  LIAM  SouTHAM  spirational  and  mission.  Candle  fixtures  cm  the  walls  The  office  partitions  are  of  quarter-cut 

rounder  of  William  beautiful,  as  it  are  also  a  part  of  this  lighting  system,  white  oak  and  plate  glass.  A  large 

.Southam  &  Sons,  own-  will  be  represent-  The  memory  of  those  members  of  the  light-well,  which  takes  up  the  major 

ers  of  the  Hamilton  ed  in  the  Tribune  Spectator’s  staff  who  went  overseas  portion  of  the  ceiling  of  the  outer  room. 

Spectator.  Tower,  Chicago,  during  the  Great  War  will  live  in  the  enhances  the  airiness  of  the  apartment, 

and  the  practical  economical'  home  of  honor  list  which  will  be  emblazoned  on  a  as,  not  only  brightness  but  ventilation  is 


the  Hamilton  (Ont.)  Spectator.  Day¬ 
light  is  the  outstanding  feature  in  both. 


lieautiful  memorial  window  in  the  front  achieved  hy  this  means.  Many  windows 


office,  just  below  the  editorial  stairway. 


Moth  are  representative  of  the  new  trend  handsome  ornamental  leaded  window 


admit  light  also  from  the  walls,  prac¬ 
tically  one  whole  side  of  each  individual 


in  newspaper  construction,  one  a  monu-  ^t  the  extreme  end  of  the  business  office,  office  being  devoted  to  window  space, 
ment  to  achievement,  with  dignified  bear  the  monogram  of  the  Spectator  Besides  the  windows  which  front  on 


magnificence  as  a  first  consideration  and  Company. 


King  street,  the  rooms  on  the  north  side 
of  the  room  are  lighted  by  very  large, 
steel-sash,  wire-glass  windows.  The 


the  other,  likewise  3  monument  to  Msrble  stsirs  And  3n  Automatic,  of  the  room  sre  lighted  by  very  l^rpc, 

achievement,  but  with  comfort  and  effi-  push-button  control  electric  elevator  give  .steel-sash,  wire-glass  windows  The 

cienev  of  the  newsnaner’s  makers  the  access  to  the  editorial  rooms,  which  cheery  color  scheme  of  the  individual 
first  Lnsideration  ••ccupy  the  entire  front  of  the  second  offices-buff,  cream  and  ivory-contrasts 

Strangely  enough,  both  of  these  build-  story,  and  which  have  a  King  street  pleasingly  with  the  massive  fumed  oak 
ings  mark  the  75th  birthdays  in  the  life  frontage  of  eighty-twb  feet.  This  de-  furniture,  and  adds  materially  to  the 
of  each  newspaper.  Experts  in  con-  partment,  and  the  business  offices,  are  restful  and  harmonious  ensemble.  A 

struction  are  agreed  that  “day-light"  connected  with  the  King  William  street  peculiarly  soft  supply  of  light,  from  the 

iniilding  is  the  cheapest  kind,  not  only  portion  of  the  plant  by  a  bridge  over  indirect  illuminating  system,  is  another 
in  the  return  it  brings  from  the  worker  the  rear  alleywav,  and  also  by  a  tunnel,  eminently  satisfying  feature, 
but  in  first  costs  as  well. 

Founded  in  1846,  by  Robert  R.  Smiley, 
a  compositor  in  the  Government  printing 
office,  of  the  time  the  Hamilton  (Ont.) 

Spectator  celebrated  its  seventy-fifth 
anniversary  by  moving  into  its  new  home 
on  the  corner  of  Catherine  and  King 
W  illiam  streets.  One  of  the  most  modern 
printing  offices  in  Canada,  it  might  be 
properly  called  a  crystal  palace,  for  from 
basement  to  roof  it  is  composed  of  glass. 

■An  artistic  stone  entrance,  with  heavy 
bronze  door,  opens  on  the  concourse 
leading  to  the  business  offices.  Plastered 
walls  of  Caen  stone;  a  vaulted  ornamen¬ 
tal  ceiling  decorated  in  color;  a  floor 
of  marble  and  mosaic,  and  walls  paneled 
on  each  side  with  plate  glass  intrigue 
the  eye  as  the  front  office  is  neared. 

Countless  ideas,  garnered  from  a 
■^iirvey  of  the  most  up-to-date  newspaper 
plants  in  the  United  States  and  C^ada, 
have  been  successfully  embodied  in  the 
construction  and  layout  of  the  place. 

The  result  is  facilities  for  service,  con¬ 
venience  and  harmonious  inter-relation 
of  departments  which  it  would  be  difficult 
to  excel  anywhere. 

Spacious  and  lofty  are  the  offices, 
occupying  4.000  square  feet  of  floor  room. 

These  are  ceiled  with  ornamental  plaster, 
jiicked  out  in  color,  frieze  ornaments  in 
hlue  and  cream  being  sparingly  employed. 

Caen  stone  walls  with  recessed  joints, 
form  a  striking  contrast  with  the 
quarter-cut  oak  which  panels  the  lower  TTmim  are  no  dark  corners  in  this  press  room.  Lipht  streams  in  from  three  sides  of  the  build* 
part  of  the  walls,  with  marble  as  a  base.  ii»— even  into  the  paper  reels,  under  the  press— and  the  balcony  floor  gives  the  basement  ths 

A  long  oak  counter  encloses  many  “«•  advanta*es  of  being  a  part  of  the  first  floor. 


Thare  are  no  dark  corners  in  this  press  room.  Light  streams  in  from  three  sides  of  the  build- 
iM— even  into  the  paper  reels,  under  the  press — and  the  balcony  floor  gives  the  basement  the 
effect  and  advantages  of  being  a  part  of  the  first  floor. 


vacuum  steam-heating  system  en- 
^ures  uniform  comfort  and  sanitation, 
while  throughout  the  place  is  protected 
from  fire  by  automatic  sprinklers. 

Luxuriously  fitted  dressing  rooms  form 
a_  part  of  the  editorial  department. 
These  are  finished  in  tile  marble  aiiil 
equipped  with  built-in  tile  and  opalite 
accessories.  Six  hundred  and  fifty  square 
feet  are  given  up  to  dressing  and  locker 
rooms. 

The  boardroom,  president’s  and  gen¬ 
eral  manager’s  rooms  are  reached  l>y 
way  of  a  private  hall,  leading  off  from 
the  entrance  hall. 

Stairs  situated  at  the  rear  end  of  the 
general  offices  lead  to  a  mezzanine 
balcony,  where  are  found  additional 
business  offices.  From  this  mezzanine, 
entrance  is  made  to  the  newsroom. 

This  department,  like  the  other 
mechanical  departments,  is  in  the  King 
William  street  building,  which  is  con¬ 
structed  of  reinforced  concrete  fireproof 
flat  slab  construction  of  the  most  modern 
type.  A  huge,  bright,  airy  aiiartment, 
with  its  marbleoid  floors  and  white  walls 
wainscotted  in  green,  this  room  is  one 
in  which  the  working  conditions  approach 
very  nearly  to  the  ideal.  The  amount 
of  floor  space  here  totals  7,850  .square 
feet.  The  major  portion  of  the  wall  is 
taken  up  with  steel-sashed,  wired  win¬ 
dows,  and  these  with  many  lights  of  the 
latest  type,  together  with  numerous 
cleverly-contrived  light  wells,  assure  to 
the  workers  a  uniform  light  Ixith  day 
and  night,  as  well  as  a  constant  supply 
of  fresh  air.  Individual  lockers,  here, 
as  elsewhere  throughout  the  plant,  are 
supplied :  and  shower  baths  are  also 
provided. 

Two  electric  freight  elevators  serve 
the  news  and  stereotyping  rooms,  the 
latter  being  located  in  space  taken  off 
one  corner  of  the  newsroom,  and  occupy¬ 
ing  1,850  square  feet. 

The  pressroom  and  mailing-room,  both 
on  the  main  floor,  are  reached  by  way 
of  a  fireproof  stair.  They  take  up  the 
entire  side  of  the  building  facing  St. 
Catherine  street. 

Here  the  well-planned  arrangements  in 
the  7,450  sq.  feet  of  space  in  the  press¬ 
room  and  mailing  room  allow  of  the 
papers  being  delivered  from  the  press 
at  the  mailing  floor  level,  bundled  and 
passed  directly  on  to  the  auto  trucks 
stationed  in  the  courtyard  west  of  the 
building.  Mastic  asphalt  flooring  is 
used  in  these  rooms. 

A  convenient  feature  is  the  garage,  a 
2,200  foot-square  space  on  the  pressroom 
level  in  a  wing  at  the  end  of  the  court¬ 
yard.  Here  provision  is  made  for 
housing  the  automobile  equipment  of 
the  Spectator,  and  also  for  repairing 
work. 

Boiler  and  power  rooms  take  up  a 
large  amount  of  the  basement  space,  the 
remainder  being  utilized  for  the  storage 
of  paper.  The  storage  space  alone, 
irrespective  of  that  available  under  the 
general  offices,  and  the  third  story, 
amounts  to  7,950  square  feet.  The  ^wer 
plant  serving  both  units  of  the  building 
is  situated  in  the  basement,  where  there 
(Continued  on  page  27) 
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Guide  Prospects  to  your  Exhibit  at 

Philadelphia’s 

Annual  Automobile  Show 


January  13  to  January  20,  1923 


Philadelphians  who  are  in  the  market  for  new  cars  will 
study  your  models  at  the  big  show  early  next  year. 

Tell  them  the  number  of  your  space,  and  emphasize 
the  importance  of  your  exhibit. 

Automobile  manufacturers,  advertising  agencies,  local 
dealers  and  factory  branches  are  reserving  space  in  The 
Bulletin — because  it  enters  nearly  every  home,  workshop 
and  office  in  and  around  Philadelphia. 

The  Bulletin  leads  Philadelphia  in  volume  of  automo¬ 
bile  advertising. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen¬ 
trating  in  the  newspaper  “nearly  everybody”  reads — 


M 


In 


Philadelphia 

nearly  eveiyhody  reads 

JheBuUetin 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  America. 

U.  S.  Post  Office  and  A.  B.  C.  Reports  of  net  paid  daily 
average  circulation  for  six  months  ending  September  30, 
1922 — 485,145  copies  a  day. 
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“MORE  DAYUGHT”  CRY  BEING  MET  IN  BUILDING 

There  Are  No  Dark  Comers  in  Offices  or  Plant  of  the  Crystal  Palace  of  Hamilton  Spectator,  Which 
Is  Representative  of  Present  Demands  of  Elxperts  in  Construction 


VTORE  daylight  has  become  the  dom- 
inant  demand  in  modern  construc¬ 
tion.  This  first  found  expression  in  the 

_ modern  factory 

building  and  led 
to  the  new  ten¬ 
dency  in  con¬ 
gested  districts 
toward  the 
stepped-back  of¬ 
fice  building. 

In  this  issue 
Editor  &  Pi  b- 
usHER  presents 
the  two  extremes 
in  newspaper 
building  c  o  n  - 
struction,  the  in- 
WiLUAM  SouTiiAM  spiratioiial  and 
Founder  of  William  beautiful,  aS  it 
Southam  &  Sons,  own-  will  be  represent - 
ers  of  the  Hamilton  ed  in  the  Tribune 
Spectator.  Tower,  Chicago, 

and  the  practical  economical  home  of 
the  Hamilton  (Ont.)  Spectator.  Day¬ 
light  is  the  outstanding  feature  in  both. 
Both  are  representative  of  the  new  trend 
in  newspaper  construction,  one  a  monu¬ 
ment  to  achievement,  with  dignified 
magnificence  as  a  first  consideration  and 
the  other,  likewise  a  monument  to 
achievement,  but  with  comfort  and  effi¬ 
ciency  of  the  newspaper’s  makers  the 
first  consideration. 

Strangely  enough,  both  of  these  build¬ 
ings  mark  the  75th  birthdays  in  the  life 
of  each  newspaper.  Experts  in  con¬ 
struction  are  agreed  that  “day-light” 
building  is  the  cheapest  kind,  not  only 
in  the  return  it  brings  from  the  worker 
but  in  first  costs  as  well. 

Founded  in  1846,  by  Robert  R.  Smiley, 
a  compositor  in  the  Government  printing 
office,  of  the  time  the  Hamilton  (Ont.) 
Spectator  celebrated  its  seventy-fifth 
anniversary  by  moving  into  its  new  home 
on  the  corner  of  Catherine  and  King 
W  illiam  streets.  One  of  the  most  modern 
printing  offices  in  Canada,  it  might  be 
properly  called  a  crystal  palace,  for  from 
basement  to  roof  it  is  composed  of  glass. 

An  artistic  stone  entrance,  with  heavy 
bronze  door,  opens  on  the  concourse 
leading  to  the  business  offices.  Plastered 
walls  of  Caen  stone;  a  vaulted  ornamen¬ 
tal  ceiling  decorated  in  color ;  a  floor 
of  marble  and  mosaic,  and  walls  paneled 
on  each  side  with  plate  glass  intrigue 
the  eye  as  the  front  office  is  neared. 

Countless  ideas,  garnered  from  a 
survey  of  the  most  up-to-date  newspaper 
plants  in  the  United  States  and  Canada, 
have  been  successfully  embodied  in  the 
construction  and  layout  of  the  place. 
The  result  is  facilities  for  service,  con¬ 
venience  and  harmonious  inter-relation 
of  departments  which  it  would  be  difficult 
to  excel  anywhere. 

Spacious  and  lofty  are  the  offices, 
occupying  4,000  square  feet  of  floor  room. 
These  are  ceiled  with  ornamental  plaster, 
picked  out  in  color,  frieze  ornaments  in 
blue  and  cream  being  sparingly  employed. 
Caen  stone  walls  with  recessed  joints, 
form  a  striking  contrast  with  the 
quarter-cut  oak  which  panels  the  lower 
part  of  the  walls,  with  marble  as  a  base. 
A  long  oak  counter  encloses  many 


By  WILLIAM  G.  COLGATE 


steel  filing  cabinets,  and  in  the  space 
inside  the  counter  is  the  staff.  \  mez¬ 
zanine  floor  at  either  end  of  the  depart¬ 
ment  adds  a  picturesque  detail,  and 
allows  of  sufficient  additional  space  at 
the  far  end  for  offices.  Offices  and 
washrooms  are  also  situated  at  the  rear 
of  the  general  offices,  under  the  mez¬ 
zanine;  and  a  suite  of  offices  is  to  be 
found  facing  the  counter. 

In  harmony  with  the  general  scheme 
of  reposeful  and  dignified  treatment  are 
the  lighting  fixtures  in  the  front  offices; 
luuiging  lamps  of  cast  bronze  and  glass¬ 
ware  of  a  tint  which  melt  into  the  bronze 
hue,  fulfill  both  an  utilitarian  and  artistic 
mission.  Candle  fixtures  on  the  walls 
are  also  a  part  of  this  lighting  system. 

The  memory  of  those  members  of  the 
Spectator’s  staff  who  went  overseas 
during  the  Great  War  will  live  in  the 
honor  list  which  will  be  emblazoned  on  a 
Ijeautiful  memorial  window  in  the  front 
office,  just  below  the  editorial  stairway. 
A  handsome  ornamental  leaded  window, 
at  the  extreme  end  of  the  business  office, 
will  bear  the  monogram  of  the  Spectator 
Company. 

Marble  stairs  and  an  automatic, 
push-button  control  electric  elevator  give 
access  to  the  editorial  rooms,  which 
occupy  the  entire  front  of  the  second 
story,  and  which  have  a  King  street 
frontage  of  eighty-tw6  feet.  This  de¬ 
partment,  and  the  business  offices,  are 
connected  with  the  King  William  street 
portion  of  the  plant  by  a  bridge  over 
the  rear  alleyway,  and  also  by  a  tunnel. 


which  accommodates  the  mechanical 
equipment  passing  between  the  two  units 
of  the  building. 

Modernity  is  reflected  in  the  arrange¬ 
ment  of  the  editorial  rooms.  Here 
convenience,  comfort  and  harmony  are 
evident  in  all  the  carefully-thought-out 
details  of  furnishings  and  facilities. 
Shaped  as  a  large  oblong,  this  depart¬ 
ment  has  roomy  offices  along  its  three 
sides,  the  fourth  side  being  taken  up  wi^ 
filing,  cloak  and  wash  rooms.  On  this 
side  are  also  the  elevator,  and  the  stairs 
leading  up  to  the  third  story  and  down 
to  the  main  floor.  A  mezzanine  also 
overlooks  the  front  office  in  this  part. 

The  office  partitions  are  of  quarter-cut 
w  hite  oak  and  plate  glass.  A  large 
light-well,  which  takes  up  the  major 
portion  of  the  ceiling  of  the  outer  room, 
enhances  the  airiness  of  the  apartment, 
as,  not  only  brightness  but  ventilation  is 
achieved  by  this  means.  Many  windows 
admit  light  also  from  the  walls,  prac¬ 
tically  one  whole  side  of  each  individual 
office  being  devoted  to  window  space. 
Besides  the  windows  which  front  on 
King  street,  the  rooms  on  the  north  side 
of  the  room  are  lighted  by  very  large, 
.steel-sash,  wire-glass  windows.  Tlie 
cheery  color  scheme  of_  the  individual 
offices — ^buff,  cream  and  ivory — contrasts 
pleasingly  with  the  massive  fumed  oak 
furniture,  and  adds  materially  to  the 
restful  and  'harmonious  ensemble.  .A 
peculiarly  soft  supply  of  light,  from  the 
indirect  illuminating  system,  is  another 
eminently  satisfying  feature. 


k. 


Thera  are  no  dark  corners  in  this  press  room.  Licht  streams  in  from  three  sides  of  the  huild- 
Im— even  into  the  paper  reels,  under  the  press — and  the  balcony  floor  gives  the  basement  the 
fMteX.  and  advantages  of  being  a  part  of  the  first  floor. 


A  vacuum  steam-heating  system  en¬ 
sures  uniform  comfort  and  sanitation, 
while  throughout  the  place  is  protected 
from  fire  by  automatic  sprinklers. 

Luxuriously  fitted  dressing  rooms  form 
a  part  of  the  editorial  department. 
These  are  finished  in  tile  marble  and 
equipped  with  built-in  tile  and  opalite 
acces.sories.  Six  hundred  and  fifty  square 
feet  are  given  up  to  dressing  and  locker 
rooms. 

The  boardroom,  president’s  and  gen¬ 
eral  manager’s  rooms  are  reached  by 
way  of  a  private  hall,  leading  off  from 
the  entrance  hall. 

Stairs  situated  at  the  rear  end  of  the 
veneral  offices  lead  to  a  mezzanine 
lialcony,  where  are  found  additional 
business  offices.  From  this  mezzanine, 
entrance  is  made  to  the  newsroom. 

This  department,  like  the  other 
mechanical  departments,  is  in  the  King 
William  street  building,  which  is  con¬ 
structed  of  reinforced  concrete  fireproof 
Hat  slab  construction  of  the  most  modern 
type.  A  huge,  bright  airy  apartment, 
with  its  marbleoid  floors  and  white  walls 
wainscotted  in  green,  this  room  is  one 
in  which  the  working  conditions  approach 
very  nearly  to  the  ideal.  The  amount 
of  floor  space  here  totals  7,850  square 
feet.  The  major  portion  of  the  wall  is 
taken  up  with  steel-sashed,  wired  win¬ 
dows,  and  these  with  many  lights  of  the 
latest  type,  together  with  numerous 
cleverly-contrived  light  wells,  assure  ti> 
the  workers  a  uniform  light  both  day 
and  night,  as  well  as  a  constant  supply 
of  fresh  air.  Individual  lockers,  here, 
as  elsewhere  throughout  the  plant,  are 
supplied;  and  shower  baths  are  also 
provided. 

Two  electric  freight  elevators  serve 
the  news  and  stereotyping  rooms,  the 
latter  living  located  in  space  taken  off 
one  corner  of  the  newsroom,  and  occupy¬ 
ing  1,850  square  feet. 

The  pressroom  and  mailing-room,  both 
on  the  main  floor,  are  reached  by  way 
of  a  fireproof  stair.  They  take  up  the 
entire  side  of  the  building  facing  St. 
Catherine  street. 

Here  the  well-planned  arrangements  in 
the  7,450  sq.  feet  of  space  in  the  press¬ 
room  and  mailing  room  allow  of  the 
papers  being  delivered  from  the  press 
at  the  mailing  floor  level,  bundled  an<l 
passed  directly  on  to  the  auto  trucks 
stationed  in  the  courtyard  west  of  the 
building.  Mastic  asphalt  flooring  is 
used  in  these  rooms. 

A  convenient  feature  is  the  garage,  a 
2,200  foot-square  space  on  the  pressroom 
level  in  a  wing  at  the  end  of  the  court¬ 
yard.  Here  provision  is  made  for 
housing  the  automobile  equipment  of 
the  Spectator,  and  also  for  repairing 
work. 

Boiler  and  power  rooms  take  up  a 
large  amount  of  the  basement  space,  the 
remainder  being  utilized  for  the  storage 
of  paper.  The  storage  space  alone, 
irrespective  of  that  available  under  the 
general  offices,  and  the  third  story, 
amounts  to  7,950  square  feet.  The  t^wer 
plant  serving  both  units  of  the  building 
is  situated  in  the  basement,  where  there 
(Contirtued  on  Page  27) 
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STATE  DEPARTMENT  USELESS  AS  SOURCE 
OF  INTERNATIONAL  AFFAIRS  NEWS 


Washington  Corps  Forced  to  Get  Information  Elsewere — Sec¬ 
retary  Hughes’  Sole  Recent  Utterance  a  Scolding — Said 
“Sensational  Stories’’  Created  Difficulties 


seeking  infonnation,  will  be  doubly  so  abroad, 
where  treaties  are  being  negotiated  by  diplo¬ 
mats  largely  shielded  from  public  observation. 

“Much  of  the  criticism  of  the  American  atti¬ 
tude  in  the  Near  East,  for  example,  might  have 
been  averted  had  there  been  a  frank  expres¬ 
sion  by  the  State  Department  of  what  were  its 
limitations  and  what  its  purposes.  The  grati- 
hcation  generally  expressed  at  the  stand  taken 
by  the  American  observers  at  Lausanne  indi¬ 
cated  that,  had  their  program  been  made  public 
earlier,  much  criticism  which  the  Department 
has  declared  to  have  been  embarrassing  would 
have  been  silenced. 

“The  State  Department  is,  of  course,  the 
last  intrenchment  of  bureaucracy.  Its  inertia 


By  SAM  BELL 

Washington  CorresiKindent,  Editor  &  Publisher 

W7HAT  really  is  going  on  under  the  times  wild  speculation  indulged  in  by  certain  is  indomitable.  To  reform  the  methods  which 

”  surface  in  official  Washineton  re-  correspondents  relative  to  possible  have  grown  up  in  almost  a  century  of  dignified 

Lrardin^thfin ternSial  sSi  n  sD  1  11-  ‘^e  United  States,  has  a  activity  is  no  light  task.  Any  Secretary  of 

garding  the  international  situation  still  rt  certain  amount  of  justification.  Yet  the  evil  of  State  who  will  attempt  this  reform,  who  will 

mains  more  or  less  OI  a  mystery  despite  which  Secretary  Hughes  complains  would  not  throw  open  the  doors  to  the  purifying  light  of 

the  tortuous  gamut  of  speculation  and  exist  if  there  were  a  franker  attitude  assumed  day,  clean  off  the  barnacles  and  give  the  State 
conjecture  run  by  the  corjis  of  Washing-  *•>«  •''tate  Department  toward  the  people  in  Department  the  qualities  of  a  smooth  funclion- 
ton  correspondents  who  have  lieeil  forced  Kcneral  as  represented  by  the  press.  If  there  ing  governmental  machine,  will  deserve  well, 
to  draw  their  information  or  what  there  would  not  only  from  th:  .\merican  nation,  but  other 

,  .  ,  •  r  ’r  he  less  excuse  for  heat  on  the  part  of  the  nations  doing  business  with  it  ” 

seemed  to  be  information,  from  every  Secretary.  Prominent  European  diplomats, 

source  except  the  accredited  one — the  now  stationed  in  Washington,  are  quite  out-  Secretary  Hughes’  own  view  of  the 
State  Department.  Perhaps  never  in  spoken  in  their  declarations  that  not  in  any  proper  attitude  of  the  State  Department 

the  history  of  .American  newspaper  ef  chancellery  of  Europe  is  there  such  impenetra-  with  respect  to  revealing  the  questions 

fort,  certainly  not  in  recent  years,  have  American  State  Depart-  under  consideration  and  the  nature  of  its 

reporters  bwn  confronted  with  so  in-  arcredited  di7omatsroVcourse.'‘'Lu^^^^^^^^  dealings  with  foreign  powers  often  have 

supcrsulc  ^  D3rric*r  oi  sccrccy  ss  thrown  diffictilties  of  the  task  confronting  correspon-  occn  cxprosscQ.  SpcAKing  to  the  United 
up  by  the  State  Department  in  the  pa.st  dents  who  are  anxious  to  inform  their  paper  States  Chamber  of  Commerce  last  May 
two  weeks.  <  (  any  action  that  may  ^  in  contemplation.  Mr.  Hughes  ill  words  that  now  Sound 

The  hint  that  the  United  States  was  I  "able  to  obtain  satisfaction  at  the  State  De-  strange  to  many  Washington  reporters 
exercising  its  influence  in  the  European  I’^ctment,  directly,  they  seek  it  from  other  ^aid: 

“  L  ui  »  i  i  c _ I  sources,  and  get  by  devious  ways  something 

.Situation,  probably  to  the  extent  of  feel-  plausible  air  of  lieing  “The  diplomacy  of  democratic  peoples  has 

mg  Its  way  toward  a  becoming  role  in  correct.  Neither  the  process  nor  the  result  is  its  own  requirements,  advantages  and  diffi- 
the  settlement  of  the  reparations  tangle  to  be  commended,  but  the  fault  has  not  rested  ciilties.  It  should  be  open,  candid  and  direct, 
came  officially  from  the  White  House,  entirely  upon  the  newsgatherers.  “There  should  be  no  reticence  for  its  own 

from  President  Harding  himself  Upon  would  seem  to  be  unfortunate  if  the  old  sake;  or  a  mere  continuance  of  a  perverse 

harhffit  most  of  the  StoVies  W  Wash-  diplomacy,  which  the  repre-  habit:  there  should  be  directness,  prompiness 

tnat  nmt,  most  Ot  tne  stories  irom  wastj.  s-ntatives  of  the  United  States  so  strongly  and  candor— in  short,  eftic  ency. 

ington  have  stemmed  .  nurtured  by  bits  ot  condemned  at  Versailles  should  find  their  most  “But  it  should  be  understood  that  there  are 

information  gleaned  from  cabinet  mem-  glaring  illustration  today  in  the  American  De-  certain  inescapable  liniit.Ttions  in  the  most 

bers.  Senators  and  Representatives  who  partment  of  State.  It  stands  to  reason  that  the  straightforward  diplomacy.  I  am  glad  to  say 
might  lie  in  on  the  “know”  or  expected  diplomacy  which  is  secret  at  home,  where  that  in  the  dealings  of  this  government  with 

to  “know.”  Except  in  a  few  instances  “  multitude  of  olwervers  and  inquirers  are  others  powers  there  arc  no  intrigues,  no  hid- 

and  with  respect  to  minor  questions  Sec¬ 
retary  Hughes  has  maintained  a  con.sist- 
ent,  almost  stubborn  policy  of  silence, 
taking  the  position  that  he  could  not 
discuss  any  of  the  suggestions  regarding 
-America’s  altitude,  whether  those  sug¬ 
gestions  originated  in  Washington  or  the 
capitals  of  allied  countries  or  Germany. 

The  only  definite  utterance  of  the 
Secretary  of  State  came  last  Saturday 
when  he  took  the  newspapermen  to  task 
for  writing  “sensational”  stories  which 
created  difficulties  for  the  administra¬ 
tion  in  the  handling  of  foreign  affairs. 

The  irritation,  plainly  manifested  by  Mr. 

Hughes  came  as  the  result  of  a  widely 
circulated  story  that  the  United  States 
was  moving  toward  a  proposal  which 
would  set  up  an  .American  Commission 
for  the  determination  of  the  amount  of 
reparations  Germany  actually  could  pay. 

This  and  the  suggestion  that  interna¬ 
tional  bankers  expected  to  float  a  $1,500,- 
000.000  loan  in  behalf  of  Germany  once 
the  reparations  problem  was  adjusted 
satisfactorily  were  denied  vehemently. 

\o  hope,  however,  has  held  out  to  the 
correspondents  that  they  or  the  .American 
public  was  to  be  taken  into  the  State  De¬ 
partment’s  confidence  as  to  what  was 
afoot.  Xor  has  there  been  any  attempt 
on  the  part  of  the  State  Department  to 
scotch  the  theories  spun  from  the  hints 
dropiR-d  or  intimations  given  in  other 
official  quarters. 

Not  later  than  Wednesday  a  ha “dful  of 
correspondents  daily  assigned  to  the  State 
Department  presented  Secretary  Hu  hes 
with  a  brief  questionnaire  relating  to  a 
London  cable  which  reported  a  new 
move  on  the  part  of  Germany  to  have 
the  United  States  act  as  intermediary  in 
bringing  about  negotiations  for  a  four- 
jxiwer  peace  pact  among  Great  Britain. 

France.  Italy  and  Germany.  Word  was 
brought  liack  that  Mr.  Hughes  had  noth¬ 
ing  to  say. 

Cognizance  of  the  situation  and  the  ex¬ 
treme  difficulties  confronting  the  news- 
p-ijicr  men,  who  know  positively  ’hat 
matters  touching  the  international  situa¬ 
tion  are  under  consideration  by  the  ad¬ 
ministration,  has  been  taken  by  the 
Christian  Science  Monitor.  In  an 
editorial  in  Tuesday’s  issue,  the  Monitor 
forcefully  dealt  with  the  secrecy  which 
is  maintained  by  the  State  Department.  This  is  a  late  pliotocrapli  of  Ror  W.  Howard,  of  the  Scripps-Howard  Newspaper*,  made  ex- 

The  editorial  said:  dusively  for  editor  a  publisher.  Within  the  next  few  days  E.  W.  Scripps  wUI 

..."  .,  ,  ,  ,  •*“  ,  private  yacht  Ohio  for  the  South  Sea  Islands  on  the  first  l*c  of  a  world  tour. 

The  apparent  irritation-  manifested  by  the  He  will  be  accompanied  by  his  son.  Robert  P.  Scripps.  editorial  director  of  the  Scriops- 

Amencan  SeoreUry  of  Sute  because  of  some-  Howard  Newspapers,  on  the  first  half  of  his  journey. 


den  purposes,  no  deceptions.  Nothing  is  done 
or  purposrd  which,  so  far  as  its  essential 
character  is  concerned,  could  not  be  shouted 
from  the  housetops.  But  it  does  not  follow 
that  in  good  faith  and  with  practical  regard 
to  results  particular  steps  can  immediately  lo 
made  public . I  am  not  an  apolo¬ 

gist  for  inept  and  dilatory  practices,  or  fc.r 
ceremonial  survivals  unsuited  to  our  time.  Hut 
it  must  not  be  forgotten  that  governments  deal 
with  each  other  subject  to  the  obligations  of 
honorable  intercourse  between  equals.  .  .  . 
Moreover,  the  conclusive  point  is  that  the  pub¬ 
lication  of  details  of  negotiations  must  rest  on 
the  express  or  implied  consent  of  both  parties. 
Any  government  refusing  to  recognize  tins 
basis  would  find  that  it  had  greatly  circum¬ 
scribed  its  opportunities  to  protect  the  interests 
of  its  people.” 


FORT  WORTH  RECORD  SOLD 


Allison  and  Wlthington  Sell  Paper  to 
Edmund  Walker  of  New  York 

The  Fort  Worth  (Tex.)  Record,  i.s- 
sued  morning  and  Sundays,  has  been 
sold  by  James  H.  Allison  and  Leonartl 
Withington  to  Edmund  Walker  of  New 
York.  A  new  company  is  now  being 
formed,  to  be  known  as  the  Record  Com¬ 
pany  of  Fort  Worth,  and  will  be  char¬ 
tered  within  the  next  thirty  days,  ac¬ 
cording  to  a  statement  by  Mr.  Walker 
to  Editor  &  Publisher  on  December  28. 

Mr.  Walker,  who  is  head  of  the  ac¬ 
counting  firm  of  the  Edmund  Walker 
Company,  with  offices  at  40  Rector  street. 
New  York,  said  no  one  is  associated  with 
him  in  the  Fort  Worth  purchase.  He 
also  owns  the  Cooperstown  (N.  Y.) 
Press  and  the  Otsego  (N.  Y.)  Farmer 
and  has  interests  in  other  newspapers. 
He  said  his  newspaper  ownerships  will 
in  no  way  interfere  with  the  operations 
of  his  accounting  business,  which  has  of¬ 
fices  in  New  York,  (Chicago  and  San 
Francisco. 

All  the  Record  stock  has  been  taken 
over  by  Mr.  Walker  in  the  deal.  Messrs. 
.Allison  and  Withington  have  not  an¬ 
nounced  their  future  plans  and  Mr.  Wal¬ 
ker  has  made  no  decision  yet  as  to  what 
reorganization  he  will  make  on  the  Rec¬ 
ord. 

MAY  FORM  EDITORIAL  SECTION 


N.  Y.  State  Publishers  to  Meet  Jan.  24 
in  Albany 

The  New  York  State  Publishers  Asso¬ 
ciation  will  hold  its  annual  meeting  at 
the  Hotel  Ten  Eyck,  .Albany,  January  24 
At  this  time  an  attempt  will  be  made  to 
form  an  editorial  section  of  the  associa¬ 
tion.  (^vernor -elect  Alfred  E.  Smith 
will  be  among  the  speakers. 

The  business  of  the  meeting  will  dc.-il 
with  the  question  of  compensation  ffr 
official  printing,  the  labor  situation,  print 
paper  situation,  the  progress  of  the  asso¬ 
ciation’s  school  at  Ithaca,  and  advertising 
and  subscription  rates. 

The  New  York  Associated  Dailies  i 
to  meet  in  Albany  the  <lay  before  that  sc', 
for  the  publishers’  meeting. 


NEW  ITAUAN  DAILY  IN  NEW  YORK 


Under  Auspices  of  Milan  Corriere  del'a 
Sera — Barzini  Publisher 

Corriere  D’ America,  New  York,  a 
tabloid  morning  newspaper  in  Italian, 
founded  under  the  auspices  of  the  Cor- 
ricre  della  Sera,  Milan,  Italy,  made  its 
initial  appearance  December  27  with  a 
24-page  paper.  It  will  have  a  Sunday  edi¬ 
tion  of  40  pages  and  an  eight  jiage  roto¬ 
gravure  section. 

Luigi  Barzini,  for  25  years  on  the  staff 
of  the  Corriere  della  Sera.  Milan,  is  the 
editor  and  publisher  of  the  Corriere  D’- 
•America.  The  other  executive  heads  of 
the  new  paper  are  managing  editor,  Frank 
Pancciatichi ;  general  and  business  man 
ager,  O.  .Asciutto;  circulation  manager. 
A.  D’Amico;  and  mechanical  superin¬ 
tendent,  Gefirge  Gillen. 


Laredo  News  Quits 

The  Laredo  (Tex.)  News  .suspended 
publication  December  21. 
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AUTO  REPAIR  SPECIALISTS  CAN  BECOME 
LINEAGE  USERS  WITH  CULTIVATION 


New  Field  Unaccustomed  to  Buying  Newspaper  Space  Has 
Copy  Already  Prepared  for  It  by  Heald  Machine  Works 
— Winter  Season  the  Best  Opportunity 

By  HAMMOND  EDWARD  FRANKUN 


'T'HE  newspaper  advertising  manager 
who  is  on  a  still  hunt  for  increased 
lineage  from  unsuspected  sources  is  over¬ 
looking  a  worth  while  bet  if  his  local 
regrinding  shop  is  not  a  regular  user  of 
space. 

What  is  a  regrinding  shop,  anyway? 
And  how  can  it  be  made  an  advertiser? 

When  your  car  begins  to  show  signs 
of  loss  of  power  and  lack  of  compression 
and  you  have  continual  fouling  of  spark 
plugs  and  have  to  use  gas  and  oil  out  of 
all  proportion  to  the  mileage  secured, 
something  is  wrong.  After  the  car  has 
journeyed  15,000  miles  or  so,  these  con¬ 
ditions  set  in. 

Your  heart  beats  something  like  76 
times  a  minute,  but  in  that  time  the 
cylinders  of  your  car’s  engine  have  to 
go  up  and  down  2,000  and  3,000  times. 
The  cylinders  get  wear  on  two  sides 
at  right  angles  to  the  crank  shaft,  due 


He’U  Get  You  Yet 

SOONER  or  Uter  tKe  motor  jinx  will  ^  you  wkh 
Mine  ol  tKoee  inevitable  engine  trouble*  tkat  are 
bound  to  OMne  to  every  motor  owner  tuck  aa 
Foaled  Spark  Plugs 
Loaa  of  Power  and  Pep 
Soioking  and  Exceaaive  Ute  of  Gaa  and  Oil 
For  these  troubles  there  is  but  one  cure  that  will 
give  you  lasting  sftisfaction.  Tkat  is  to  regrind  the 
cylinders  and  kt  n^  pistons  and  rings  These  troub* 
In  are  not  brought  on  by  faulty  workmanship  or  in¬ 
correct  design,  but  from  the  fact  that  wherever  there 
are  two  moving  metallK  surfaces  rubbing  againsi  one 
another  there  is  bound  to  be  wear. 

While  you  may  get  temporary  relief  thru  other  re¬ 
pairs.  if  3rou  want  to  bring  )rour  old  bloc  back  to  its 
original  efficiency  with  lastang  resuksJet  us  gnnd  the 
bores  round  and  straight  to  .0005*.  then  fit  new 
pistons  and  rings,  and  you  can  laugh  at  Mr  Trouble- 
Slaker  for  3rou  will  have  an  engine  better  than  new. 

Wa  Guarantee  Qxiality  and  Satisfaction 


Name  and  Address 


are  he  knows  absolutely  nothing  about  it. 

The  Heald  Machine  Company  of 
Worcester,  Mass.,  manufactured  grind¬ 
ing  machines  for  motor  car  manu¬ 
facturers.  With  the  end  of  the  war  and 
Government  work  past,  it  needed  a  new 
market.  The  company  saw  no  reason 
why  the  small  machine  shops  which  had 
sprung  up  under  auspices  of  live 
mechanics  during  the  war  shouldn’t  take 
up  regrinding  cylinders  for  automobiles. 
It  began  a  vigorous  trade  paper  cam¬ 
paign  to  sell  the  regrinding  held  as  a 
good  business  to  go  into.  The  net  out¬ 
come  has  been  that  within  a  couple  of 
years  there  have  come  into  being  some 
1,500  or  more  regrinding  shops  scattered 
the  country  over. 

The  Heald  company’s  regrinding  ma¬ 
chine  costs  approximately  $2,500,  usually 
bought  on  time  payments.  The  com¬ 
pany’s  only  proht  comes  from  its  one¬ 
time  sale.  But  like  many  other  com¬ 
panies  the  Heald  concern  has  sought  to 
aid  buyers  of  its  machines  in  every  way 
even  after  the  sale  is  concluded. 

Most  owners  of  regrinding  shops  are 
excellent  mechanics  but  unversed  in  sell- 


when  desired,  it  will  write  special  copy 
for  a  local  campaign  without  charge. 

For  instance,  a  two-column  piece  of 
copy  shows  a  Motor  Trouble  Jinx  ogre 
knocking  the  life  out  of  an  automobile. 
.At  the  left  a  policeman  advises,  “Hey 
there,  stranger — there’s  a  regrinding 
doctor  waiting  for  you.’’  Apropos  of 
the  ogre,  the  copy  is  headed,  “He'll  get 
you  yet:’’ 

“Sooner  or  later  the  motor  jinx  will 
get  you  with  some  of  those  inevitable 
engine  troubles  that  are  bound  to  come 
to  every  motor  owner  such  as 
“Fouled  spark  plugs. 

“Loss  of  power  and  pep. 

“Smoking  and  excessive  use  of  gas 
and  oil. 

“For  these  troubles  there  is  but  one 
cure  that  will  give  you  lasting  satis¬ 
faction.  That  is  to  regnnd  the  cylinders 
and  fit  new  pistons  and  rings.  These 
troubles  are  not  brought  on  by  faulty 
workmanship  or  incorrect  design,  but 
from  the  fact  that  wherever  there  are 
two  moving  metallic  surfaces  rubbing 
against  one  another  there  is  bound  to 
be  wear. 

"While  you  may  get  temporary  re¬ 
lief  through  other  repairs,  if  you  want 
to  bring  your  old  bloc  back  to  its  original 
efficiency  with  lasting  resuhs,  let  us 
grind  the  bores  round  and  straight  to 
.0005  inches,  then  fit  new  pistons  and 
rings,  and  you  can  laugh  at  Mr.  Trouble- 
Maker  for  you  will  have  an  engine  better 
than  new. 

“We  guarantee  quality  and  satis¬ 
faction.” 

This  advertisement,  headed  “How 
often  do  you  have  to  shift?”  appears 


Give  your  1 1  lot  or  a  Chance 

You  expert  After  runniBK  your  rAr  for  a  eertAin 
number  of  miles  to  renew  the  tires  And  brAke  bAnds. 
but  do  you  ever  think  of  renewing  the  vitAb  of 
your  motor? 

Every  instAnt  the  engine  is  going  there  in  a  weAr  oo 
the  waIU  of  the  cylinder  And  the  pLstons.  Unless 
something  b  done  there  will  be  a  decided  loss  of 
power  And  pep.  excessive  use  of  gAs  snd  oil  with 
continusl  esr^n  snd  sooty  tpArk  plug|. 

But  one  operstion  will  cure  the«e  troubles. 

REGRIND  the  Cylinders 
Install  new  Pistons  and  Rings 

1^  u.  nplaw  th^  advantaitn  and  ahow 
you  how  it  ia  donr  Phon^Park  24S. 

Namo  and  Addma 


How  Often 
Do^’ou  Have  to -Shi ft. ^ 

It  get  >our  goat  ahi-n  ihiw  till  you  to 
come  on”  and  your  i*ngme  l»alk<i.  -onortH  ami  hir- 
coughs,  to  the  3iim*s  nient  of  the  offiriT'*  .ind  bv- 
slsnders’  This  is  raiwil  by  ill-htting  rings  in 
worn  cylimler.H.  not  only  allowing  the  leakage  of 
gs**  into  the  rrank  cav.  but  on  the  suetion  stroke 
air  IS  suekisl  up.  thinning  tin'  miNtiire  nml  eaii'>ing 
the  motor  to  skip.  It  ts  parlieularly  notiriwbli 
w  him  traveling  at  idlings|sss|sor  on  acoUl  morning 

’!'»)  Avoid  Shiftini; 

If  you  want  to  Is*  able  to  idle  alimg  m  the  traffic  at 
three  or  fesfr  mdi-^  .an  h<Mir  withmit  «hifting.  or 
rlmib  the  lull  on  high,  rwi  overiiaiiling  joti 

IS  I'oniplete  withiHit  regnnding  the  rviindi  rn. 
(‘orni'  III  and  ku  u»  demonstrate 


ever  think  of  renewing  tlw  <  vitals  of 
your  motor?  ' 

“Every  instant  the  engine  is  going 
there  is  a  wear  in  the  walls  of  the 
cylinder  and  the  pistons.  Unless  some¬ 
thing  is  done  there  will  be  a  decided  loss 
of  power  and  pep,  excessive  use  of  gas 
and  oil  with  continual  carbon  and  sooty 
spark  plugs. 

"But  one  operation  will  cure  these 
troubles. 

“Regrind  the  cylinders.  Install  new 
pistons  and  rings.  Let  us  explain  the 
advantages  and  show  you  how  it  is 
done.” 

Other  copy  shows  that  regrinding  is 
vital  to  continuous  truck  operation,  re¬ 
grinding  makes  an  old  motor  better  than 
new,  ill-fitting  rings  do  not  cure  the 
troubles,  and  brings  out  other  points. 
Some  suggested  copy  is  small  and  some 
large.  It  may  be  varied  in  any  way  de¬ 
sired. 

This  is  the  season  for  regrinding.  It 
opens  in  late  December  and  extends 
through  March.  Automobile  cars  are 
put  up  for  the  winter  and  their  owners 
at  this  season  have  them  overhauled. 
The  regrinding  shops  ought  to  be  using 
paid  space  in  your  paper  regularly,  even 
if  it  is  not  large  space. 

.Another  thing  which  might  be  done 
is  to  put  on  co-operative  educational 
campaign  on  regrinding  with  the  local 
garages  and  regrinding  shops  sharing 
the  expense.  There  is  no  reason  why 
also  regrinding  shouldn’t  be  advertised 
at  other  times  of  the  year  and  made  a 
less  seasonal  business. 

Suggested  newspaper  copy  may  be  ob¬ 
tained  by  any  reader  of  Editor  & 
PUBLISHER  who  will  write  to  the  ad¬ 
vertising  department,  Heald  Machine 
Company,  Barbers  Crossing,  Worcester, 
Mass.  Your  local  regrinding  shop  prob¬ 
ably  has  this  copy  on  hand,  if  it  has  not 
become  mislaid. 

Local,  state  or  national  organization 
of  the  regrinding  shops  should  be  en¬ 
couraged  as  the  motoring  public  is 
singularly  uninformed  on  regrinding  and 
a  co-operative  newspaper  advertising 
campaign  would  open  a  tremendous  total 
market  which  has  not  more  than  been 
gently  tapped. 

Sometimes  new  advertisers  lie  but  a 
short  distance  away.  The  regrinding 
shop  is  one  worth  building  into  a  steady 
user  of  space,  with  means  readily 
accessible  for  doing  so. 


CHECKER  CABS  ARE  TRADEMARKS 


Thu  U  the  season  (or  rearindinR.  AutocnobUee  are  put  up  for  the  winter  and  their  owners  have  them  overhauled.  The  repair  shopa 
ought  to  be  using  space  in  your  newspaper  regularly,  even  if  it  U  not  in  large  else.  Hare  are  some  suggeations  for  copy. 


to  the  pressure  of  the  piston  against 
one  side  on  the  compression  stroke  and 
the  opposite  side  on  the  power  stroke. 
Naturally,  the  cylinders  get  worn  out 
of  round  and  even  expensive  rings  will 
not  cure  permanently  the  trouble. 

The  result  is  that  we  now  have  with 
us  through  the  country  a  new  institu¬ 
tion,  the  regrinding  shop,  which  has 
come  into  being  in  the  last  several  years. 

Your  garage  dismounts  your  motor 
bloc,  if  you  wish  it  to  do  so.  The  bloc 
is  then  turned  over  to  the  local  regrind¬ 
ing  shop  (which  serves  a  large  number 
of  garages  in  your  section).  The  shop 
regrinds  the  cylinders  thoroughly,  and 
fits  new  pistons  and  piston  rings.  The 
regrinding  shop  then  returns  the  bloc 
to  your  garage  which  remounts  it  on 
your  car.  The  garage  thus  has  practical¬ 
ly  no  work  and  makes  a  tidy  commission 
since  an  average  job  costs  around  forty 
or  fifty  dollars. 

This  regrinding  makes  an  engine  run 
as  smoothly  as  new  and  eliminates  a  big 
list  of  motor  troubles.  It  saves  cash 
which  otherwise  would  have  to  go  for 
gas,  oil,  and  so  on.  In  other  words, 
here  is  a  service  which  is  of  great  value 
to  the  average  motorist,  yet  the  chances 


ing  and  advertising.  The  Heald  com¬ 
pany,  therefore,  has  provided  the  shop 
owners  many  ideas  for  developing  busi¬ 
ness.  There  arc  suggested  form  letters, 
lantern  slides,  booklets,  a  post  card  mail¬ 
ing  campaign,  broadsides  for  garages  and 
similar  pieces  of  advertising  ammuni¬ 
tion,  all  boosting  regrinding,  which  the 
Heald  company  has  prepared  and  fur¬ 
nished  at  cost  to  them.  L.  A.  Hastings, 
president  of  the  Worcester  Advertising 
Gub,  and  head  of  the  company’s  adver¬ 
tising  department,  has  done  much, 
through  suggestions,  to  encourage  the 
regrinding  man  to  be  an  advertiser. 
What  kind  of  name  cards  to  use  even 
has  *oeen  outlined. 

The  Heald  company  has  worked  out 
three  complete  sets  of  tentative  news¬ 
paper  copy  which  it  provides  without 
charge.  The  advertising  is  educational 
in  nature,  with  the  purpose  of  explaining 
what  regrinding  is  and  does.  Humorous 
cuts  liven  up  the  copy  and  help  seize 
the  attention  of  the  motorist.  A  small 
charge  to  just  about  cover  the  cost  of 
cuts  used  is  made  by  the  Worcester  con¬ 
cern,  but  otherwise  its  work  is  entirely 
free  to  all  regrinding  shops  which  use 
its  machines  (as  the  majority  do)  and. 


under  a  cartoon  illustrating  a  familiar 
situation : 

“Doesn’t  it  get  your  goat  when  they 
tell  you  to  ‘come  on’  and  your  engine 
balks,  snorts  and  hiccoughs  to  the 
amusement  of  the  officers  and  bystand¬ 
ers?  This  is  caused  by  ill-fitting  rings 
in  worn  cylinders,  not  only  allowing  the 
leakage  of  gas  into  the  crank  case,  but 
on  the  suction  stroke  air  is  sucked  up, 
thinning  the  mixture  and  causing  the 
motor  to  skip. 

“It  is  particularly  noticeable  when 
traveling  at  idling  speeds  on  a  cold 
morning. 

“To  avoid  shifting:  if  you  want  to 
be  able  to  idle  along  in  the  traffic  at 
three  or  four  miles  an  hour  without 
shifting,  or  climb  the  steepest  hill  on 
high,  no  overhauling  job  is  complete 
without  regrinding  the  cylinders.  Come 
in  an  let  us  demonstrate.” 

Under  a  drawing  of  a  zippy  roadster 
which  seems  to  be  humping  down  the 
highway  at  just  about  top  pep  and  under 
the  head,  “Give  your  motor  a  chance,” 
a  third  advertisement  says: 

“You  expect  after  running  your  car 
for  a  certain  number  of  miles  to  renew 
the  tires  and  brake  bands,  but  do  you 


Judge  Marah  Granta  Injunction — Deco¬ 
ration  Can’t  Be  Copied 

The  Checker  Cab  Manufacturing  Cor¬ 
poration  has  the  sole  right  sell,  operate 
and  use  for  public  hire  taxicabs  done 
with  the  checker  design  used  by  the 
Checker  Company,  according  to  Judge 
Robert  McC.  Marsh  in  the  decision 
recently  handed  down  in  which  he  also 
granted  the  corporation  a  preliminary 
injunction  again  unauthorized  imitation 
of  its  taxicab  color  and  design.  The 
Checker  company  had  brought  suit 
against  Hugh  Sweeney  in  New  York 
Supreme  Court. 

In  his  decision  Judge  Marsh  said: 

“The  taxicabs  manufactured  by  the  Plaintiff 
are  known  as  Mogul  and  as  Checker  cabs  and 
are  marked  by  the  plaintiff  with  a  distinctive 
symbol  in  the  form  of  a  design  or  pattern  of 
cmeckers  of  contrasting  colors  arrange  both  in 
circles  and  also  in  band  running  from  end  to 
end  aronnd  the  tonneau.  This  design  has  been 
used  by  the  plaintiff  for  more  than  a  year,  and 
has  recently  been  registered  by  it  as  a  trade¬ 
mark  under  Section  367  of  the  General  Business 
Law. 

“It  is  not  difficult  to  perceiye,  however,  that 
if  imitations  of  the  plaintiff’s  ca^  may  be  used 
without  restraint,  the  plaintiff's  market  is  bound 
to  suffer.  Actual  loss  need  n<it  be  proved  to 
have  already  occured  if  it  is  clrarly  threatened, 
and  when  the  wrong  is  clear,  the  defendent’s 
motive  and  intent  are  immaterial.  The  papers 
submitted  leave  no  room  for  doubt  that  the  de- 
fendent  intentionally  copied  plaintiff’s  marking, 
and  *  *  *  he  undeniably  had  in  mind  the_  ad¬ 
vantage  of  using  that  desiim  in  competition 
with  the  of^ators  who  had  purchased  plaintiff’s 
cabs.  Motion  for  injunction  granted. 


Women  Writers  at  Theater 

The  members  of  the  New  York  Wom¬ 
en’s  Newspaper  Qub  were  guests  of 
Henry  Savage  at  the  performance  of 
the  Clinging  Vine  at  the  Knickerbocker 
Theater  December  27. 
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GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 

Selecting  Type  Faces  and  Borders  That  Go  Together — Two  Ways  to  Brighten  Up  Typography — Why 
Publishers  Should  Kill  Mourning  Borders — Grouping  Ads  in  Orderly  Arrangement 


TN  the  last  installment  of  this  series 

(Article  III,  published  November 
25)  I  tried  to  illustrate  a  “Gose-Up  of 
One  Simple  Rule 
^of  Good  Typog- 
*raphy,”  but  in¬ 
quiries  indicate 
that  I  did  not 
“put  over”  the 
idea  as  effectively 
as  desirable — so 
I  will  try  again. 

This  particular 
“rule”  is  very  im- 
iwrtant,  excep¬ 
tionally  simple 
and  easily  applied 
I — ^therefore  i  t 

ought  to  be 
worth  further 
elaboration  and 
general  adoption ;  if  publishers  are  sin¬ 
cere  in  their  desire  to  improve  typog¬ 
raphy  of  their  newspapers.  The  gist 
of  this  “rule”  is  as  follows; 

To  get  reasonably  good-looking 
typography  zve  must  use  borders,  rules, 
initials  and  dashes  that  “key”  or  har¬ 
monise  zfith  the  display  type  used  in 
any  piece  of  composition;  zvhethcr  it  is  an 
culvertisement,  a  heading,  a  feature,  or 
any  other  “set-up." 

To  illustrate  this  principle  I  tried 
to  show  the  difference  between  type 
faces  distinguished  by  sharp  contrasts 
of  heavv  and  light  lines  (thick  and 
thin  strokes)  like  the  following: 


H.  Frank  Smith 


By  H.  FRANK  SMITH 

Editorial  Note — Mr.  Smith  U  a  special  lecturer  in  the  Department  of  Advertising  and 
Marketing  at  New  York  University.  Newspaper  typography  in  all  its  phases  will  be  dis¬ 
cussed  in  this  department  in  the  last  issue  of  each  month.  Complete  newspapers,  as  well 
as  individual  items — such  as  headings,  advertisements,  editorial  pages,  features,  etc. — will 
be  reviewed,  and  good  and  bad  examples  illustrated  and  commented  upon.  Publishers, 
editors,  advertisers  and  readers  are  invited  and  ur^ed  to  send  in  ^lecimens  and  to  take  full 
advantage  of  the  author's  desire  to  help  them  with  their  type  problems.  Replies  cannot 
be  made  by  mail. 

.\i)i)RKss  LsguiRiHs  TO  H.  Frank  S-mith,  Editor  &  Pubi.isher,  World  Building, 

New  York. 

piece  of  composition  (ad,  heading, 
feature,  etc.)  only  materials  (display 
type,  borders,  rules,  dashes  aiid  init- 

tials)  that  are  related  in  some  way  or  *•**“  **  display  type  and 

another  to  each  other.  borders  are  dutinguished  by  heavy 

We  cannot  go  very  far  astray  in  put-  lines,  and  therefore  go 

ting  this  principle  into  practice,  because  ****  together, 
most  all  type  faces  used  in  newspaper 
composing  rooms  can  be  grouped  under 
one  or  the  other  of  these  two  dis¬ 
tinguishing  features.  In  other  words,  the 
type  face  is  either  distinguished  by 
marked  contrasts  of  thick  and  thin 
strokes,  like  these  specimens ; 


strokes ;  and  that  the  border  is  of  a 
monotone  quality.  Generally  speaking 
these  two  things  do  not  go  well  together. 
Fig.  7a  shows  the  same  face  of  type  that 
was  used  in  the  original  enclosed  in  a 
border  made  up  of  heavy  and  light  lines 
— which  is  a  better  combination.  Fig. 
shows  the  monotone  border  used  in  the 
original  ad  enclosing  a  monotone  type 
face — which  also  is  a  better  combination 
than  the  original  (Fig.  7).  That  is  to 


Fig.  S 


Hm  mH 


Caslon  Old  Style 


Bodoni 


CASLON 
Old  Style 

Note  the  sharp  contrast  of  thick 
and  thin  lines.  These  styles  of 
type  faces  and  borders  generally 
go  well  together.  See  Fig.  2. 


or  it  is  a  monotone  face  in  which  the 
marked  contrast  of  thick  and  thin 
strokes  (heavy  and  light  lines)  is  either 
lacking  or  greatly  minimized,  as  in  these 
examples: 

Hm  mH 


Cheltenham  Bold 


Bookman 


Fig.  1 

Note  that  border  and  type  go  well  to¬ 
gether. 

— and  type  faces  generally  known  as  mon¬ 
otone  and  in  the  designing  of  which 
there  is  no  marked  contrast  of  heavy 
and  light  lines  (thick  and  thin  strokes). 
Note  following  specimen: 


CHELT 

enham  Bold 

Monotone  type  and  border  in 
which  a  marked  contrast  of  heavy 
and  light  lines  is  either  lacking  or 
greatly  minimized.  See  Fig.  1 . 


Fig.  2 

This  combination  of  type  and  border  is 
also  good. 

If  we  can  get  this  simple  suggestion 
clear  in  our  minds,  and  if  we  will  take 
the  trouble  to  apply  it  to  every  piece  of 
composition  that  comes  our  way,  we 
ought  to  improve  our  typography  with¬ 
out  any  great  effort — and  without  any 
expenditure  of  time  or  money.  It  is 
merely  a  matter  of  using  in  rhe  same 


If  the  type  face  is  distinguished  by 
thick  and  thin  strokes  it  should  be  an 
easy  matter  to  select  borders,  rules, 
dashes  and  initials  with  the  same 
characteristics  to  use  with  this  partic¬ 
ular  type  face.  If  the  type  face  is 
a  monotone,  use  monotone  borders, 
rules,  initials  and  dashes  with  it.  If 
we  can  keep  this  simple  suggestion  in 
mind,  and  are  careful,  our  typography 
should  then  be  composed  in  materials 
that  “gibe”  with  each  other,  or  go  fairly 
well  together.  At  least  we  should  be 
able  to  minimize  the  wholesale  use  of 
unrelated  materials  now  so  prevalent  in 
newspaper  typography,  and  replace  these 
inept  make-shifts  with  something  a  little 
more  attractive  if  not  wholly  har¬ 
monious.  It  does  not  cost  anything  to 
try,  neither  is  it  hard  to  put  this  sugges¬ 
tion  into  practice.  It  does  require  some 
initiative  on  the  part  of  somebody,  how¬ 
ever — and  this  initiative  should  originate 
in  the  business  office  and  go  to  the  com¬ 
posing  room  in  the  form  of  a  suggestion 
to  take  more  care  with  the  typography 
of  everything  that  goes  into  the  paper. 

The  Proof  of  a  Principle  Is  in  Its 
Application 

Let’s  look  at  some  more  specimens  and 
get  another  “close-up”  of  this  little 
“rule”  in  practice.  In  Fig.  5  you  will 
note  reproductions  of  ads  in  which  dis¬ 
play  type  with  thick  and  thin  strokes  is 
used,  and  that  the  border  around  these 
ads  is  also  made  up  of  thick  and  thin 
lines.  In  Fig.  6  the  specimens  are  set 
in  monotone  type  faces  enclosed  in 
borders  of  the  same  monotone  character¬ 
istics.  The  borders  and  type  faces  used 
in  Figs.  5  and  6  are  therefore  related 
to  each  other  and  go  well  together — 
which  is  one  reason  why  these  ads  are  a 
great  deal  more  attractive  than  most 
small  ads  we  find  in  newspapers. 

Now  look  at  Fig.  7  for  a  moment  and 
we  will  do  a  little  revising.  Fig.  7  shows 
this  ad  as  it  was  originally  printed.  Note 
the  type  is  made  up  of  thick  and  thin 


FULTON 
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Christmas 

Cards 

OtR  t-lock  155  large  and  our 
s^election  most  varied.  Our  skil¬ 
ful  engravers  give  you  prompt 
service.  This  store  is  as  famous 
for  its  Christmas  stationery  as 
for  its  jcwelrv'.  Orders  by  letter 
given  special  attcntion.\^  rile  us. 


Theodore  B.SxARRrnt 

1  aiiblifthel  136J 

Fifth  Avmue  ai  17th  Street  and  1  Maiden  Lane 


liillS 


Editor  &  Publisher  for  December  30 ,  1922 


9 


say,  that  Fig.  7a  and  Fig.  7b  show  type 
faces  and  borders  that  go  well  together, 
while  in  Fig.  7  (the  original)  the  type 
face  and  border  clash,  or  are  not  as 
closely  related  as  they  might  readily  be. 

This  simple  principle  can  be  followed 
out  successfully  in  most  any  piece  of 
composition,  if  the  copy  writer,  layout 
man  or  compositor  will  only  give  the 
matter  a  moment’s  consideration.  You 
can  prove  this  “rule”  by  checking  it 
against  any  piece  of  good  typography — 
the  typefounder’s  specimens,  or  speci¬ 
mens  of  linotype  or  monotype  typog¬ 
raphy,  or  the  “reset”  specimens  in  the 
trade  papers.  To  put  it  in  practice  re- 


EDNA  FERBEB 


“One  of  the  several  In¬ 
teresting  qualities  of  ‘The 
Girls’  is  its  intimacy.  Miss 
Ferbcr  takes  you  so  closely 
into,  the  lives  of  her  char¬ 
acters  that  you  are  almost 
abashed.”  —  Percy  Ham¬ 
mond,  New  York  Tribune. 


((uires  some  thought  and  etfort,  and  you 
won’t  get  very  far  with  it  if  you  merely 
read  this  suggestion  and  depend  cm 
memory  or  luck  to  work  it  out. 

If  this  principle  is  followed  only  fifty 
per  cent,  newspaper  typography  would 
l)c  greatly  improved  in  a  remarkably 
shcrt  time,  because  one  of  the  main 
faults  of  newspaper  typography  today 
(the  composition  done  in  the  newspapers’ 
own  composing  room)  is  the  assembling 
in  one  unit  (an  ad,  heading,  feature,  or 
any  other  typographic  detail)  of  a  lot 
of  different  and  unrelated  type  faces, 
rules,  borders,  dashes,  initials,  etc.,  that 
never  were  intended  to  go  together. 

Publishers  would  really  be  sur¬ 
prised  at  the  refinements  that 
;l  would  quickly  result  if  some  one 
il  would  just  put  these  two  simple 
■  rules  (Figs.  5  and  6)  into  effect — 
and  keep  litem  into  effect. 


Fig.  6 

In  these  ads  tlie  display  type  and 
borders  also  fo  well  togetlMr  be¬ 
cause  both  are  of  the  same  mono¬ 
tone  quality. 


The  girls 


a  novel 


I  “A  lot  of  lit  wtre  girl* — women,  1 
Titran — who  had  never  known  freedom. 
Not  license — freedom.  Ordinary  free- 
Idom  of  will,  or  intellect,  or  action 
*Men.  too,  who  had  their  noses  to  the 
|grindstone  for  years.” 

1  This  novel  bv  F.dna  Ferber  tells  what  ■  i 
rtappened  to  three  women  and  several 
Ilmen  «’hose  live*  wete  cramped  by  rir-.!|| 
Icumstanee.  One  found  her  way  out  j|j!| 


$1.7S  at  the  Book  Stores 


POUBLEDAY,  PAGE  &  CO.}! 
iCARDEN  CITY  NE,W  YORK  1 


Your  Opportunity 
Is  Here 

If  you  lack  money  to  atari 
new  busineaa  projecta.  let 
me  convert  your  rent  income 
into  apot  caah.  It  ia  willing 
to  earn  for  you  tf  you  only 
aay  the  word.  Take  advan¬ 
tage  of  my  liberal  contract, 
reasonable  terma  and  the 
absence  of  "red  tape."  All 
dealinga  are  etrietly  confi¬ 
dential.  It  will  only  take  a 
minute  to  get  Fitaroy.3916. 

''  Columbia  Trust  Building 
N.  W  Cw.  Finti  Awmm  a  Mlk  n..  M.  v. 


iillll; 


What’s  Needed 
More  Than 
Credit  Insurance? 

The  most  vital  thing  today  for  Manufacturers  and 
Wholeaalert  is  absolute  protection  against  abnormal,  un¬ 
foreseen  credit  losses — the  kind  of  protection  afforded 
by  the  American’s  Policies  of  Credit  Insurance. 

Isn’t  it  mighty  good  business  to  look  at  this  matter  like 
one  prominent  business  man,  who  says,  “While  I  have 
made  it  a  practice  to  limit  my  risk,  I  can  trace  my 
principal  losses  to  my  failure  to  do  so.’* 

Why  take  chances  with  those  precious  credit  accounts,  when  yon 
don’t  have  to — when  you  can  ^eguard  them  absolutely  at  a  cost 
to  small  that  it  is  literally  and  obviously  one  of  the  best  im/tsl- 
ments  you  can  possibly  make! 

Remember,  it  doesn’t  obligate  you  one  bit  to  get  the  full  facta 
snd  figures.  You  have  nothing  to  lose  and  everything  to  gain 
by  investigating.  Will  you  write  or  phone  us? 

Payments  to  Policyholders  over  $10,000,000.00 

l(*AMERON  CREDIT- INDEMNITY  CQ 

Of  NEW  YORK  E.  M  TREAT,  picsioent 

IMUM  STAIiOAIIO  UNWIMITKO  rOLICItS 

Greater  New  York  Department 


Down  Town  Office 
91  WUliam  St. 

John  B33-SS*-StSS 


New  Tork  Cltj 


Up  Totvn  Offics 
104  Fifth  Av*. 

Phone  Watklnh  S4<l«. 


m. 


Two  Easy  Ways  to  Brighten  Up  Newspaper 
Typography 

(Sec  lUuatraktions  on  Page  10) 


’T’WO  of  the"  easiest  ways  to  brighten 
up  the  typography  of  a  newspajter — 
in  fact,  to  clean  it  up  quick — is  to  ( 1 )  tone 
down  all  funereal  borders,  and  (2)  to 
group  the  ads  in  orderly  arrangement. 

In  Fig.  8  we  see  a  typical  newspaper 
page  which  looks  as  if  some  one  was 
trying  to  commemorate  the  last  public 
gasp  of  three  local  business  houses  be¬ 
fore  they  “kicked  in.”  Overlooking  the 
crudity  of  this  kind  of  typography  and 
the  mournful  impression  rules  of  this 
kind  make,  it  is  not  easy  to  understand 
why  a  compositor,  copy  writer  or  news¬ 
paper  executive  would  permit  the  use  of 
the  same  funereal  borders  on  each  of 
three  different  adverti.scments  and  make 
them  up  to  run  next  to  one  another  on 
the  same  page. 

This  is  not  an  isolated  example — the 
same  or  similar  things  can  be  found  in 
two  out  of  most  any  three  newspapers 
examined.  It  is  also  clearly  evident  that 
the  advertisers  know  very  little  if  any¬ 
thing  about  how  their  ads  .should  be  set. 
or  they  would  never  permit  the  use  of 
these  symbols  of  death  in  their  printed 
salcsman.ship.  The  publisher  is  at  fault 
here  awl  should  protect  his  advertiser 
against  the  use  of  material  of  this  kind. 

Imagine  the  effect  on  the  public — cus¬ 
tomers  .and  prospective  customers — if 
these  stores  should  use  this  same  style 
of  mourning  border  in  trimming  their 
store  windows,  or  dressing  up  their 
counter  displays,  and  then  thumb-tack 
proofs  of  these  ads  on  bulletin  hoards 
thmughout  the  store!  It  would  then 
merely  he  necessary  to  toll  the  local 
church  bells  to  complete  the  solemn  rites. 


12  point  Solid  Black  Rule 


to  point  Solid  Black  Rule 

Publishers  should  "Idll”  these  very  wide 
mourninc  rules. 

Newspapers  certainly  owe  their  ad¬ 
vertisers  more  intelligent  typographic 
service  than  that  indicated  by  the  styles 


shown  in  Fig.  8.  Publishers  could  avoid 
these  funeral-looking  ads  by  ordering 
the  composing  room  to  “kill’’  all  borders 
cf  this  kind. 

In  fact,  chuck  this  stuff  into  the 
melting  pot — and  then  replace  these 
borders  with  some  of  the  following  gray- 
tone.  or  the  double,  and  the  triple  rule 
borders. 


Here  are  eicht  aond  ruics  to  u»e  in  place  of 
wide  ftolid  black  borders. 

These  gray-tonc  borders  and  lighter- 
rule  Inirders  give  plenty  of  emphasis  and 
dominance  without  the  solid  blackness — 


This  S-pt.  rule  should  be  the  LIMIT  for  solid 
black-face  borders  in  any  newspaper. 

and  certainly  go  a  long  way  toward 
brightening  up  newspaper  typografdiy. 

Referring  to  Hg.  9  we  see  the  effect 
of  a  page  made  up  of  ads  enclosed  in 
light-rule  borders.  Compare  this  page 
with  F'ig.  8 — and  note  the  improvement 
resulting  merely  from  the  use  of  light- 
face  borders.  If  you  agree  that  Fig.  9  is 
a  lietter  looking  page  than  Fig.  8;  that 
it  is  giving  the  advertiser  a  better  run 
for  his  money:  that  it  will  have  a  more 
pleasing  effect  on  the  reader;  if  you 
agree  with  these  conclusions — 

Then  issue  a  blanket  order  today  to 
the  eimiposini:  room  to  “kill” ^  all  solid 
black  borders  under  than  8-point  face — 
And  use  in  place  of  these  solid-black 
liorders  any  other  rules  available.  Issue 
this  order,  and  it  won’t  be  many  editions 
iK’forc  your  paper  will  show  a  wonderful 
improvement — typographically. 


Grouping  the  Ads  in  Orderly  Arrangement 

(S««  lUastnktions  on  Page  10) 


A  NOT HEIR  very  simple  way  to  refine 
the  typography  of  a  newspatter  is  to 
.group  the  ads  in  orderly  arrangement — 
instead  of  scattering  them  in  a  hit-or-miss 
manner  all  over  the  page.  When  we  have 
a  mimlter  of  different  sized  things  to  go 
in  a  given  space  (whether  these  things 
consist  of  merchandise  in  a  store  win¬ 
dow;  or  furniture  in  a  room;  or  ad¬ 
vertisements  and  reading  matter  on  a 
newspaper  page)  we  must  give  some 
thought  to  the  proper  disposition  of 
these  things  if  we  hope  to  place  them  in 
any  semblance  of  order.  We  cannot  just 
smear  these  items  all  over  the  available 
space  like  some  careless  make-up  men 
jumble  up  the  newspaper  page. 

Take  Fig.  10,  for  instance,  which  is  a 
representative  example  of  thoughtless 
makeup — the  ads  strewn  all  over  the 
page  in  disorder — which  njakes  a  weak 
looking  page,  a  bad  impression  and  con¬ 
fuses  the  reader.  No  newspaper  man 
can  justify  this  kind  of  makeup— it  is 
just  carelessness  and  indifference. 
Neither  is  there  any  reason  for  this  kind 
of  makeup — for  it  can  be  corrected  very 
easily  and  very  quickly  by  any  publisher 
really  anxious  to  have  the  pages  of  his 
newspaper  attractive. 

In  Fig.  11  we  have  a  page  in  which 
the  ads  are  at  least  grouped  in  orderly 


arrangement — a  complete  separation  of 
reading  matter  from  ad\ertisements.  It 
is  not  always  possible  to  follow^  this 
makeup,  because  an  “island  position”  will 
butt  in  occasionally.  Generally  speaking, 
however,  if  the  makeup  man  will  begin 
organizing  his  page  by  building  his_  ads 
in  pyramid  form  from  the  lower  right- 


hand  corner  to  the  upper  left-hand 
corner  (reserving  the  upper  left-hand 
corner  of  the  page  for  reading  matter) 
(Continued  on  page  11) 


York  buys  its  furs  at 

J.4CKM.4N'S 


Fig.  7 


Type  with  thick  and  thin  line*  does  not  usually 
look  good  enclosed  in  a  monotone  border* 


York  buys  its  furs  at 

JACKMAN'S 


Fig.  7a 

This  shows  sun*  (ace  of  type  used  in  orif- 
inal  enclosed  in  border  made  of  heavy  and 
light  lines — a  better  combination  than  Fig.  7. 


New  York  buys  its  furs  at 
JACKMAN’S 


Fig.  7b 

Here’s  the  monotone  border  used  in  original 
ad  combined  widi  a  monotone  typn  face  which 
also  is  a  better  combination  than  Fig.  7. 
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Bakery  Department 


Church  Notkt 


Plumbing  Supplies 
Sheet  Metal  Work 
Pumps,  Pipes,  Fittiags 
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WEARPROOFED 


QUSTPROOFED 


GRANITEX 


R.L.  WATSCW&CO 


NattiMMrgTractiMM 


We^ly  Store  News 


ANNOUNCING 


SALE 

■KINS 

Friday,  October  13th,  1922 

ITtXTIMlVC  NUlk  DAVS 


Tit 

Eetiaex 

It 

CMiiig 


Fig.  8 — Newspaper  typography  wUI  be  greatly  improved  when  publishers  get  nerve  enough  Fig.  > — This  page  shows  the  marked  improvement  in  tjrpograpby  when  tight>rule  or  gray- 

to  throw  all  their  funeral  borders  in  the  hell  box.  Just  compare  this  mournful  page  with  tone  borders  are  used  around  ads  instead  of  mourning  bands.  Publishers  certainly  owe  it 

Fig.  •— then  check  your  own  paper  against  these  pages.  to  advertisers  to  furnish  them  with  decent-looking  borders. 


Drilling  with  Fine  Prospects  for  Oil 


CenUtd 
California 
Title  Ca 

C  S  TAYLfM.  Mgr. 


Fig.  11— A  weO-arranged  page  because  the  ads  are  carefully  grouped  and  separated  from 
tha  reading  matter  in  a  way  that  is  attractive  and  pleasant  to  look  aL 


Fig.  !• — This  page  is  very  badly  made  up  because  the  ads  are  scattered  all  over  the 
page — instead  of  being  grouped  in  an  orderly  manner.  Compare  with  Fig.  11. 
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GOOD  TYPOGRAPHY  IN  NEWS¬ 
PAPER-MAKING 


{Continued  from  page  9) 


the  result  will  be  a  well-balanced,  or¬ 
derly-arranged  page  that  will  look 
methodical  and  systematic  and  therefore 
encourage  closer  reading. 

Of  course  there  is  a  whole  lot  to  be 
said  about  makeup — Figs.  10  and  11  are 
merely  Intended  to  show  the  very  bad 
effect  resulting  from  scattering  the  ads 


on  the  page,  and  the  pleasing  impression 
resulting  from  grouping  the  ads  in  an 
orderly  arrangement.  Between  these 
two  extremes  there  are  many  conditions 
which  greatly  complicate  the  makeup 
problem — and  these  conditions  will  be 
discussed  in  another  article. 

In  the  meantime,  if  publishers  will 
encourage  their  makeup  men  to  follow 
as  close  as  contracts  will  permit  the  style 
shown  in  Fig.  11  in  the  makeup  of  their 
pages  they  will  soon  be  repaid  by  pages 
that  will  be  more  attractive  to  look  at 
and  much  easier  to  read  and  therefore 
ought  to  be  more  satisfactory  to  reader, 
advertiser  and  publisher. 


Comment  and  Criticism 

A  Review  of  Newspapers  with  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-Up. 

By  H.  FRANK  SMITH 


NOTE  TO  PUBLISHERS: 

Have  You  a  Problem  in 
Typography  or  Make-up? 

PuBLisHEis  may  have  the  benefit  of 
Mr.  Smith’s  suggestions  by  merely  send¬ 
ing  to  EdITOK  &  PUBLISHEK  a  cogy  of 
their  paper — or  better  still  write  Mr. 
Smith  direct  about  any  problem  of 
typography  or  make-up  that  might  he 
bothering  you.  The  suggestions  will  be 
made  promptly  and  frankly — and  in  a 
spirit  of  helpfulness.  What's  on  your 
mind  now — typographically? 

Address  Letters  and  Papers  to 

H.  Fbank  Smith,  Editob  &  Publisheb, 
WoBLD  Building,  New  Yobk  City. 


help  if  you  made  all  borders  around  heads 
of  the  same  style  rule — you  have  too 
many  different  kinds  of  panelled  heads 
and  too  many  styles  of  logotype  heads. 
Color  is  also  too  light;  have  your  printer 
print  paper  little  darker;  it  is  very  hard 
to  read  tiny  type  printed  gray. 

/•'.  S.  Austin,  Ledger,  Canton,  O. — Ty¬ 
pography  exceptionally  good  in  all  de¬ 
tails  throughout  entire  paper.  Makeup  of 
first  page  fine;  composition  of  ads  above 
average,  and  makeup  of  inside  pages  all 
that  it  should  be;  Think  you  could  im 


Tracy  W.  Ellis,  News,  Indianapolis, 

Ind. — Nothing  wrong  with  your  makeup 
that  I  can  see — so  far  as  the  disposition 
of  material  on  pages  is  concerned.  Your 
ads  are  not  scattered  all  over  the  pages, 
but  carefully  grouped  as  they  should  be. 

I  would  lighten-up  some  of  those  heavy 
borders  used  on  Schull,  Edison  Electric, 

When  Store  and  Baldwin  Piano  (I  can’t 
understand  why  anyone  would  use  a  12- 
point  mourning  border  on  a  piano  ad, 
unless  the  instrument  is  designed  to  play 
only  dirges).  What  the  News  really 
needs  is  a  new  deal  in  head  letter — espe¬ 
cially  on  the  first  page.  The  arrange¬ 
ment  of  your  issue  of  November  8  is 

merely  a  conglomerate  mass  of  vapid  „  ,  3  •  „  „ 

type  faces  seemingly  without  beginning  all  through  paper ;  ads  are  especially  well 


looking  because  some  one  fails  to  take  hrst  page  and  use  one  of  the  modem 
advantage  of  the  opportunity  to  put  some  head  letters,  like  Bodoni  Bold  or  Chelten¬ 
ham  Bold.  You  might  tone  down  some 
of  the  heavy  borders,  and  also  group 
your  ads  a  little  better  (see  Figs.  10 
and  11,  this  article).  But  all  in  all,  the 
Leader  stacks  up  exceptionally  well. 

E.  S.  Trussed,  Netfss,  Canby,  Minn. — 
Neatly-set  and  carefully-printed  weekly. 
Think  you  ought  to  brighten  up  your 
first  page  with  bigger  heads — the  skinny 
head  letter  you  use  can  hardly  be  dis¬ 
tinguished  from  the  text  type.  Ads  are 
attractive,  but  should  be  grouped  better 
on  the  page — see  Figs.  10  and  11,  this 
article.  I  wouldn’t  use  a  cut-off  dash  in 
front  of  a  panelled  head — the  boxed  head 
is  sufficient  to  indicate  the  end  of  an 
article. 

John  L.  Shields,  Register,  Niles,  O. — 
Your  composition  and  makeup  is  very 
neat  and  carefully  done.  See  nothing  to 
find  fault  with.  I  would  improve  mast¬ 
head  by  resetting  title  in,  say,  14-point 
type,  and  use  1 -point  rules  instead  of  2- 
point.  Would  also  put  the  label  above 
date  line  and  use  a  parallel  rule  after 
date  line,  which  would  act  as  a  cut-off 
rule  for  masthead.  With  the  exception 
of  these  minor  matters  I  think  the  Reg¬ 
ister  is  set  up  and  made  up  in  a  very 
efficient  manner. 

Times-News,  Ann  Harbor,  Mich. — The 
Times-News  is  noted  for  other  things 
besides  good  typography  and  good  make¬ 
up,  and  one  of  these  things  is  the  use  of 
Cheltenham  Bold  tyi^  for  its  streamers 
in  place  of  the  old-fashioned  and  long- 
since-passe  gothic.  The  chap  who  lays 
out  the  first  page  of  the  Times-News 
knows  a  trick  or  two  about  makeup,  too, 
and  anyone  looking  for  worthwhile  ideas 
along  this  line  would  do  well  to  study 
this  paper. 

Post,  Sydney,  Nova  Scotia. — Typog¬ 
raphy  good;  front  page  nicely  made  up; 
use  new  rules  around  panels  on  each 
side  title;  reset  S.  4  L.  R.  time-table,  it’s 
worn  out;  the  ads  could  be  grouped  bet¬ 
ter  on  some  of  the  rages  (see  Figs.  10 
and  11,  this  article) ;  typography  and 
makeup  of  Sun  Maid  Raisin  Contest  un¬ 
usually  well  done. 


guts  in  the  front  page  by  dressing  up  the 
heads  and  throwing  in  a  couple  of  pan¬ 
elled  features.  The  Register  is  very  well 
handled  typographically.  You  can  group 
your  ads  better — don’t  scatter  them  all 
over  the  jage. — See  Figs.  10  and  11  first 
part  of  this  article. 

L.  M.  IVise,  Eagle,  Butler,  Pa. — I  can¬ 
not  find  anything  requiring  serious  criti¬ 
cism  in  the  Eagle — so  far  as  the  typog¬ 
raphy  and  makeup  is  concerned.  The  pa¬ 
per  is  very  well  taken  care  of  in  these 
two  respects.  I  would  clean  up  the  title 
on  the  first  page,  however,  because  it  is 
pretty  well  worn — especially  the  eagle. 
Replace  the  battered  rules  on  your  stand¬ 
ing  panelled  heads;  reset  your  folios  and 
running  heads;  also  your  mast  head  and 
classified  index.  Why  not  “can”  that  12- 
point  mourning  border  that  gets  around 
an  occasional  ad?  The  Eagle  is  entitled 
to  a  place  among  the  leaders  when  it 
comes  to  comiiosition  and  makeup. 

John  K.  Kline,  Press-Gasette,  Green 
Bay,  IPis. — Too  bad  you  don’t  tone  down 
the  heavy  rules  and  type  faces  on  your 
Food  Page,  because  this  is  the  only  really 
bad  typography  in  the  Press-(iizette. 
Makeup  and  typography  of  all  other 
pages  is  good,  and  the  composition  of 
the  ads  far  superior  to  most  dailies.  It 
would  not  require  much  effort  to  clean 
up  the  Food  Pages — and  I  am  sure  the 
readers  of  this  page,  who  probably  are 
mostly  women,  would  appreciate  a  more 
attractive  presentation  of  the  items  car¬ 
ried  in  this  splendid  double-page  feature. 
News,  Waterford,  Calif.  —  Grouping 
prove  Classified  page;  7-column  head  your  ads  on  one  side  of  paper  in  pyramid 
does  not  seem  to  tie  up  close  enough  or  style  would  greatly  improve  your  make- 
quick  enough  with  the  classified  ads —  “p.  Your  folios  and  running  heads  are 
anyway,  set  this  7-column  head  in  a  vvorn  out  and  should  be  reset, 
fatter-faced  type  to  make  a  fuller  line 
and  use  decent-size  fists  or  take  ’em 
out.  Then  reset  “I.edger  Want  Ads”  in 
single  column  box  in  same  face  of  type 
that  you  use  for  7-column  head — so  that 
there  will  be  a  quicker  tie-up.  Your 
Classified  is  too  full  of  life  to  carry  a 
mourning  border  around  the  streamer 
head — ask  the  composing  room  for  a  bet¬ 
ter  border.  I  would  also  kill  all  the 
solid  black  borders  around  ads,  and  try 
to  use  fewer  condensed-cap  heaids  in  the 
ads.  The  Ledger  is  one  of  the  best  pa¬ 
pers,  typographically,  that  I  have  seen — 
and  is  a  commendable  example  of  what 
can  be  accomplished  when  thought  and 
care  are  put  into  the  composition  of  a 
newspaper. 

Clayton  C.  Codrington,  News,  De  Land, 

Fla. — Splendid  typography  and  makeup 


F.  M.  Tenney,  Leader,  Great  Falls, 
Mont. — I  do  not  see  anything  that  merits 
serious  criticism  in  the  I>eader — in  fact, 
would  say  the  paper  indicates  that  the 
typography  and  makeup  is  taken  care  of 
by  one  of  those  rare  chaps  who  knows 
what  to  do  and  likes  to  do  it.  I  would 
like  to  kill  the  italic  gothic  used  on  the 


SAY  TEACHING  SURFACE 
IS  HARDLY  SCRATCHED 


Instructor*  in  Journaliam  and  Advertis¬ 
ing  Point  Out  Possibilities  for  Ad¬ 
vances  at  Opening  Convention 
Sessions  at  Evanston 


end.  Retain  the  deadly-dull  and 
mournful  gothic  for  your  streamers  and 
main  display  heads,  if  you  must,  but 
break  in  a  contrastii^  type  face — espe¬ 
cially  for  the  subordinate  streamers  and 
minor  heads — to  break’ up  the  monotony 
of  “too  much  gothic.”  Then  your  heads 
on  the  inside  pages  are  not  as  good  as 
they  might  be — for  instance,  you  can’t 
set  small  type  three  columns  wide  (even 
if  you  do  put  it  in  a  panel)  ami  get  a 
good-looking  thing  out  of  it.  There  is 
not  enough  contrast  between  your  heads 
and  the  text.  Two  of  the  best  heads  in 
your  paper  are  the  ones  on  your  sport 
pag^  and  over  your  book  review.  Roth 


laid  out  and  set  up.  Lines  are  too  long 
in  some  of  the  ads — like  Stuckey  Electric, 
Dc  Land  Plumbing,  Stetson  University 
and  Conrad  Realty,  issue  November  2. 
Why  not  set  body  in  two  columns — 
would  read  ea.sier  and  look  better.  Think 
your  Classified  is  worth  a  better  head. 


(By  Tttegraph  to  Editob  &  P'  blisiier) 

Evanston,  Ill.,  Dec.  28. — The  place  of 
the  school  of  journalism  in  reference  to 
the  universities  as  well  as  to  the  news¬ 
paper  profession  was  the  subject  of  the 
opening  discussion  of  the  Association  of 
Schools  ami  Departnients  of  Journalism 


rviui  \^la^»iucu  i»  wvi  III  a  uciici  iicau.  *  xt  aI.  a  tt  •  ’a  a  j 

\bsence  of  bold  gothics  and  mourning  =«  Northwestern  IJnivers.ty  today.  This 


borders  a  commendable  feature  of  News. 
Publishers  interested  in  improving  ty¬ 
pography  of  their  papers  would  profit  by 
studying  this  paper. 

Paul  Dodge,  News.  Hardin,  Mo. — One 
of  the  most  carefully  printed  weeklies 
that  comes  to  our  desk.  Your  ads  are 
set  very  neatly;  but  could  be  grouped 


association  is  meeting  in  conjunction  with 
the  American  Association  of  Teachers  of 
Journalism,  the  Association  of  College 
News  Bureau  and  the  Central  Division  of 
the  National  Association  of  Teachers  of 
.Advertising,  all  of  which  are  holding  ses¬ 
sions  December  28-30. 

The  surface  has  been  hardly  scratched 
in  the  developintrtt  of  the  school  of  jour- 


these  i^ieads  stick  out  enough  to  brighten  better  on  the  page  (see  Figs.  10  and  11,  a ^ 

im  the  rages  and  to  encourage  reading,  this  article).  You  (fid  a  wise  thing  when 


up  the  pages  and  to  encourage  reading, 
and  Will  give  vou  an  idea  of  how  the  paper  you  provided  plenty  of  type  in  all  sizes 
might  look  if  all  the  pages  had  more  at-  of  one  family,  rather  than  buy  “card 
tractive  heads.  A  new  head-letter  dress  fonts’" -of  all  faces  in  the  specimen  book, 
will  require  careful  attention.  It  is  not-a  But  soWe  life  in  >-pur  ffrst  page  by  better 
difficHilt  matter,  however.  *  makeup,  and  chuct  ip  a  few  big  heads  to 

L.B.Sisson,Pennsylvania  News.  Pitts-  “P-  «  the  only 

bttrgh.  Ffl.-I  do  not  see  much  to  criti-  weak  part  of  the  News-get  after  it! 
cise  about  the  Nows.  .Seems  to  me  the  Harold  F.  Schuc,  Register,  Liberty, 
makeup  is  very  carefully  handled— coo-  Y.  F.— I  agree  with  you  100  per  cent  in 
sidering  the  raft  of  stuff  the  paper  c«-  your  use  of  2-  and  3-column  heads  on 


versity  of  Oregon  stated  in  his  discus 
sion  of  the  professionalizing  of  journal¬ 
ism  on  a  plane  similar  to  that  of  law  and 
medicine.  Dean  .Mien  holds  that  the  as¬ 
sociation  representing  ten  or  twelve  of 
the  leading  institutions  offering  profes¬ 
sional  work  in  jminmlism  will  develop 
their  courses  far  lieyoml  the  extent  as 
now  established.  He  di.sapprovcs  of  the 
teaching  of  journalism  in  some  insti*a- 


Here’s  some  little  suggestionSj^Wt<  the  first  page  of  a  country  weekly- and  unprofessional,  for  in  many  cases 

.  ,  , _ AiJZ.  _  ...I _  „  colleges  are  offering  courses  as  lourna - 


might  adopt,  and  which  may  help :  H>»-  streamers,  when  the  importance  of 

inate  cut-off  rules  and  dashes  abowwl  story  merits  this  treatment  ;  as  in  your 

panelled  heads;  you  do  not  need  tlib  cut-  Sssoe  of  December  1.  I  never  knew  of  a 

off  rules  because  p^nel  is  sufficient"  sepa-  covntty-weekly  “expert”  advising  that 

ration  between  items.  the  three-star  “Jitrge  l^atis  were  not  made  for  the  ‘live 

monkey  dashes  between  items  run  under  home-town  paper,’  ’’and  certainly  do  not 

division  heads ;  you  can  pick  up  a  lot  of  agree  wi'th  this  oplntbn.  I  do  not  believe  . 

space,  which  you  apparently  need.  Why  in  riding*  the  idea  to  death,  but  think  an  journalicm  from  In.lO  to  the  present  d.ay 

not  start  each  item  with  an  em-dash.  or  occasional  big  4tead  on  the  front  page  of  for  the  benefit  of  historians, 

maybe  the  first  word  of  each  new  iUcin  in  a  country  weekly  is  a  good  thing.  Most  As  one  of  the  greatest  evils  of  the  pres- 
caps  and  small  caps?  I  think  H  would  country  weekly  front  pages  are  anaemic  ent  day,  leading  teachers  of  journalism. 


colleges  are  offering  courses  as  journal 
ism  under  teachers  who  have  never  had 
any  practical  newspaper  experience. 

The  association  approved  the  encour¬ 
agement  of  research  work  in  the  uni¬ 
versities.  particubirly  stressing  the  need 
of  stiiflying  the  periods  of  .American 


such  as  Prof.  C.  A.  (hooper  of  Cxilumbia, 
G.  M.  Hyde  of  Wisconsin,  J.  L.  Brumtn 
of  the  University  of  Michigan,  L.  N. 
Flint  of  Kansas  and  H.  F.  Harrington  of 
Northwestern,  deplore  the  uncritical  read¬ 
ing  of  newspapers  on  the  part  of  the  pub¬ 
lic.  Bad  newspaper  practice  can  be 
traced  to  the  time-worn  idea  that  the 
newspapers  give  the  (mblic  what  it  wants. 
They  believe  this  situation  can  be  re¬ 
lieved  by  the  introduction  of  a  critical 
study  of  newspapers  in  the  high  schools. 
However,  the  association  did  not  approve 
of  high  school  instruction  in  journalism 
feeling  that  the  high  school  can  function 
better  in  fostering  a  critical  study  of  the 
newspaper  rather  than  in  teaching  the 
professional  side  of  journalism,  which 
thev  are  not  qualified  to  handle. 

President  Walter  Mill  Scott  of  North¬ 
western,  one  of  the  pioneers  in  the  study 
of  advertising  psychology,  welcomed  the 
delegates  of  the  National  .Association  of 
Teachers  of  Advertising. 

“One  of  the  greatest  needs  of  the  coun¬ 
try,”  declared  President  Scotti  “is  a  bet¬ 
ter  system  for  one  of  the  greatest  eco¬ 
nomic  functions — distribution.” 

Advertising  as  a  profession  and  as  a 
branch  of  social  service  was  foreseen  by 
Thomas  Balmer,  who  induced  President 
Scott  to  undertake  advertising  research 
about  23  years  ago.  “Unless  advertising 
lives  up  to  its  true  function  and  actually 
aids  in  lowering  the  cost  of  distribution 
from  farm  and  factory  there  should  be  a 
government  tax  on  advertising,”  the 
speaker  said. 

When  Presidenjt  Scott  first  undertook 
the  scientific  study  of  advertising,  patent 
medicine  advertising  was  almut  the  only 
form  recognized  as  sitrcessful.  Today  ad¬ 
vertising  gives  a  real  economic  service, 
to  render  such  service.  William  Cherney 
told  the  teachers,  future  advertising  men 
must  come  from  the  schoolroom  ami  not 
from  the  stockroom.  Much  the  same 
opinion  was  expressed  in  the  address  of 
Prof.  Frederick  Russell  of  the  University 
of  Illinoi.s.  who  stated  that  advertising,  to 
(Continued  on  Page  26) 


Among  the  losers  in  the  $ISAW.MS  fire  that  recently  wiped  the  business  section  of  Astori^l. 
Oregon,  were  the  daily  newspapers.  The  Budget  and  the  Morning  Astorian.  Both  plants  were 
totally  destroyed.  Here  we  have  the  Budget  building  after  the  fire  and  in  front  of  it  with 
shovel  in  hand,  Lee  Drake,  owner  and  publisher.  Mr.  Drake  expects  to  rebuild  as  soon  as 
conditions  make  construction  work  possible. 


Come  on,  you  mean  weather!  That’s  the  way 
James  Henry  Furay  (right),  Europew  editor 
of  the  Unit^  Press,  fe«^  about  it,  from  the 
soles  of  his  new  rubbers  to  the  top  of  his  new 
felt  hat.  His  thoughts  were  of  the  summer 
time  weather  south  of  the  Equator  when  this 
picture  was  made. 


Contrary,”  as  a  regular  job  and  fashion  de¬ 
signing  for  recreation. 


Again,  it’s  Spurgeon  of  the  Post  (below). 
January  1,  John  J.  Spurgeon  who  resigned  as 
editor  of  the  Philadelphia  Public  Ledger  one 
month  <40,  will  become  editor  of  the  Wash¬ 
ington  Post,  a  position  once  held  by  his 
brother,  the  late  Wm.  P.  Spurgeon. 


Along  about  I>12  B.  F.  Irvine,  (left)  was  an  editorial  writer  on  the  Oregon  Journal  and  Colin 
V.  Dyment  (right)  was  Ntorthwest  editor.  The  other  day  Mr.  Irvine,  now  editor  of  the  Journal, 
went  to  the  University  of  Oregon  to  address  the  student  body.  Mr.  Dvment,  now  Dean  of 
the  College  of  LJterature,  Science  and  Arts,  introduced  him  shortly  after  this  pxture  was  taken. 


A  vice-president  shows  a  member  of  Japan’s 
imperial  family  how.  M.  Ota  (right),  vice-pres- 
idmt  of  the  Hochi  Shhnbun,  the  man  re¬ 
sponsible  (or  the  success  of  many  of  that 
newspaper’s  educational  campaigns,  has  a 
pleasant  time  these  days  showing  off  that 
paper’s  new  home.  Here  we  have  him  point¬ 
ing  out  the  improvements  to  Prince  Fushimi. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


r 


First  in  its  Field! 


The  exact  newspaper  situation  in  New  York  merits  the  closest  scrutiny  on  the  part 
of  every  advertiser  who  plans  to  enter  this  rich  territory  and  hopes  to  invade  it  success¬ 
fully.  Especially  is  this  true  of  the  morning  and  Sunday  field,  which  may  be  broadly 
summarized  as  follows: 


First  Eleven  Months  of  1922 


(The  “fields  includes  the  seven  morn¬ 

The  Field 

The  World 

ing  and  Sunday  papers  of  the  city) 

Gained 

Gained  i 

Morning  and  Sunday 

8.0% 

18.8%  ; 

Weekday  Only 

9.5% 

2.9.8%  i 

Sunday  Only 

5.7% 

V2..?%  I 

Reduced  to  its  simplest  terms,  THE  WORLD,  morning  and  Sunday,  has  over  a  period  of 
eleven  months  maintained  gains  approximately  135%  in  excess  of  the  prevailing  ratio  of 
gains  in  its  respective  fields. 

During  this  period  THE  WORLD  gained  a  grand  total  of  2,513,770  lines  of  advertising. 
This  figure  alone  is  impressive,  in  that  it  is 

— a  gain  of  18.8%  over  the  corresponding  period  last  year. 

— an  excess  of  229,053  lines  over  the  eleven  months’  gain  of  its  nearest 
competitor. 

— 46.2%  of  the  combined  gains  of  the  seven  morning  and  Sunday  news¬ 
papers  of  the  city. 

— 31.9%  of  the  combined  gains  of  the  fourteen  morning,  Sunday  and 
evening  papers  of  the  city. 

November  was  the  seventh  consecutive  month  that  THE  WORLD  led  the  entire  news¬ 
paper  field  of  Greater  New  York  in  the  volume  of  its  advertising  gains. 


THE  WORLD’S  gain  in  National  Advertising  aggregated  555,308  lines,  an  increase  of 
32.8%  over  the  corresponding  period  of  1921.  Of  this  gain,  231,414  lines  are  attributable  to 
THE  SUNDAY  WORLD,  the  31%  increase  of  which  is  by  far  the  largest  ratio  of  gain  in 
National  Advertising  in  the  Sunday  field. 


Pulitzer  Building,  New  York 


Ford  Building 
DETROIT 


Title  Insurance  Building 
LOS  ANGELES 


Hearst  Building 
SAN  FRANCISCO 


Securities  Building 
SEATTLE 


Mailers  Building 
CHICAGO 
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Editor'  &  P  ub  Usher  for  December  30,  1  922 


JAPAN  PAPERS  PUSHING 
AMERICAN  GOODS 

Hochi  Shimbun’s  Knitting  Yarn  Expo* 
•ition  an  Example  of  Service  to 
Advertisers — Whole  Audito¬ 
rium  Devoted  to  School 


By  John  R.  Morris. 

Far  Eastern  Editor,  Editor  &  Puslishes 

Tokyo,  Dec.  6. — A  striking  example 
of  the  capacity  of  Japanese  newspapers 
for  effective  service  in  the  interests  of 
American  advertisers  has  been  observed 
for  the  past  three  weeks  in  exhibitions 
and  lecture  meetings  demonstrating  the 
uses  of  knitting  yams,  held  under  the 
auspices  of  the  Hochi  Shimbun.  It  would 
be  difficult  to  exaggerate  the  impetus 


yam  manufacturers,  who  have  been  en¬ 
couraged  to  open  booths  for  the  sale  of 
their  goods  to  those  receiving  in¬ 
struction.  In  addition,  the  first  floor  of 
the  old  Hochi  Building,  adjoining  the 
present  building,  has  been  turned  into  a 
stock  room  where  reserve  supplies  are 
kept  to  fill  the  needs  of  the  industrious 
“pupils.”  Although  Japanese  yarns  now 
are  available  in  increasing  quantities  and 
variety,  the  instruction  is  carried  on  in 
a  manner  which  gives  an  actual  ad¬ 
vantage  to  the  imported  yams.  This  re¬ 
sults  from  recognition  of  the  fact  that 
foreigun  yams,  particularly  American 
yarns,  are  of  a  much  higher  quality  than 
any  manufactured  in  Japan.  The  Ameri¬ 
can  exhibit  has  the  most  favorable  loca¬ 
tion  in  the  auditorium,  directly  inside 
the  entrance. 

Many  opportunities  may  be  found 
easily  for  adapting  the  public  meeting 


Teaching  Japanese  women  to  knit  with  American  yarn,  whoee  manufacturer*  are  winning  a 
brand  new  market  through  the  advertising  columns  of  the  Japanese  newspapers.  This  picture 
was  taken  at  the  course  of  instruction  given  by  the  Hochi  Shimbun,  of  Tokyo,  in  the  audi¬ 
torium  of  its  new  building. 


claimed  that  since  the  organization  of  the 
Canadian  Authors’  Association  18  months 
ago  the  number  of  magazines  received 
in  Canada  from  the  United  States  has 
been  decreased  50,000  per  issue,  accord¬ 
ing  to  a  report  from  Consul  General  J.  1. 
Brittain  at  Winnipeg.  At  the  time  the 
association  was  organized  it  is  reported 
that  upwards  of  550,000  copies  of  United 
States  magazines  per  issue  went  to  Can¬ 
ada.  It  is  stated  further,  that  of  the 
large  number  of  magazines  entering  Can¬ 
ada  from  the  United  States  the  total  cir¬ 
culation  of  the  six  leading  ones  b  only 
66,000  per  issue. 

There  are  published  in  Canada  464  pe¬ 
riodicals  of  various  types.  Of  these,  75 
are  religious,  40  agricultural,  and  prac¬ 
tically  all  of  the  remainder  commercial 
or  technical.  To  a  large  extent  the  Can¬ 
adian  reader  of  magazines  depends  upon 
those  published  in  the  United  States,  ac¬ 
cording  to  Consul  General  Brittain.  The 
advertisements  in  these  magazines  are 
read  with  considerable  advantage  to  the 
advertiser,  as  they  keep  before  the  D<^ 
minion  public  numerous  lines  of  Ameri¬ 
can  merchandise. 


Ulric  Bell  Wins 

Ulric  Bell,  Louisville  Couricr-Jour- 
nal,  defeated  Dan  O’Connell,  Washington 
Times,  by  one  vote  for  a  place  on  the 
board  of  governors  of  the  National  Press 
Club.  Bell  and  O’Connell  tied  in  the 
annual  election.  The  run  off  vote  was 
68  to  67. 


Joseph  J.  Riley  Dead 

Joseph  J.  Riley,  in  charge  of  the  daily 
newspaper  desk  of  the  L'rank  Presbrey 
Company,  advertising  agency.  New  York, 
for  nearly  20  years,  died  December  28, 
after  an  illness  of  several  weeks. 


ROY  D.  I'EEHN  Sl^ 

Dickson  and  Dunlap,  Also  Hearst  Men, 
in  Court  Over  Realty  Deal 

Suit  for  an  accounting  of  a  real  estate 
deal  in  Michigan  avenue,  Chicago,  in 
which  the  investment  of  $5,000  showed  a 
profit  of  $175,000  in  two  years,  was  filed 
in  the  Superior  Court  by  John  A.  Dick¬ 
son  and  William  O.  Dunlap,  of  the 
Hearst  newspapers  in  Chicago  against 
Roy  D.  Keehn,  attorney  and  W.  R. 
Hearst’s  representative  in  Chicago. 
Messrs.  Dickson  and  Dunlap  obtained 
an  option  on  August  20,  1920,  on  a 
25  foot  lot  on  Illinois  street,  which, 
when  the  Michigan  avenue  line  improve¬ 
ment  was  completed,  had  a  frontage  on 
the  new  boulevard  of  100  feet. 

Dickson  and  Dunlap  aver  that  they 
persuaded  Attorney  Keehn  to  purchase 
on  option  on  the  adjoining  lot,  which 
had  a  frontage  on  Illinois  street,  west 
of  the  boluevard  of  50  feet.  They  say 
they  agreed  to  pay  $125,000  for  their  lot 
and  Keehn  agreed  in  his  option  to  pay 
$100,000  for  his  50  feet.  They  then  entered 
into  a  partnership,  the  bill  continues,  by 
which  they  were  to  divide  the  profits 
equally.  Their  options  were  to  run  until 
September,  1923. 

The  petitioners  allege  that  Attorney 
Keehn  repudiated  the  partnership  agree¬ 
ment,  and  told  them  it  was  void  after  the 
three  of  them  had  agreed  to  sell  their 
rights  to  Jarvis  Hunt,  wealthy  architest, 
for  $450,000.  Later,  the  bill  avers, 
Keehn  executed  an  option  to  the 
architect  which  will  net  him  $100,000. 
The  plaintiffs  say  they  will  obtain  only 
$37,500  each,  about  half  the  sum  they  ex¬ 
pected  under  the  agreement.  This  differ¬ 
ence  has  brought  about  the  suit. 


Detroit  News  Sells 

638  Waskers  In  2  ^A/^eeks 


REINER  ELECTRIC  COMPANY 

»J17  WOODWARD  AVENUE 
DETROIT.  MICHIGAN 


the  Hochi’s  exhibitions  have  lent  to  the 
demand  for  knitting  yams  in  this 
country.  Representatives  of  American 
•  im(K)rters  here,  questioned  regarding  the 
effects  of  the  series  of  meetings,  ex¬ 
pressed  the  greatest  satisfaction  and  said 
not  only  had  the  yam  demand  for  the 
present  been  strengthened  but  that  favor¬ 
able  results  of  a  permanent  nature  were 
bound  to  follow. 

This  illustration  of  the  power  of  a 
large  Japanese  daily  to  attract  wide¬ 
spread  interest  to  a  specific  product  is 
all  the  more  striking  because  knitted 
garments  are  distinctly  foreign  to  the 
typical  Japanese  woman’s  wardrobe. 
W  ar-time  activities  did  increase  the  de¬ 
mand  for  yarn,  but  not  on  a  scale  to 
compare  with  the  present  newly-aroused 
interest  in  knitting.  Japanese  women  are 
learning  just  now  to  appreciate  knitted 
garments,  and  especially  knitted  scarfs, 
while  the  growing  tendency  to  dress 
children  in  foreign  style  clothing  opens 
the  way  to  all  the  uses  of  yarn  known 
in  the  United  States. 

The  meetings  being  conducted  by  the 
Hochi  are  merely  large  public  knitting 
classes,  extensively  advertised  in  the 
news  columns.  The  project  was  planned 
and  launched  entirely  on  the  news¬ 
paper’s  initiative  and  is  supported  by  the 
paper  as  one  of  its  many  Vocational  en¬ 
terprises.  For  the  purpose  of  instruction, 
the  large  auditorium  on  the  fourth  floor 
of  the  Hochi  Building  is  being  devoted 
to  classes  which  meet  mornings  and 
afternoons.  The  auditorium  normally 
seats  1,000  persons,  but  at  most  of  the 
sessions  its  capacity  has  been  stretched 
and  improvised  seats  have  been  supplied 
for  the  overflow  attendance.  The  in¬ 
struction  is  in  the  hands  of  experts,  and 
women  and  girls  representing  almost  all 
classes  have  become  regular  attendants 
of  the  classes. 

As  much  space  as  possible  in  the 
auditorium  has  been  given  to  exhibits 
of  yarns  prepared  by  importers  and  local 
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principle  to  the  promotion  of  other  lines 
of  foreign  goVs  offered  in  Japan. 
-According  to  the  Hochi’s  management, 
their  auditorium  always  will  be  available 
for  such  purposes.  The  success  of  the 
knitting  meetings  makes  it  certain  that 
the  Hochi’s  facilities  will  be  taken  ad¬ 
vantage  of  by  other  importers  in  the 
future,  for  the  influence  and  initiative 
displayed  by  the  paper  in  this  instance 
have  furnished  the  most  convincing 
evidence  that  the  newspapers  of  Japan 
now  are  both  able  and  willing  to  go 
farther  than  ever  before  in  promoting 
the  sale  of  foreign  products  in  this 
country.  _ 


CANADIAN  AUTHORS  GAINING 

AMociatioR  Claimed  to  Have  Cut  U.  S. 
Magazine  Circulation  9% 

Washington,  D.  C,  Dec.  20. — It  is 

First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
napers — morning,  evening  and 
Sunday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday  I 


Dsosmbsr  7th.  1922. 

I>strolt  News. 

Detroit.  Mich. 

Attention.  Advertlslnx  Msnazer. 
Dear  Sir; — 

Permit  me  to  take  this  form  to  thank 
you  for  the  personal  Interest  you  displayed 
In  the  results  of  our  two-week  'Cuffleld'’ 
Campaixn  endinx  November  25th. 

While  you  received  dally  report*  over  the 
phone  on  approximate  salea  I  know  you 
will  be  Interested  In  knowing  net  results. 

628  COFFIELD  ELECTRIC  WASHERS 
were  sold  In  the  City  of  Detroit  durlns  tbs 
two  weeka  I  believe  this  seta  a  new  hlah 
sales  record  for  so  short  a  tima 

While  you  are  no  doubt  pleased  to  know 
that  the  special  sale  was  advertised  ex¬ 
clusively  throueh  The  Detroit  News,  we  ars 
still  more  zratifled  to  have  this  concrete 
evidence  that  our  policy  so  lonx  maintained, 
is  luu%  rlKht. 

Our  Company  pledRes  itself  to  con¬ 
tinue  the  policy  of  advertlsinx  exclusively 
through  The  DETROIT  NEWS. 

Sincerely. 

F  L  REl.NER.  Gen'I.  Mgr., 
FLK-GH.  Reiner  Electric  Company 


The  letter  above  tells  the  story  of  Detroit  News  rdvertis- 
ing  influence  better  than  any  mass  of  figures  or  -itat  stical 
proof.  Newspapers  consider  it  an  achievement  when  one 
“pulls”  better  lesults  than  another  in  any  specific  caie.  Such 
comparative  figures  are  heralded  far  and  wide,  but  here  is  the 
case  of  one  newspaper,  alone,  actually  selling  638  electric 
washers  in  two  weeks!  Exclusive  News  advertising  is  a 
policy  with  many  Detroit  companies. 

SUCH  results  from  newspaper  advertising  reflect  not  only 
the  merit  of  the  article  advertised  but  the  wonderfully  thor¬ 
ough  coverage  of  the  city  which  The  Detroit  News  enjoys 
and  the  remarkable  prestige  News  advertised  goods  have. 
The  Detroit  News  reaches  practically  every  home  in  Detroit 
and  vicinity.  It  is  the  home  paper  which  everyone  reads  and 
on  which  everyone  relies.  When  you  want  to  reach  the  whole 
city  and  cover  the  field  thoroughly  use  The  Detroit  News. 

The  Detroit  News 

Crnatnst  Circulation  Daily  and  Sunday  in  Michigan 
"AUomya  in  thm  Laad^ 


Editor  &  Publisher  for  December  30,  1922 


The  St.  Louis  Post-Dispatch 

Announces 
Direct  Representation 

in  the 

National  Advertising  Field 

Effective  Commencing  January  I,  1923 


EASTERN  ADVERTISING  OFFICE 

NEW  YORK 

World  Building 

R.  A.  FLETCHER,  Manager 


WESTERN  ADVERTISING  OFFICE 

CHICAGO 

1917  Mailers  Building 

P.  L,  HENRIQUEZ,  Manager 


The  Post-Dispatch  takes  this  opportunity  to  express  its 
appreciation  of  the  faithful  and  aggressive  service  rendered 
by  the  S.  C.  Beckwith  Special  Agency  during  the  twenty-six 
years  it  represented  the  Post-Dispatch  in  the  national  ad¬ 
vertising  field. 


ST.  LOUIS  POST-DISPATCH 

First  in  St.  Louis 


Sunday  Circulation  Average  Daily  Circulation  Average 

Now  in  Excess  of  ‘ '  Now  in  Excess  of 

410,000  180,000 

St.  Louis  is  an  EVENING  Newspaper  Town  and  the  POST-DISPATCH  is  THE  Newspaper 
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Editor  &  Publisher  for  December  30,  1922 


note  with — adv. 

*  *  * 

apologies  to  Theodore  Roose- 
velt,  the  phrase  “bully  good  stuff,” 
might  justly  be  applied  to  the  series  of 
articles  which  H.  H.  Kohlsaat  is  con- 


ministration  of  juatice  that  too  many  of  our 
newspapers  bold. 

In  its  comment  about  the  space  given 
to  such  murder  stories  the  editorial 
adds: 

But  the  newspap^s  of  America  should  realize 
that  a  great  gulf  lies  between  what  the  reading 


GENE  CARR’S  CARTOONS  IN  BOOK  FORM  ^ 

SOURCE  FOR  HUMAN  INTEREST  STORIES  Theodor,  roos.-  ^  about  the  space  given 

_  11 H  apologies  to  Iheodore  Koose-  murder  stories  the  editorial 

”  velt,  the  phrase  bully  good  stuff,  adds- 

Brim  Full  of  Interesting  Sketches  of  New  York  Kid  Life —  might  justly  be  appHed  to  the  series  of  But' the  newspapers  of  America  should  realize 
»  1  ma  .  aa  •  •  il-  \TF  IJ  artlClCS  which  H.  H.  Kohlsaat  is  con-  that  a  great  gulf  lies  between  what  the  reading 

Appe&red  as  Metropolitan  Movies  in  the  W orld—  tributing  to  the  Saturday  Evening  Post,  public  will  devour  and  what  the  reading  public 

Cooper  Letters  Tell  of  His  Many  Suits  Kohlsaat  needs  no  introduction  to  the  ‘T'pio,  „  „  i 

readers  of  the  Editor  &  Publisher  be-  i  Please  p^e  Mr.  Lorimer,  and 

n  I  AMCC  MCI  VIM  I  w  cause  he  was  so  long  identified  with  the  him  whether  the  same  thing  is  not 

By  JAMEb  MELVIN  LEE  journalism  of  Chicago  as  a  publisher  of  fue  of  the  mag^ine  of  America. 

Uirecior,  School  of  Journalism,  New  York  University  the  Record  Herald.  His  letter  tO  Lawyers,  SO  this  editorial  would  have 

...  Theodore  Roocevelt  who  was  at  that  'ts  readers  believe,  play  for  press  pub- 

D  EADERS  of  The  New  York  World  Book  Review  will  be  delighted  to  learn  connected  with  the  Outlook  takes  Ucity  even  harder  than  they  press  their 

^  will  be  glad  to  know  that  a  col-  up  in  detail  the  latter’s  communication  cases.  The  suggestion  is  offered  that  if 

lection  has  been  made  of  the  more  m-  collected  in  a  little  book  called  Saturday  ^  Munsev  about  the  Taft  incentive  of  press  publicity  were  re- 

teresting  cartoons  appearing  on  its  teck  Papers  (The  Macmillan  Company.)  controversv  This  second  communication  moved  by  reporting  criminal  cases  with 
page,  under  the  caption  of  Metropolitan  Initials  identifying  the  authors  have  been  be '  remembered  was  oublished  in  sanity  and  restraint,  lawyers  would  lock 


tributing  to  the  Saturday  Evening  Post,  public  will  devour  and  what  the  reading  public 
Kohlsaat  needs  no  introduction  to  the  »»  t  • 

readers  of  the  Editor  &  Publisher  be-  ®oy  •  Please  p^e  Mr.  Lorimer,  and 
cause  he  was  so  long  identified  with  the  ask  him  whether  the  same  thing  is  not 
journalism  of  (Thicago  as  a  publisher  of  1'’“®  *1^®  mag^me  of  America, 

the  Record  Herald.  His  letter  to  .  Lawyers,  so  this  editorial  would  have 


controversy.  This  second  communication. 


page,  under  the  caption  of  “Metropolitan  Initials  identifying  the  authors  have  been  ;  •«  be '  remembered  was  oublished  in  sanity  and  restraint,  lawyers  would  lock 

Movies.”  “Kid  Kartoons”  by  Gene  C^r  attached  to  each  paper  so  that  credit  may  Chicago  Evening  Post much  to  the  horns  less  fiercely  and  less  often  and 

(The  Century  Company),  is  a  book  that  given  to  critical  work  which  is  by  annovance''  of  the  ^Colonel  Practical  the  work  of  the  courts  would  be  speeded 

all  will  enjoy,  regardless  of  age,  for  it  far  too  fine  to  be  left  to  the  anonymous  iSn  hkve  not  mU  K  for  «P- 

IS  filled  to  the  brim  and  running  over  requirements  of  newspaper  files.  I  was  outside*^  reading  but  thev  surelv  should  The  conclusion  of  the  editorial  is  that 
wth  sketches  of  imerestrngph^^^^^  not  miss  this  series  ^ich  is  entitled  sanity  of  the  press  might  ultimately  lead 


New  York  life.  Some  of  these  bring  a  himself,  is  the  author  of  that  delectable 
smile,  while  others  cause  a  peculiar  feel-  whimsy,  “Red  Brick  Literature,”  also  of 


‘From  McKinley  to  Harding.” 


to  back-bone  in  the  jury  box. 


ing  in  the  throat.  Anyone  who  is  ^ked  a  sewnd  editorial  which  ^icuUrly  rpHE  editorial  page  of  the  Saturday  A  COMPANION  pamphlet  for  “John 
to  define  “what  is  human  interest,  can  pleased  me  called  Why  Dont  They  1  r-  »  •  n  ^  j  ^  u  i. »  . 

:itr^%u;‘s^’^  " v£;  called^i^aVvtsirerTs'j^SaS 

The  technique  of  these  sketches  should  clipping  book.^  ^  ^  ?'  ?•"  n " "th 

appeal  to  the  professional  cartoonist  The  In  a  time  of  much  critical  bewildment,  for  pres-  by  Alexander  J  Wall  The  booklet  out- 

rpnortir  or.,*  from  them  when  olH  oiH  ,rl  crvation  bcacuse  _  of  its  timely  interest  lines  the  difficulty  of  editing  and  making 


clever  reporter  should  get  from  them  when  old  standards  and  old  ideas  are 
numerous  tips  about  human  interest  taking  astounding  liberties  with  new 


in  connection  with  the  recent  murder  i  newspaper  in  Revolutionary  days.  When 
stories  from  which,  according  to  the  the  Federal  Constitution  was  adopted. 


stories.  Some  of  these  cartoons  preach  bottles,  I  have  found  this  little  group  a  ’  r*  v ' ,  Jrf 

a  better  sermon  than  can  be  heard  in  of  Saturday  Review  writers  extremely  ® 

Fifth  avenue  churches  on  Sunday.  For  helpful.  They  have  not  sought  to  sooth  ’"i  .  S'”"®  o"®  S?  marshals  who  led 

newsfiaper  men  who  seldom  go  to  church  our  prejudices,  there  is  no  old  man’s  'fi!^  **  f^n  the  press  action.  His  paper  was  often 

except  on  assignments  of  the  city  editor,  cynicism,  no  young  man’s  yawping.  But  following  «lled,  ^D«con  Loudon  s  New  York 

there  are  several  illustrated  sermons  in  many  ways  they  have  cleared  num-  show :  Pacquet.  ^pies 

fron,  the  tex,  “A  Little  Child  Shell  erohs  thing,  which  he.e  to  do  with  Si  S^l  pTrk 

Lead  Them.”  present  day  writing.  I  should  like  to  r.anK»ay  for  tte  ghastly.  .Squfcze  the  tear-  society,  vemrai  rarx  west,  ivcw 

*  *  *  place  a  copy  of  “Saturday  Papers”  in  every  column— that  is  the  conception  York. 

i^MF  of  the  literary  event.s  of  the  the  hands  of  every  prospective  newspaper 

^  year  is  the  publication  of  “The  writer-and  in  the  hands  of  irany  who  . .  . . 

Corr^pondence  of  James  Fenimore  anything  but 

Cooper”  (Yale  University  Press)  in  two  Prospective. 

volumes.  For  the  newspaper  man  their  ♦  ♦  ♦ 

chief  interest  centers  around  the  letters  a  BOOK  that  gives  the  philosophy  A 

relating  to  the  famous  libel  suits  of  this  modern  marketimr  i.s  “Scien-  XA  aL(30.LJ.V  « 


distinguished  novelist.  In  the  court 


of  modern  marketing  is  “Scien¬ 
tific  Selling  and  Advertising”  by  Arthur 


ralcndar  for  such  suits  t^  name  of  j^nn  (Harper  &  Brothers.)  The  five 
Cwper  has  led  all  the  rest.  The  volumes  essentials  for  success  in  advertising  are 


tell  something  about  the  suits  brought  outlined  as  follows: 
against  the  New  York  Courier  and  In-  /i\  ti.  •  lx  ,  •  j  z  j- 
quirer,  the  Albany  Evening  Journal,  the  The  right  kind  of  mediums. 

New  York  Tribune  and  the  Commercial  ^  The  best  medium  of  ds  kind 
Advertiser,  now  the  New  York  Globe,  The  right  position  in  the  medium, 

etc.,  but  do  not  tell  enough.  <4)  The  right  copy  in  the  ad. 

It  will  be  recalled  that  Horace  Greeley  <5)  The  right  display  ,n  the  copy, 

gave  almost  all  the  inside  pages  of  one  The  acid  test  of  advertising,  as  Mr. 

issue  of  the  Tribune  to  a  report  of  his  I>unn  secs  it,  is  getting  direct  action  by 

trial  and  headed  it,  “The  Cooperage  of  mail.  While  the  book  contains  sound 


the  Tribune.”  It  would  be  interesting  to  views  on  the  subject  of  advertising,  it 
know  why  Cooper’s  communications  to  will  be  most  helpful  to  salesmen  for  the 
the  .Vew  York  Evening  Post  during  the  hiring  of  which  an  examination  blank  is 
controversy  are  overlooked  in  both  printed  as  a  sort  of  appendix.  One  note 
volumes.  Any  suppression  of  cor-  struck  by  Mr.  Dumi  has  the  right  ring 
resjiondence  on  this  subject  will  simply  even  from^  the  cash  register.  It  is  “If 
awaken  new  interest  and  cause  a  demand  truth  won’t  sell  it,  don’t  sell  it.”  Any 
for  the  facts  in  the  case.  Cooper  and  tune  composed  of  such  notes  will  have 
his  libel  suits  are  almost  worth  a  volume  the  warmest  approval  of  the  Associated 


by  themselves.  For  such  a  volume  this 
collection  of  letters  furnish  much  ma¬ 
teria!  to  show  the  controversey  from 
Cooper’s  side. 


-Advertising  Gubs  of  the  World. 


A  PERIODICAL  full  of  controver- 
sial  articles  that  suggest  topics 
for  the  treatment  on  the  ^itorial  page 


IVEWSPAPER  folks  who  have  been  is  the  Living  Age  of  Boston,  Massachu- 
following  the  editorial  essays  that  setts.  Readers  may,  or  may  not,  know 
have  been  appearing  weekly  on  the  first  that  this  periodical  is  published  under 
page  of  the  New  York  Evening  Post  the  auspices  of  the  Atlantic  Monthly.  To 


Rc^IeR  rE.llE.R« 


The  Princeton,  Ind.  Clarion  News 
is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black  and  red,  and 
black  and  three  colors;  or,  as  the  first  page  of  a  printed 
comic  section. 

,  HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


A  Steady, 
reliable  market 


Cincinnati  is  one  of  the  last  cities  to 
feel  an  industrial  depression — and  one  of 
the  first  to  recover  from  it. 

This  is  due  to  the  fact  that  Cincinnati  indus¬ 
tries  include  practically  every  important  line 
— also  the  proximity  of  Cincinnati  to  raw 
material  sources. 

I 

Also,  because  Cincinnati’s  chief  industries  are 
of  staple  lines.  It  manufactures  45%  of  the 
shoes,  36%  of  the  meat  packing  products,  35% 
of  the  clothing,  34%  of  the  furniture,  31%  of 
the  leather  goods,  and  30%  of  the  metal 
products  of  the  entire  State  of  Ohio. 

The  proportion  of  wage  earners  is  greater  than 
in  New  York,  Chicago,  Boston,  St.  Louis, 
Buffalo,  Baltimore  and  Pittsburg,  and  equal 
to  that  of  Cleveland. 

Here  is  a  market  always  ready  to  buy;  with  a 
newspaper  always  ready  to  give  you  a  domi¬ 
nant  and  result-getting  introduction.  The 
TIMES-STAR  goes  into  four  out  of  every 
five  Cincinnati  homes. 


RANGE! 


Here  are  a  few  of  the  many 
faces  that  will  run  in  the 
Models  21,  22,  and  24  Lino¬ 
types,  and  this  pyramid  illus¬ 
trates  the  range  of  sizes  that 
can  be  set  on  either  of  these  two 
models — from  small  straight  text 
matter  to  full  30  point  display. 
The  Linotype  is  the  machine  with 
the  matrix  service  behind  it.  Hun¬ 
dreds  of  the  finest  of  faces  are  avail¬ 
able  to  the  Linotype  owner.  More  than 
150  display  faces  of  18  point  and  over 


This  7  Point  CENTURY  Expanded  with 
/talie  and  small  caps  can  be  set  on  the  Model 


This  8  Point  No.  2  with  B<tl4l  Face  No.  1 
can  be  set  on  the  Model  21,  Model  22  or 

This  9  Point  Cheltenham  with  /ialic  and  SMALL 
CAPS  can  be  set  on  the  Model  21,  Model  22  or 

This  10  Point  De  Vinne  with  Antique  No. 

3  can  be  set  on  the  Model  21,  Model  22  or 

This  1 1  Point  Old  Style  No.  7  with  /lalic 
and  SMALL  CAPS  can  be  set  on  the  Model  2 1 , 

This  12  Point  Gaslon  No.  3  with  Italic 
and  SMALL  CAPS  can  be  set  on  the  Model 


Both  Text  and  Display 
on  One  Machine 


Straight  text  matter  and  display  up 
to  and  ineluding  full  36  point  ran  be 
set  on  one  niarhine — either  on  Lino¬ 
type  Mn<lels  21,  22  or  24. 

Any  newspaper  can  now  enjoy  the 
eonvenienre  and  economy  of  having 
every  line  machine  set — on  Linotype 
slugs.  It  isn't  necessary  to  figure  on 
keeping  the  marliine  busy  on  display. 
In  most  small  or  medium-size  papers  a 
Display  Linotype  will  clean  up  all  the 
display  romposition  in  a  very  short 
time  an<l  will  then  be  available  for 
body  mailer,  just  like  any  other  Lino- 
type. 

Ask  the  nearest  agency  to  show  you 
what  you  can  save  by  eliminating  all 
hand-composition  waste. 


This  14  Point  Antique  No.  1  with 
Italic  can  be  set  on  the  Model  21, 

This  18  Point  Elzevir  No.  3  can 
This  1 8  Point  Powell  can  be  set  o 
This  20  Point  Cheltenham  Italic  can 
This  21  Point  Caslon  Old  Face  can  ' 

This  24  Pt.  Chelt.  Bold  Ital: 

This  24  Point  Scotch  can  be 
This  30  Point  Cheltenham  It 

This  30  Point  Century  Bol 

This  36  Pt.  Benedictine  c 

This  36  Point  Chelt.  Bold 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

646  Sarramenlo  Street  1100  South  Wabash  Avenue  349  Baronne  Street 

CAN.4DI.AN  LINOTYPE  LIMITED,  119  Adelaide  Street,  West,  Toronto 


Composed  entirely  on  the  Linotype 
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J.  J.  SPURGEON  EDITOR 
OF  WASHINGTON  POST 


Step*  Into  Shoes  of  His  Brother  Wil¬ 
iam  who  Died  in  1920 — Left 
Public  Ledger  Editorship 
a  Month  Ago 


Once  again  the  name  of  Spurgeon, 
which  is  almost  as  traditional  in  the  of¬ 
fice  of  the  Washington  Post  as  the  name 
of  McLean,  will  be  associated  with  the 
editorial  management  of  that  newspa¬ 
per.  On  January  1.  John  J.  Spurgeon, 
until  December  1,  editor  of  the  iHiila- 
dclphia  Public  Ledger,  will  become  editor 
of  the  Post,  stepping  into  the  shoes  made 
vacant  in  1920  by  the  death  of  his  bro- 
brother,  William  P.  Spurgeon. 

Since  1920  the  managing  editorship  of 
the  Post  has  been  in  the  hands  of  Ed¬ 
ward  B.  McLean,  owner  of  the  paper, 
who  has  directed  many  of  the  details 
of  the  making  of  the  Post  as  well  as 
its  policy.  VVith  the  coming  of  John 

J.  Spurgeon,  Mr.  McLean  will  relin¬ 
quish  numerous  phases  of  his  active  role 
in  favor  of  Mr.  Spurgeon. 

The  acquisition  of  Mr.  Spurgeon  by 
the  Post  apparently  is  designed  to 
strengthen  the  position  of  the  Post  as 
an  influential  national  and  international 
journal.  Mr.  Spurgeon’s  part  in  the 
development  of  the  Public  Ledger  is  a 
widely-known  and  widely-quoted  news¬ 
paper,  since  its  acquisition  by  Cyrus  H. 

K.  Curtis,  ten  years  ago,  is  well  known. 
Mr.  Spurgeon  came  to  the  Ledger  from 
the  New  York  World  where  he  served 
as  city  editor  and  managing  editor. 

♦  *  ♦ 

John  J.  Spurgeon,  who  takes  up  his 
new  duties  in  Washington,  D.  C.,  with 
the  commencement  of  the  New  Year 
and  where  he  has  gone  as  he  modestly 
stated  “to  help  Mr.  Edward  B.  McLean 
run  the  W'ashington  Post,”  is  distinctly 
a  New  York  newspaper  product,  al¬ 
though  for  the  past  seven  years  he  has 
been  sojourning  in  Philadelnhia  as  the 
directing  genius  of  the  Public  Ledger. 
True,  he  began  his  career  in  Philadel¬ 
phia  as  a  reporter  on  the  staff  of  the 
Press,  but  his  star  did  not  take  the  ascend¬ 
ant  until,  after  a  brief  editorial  experi¬ 
ence  in  Cleveland  with  his  uncle,  the 
late  Robert  P.  Porter,  he  adsanced 
upon  the  metropolis. 

He  worked  on  the  New  York  Herald, 
and  he  worked  on  the  New  York  Mail, 
but  it  was  with  the  New  York  World 
where  Jack  Spurgeon  finally  planted  his 
standards,  and  remained  for  years  and 
years  in  posts  of  various  executive  re¬ 
sponsibility  under  the  Dome.  As  a  re¬ 
porter  he  won  distinction  covering  the 
famous  Cassie  Chadwick  case  and  a 
dozen  other  important  assignments.  Those 
were  the  days  antecedent  to  the  “by 
line.”  and  what  a  writer  achieved  went 
to  the  glory  of  his  sheet. 

In  reward  for  his  industry,  and  un¬ 
failing  tact  Reporter  Spurgeon  was 
called  in  from  the  street  one  day  and 
made  night  city  editor.  He  was  taken 
from  that  and  made  day  city  editor. 


The  late  Joseph  Pulitzer  sent  for  him, 
and  put  him  through  the  grill  of  his 
searching  cross-examination,  and  up¬ 
raised  him  to  city  editor,  which  means 
editor  over  the  other  city  editors.  Then 
he  was  shunted  in  as  day  managing 
editor  and  after  that  emergency  man¬ 
aging  editor,  both  night  and  day.  Next 
he  was  switched  over  to  the  Evening 
World,  and  put  in  charge  and  after 
that  brought  back  again  and  swui^  in 
as  day  managing  editor  of  the  Morn¬ 
ing  World.  Life  was  like  that  on  the 
World  in  those  great  days. 

When  the  World  War  broke  across 
the  horizon  of  Park  Row  somebody  from 
the  head  office  of  the  World  had  to  go 
across  seas  and  help  out  J.  M.  Touhy, 
chief  European  correspondent.  Emerg¬ 
ency  Spurgeon  was  the  pick  of  those 
upon  whom  the  mantle  of  Pulitzer  had 
fallen.  On  his  return  to  America  after 
saving  thrnisands  of  dollars  for  his  or¬ 
ganization  by  systematization  of  cable 
sending,  he  listened  again  to  the  siren 
voice  of  Philadelphia. 


DECLARES  100%  DIVIDEND 


THE 


Kelly  Kids 

REAL  ACTION 
KIDDIE  PAGE  COMIC 
Now  being  used  by 
Pittsburgh  Pres* 
Brooklyn  Times 
Syracuse  Journal 
and  many  other  papers. 

The  proofs  will  con¬ 
vince  you  this  full  page 
comic  is  just  what  you 
have  been  looking  for. 

WORLD  COLOR  PTC.  CO. 

R.  S.  Grable,  Pres. 

Est.  im  St. 


BEASLEYS  START  THIRD  PAPER 


Wilson  Mirror  Out  December  24 — R. 

F.  Beasley,  Editor 

(By  Telegrath  to  Editor  &  Publisher) 

Wii.soN,  N.  C.,  Dec.  28. — The  Wilson 
Mirror,  a  new,  morning  pajicr,  made  its 
initial  appearance  here  .Sunday  under  the 
following  management :  R.  F.  Beasley, 
former  North  Carolina  Commissioner  of 
Public  Welfare,  editor ;  L.  Wilkinson, 
who  has  varied  newspaper  exjx-rience  on 
the  Greensboro  News  and  Kansas  jiapers, 
managing  editor ;  and  L.  C.  M’Caskill, 
formerly  with  the  Raleigh  Times,  adver¬ 
tising  manager.  John  Beasley  is  presi¬ 
dent  and  L.  E.  Huggins,  secretary-treas¬ 
urer.  Mr.  Huggins  is  also  business  man¬ 
ager  of  the  Mirror. 

This  is  the  third  North  Carolina  news- 
jtaper  under  the  direction  of  the  Beasleys, 
the  others  being  the  Goldsboro  News  and 
the  Monroe  Journal. 


St.  Louis  Globe-Democrat  Had  $1,245,- 
269.09 — To  Recapitalise 

(by  Telegraph  to  Editor  h  Puslisber) 

St.  Louis,  Mo.,  Dec.  27. — Stockholders 
of  the  St.  Louis  Globe-Democrat  today 
voted  a  100  per  cent  stock  dividend  and 
application  was 
filed  with  the 
Secretary  of 
State  at  Jefferson 
City,  Mo.,  to  in¬ 
crease  the  capital 
stock  of  the 
Globe  -  Democrat 
Publishing  Com¬ 
pany  from  $500,- 
000  to  $1,000,000. 

This  increase  is 
to  be  provided 
for  by  transfer¬ 
ring  $500,000 
from  the  com¬ 
pany’s  surplus 
funds  of  $1,245,- 
269.09  to  the  credit  of  the  capital  stock 
account. 

The  total  amount  of  stock  in  the  com¬ 
pany  will  thus  be  1,000  shares  of  a  par 
value  of  $1,000  a  share.  The  new  stock 
is  to  be  distributed  to  the  present  stock¬ 
holders  in  proportion  to  their  present 
holding. 

The  application  stated  that  the  assets 
of  the  company  total  $2,521,122.61  and 
the  liabilities  $1,275,853.52.  E.  lousing 
Ray,  president  of  the  Globe-Democrat, 
explained  to  the  Editor  &  Publisher 
correspondent  that  the  surplus  had  been 
accumulating  for  many  years. 


INTERTYPE 

"THE  BETTER  MACHINE’* 


See  Our  Page 
Next  Week 

INTERTYPE  CORPORATION 

805  TaniiRsI  IlSf.,  Bmtlys,  8.  T. 
548  RtRS-McNiliir  BISr.,  CiilMt* 
301  ClMlyB  BIS*.,  MMRsiili 
560-A  HsmrS  8L,  Sss  Fraschw 
CsnaSlu  Afesti: 

Tmst*  Tyf*  FsssSnr  Csi,  U8. 
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Dinner  for  Thomas  F.  Burn* 

Thomas  F.  Burns,  who  is  leaving  the 
New  York  World  as  supervising  adver¬ 
tising  solicitor  to  become  advertising 
manager  of  the  New  York  Mail  on  Janu¬ 
ary  1,  was  the  guest  of  the  display  solici¬ 
tors  of  the  World  at  dinner  Dwember 
28  at  the  Automobile  Club  of  America. 
During  the  course  of  the  dinner  Mr. 
Burns  was  presented  with  an  humidor 
appropriately  inscribed.  Millard  F.  Tay¬ 
lor  was  the  toastmaster  and  the  speakers 
were  Hal  Fink,  advertising  manager  of 
the  World,  and  James  F.  Francis,  who 
succeeds  Mr.  Burns  as  supervising 
solicitor. 


E.  Lansing  Ray 


La  Patrie  Will  Add  Story  to  Building 

La  Patrie,  Montreal,  will  add  a  seventh 
floor  to  its  building  at  the  corner  of  St. 
Catherine  street  and  City  Hall  avenue,  to 
house  the  entire  editorial  staff  of  the 
paper.  Construction  will  be  completed 
before  Spring.  The  editorial  staff  now 
occupies  the  sixth  floor  and  this  will  be 
turned  over  to  the  photo  engraving  de¬ 
partment. 


Stonebraker  Buys  Boone  Pioneer 

J.  N.  Stonebraker,  advertising  man¬ 
ager  of  the  Fulton  (Mo.)  Daily  Ex¬ 
press,  has  purchased  the  Boone  (Iowa) 
Daily  Pioneer  and  takes  possession  Jan¬ 
uary  1. 


Van  Raalte  Under  Knife 

Joseph  Van  Raalte,  special  feature 
writer  for  the  New  York  World,  is  con¬ 
valescing  from  a  eecent  severe  operation 
for  a  sinus  trouble. 


Nonpareil  Lose  Plant  in  Fire 

The  Council  Bluffs  (  Iowa)  Nonpareil 
hist  its  plant  by  fire  on  December  23.  It 
was  completely  destroyed.  The  Omaha 
World-Herald  offered  the  Nonpareil  the 
use  of  its  plant  and  for  a  few  days  the 
itaiier  will  be  printed  there. 

Eagle  Pass  Guide  Sold 

The  ISagle  Pass  (Tex.)  Guide  has  re¬ 
cently  been  sold  by  J.  M.  McLeese  to  W. 
F.  Hays. 


iMii 


Ready  January  5th 

1923  WORLD  ALMANAC 

_ AND  BOOK  OF  FACTS 

FOR  38  YEARS 

THE  STANDARD  AMERICAN  ANNUAL 


On 

Sale  at 
Newsstands 
and* 

Book  Stores 


East  of  Buffalo  and 
Pittsburgh,  35c. 

West  of  Buffalo  and 
Pittsburgh,  40c. 

Pacific  Coast,  SOc. 

NEW 

FACTS 

AND 

FIGURES 


ANSWERS  QUESTIONS 
ASKED  OF  A 
NEWSPAPER 


MANY  ADDED 
FEATURES 


EDITOR’S  READY  REFERENCE  BOOK 

A  partial  list  of  the  more  Important  Features  follows: 


FACTS  OF  THE  YEAR 

EUROPE’S  DEBT  TO  THE 
UNITED  STATES 

THE  BONUS  AND  NEW 
TARIFF  BILL 

ELECTION  HGURES  IN  FULL 

COMPLETE  SPORTING 
RECORDS 

Covernment,  Population,  Finanro,  Commerce, 
Education,  Social  Activitiot  of  America  and 
the  whole  world,  country  by  country — a  new 
feature  of  great  value 


The  Genoa  and  the  Hague  Conference; 
the  Financial  Condition  of  Europe. 

The  Arms  Conference,  with  tables  of 
the  new  navies  as  cut  down. 

Progress  of  the  League  of  Nations. 

P  President  Harding’s  Veto  of  the  Bonus 

Labor  Problems,  strikes  and  wages. 

Balance  sheet  and  expenditures  of  the 
United  States  Shipping  Board. 

Establishment  of  the  Irish  Free  State. 

Relief  of  the  Russian  famine. 

Wonderful  progress  of  aviation. 

List  of  Governmnt  and  State  officials. 

Agriculture;  mines  and  mining;  crops; 
live  stock. 

Imports  and  exports;  banking. 

Science,  religion,  art  and  Uteraturv. 

Diary  of  the  news  of  the  world  day  by 
day — 38  pages. 

Full  information  of  the  great  City  of 
New  York,  and  SO.WO  other  facts  and 
figures. 


MAILED  ANYWHERE.  58c  POSTPAID 
Address  Cashier,  New  York  World,  New  York  City 
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Mr,  Advertiser,  Come  to 

PENNSYLVANIA 

Twenty-five  daily  newspapers,  published  in  twenty-one  cities  join  in 
inviting  National  Advertisers  and  Manufacturers  ito  invade  this 
territory.  They  offer  cooperation.  They  point  to  the  work  they  are 
doing  for  local  merchants  and,  through  cooperative  work  between 
these  merchants  and  daily  newspapers  wonderfully  pleasing  results 
may  be  achieved.  Pennsylvania  with  her  diversified  industries  and 
agriculture  has  one  of  the  most  perfect  rail  transportation  systems 
in  the  world.  The  commonwealth  also  keeps  her  waterways  work¬ 
ing  for  the  common  good. 

Pennsylvania  is  a  largely  urban,  busy  state  with  8,720,017  people  who 
look  to  their  newspapers  for  their  wants.  A  diversity  of  needs  and 
density  of  population  make  Pennsylvania  an  ideal  market. 

Mr.  Advertiser,  this  territory  is  worthwhile  and  this  list  of  daily 
Pennsylvania  newspapers  will  help  you  secure  desired  results. 


A  LIST  THAT  GETS  RESULTS 


Circula* 

2,500 

10,000 

tion 

linet 

linet 

***AIIentoMm  Call  . 

28,009 

.09 

.09 

***Allentown  Call  . 

. . .  (S) 

15,118 

.09 

.09 

tBethlebem  Globe  . . 

...(E) 

8,528 

.04 

.04 

fBloomtburg  Prett  . 

..(M) 

6,507 

.029 

.029 

***Cbetter  Timet  &  Republican 

(M&E) 

14,331 

.065 

.05 

fCoatetTille  Record . 

. . .  (E) 

5,369 

.0214 

.0214 

f Connelltrille  Courier  ...... 

...(E) 

6,103 

.0179 

.0179 

***Eatton  Exprett . 

. . .  (E) 

17,241 

.05 

.05 

*Eaaton  Free  Prett . . 

. . . (E) 

12,147 

.05 

.05 

***Erie  Timet  . 

. . .  (E) 

27,648 

.08 

.08 

***Harritburg  Telegraph . 

...(E) 

39,478 

.095 

.095 

***Lancatter  Intelligencer  and 

4ewt- 

Journal  . 

(MAE) 

21,689 

.08 

.08 

toil  City  Derrick . 

. . .  (M) 

6,427 

.04 

.035 

Pittaburgh  Ditpatch . 

...(M) 

54,541 

.17 

.15 

Pittaburgh  Ditpatch . 

. . . . (S) 

Circula¬ 

tion 

63,767 

2,500 

linet 

.22 

10,000 

linet 

.18 

fPottatown  Ledger . 

. . . . (E) 

1,654 

.014 

.014 

Potttrille  Republican  and 
Paper  . 

Morning 

.(E&M) 

14,500 

.055 

.05 

Scranton  Republican . 

....(M) 

32,180 

.12 

.10 

fScranton  Timet  . . 

....(E) 

37,148 

.12 

.10 

*  *  *Sharon  Herald  . 

. . . . (E) 

5,002 

.021 

.021 

tSunbury  Daily  Item . 

. . . . (E) 

4,109 

.021 

.018 

•••Warren  Timet-Mirror . 

.(E*M) 

8,056 

.036 

.036 

•••Waahington  Obterver  and 
Reporter  . 

.  (MAE) 

15,553 

.06 

.05 

fWett  Cheater  Local  Newa.  . 

- (E) 

10,768 

.03 

.03 

•  •  Wilket-Barre  Timet-Leader 

....(E) 

22,061 

.08 

.05 

fYork  Ditpatch  . 

- (E) 

16,726 

.045 

.045 

tYork  Gasette  and  Daily. .  .  . 

. . . .  (M) 

16,452 

.045 

.045 

*A.  B.  C.  PnblUli^r*’  Statement,  April  1,  1922. 
***A.  B.  C.  PubUshere'  Statement,  October  1,  1922. 
tGoTemment  Statement,  October  1,  1922. 

**A.  B.  C.  Statement,  3  mot.  to  Sept.  30,  1922. 
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TOO  ROSY  PROMISES  BY  CLASSIFIED  MEN 
MAKE  SUSPICIOUS  PROSPECTS 

Selling  Want  Ads  Needs  Different  Sort  of  Salesmanship  Than 
Tangible  Articles — Many  Chances  Against  Success — 
Don’t  Pledge  Results 

By  C.  L.  PERKINS 

Executive  Secrrtary,  Association  of  Newspaper  Classified  Advertising  Managers. 

PROMISES  lie  too  lightly  on  the  — — — — — — 

1  fo'is'^iences  of  many  salesmen  of  mULHERN  MOVES  UP  ON 
classined  advertising.  Their  enthusiasm 

exaggerates,  and  then  when  promises  are  BROOKLYN  EAGLE 

not  fulfilled,  suspicious  customers  are 

created. 


her  than  most  people  realize.  However  clerks,  classified  salesmen  and  clerks,  etc. 


small  the  number,  it  is  nevertheless 
much  too  large. 


First  on  the  program  the  classified  de¬ 
partment  was  placed  under  fire  by  rifle- 


In  addition  to  losing  customers,  errors  men  of  the  mechanical  division,  the  firing 
cost  money  to  adjust.  The  advertise-  squad  of  checking  clerks,  the  gun  toters 
ment  containing  an  incorrect  address  of  the  credit  department,  the  gun  crew  of 
costs  the  price  of  the  advertisement — the  the  billing  clerks,  etc.  All  these  pointed 
cost  of  the  time  taken  to  sell  it  and  the  out  the  errors  made  by*  the  members  of 


cost  of  the  adjustment. 


the  classified  department,  showing  how 


Every  error  not  only  causes  trouble  the  errors  affected  the  advertisers  and 
for  the  person  making  it  and  for  the  cus-  the  efficiency  of  other  departments.  And, 
tomer,  but  also  for  other  employees  of  according  to  one  of  the  rules  of  the  din- 
the  paper  who  are  required  to  handle  ner,  all  accusations  were  accompanied  by 


the  resulting  disputes. 


suggestions  for  the  elimination  of  the  j 


Realizing  the  importance  of  reducing  errors.  Another  rule  was  that  no  one 
errors  in  the  classified  advertisements  of  could  plead  not  guilty, 
the  Milwaukee  Journal,  Harry  Gwaltney,  After  every  other  department  had 
classified  advertising  manager,  recently  called  to  the  attention  of  the  classified 
executed  a  clever  idea  to  make  everyone  departments  all  its  errors  of  commission 
in  any  way  connected  with  want  ads  and  omission,  the  various  other  divisions 


Most  prospective  advertisers,  having  WITH  the  assistance  of  money  earned  harm  caused  by  wrors  were  placed  on  trial  and  prosecuted  by 

en  once  fooled  hv  an  adverticJnir  sales-  W  hv  do,W  the  nsnai  eirenl.fi^n  -Although  the  Journal  has  a  Very  efficient  all  Other  co-workers. 


been  once  fooled  by  an  advertising  sales¬ 
man,  becomes  suspicious  of  all  salesmen 
and  adopt  the  motto — -“The  Buyer  Be¬ 
ware.” 

Why  create  this  type  of  prospect? 

Want  ads  require  a  different  kind  of 
salesmanship  than  other  commodities  or 
services.  From  the  purchase  of  wearing 
apparel,  automobiles,  machinery,  food  or 
other  tangible  articles,  definite  results  al¬ 
ways  accrue  to  the  purchaser.  When 
selling  them,  the  purchaser  can  be  prom¬ 
ised  definite  results  with  assurance  of 
delivery. 

With  want  ads  this  is  not  true.  ‘Tf 
the  mere  publishing  of  a  want  ad  would 
fill  a  want,  everybody  would  have  every¬ 
thing  they  wanted,”  said  a  star  want-ad 
plesman  recently.  If  this  condition  ex¬ 
isted,  this  would  be  the  millenium.  How- 


r  K.,  _ ."viiiiougu  iiic  journal  iias  a  very  ciiieiciii  aii  oiiici  eu-wui  ixci a. 

L’priiiv  niirht  asciirnmpnte  and  organization  and  probably  makes  fewer  Mr.  Gwaltney  reports  that  everyone 

®  ^  ■  11  .  d^  errors  per  thousand  want  ads  than  the  from  the  office  boy  up  to  the  business 

—  misce  aneous  an-  average  newspaper,  Mr.  Gwaltney  reports  manager  talked,  pointing  out  errors  and 

F  *1  makes  only  half  as  many  suggesting  preventatives  with  the  result 

Brooklyn  tagle,  everyone  on  the  staff  is  now  much 


The  idea  was  a  Blunderbuss  Dinner,  more  careful. 


that  everyone  on  the  staff  is  now  much 


was  able  to  finish  Webster’s  dictionary  says  that  a  blunder-  The  result  of  making  all  realize  the 
^  ^  blunderhead,  also  a  type  of  guti  importance  of  errors  can  only  mean  fewer 

Followed  three  flaring  mouth  which  did  great  exe-  errors,  which  in  turn  means  more  satis- 

quiet  years  of  cution  at  short  range.  So  the  Blunder-  faction  among  advertisers, 
teaching  in  prep  Dinner  was  doubly  one — first,  be-  «  « 

schools,  and  then  cause  everyone  who  in  any  way  came  in  —tit  i:'/~vxTT»iTTTc?r  i  i 
back  to  the  rush  contact  with  want  ads  and  was  therefore  v  formerly  cl^* 

and  ^’irl  of  cir-  liable  to  make  errors  was  invited,  and,  “  advertising  manager  of  the 

culation  work —  secondly,  because  everyone  could  execute  Janesville  GazeUe,  is  now  advertising 
district  man,  road  blunderheads  who  through  errors  caused  manager  of  the  Oklahoma  City  Leader, 
man,  mail  sub-  them  trouble.  R.  J.  Ford  has  been  appointed  classified 


lem  trouble.  R.  J.  Ford  has  been  appointed  classified 

The  dinner  was  attended  by  representa-  advertising  manager  of  the  Springfield 


'  Tf  tu-c  A-*-  T  v  »»  scriptions,  super-  The  dinner  was  attended  by  representa-  advertising  manager  of  the  Springfield 

fiS  !L  ^  11  T.  f.  Mu.h...  intcndeiit  of  lives  of  the  mechanical  deparlmmt,  check-  Republican  and  Daily  News,  sicceeding 

e^'  Ms  “  i^l  5re“rc“u^^^^^  ii  ’  ■  ,  a-l.  A-  mg  clerks,  billing  clerks,  credit  men,  kill  A.  E.  Ball. 

ever,  It  is  not  an  are  lacea  witn  tne  assistant  circulation  manager  in  a  _ — 

Periodoftonr„»rs.  In  S.ptemher..l921.  I  1 


the  unfilled  wants  of  humanity  as  they 
are  at  this  time. 


he  was  given  the  task  of  developing  a 


er..  ■  *  u  I  street  force  in  the  classified  department 

The  person  with  a  want,  who  knows  e  „  ucpanwicin 

’advertising ’^m.n^ger’of  ?h? 


his  want,  gets  in  direct  communication 
with  him  and  is  not  a  prospect  for  a 
want  ad.  If  he  does  not  know  the  where- 


Brooklyn  Eagle. 

Mr.  Mulhern  is  a  member  of  the  As- 


wdiu  au.  11  lie  uucs  iioi  Know  rne  wnere-  xt  i-i  -c  j  a  j 

abouts  of  the  person  who  can  satisfy  his  "S  r 

want,  he  should  use  a  classified  adver-  f  ?i; 

tisement  to  express  his  want  to  a  large  ^  f  p®”' 

number  of  people  in  the  hope  of  reaching  Fraternity  of  Delta  Sigma  Pi. 

the  one  who  can  satisfy  it. 

In  doing  this,  however,  he  takes  some 

clwnces— the  chance  that  someone  exists  never  doubt  him  nor  criticise  his  publi- 
who  IS  able  and  willing  to  satisfy  his  cation  for  not  producing  results. 


want.  He  also  takes  the  chance  that  the 
newspaper  he  uses  is  read  by  that  per- 


When  you  meet  a  prospect  who  is  al¬ 
ways  suspicious — one  who  has  been  prom- 


son;  the  further  chance  that  this  person  jsed  results  by  some  other  salesman— 
Will  s^  his  advertisement  on  the  day  it  conservatism,  frankness  and  proofs  make 
IS  published  and  the  chance  that  the  an  unbeatable  trio.  Tell  him  the  facts 

reader  will  know  from  the  wording  of  about  your  paper  and  its  messenger  serv- 

the  advertisement  that  he  is  the  person  ice.  Emphasize  your  points  by  under- 
should  nil  the  want.  stating  facts  and  showing  proofs.  Ex- 

There  are  many  chancy  against  the  plain  the  chances  against  a  want  ad,  and 
success  of  the  want  ad.  That  s  why  no  the  reason  why  want  ads,  as  a  whole,  are 

rnednim  ever  produces  results  for  all  profitable  in  spite  of  these  chances. 


The  Ludlow 

Coming  Rapidly  to  the  Front 

Have  you  seen  the  up-to-date  model 
of  this  remarkable  machine?  Have 
you  noticed  this  “tank”  making  history 
in  the  “no  man’s  land”  of  competitive 
printing?  The  Ludlow,  with  its  remark¬ 
able  train  of  short-cuts  and  economies 
thrives  on  difficult  composition  that  is 
the  despair  of  other  systems. 

Note  These  Exclusive  Features 


,  ,  ....  This  is  the  kind  of  salesmanship  that 

The  better  want  ad  salesmen  will  al-  leads  to  the  bigger  pay  envelope 
ways  bear  this  in  mind  when  explaining 
the  circulation,  distribution  and  reader  in¬ 
terest  of  his  paper.  He  will  temper  his  A  CARELESS  classified  s 
most  enthusiastic  claims  by  a  statement  ^  orders  an  advertisement 
of  the  chances  of  failure.  wrong  classification  and  a  cust 

What  will  be  the  result?  dissatisfied,  or  perhaps  lost. 

He  will  sell  more  copy,  never  create  An  ad-taker  puts  the  wrong  t 


A  CARELESS  classified  salesman 
^  orders  an  advertisement  in  the 
wrong  classification  and  a  customer  is 
dissatisfied,  or  perhaps  lost. 

An  ad-taker  puts  the  wrong  telephone 


a  suspicious  customer,  and  never  have  number  on  her  copy,  and  a  customer  is 


dissatisfied  customers. 

Then  why  promise  results?  If  the  ad- 


dissatisfied  or  perhaps  lost. 

A  compositor  transposes  the  figures  in 


vertiser  is  led  to  expect  certain  definite  a  want  ad,  and  a  customer  is  dissatisfied 
returns  from  his  advertising  and  does  or  perhaps  lost. 

not  secure  them,  he  is  apt  to  conclude  that  A  proof-reader  fails  to  correct  an  er- 
all  salpmen  are  untruthful ;  that  adver-  ror,  and  a  customer  is  dissatisfied  <ir  per- 
tising  is  unprofitable;  that  the  newspaper  haps  lost. 


represented  by  the  salesman  is  not  a 
good  advertising  medium. 


A  bookkeeper  makes  a  mistake  in  the 
price  of  an  advertisement  and  a  customer 


When  a  newspaper  prints  a  want  ad  it  is  dissatisfied  or  perhaps  lost. 


merely  delivers  a  message  to  a  certain 


bill  clerk  sends  out  an  incorrect 


number  of  people.  All  the  advertiser  statement,  and  a  customer  is  dissatisfied 
pays  for  is  the  delivery  of  the  message,  or  perhaps  lost. 

and,  if  h  fails  to  produce  the  desired  A  collector  endeavors  to  collect  a  paid 
results,  it  is  not  because  the  newspaper  account,  and  a  customer  is  dissatisfied 
did  not  do  its  part.  The  reason  is  that  or  perhaps  lost. 

there  was  no  one  who  could  fill  the  ad-  A  complaint  clerk  fails  to  adjust  a  dis- 
vertiser’s  want,  or  that  such  a  person  did  pute  quickly  and  correctly,  and  a  cus- 
not  read  that  particular  advertisement  on  tomer  is  dissatisfied  or  perhaps  lost, 
that  particular  day,  or  that  the  copy  was  A  credit  man  shuts  off  an  advertiser 
not  written  in  such  a  way  as  to  inform  who  owes  $1.10  when  he  is  rated  triple 
the  desired  reader  that  he  could  fill  the  Al,  and  a  customer  is  dissatisfied  or  per- 
want.  haps  lost. 

The  salesman  who  sells  this  service  of  The  customers  lost  through  the  com- 


The  office  that  is 
equipt'ed  with  the 
Ludlow  System  is 
always  "set"  for 
any  unusual  burst 
0  f  advertising.  A 
Ludlow  System  suf¬ 
ficient  to  get  out  a 
10  page  daily  is  also 
large  enough  to  take 
care  of  a  36  page 
paper.  —  Cincinnati 
Post. 

11'e  would  have 
been  completely 
S7vamped  wi  t  haul 
your  equipment,  and 
the  change  in  the  ap¬ 
pearance  of  the  pa¬ 
per  ha.i  been  remark¬ 
able.  —  South  Bend 
Kews-Times. 


delivering  messages  by  explaining  the  bined  errors  of  all  persons  coming  in  con- 
merits  of  his  delivery  system  can  always  tact  with  want  ads  in  their  course 
call  back  on  his  customers,  and  they  will  through  a  newspaper  are  greater  in  num- 


No.  1 — All-slug  composi¬ 
tion  from  12  point  up  to  60 
point,  including  bold  and 
extended  faces.  This  means 
all  new  type  for  every  is¬ 
sue. 

No.  2 — Big  type  in  un¬ 
limited  quantities — on  slugs 
of  course.  This  means  with¬ 
out  storage  of  sorts  or  sin¬ 
gle  types  in  any  form.  It 
also  gives  you  floor  space 
to  spare. 

No.  3 — Slugs  of  remark¬ 
able  strength  and  accuracy 
— good  to  look  at  and  de- 
lightful  to  work  with. 
They  stand  heavy  pressure 
and  their  low  quads  do  not 
smudge.  (Ludlow  quads 
are  eleven  points  below 
printing  surface.) 

No.  4 — All-around  util¬ 
ity  is  the  most  surprising 
single  feature  of  the  Lud¬ 
low.  Alongside  complete 


lay-outs  of  single  types,  it 
crowds  them  quickly  into 
obsolescence.  Ask  us  for 
instances  of  this. 

No.  5 — Simplicity  enables 
all  hands  to  change  over  to 
this  system  in  a  day  or  two 
and  at  once  put  out  big 
editions  that  would  have 
been  impossible  by  any 
other  system.  We  shall  be 
glad  to  refer  you  to  pub¬ 
lishers  who  have  done  this. 

No.  6— Low  cost  makes 
it  the  people’s  favorite.  It 
is  so  cheap  that  small  coun¬ 
try  weeklies  can  afford  to 
have  it,  yet  so  efficient  that 
big  metropolitan  dailies, 
once  accustomed  to  its 
presence,  cannot  get  along 
without  it. 

The  remarkable  adapta¬ 
bility  of  this  simple  inven¬ 
tion  must  he  seen  to  be 
fully  appreciated. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 

LUDLOW  QUALITY  SLUG  COMPOSITION  ASOVC  10  PT. 
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HIO 
FIRST 

Ohio  daily  newspapers  give  both  quantity  of  circulation  and 
quality  of  circulation — a  winning  combination. 

“Ohio  First”  newspapers  have  a  local  dealer  influence  and  a 
greater  local  advertising  potentiality  than  any  other  adver¬ 
tising  medium.  With  a  thorough  knowledge  of  local  con¬ 
ditions,  an  intimate  acquaintance  with  local  merchants,  these 
newspaper  publishers  have  service  departments  functioning 
properly — able  to  furnish  surveys  and  general  conditions  of  tre¬ 
mendous  value. 

These  Ohio  daily  newspapers  go  into  the  homes  every  day. 
They  tell  the  home  news — political  news — church  news — and 
business  news.  They  tell  the  people  where  to  spend  money 
and  where  to  save  money  while  spending  it.  The  list  of  Ohio 
daily  newspapers  here  presented  can  help  you  a  whole  lot — 
they  can  give  you  local  market  knowledge  and  can  do  great 
work  for  the  national  advertiser. 


Circula* 

2,500 

10,000 

tion 

lines 

lines 

*  *  Akron  Beacon  Journal . 

..(E) 

35,785 

.10 

.10 

**  Akron  Times  . 

..(E) 

21,416 

.06 

.06 

**  Akron  Sunday  Times . 

..(S) 

21,439 

.07 

.07 

tBellefontaine  Examiner . 

..(E) 

4,536 

.0179 

.0179 

fCincinnati  Enquirer  . 

MAS) 

72,270 

.17-.35 

.17-.35 

tColumbus  Dispatch . 

..(E) 

75,116 

.15 

.14 

Columbus  Dispatch . 

..(S) 

74,654 

.15 

.14 

Columbus,  Ohio,  State  Journal 

..(M) 

50,124 

.12 

.13 

Columbus,  Ohio,  State  Journal 

..(S) 

29,206 

.12 

.13 

Conneaut  News  Herald . 

..(E) 

3,094 

.017 

.0179 

tDover  Daily  Reporter . 

..(E) 

4,537 

.02 

.02 

tlronton  Irontonian . 

..(M) 

3,170 

.0179 

.0179 

tKenton  Democrat . 

. . . (E) 

2,400 

.014 

.014 

Circula- 

2,500 

10,00C 

tion 

line* 

line* 

'Lima  News  and  Times-Democ’t  (EAS) 

16,083 

.07 

.05 

'Lima  Republican>Gaaette  ... 

. .  (MAS) 

10,270 

.038 

.038 

fMiddletown  Journal  . 

. (E) 

5,117 

.025 

.025 

fNewark  American-Tribune 

. (E) 

6,890 

.025 

.025 

tPortsmouth  Sun  and  Times .  .  . 

.  .  (MAE) 

16,481 

.06 

.06 

fPortsmouth  Sun-Times . 

. (S) 

11,140 

.04 

.04 

fSteubenrille  Gazette . . 

. (E) 

4,952 

.025 

.025 

"Toledo  Blade . 

. (E) 

100,317 

.27 

.25 

fToronto  Tribune  . 

. (E) 

1,096 

.011 

.011 

"Youngstown  Vindicator  .  . .  , 

. (E) 

24,787 

.07 

.07 

"Youngstown  Vindicator  ... 

. (S) 

24,351 

.07 

.07 

Government  Statement,  April  1,  1922. 

"A.  B.  C.  Publisher’*  Statement,  April  1,  1922. 
**A.  B.  C.  Publisher’s  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 


Another  Recort- 

At  Present,  as  in  the  Past,  Hoe  ^ss 
Discriminating  Publishers,  who  Realize  that  They  Constitute  thlBes 

Running,  and  EJnor 

The  PHILADELPHIA  INQUIRER  has  ordered  an  entire  new  plant  of  Hoe  Superspeed 
Presses,  consisting  of  twenty-four  16-page  Units,  equivalent  to  eight  Superspeed  Sextuples,  and  in 
addition  a  24-Cylinder  Hoe  Multi-Color  Press — the  largest  newspaper  press  in  the  world. 

The  PHILADELPHIA  BULLETIN,  which  installed  six  Hoe  Superspeed  Decuple  Presses 
in  1921  and  added  three  more  in  1922,  has  now  placed  its  order  for  eight  more  Hoe  Superspeed 
Sextuples. 

The  MINNEAPOLIS  TRIBUNE  has  ordered  a  complete  new  plant  to  be  installed  in  the 
near  future,  consisting  of  twelve  16-page  Hoe  Superspeed  Units  with  four  double  folders. 

The  KANSAS  CITY  JOURNAL-POST  will  soon  install  a  new  plant  consisting  of  six  16- 
page  Hoe  Superspeed  Units  in  line  with  its  present  six  Hoe  Units,  and  in  addition  a  Hoe  Combina¬ 
tion  Color  and  Black  Octuple  Machine. 

The  PHILADELPHIA  PUBLIC  LEDGER  will  shortly  begin  installing  its  entire  new  plant 
composed  of  thirty-six  16-page  Hoe  Superspeed  Units  and  one  Hoe  20-Cylinder  Multi-Color  Press. 

The  NEW  YORK  TIMES,  which  installed  in  1915  the  first  Hoe  Superspeed  presses  ever  built, 
has  just  ordered  two  more  Hoe  Superspeed  Double  Sextuples  for  its  new  building. 

The  HEARST  PUBLICATIONS  recently  ordered  six  Hoe  Heavy-Design  Unit-Type  Double- 
Sextuple  Presses  in  addition  to  the  four  Hoe  Double-Sextuples  and  three  Hoe  20-Cylinder  Multi- 
Color  Presses  now  nearing  completion  for  them.  They  have  also  ordered  28  additional  Color  Cyl¬ 
inders  for  the  seven  Hoe  20-Cylinder  Multi-Color  Presses  now  in  use  or  on  order,  thus  converting 
these  to  24-Cylinder  Machines. 

The  NEW  YORK  TRIBUNE  will  soon  install  in  its  new  building  an  entire  new  Hoe  Plant 
consisting  of  four  Heavy-Design  Unit-Type  Octuple  Presses. 


The  SAN  FRANCISCO  CHRONICLE  has  ordered  ten  more  16-page  Hoe  Superspeed  Units 
with  three  double  folders  and  extra  formers  for  its  new  plant.  t 

All  of  these  Superspeed  and  Unit-Type  Presses  will,  of  course,  be  equipped  with  the  Hoe  Pat¬ 
ented  Automatic  Pump  System  of  Ink  Distribution,  conceded  to  be  the  Greatest  Advance  in  News-  \ 
paper  Press  Construction  since  the  introduction  by  R.  Hoe  ^  Co.  of  the  Triangular  Former  Folder. 

Hoe  Machines  are  Today  Printing  the  Great  Majori 

Througho  t 

R.  Hol; 

504-520  Grand  St,  NEW  YORK,  N.  Y. 


7  South  Dearborn  St,  CHICAGO,  ILL. 
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i-Breaking  Year 

‘  f<esses  Continue  to  be  the  Choice  of 

hffiest  Investment  from  the  Viewpoint  of  Speed,  Net-output,  Ease  of 
FJflomy  of  Operation 
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SOME  1922  ORDERS  FOR  HOE  PRESSES 


NEW  PLANTS 

Philadelphia  Public  Udger . {  'f  ^1^“^ 

Philadelphia  Inquirer .  24  16-page  Superspeed  Units 

New  York  Tribune .  4  Heavy  Design  Unit-Type  Octuples 

Minnesota  Tribune  .  12  16-page  Superspecd  Units 

San  Francisco  Chronicle  .  10  16-page  Superspeed  Units 

Kansas  City  Jo„,„al-Pos.  . {  ? 

DOUBLE  SEXTUPLE  MACHINES 

Hears,  Puhlicalious . j  5  Sv-eTSTu'^^ISiues 

Philadelphia  Bulletin  .  4  more  Superspeed  Machines 

New  York  Times  .  2  more  Superspeed  Machines 

BaUimoreSun  . j  J 

Los  Angeles  Times-Mirror .  1  Heavy- Design  7-Unit  Machine 

Boston  Globe  .  1  more  Superspeed  Machine 

Trenton  Times  . ’ .  1  Superspeed  Machine 

Associated  Newspapers,  Ltd .  2  Machines 

The  London  Daily  News .  1  Machine 

DECUPLE  AND  OCTUPLE  MACHINES 


Richmond  News-Leader  . 

Toronto  Star  . 

Dayton  Evening  News  . 

Atlanta  Constitution  . 

Knoxville  Journal  &  Tribune. 

Knoxville  Sentinel  . 

Lincoln  (Neb.)  Star  . 

Melbourne  Argus  . 

Newark  Star-Eagle  . 

New  Bedford  Standard  . 

New  Orleans  Times-Picayune 

St.  Paul  Dispatch  . 

E.  Hulton  &  Co.,  Ltd . 

Portsmouth  Evening  News  . . . 

Glasgow  Herald  . 

Osaka  Daily  News  . 

Osaka  Asahi  Shimbun  . 

Sydney  Evening  News  . 

South  Wales  E)aily  News  . . . . 
Yorkshire  Post  . 


joi\ 

lhd$ 


Raleigh  News  &  Observer .  1  Unit-Type  Machine 

Tiber  Publishing  Company  .  2  Machines 

Toronto  Telegram  .  1  Superspeed  Machine 

Utica  Observer-Dispatch  .  1  Heavy-Design  Unit-Type  Machine 

VV'ilkes-Barre  Evening  News  .  1  Machine 

Northern  Daily  Telegraph  .  4  3-roll  Machines 

Kent  &  Sussex  Courier  .  1  Machine 

luondon  Daily  Telegraph  .  1  Machine 


St.  Clements  Press,  Ltd.,  London. 


1  Machine 


SMALLER  ROTARY  PRESSES 


...  2  Superspeed  Decuples 

...  2  Superspeed  Decuples 

...  2  Superspeed  Octuples 

...  1  Heavy-Design  Unit-Type  Octuple 

...  1  Unit-Type  Octuple 

...  1  Superspeed  Octuple 

...  1  Superspeed  Octuple 

...  1  Superspeed  Octuple 

...  1  Superspecd  Octuple 

...  1  Superspeed  Octuple 

...  1  more  Superspeed  Octuple 

(  1  Heavy-Design  Unit-Type  Sextuple 
■  ■  ■  (  1  Heavy  Design  16-page  Deck 
...  6  more  Octbples 

...  2  4-roll  Machines 

...  1  8-roll  Machine 

1  Heavy  Design  6-Unit  Machine 
...  1  Superspeed  Octuple 

...  1  Superspeed  Octuple  Machine 

...  1  4-roll  Machine 

...  1  Octuple 

SEXTUPLES 

Brooklyn  Eagle  .  1  Superspeed  Machine 

Brooklyn  Daily  Times  .  1  Heavy-iDesign  Unit-Type  Machine 

Charlotte  (N.  C.)  Observer  .  1  Superspeed  Machine 

Hartford  Courant  .  1  X-Pattern  Machine 

Huntington  Advertiser  .  1  Heavy->Design  Unit-Type  Machine 

Jewish  Morning  Journal  .  1  Machine 

Manchester  Union-Leader  .  1  Heavy^Design  Unit-Type  Machine 

Portland  Press  Herald  .  1  Unit-Type  Machine 


Los  Angeles  Down  Town  Shopping 

News  . 

Boston  Transcript  . 

Meriden  Journal  . 

Passaic  County  Publishing  Co . 

Pittston  Press  . 

Carbondale  Leader  . 

Stamford  Advocate  . 

Anderson  Bulletin  . 

Woonsocket  Evening  Call  . 

Danbury  News  . 

Torrington  Register  . 

Szabadsag  Printing  Company  . 

Long  Island  Daily  Star . 

Willimantic  Chronicle . 

Midland  News  Association  . 

Hobart,  Tasmania  Mercury  . 

Kentish  District  Times  . . 

The  Bouremouth  Echo . 

South  Wales  Argus,  Ltd . 

Smith’s  Weekly,  Australia . 

Tokyo  Daily  News  . 

Christchurch,  N.  Z.,  Sun . 


1  4-roll  Press 
1  Superspeed  Quadruple 
1  Quadruple 
1  Quadruple 
1  2-roll  Press 
1  Pony  Quadruple 
1  40-page  Simplex 
1  32-page  Simplex 
1  32-page  Simplex 
1  24-page  Simplex 
1  24-page  Simplex 
1  16-page  Simplex 
1  40-page  Simplex  Deck 
1  16-page  Machine 
1  4-roll  Machine 
1  Quadruple 
1  Quadruple 
1  3-roll  Machine 
1  2-roll  Machine 
1  Unit-Type  Quadru^ 

1  Heavy-Design  2-Unit  Machine 
1  Superspeed  Quadruple 


MAGAZINE,  INTAGLIO  AND  COLOR  PRESSES 


Hearst  Publications . 

Philadelphia  Inquirer  . 

Philadelphia  Public  Ledger . 

Detroit  Evening  News  . | 

Los  Angeles  Times-Mirror . 

Oakland  T  ribune  . 

Art  Gravure  Corporation  . 

Jersey  City  Printing  Co . 

I-ord  Baltimore  Press  . 

Los  Angeles  Examiner  . 

Apostleship  of  Prayer  . 

Richard  K.  Fox  . 

Lowell  Courier-Citizen  . 

Farm  Life  Publishing  Co . 

Cassell  &  Company  . 

Sydney  Bulletin,  Australia  . 

Temple  Press,  Ltd . 


3  20-Cylinder  Color  Presses 
1  24-Cylindcr  Color  Press 
1  20-Cylinder  Color  Press 
1  12-Cylinder  Color  Press 
1  Intaglio  Deck 
1  12-Cylinder  Color  Press 

1  10-Cylinder  Color  Press 

2  Intaglio  Presses 

2  Telephone  Presses 
1  Telephone  Press 
1  Intaglio  Press 
1  144-page  Machine 
1  .32-page  Machine 
1  Special  Machine 
1  20-page  .^ddition 
1  Magazine  Press 
1  32-page  Machine 
1  Magazine  Press 


AND  MANY  OTHERS 


of  the  Prominent  Daily  Newspapers  and  Magazines 
the  World 


)t  &  CO. 


Y. 


23 


7  Water  St.,  BOSTON,  MASS. 


109-112  Borough  Rd.,  LONDON,  S.  E.,  i,  ENG. 


99 


24 
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AIR  PHOTOS  REQUIRE 
SCIENCE  AND  NERVE 

How  New  York  World’*  Picture  of  New 
York  City,  from  12,000-Foot  Alti¬ 
tude,  Called  Most  Marvelous 
Camera  Shot,  Was  Made 

A  picture  that  photographic  experts 
consider  the  most  marvelous  camera 
shot  ever  made  caused  wide  comment 
when  it  was  recently  used  in  a  double 
truck  in  the  Gravure  section  of  the  New 
York  Sunday  World.  It  was  a  view  of 
New  York  City  taken  from  12,000  feet 
altitude,  and  showed  approximately  1,000 
square  miles  of  territory  with  the  lower 
end  of  Manhattan  Island  in  the  fore¬ 
ground.  It  included  portions  of  the 
Brooklyn  and  New  Jersey  shores,  the 
harbor,  and  also  the  Bronx,  and  portions 
of  Westchester  County,  and  part  of  the 
Long  Island  Sound. 

To  get  this  exceptional  aerial  photo¬ 
graph  demanded  a  very  precise  selection 
of  photographic  apparatus  and  materials 
to  overcome  the  difficulties  inherent  in 
aerial  photography.  This  photograph 
was  taken  by  Lloyd  M.  Long  for  the 
Fairchild  Aerial  Camera  Corporation, 
with  an  improved  Fairchild  Aerial  Cam¬ 
era  while  flying  in  a  Curtiss  biplane  at 
an  altitude  of  12,000  feet  over  the  north¬ 
ern  end  of  Staten  Island. 

.\erial  photography  encounters  many 
difficulties  unfamiliar  to  the  usual  type 
of  photographic  work.  At  best,  the  air¬ 
plane,  flying  ahead  at  90  to  100  miles  an 
hour  is  a  most  unstable  photographic 
platform;  the  rush  of  air  buffeting  the 
photographer  and  his  camera  is  a  veri¬ 
table  gale,  tremendous  in  its  force;  the 
minuteness  of  the  details  in  the  obj^  to 
be  photographed  and  the  vast  diffusing 
ocean  of  air  with  its  haze  and  smoke,  be¬ 
come  all-important  features  which  must 
be  overcome  for  successful  photography. 
The  aerial  camera,  while  similar  in 
some  respects  to  ordinary  cameras,  de¬ 
mands  a  number  of  special  features  to 


successfully  meet  the  requirements  of 
aerial  photography.  The  usual  bellows  and 
adjustable  lens  mount  muse  be  replaced  by 
a  solid  lens  front  and  a  wood  or  sheet 
metal  cone.  A  lens  giving  exquisite 
definition  is  accurately  mounted  in  this 
cone  and  focused  on  an  object  several 
thousand  feet  distant.  The  lens  must 
not  vary  from  its  correct  position  more 
than  l/500th  of  an  inch  if  the  best  work 
is  expected.  Once  correctly  set,  the  lens 
need  never  be  shifted,  since  the  object 
photographed  is  always  distant  enough  to 
avoid  refocusing.  The  shutter  must  give 
actual  exposures  of  1/150  of  a  second 
or  less  to  avoid  blurr^  pictures  due  to 
motion  of  the  plane  and  the  vibrations 
to  which  the  camera  is  subjected. 

The  lens  used  in  this  photograph  was 
a  specially  selected  Carl  Zeiss  Tessar 
of  12  inches  focal  length.  Flying  at  an 
altitude  of  12,000  feet  the  nearest  object 
to  the  camera  is  some  20,000  feet  away. 
At  this  distance  an  object  10  feet  square 
would  record  on  the  plate  as  point  about 
1 /200th  of  an  inch  in  diameter.  The  lens 
must  be  able  to  give  this  exquisite 
definition  over  the  entire  plate. 

The  photograph  must  be  made  by  yel¬ 
low,  orange  and  red  light  reflected  from 
the  object  as  the  violet,  blue  and  green 
rays  are  badly  scattered  by  the  inter¬ 
vening  water  vapor  haze  and  smoke.  To 
exclude  this  scattered  light  a  selective 
light  filter  that  is  transparent  to  only  the 
yellow,  orange  and  red  light  is  placed 
before  the  lens. 

Photographic  plates  are  not  highly 
sensitive  to  these  colors.  In  order  to 
get  sufficient  light  to  the  picture  in  the 
brief  exposure  permissible,  a  lens  of 
large  diameter  in  proportion  to  the  focal 
length  is  demanded.  In  other  words, 
the  lens  must  transmit  the  greatest 
possible  amount  of  light  to  the  photo¬ 
graphic  plate  during  the  brief  exposure. 

All  objects  lose  most  of  their  con¬ 
trast  when  viewed  from  any  altitude. 
The  plate  must  be  able  to  increase  this 
apparent  contrast  or  a  sufficiently 
brilliant  picture  can  not  be  obtained.  The 
plate  must  be  especially  sensitive  to  the 


yellow,  orange  and  red  light  that  must 
be  used  to  take  the  picture  and  it  must 
give  in  addition  a  very  fine  image,  free 
from  graininess.  Otherwise  the  small 
details  in  the  object  will  never  show 
with  any  distinctness. 

The  pilot  of  the  plane  must  fly  as 


smoothly  as  he  can  and  hold  the  ship 
with  as  little  pitching  as  possible  to  aid 
the  photographer.  Skill,  very  careful 
work,  and  a  thorough  knowledge  of  what 
to  avoid  and  what  elements  to  correct 
through  known  photographic  side  must 
enter  every  successful  picture  taken. 
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WITH  THE 


New  Scott  Heavy  Duty  Folder 

is  really  the  only  Multi-Unit  Press  that  lends  itself  to  expansion.  All  yon  need 
is  the  room  and  additional  Units  and  Folders  can  be  attached  to  meet  new 
requirements. 

YOUR  NEW  PRESSROOM  EQUIPMENT 

should  be  built  to  handle  any  size  paper  that  you  may  want  to  run  five  or  ten 
years  from  now.  The  Scott  “Multi-Unit”  or  “Straight-Unit”  Press  with  the 
New  Scott  Heavy-Duty  Folder  is  the  best  solution  of  this  production  problem. 

WALTER  SCOTT  &  CO. 


Plainfield,  New  Jersey 


NEW  YORK 

1457  BROADWAY,  at  42nd  ST. 


CHICAGO 

MONADNOCK  BLOCK 


fl 


A  Novel  Popularity  Service 


‘‘Familiar  Quotations  Pastime” 


A  Positive  Subscription  Getter. 

A  Sure  Revenue  Producer 
A  High-grade  Editorial  Feature 


It  easily  pays  for  the  prizes  and  advertising  space. 

It  constantly  appeals,  alike,  to  Young  and  Old,  Rich 
and  Poor,  Professional  and  Business  Men  and 
Women. 

Familiar  Quotations  are  on  the  tip  of  every  tongue 
as  they  are  a  part  of  our  language,  hence  everyone 
becomes  interested  through  their  familiarity  with 
everyday  axioms  and  by-words. 

For  full  particulars  write  to 

Jaco  Feature  ^Bureau 

1116  Atlanta  National  Bank  Building 
Atlanta,  Georgia 
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BUYERS  fOR 

New  England  people  will  buy 
anything  once,  if  powerfully  ad¬ 
vertised  and  generally  distributed. 

Afterwards  it  is  up  to  the  manu¬ 
facturer  to  establish  them  in  the 
habit  of  asking  for  his  goods  by 
name  and  being  able  to  obtain 
them  when  they  ask  for  them. 

You  do  not  find  it  necessary  to 
lay  out  a  different  and  distinctive 
campaign  for  each  state,  as  is  often 
advisable  in  neighboring  state  of 
other  sections  of  the  United  States. 
New  Englanders  have  the  same  de¬ 
sires  from  Maine  to  Vermont  and 
New  Hampshire  to  the  shores  of 
Long  Island  Sound. 

A  New  Englander  is  a  New 
Englander  no  matter  which  of 
these  states  he  lives  in.  A  New 
Englander  is  industrious  —  and 


EVERYTHING 

with  industry  comes  wealth.  The 
New  Englanders  are  home  people. 

They  seek  and  find  comforts  of 
home  life. 

With  such  conditions  comes 
prosperity.  Just  take  a  trip  to 
any  of  the  industrial  centers  and 
be  convinced. 

With  comfort  and  prosperity 
comes  a  desire  for  luxuries.  Notice 
the  number  of  fine  estates  in  the 
hills,  the  fine  homes  in  the  city. 
Notice  the  number  of  fine  motor 
cars  that  crowd  the  streets  and 
highways. 

New  Ejiglanders  are  newspaper 
readers.  You  should  concentrate 
your  advertising  efforts  in  these 
daily  New  England  newspapers 
and  you  will  get  your  goods  called 
for  by  name. 


MASSACHUSETTS— PopaUtfan.  S4S2.3M 


arci»- 

2AW 

lation 

lines 

"Attleboro  Sun  . 

. . (E) 

4jm 

A27S 

tBoaton  Sunday  Advertleer(S) 

424,1M 

AS 

tBoaton  Globa  . 

..(MAE) 

ot,tn 

.4$ 

tBoaton  Globa  . 

. (S) 

saAn 

AS 

Boaton  Telegram  ... 

. (E) 

14S.1M 

J$ 

tBoaton  Traneciipt 

. (E) 

»,4S 

A* 

"Fall  River  Herald.. 

. (E) 

1).4«S 

.8SS 

*Fitchburf  Sentinel 

. (E) 

lt,73* 

AS 

Greenfield  Recorder 

. (E) 

SAB 

AITS 

"Haverhill  Gazette  . 

. (E) 

ISAM 

ASS 

"Lynn  Item  . 

. (E) 

M.m 

.N 

*Lyna  Teteyram  Newi.(EAS) 

MAM 

AS 

tLoerdl  Courier-Citizen 

and  Eveniny  Leader(MAE) 

2*,«3S 

•M 

"New  Bedford  Standard-Mer- 

citry  . 

..(MAE) 

sl.tn 

AS 

**New  Bedford  Sunday  Standard 

(S) 

S,M« 

.M 

tNorth  Adame  Tranacript.(E) 

*A34 

A375 

••Salem  New»  . . 

. (E) 

2a.>7S 

.8* 

••Taunton  Gazette 

. (E) 

8AM 

A4 

tWorceeter  Teleyram-Gazette 

(MAE) 

72,738 

A4 

'Worceeter  Sunday  Teleyram 

(S) 

42,741 

.M 

MAINE— Populatioii,  7H,<14 


tBanfor  Dailjr  CaamMrcjaKE)  14,7n 

tPortland  Prns  Harald(M^)  S.7W 

**PartlaiMl  Ez|>reaa  . (E)  2t.2M 

"Portland  Teierram  . (S)  2S,(SS 


J7 

.M 


NEW  HAMPSHIRE^PomilatkB.  44Mn 
tKecnc  Sentinel . (E)  3.31( 


RHODE  ISLAND— PofNdatiaB  m4J»7 


M,M8 

arcu- 

2AM 

18.8M 

lines 

lation 

lines 

Unae 

AITS 

Newport  DaOy  Newa....(E) 

8,171 

ASS 

AS 

Pawtucket  Timee  ... 

. (E) 

24,481 

.87 

AS 

**Provldenca  Bulletin  . 

. (E) 

S8,738 

J3S 

.138 

t  Providence  Journal 

....(M) 

32A37 

AS 

AS 

JS 

"Providence  Journal  . 

. (S) 

S4AM 

.12 

J2 

AS 

"Providence  Tribune 

. (E) 

21A84 

.18 

A4 

AS 

Weeterley  Sun  . 

.(EAS) 

4,S81 

A2S 

A2S 

ASS 

tWoonsocket  Call  ... 

. (E) 

12,8S8 

A4 

A4 

ASS 

AITS 

VERMONT — Population,  352,428 

.M 

'Barra  Times  . 

. (E) 

8A32 

.83 

A2 

e®4 

Befinington  Banner  . 

. (E) 

3An 

A12S 

A12S 

AS 

tBrattleboro  Daily  Reformer. 

(E) 

3,821 

.82S 

AIS 

AS 

Buriinyton  Daily  Newt.. .(E) 

7,183 

A4 

A4 

"Buriinyton  Free  Prcea..(M) 

11,441 

AS 

AS 

.M 

Rutland  Herald  . 

,,...(M) 

8,437 

A4 

A4 

tSt.  Johntbury  (^edonian- 

•M 

Record  . 

. (E) 

3AM 

A214 

.81S 

.S7 

CONNECTICUT— Population, 

1AM,831 

.83 

'Bridyeport  Post-Teleyram 

(EAM) 

43,833 

.14S 

.14 

.21 

'Dridyeport  Pott  .... 

. (S) 

MASS 

ASS 

AS 

'Hartford  Courant  ... 

....(D) 

2t.7M 

AS 

A7 

.IS 

'Hartford  Courant 

. (S) 

48,488 

.18 

.M 

"Vlartford  Timee  . 

. (E) 

43.872 

.U 

J2 

••Meriden  Record . 

. (M) 

8,844 

A4S 

ATS 

tMiddletown  Preta  ., 

. (E) 

T,S81 

.83 

A2S 

tNew  Haven  Reyitter..(EAS) 

34.427 

.18 

A8 

"New  London  Day... 

. (E) 

14,487 

AS 

A45 

tNorwkh  Bulletin 

. (M) 

11,483 

A7 

AS 

"Norwalk  Hour  _ 

. (E) 

4AS3 

.83 

A3 

AT 

'Stamford  Advocate 

. (E) 

SASl 

A37S 

A3 

Government  Statement, 

April  1  1422. 

*A.  B.  C.  Statcmant,  April  1,  UK 

**A  B.  C.  Statament.  Octolwr  L  1*22. 
tCovemment  Statement,  October  I,  lf2Z. 
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ELECTRIC  HEAT  DRIES  FILM  SURFACES  FOR 
DETROIT  NEWS  GRAVURE 


ROTOGRAVURE 

(AN  EDITORIAL) 

Gravure  pictorial  reproduction  as  an  advanced  Art  and 
Science,  is,  in  the  printing,  publishing  and  merchandising 
fields,  fast  becoming  the  exclusive  “quality”  medium  of  all 
discerning  buyers  and  sellers  of  advertising  and  editorial 
matter. 

“Let  your  light  so  shine,”  etc.,  was  and  still  is  superla¬ 
tive  moral  advice.  No  less  so  at  present  day  times,  could 
better  business  advice  be  paraphrased  to  well  fit  the  same 
ancient  quotation,  on  the  basis  that  pictorial  appeal,  prop¬ 
erly  presented,  will  cause  the  Lights  of  Foresight,  Wisdom 
and  resultant  Profit,  to  shine  and  continue  shining,  in  the 
direction  of  those  discriminating  producers  or  users  of 
printing,  who  now  know,  or  hereafter  may  recognize  the 
superior  advantages  of  impelling  approach  offered  through 
means  of  selective  gravure  creations,  in  their  respective 
offerings  to  the  reading  masses  of  class  or  at  large. 

It  may  be  assumed  in  reasonable  safety,  that,  aside 
from  straight  type  work  requiring  speedy  action,  there 
will  always  be  some  field  for  multi-color  and  other  ac¬ 
cepted  process  forms  of  impression  and  offset  printing, 
but  there  is  impressive  handwriting  on  the  walls  of  time 
and  experience  and  food  and  substance  for  thought  and 
practice  for  all  living  printing  craftsmen,  in  the  taking  of 
careful  cognizance  of  the  rapidity  of  growth  and  progress 
along  lines  of  Gravure  quality  improvement,  as  well  as 
quantity  volume,  which  is  being  evidenced  in  distinctly 
increasing  measure,  every  day. 

In  peace,  as  in  war,  the  good  old  U.  S.  A.  is  leading, 
and  so  far  as  Gravure  printing  development  is  concerned, 
has  long  since  outdistanced  its  original  leaders  from 
Abroad,  and  with  continued  emphasis  applied  intelligently 
to  the  closer  attainment  of  perfection  in  quality  consider¬ 
ations,  will  have  securely  demonstrated  to  the  rest  of  the 
World,  that  the  millennium  of  competency  in  the  Printing 
Art  is  at  lea.st  within  sight. 

The  Gravure  photographer  is  working  hard  toward 
clarity  and  contrast  or  gradations  of  shading  and  detail 
in  his  pictures,  the  paper  manufacturer  has  practically 
succeeded  in  the  development  of  specialized  super-surface 
calendered  stock  most  suited  to  the  exacting  requirements 
of  the  Gravure  process,  the  press  builder  is  making  every 
sincere  effort  to  construct  substantial  and  fast-operating 
machinery,  and  even  the  much-abused  ink  man  has  his 
factories  and  laboratories  laboring  diligently  to  create 
and  maintain  standard  grades  of  that  particular  necessary 
commodity.  It  naturally  follows  that  the  intelligent 
American  artists  and  mechanics  who  make  up  the  working 
class  of  Gravure  printing  plant  operatives  won’t  overlook 
the  golden  opportunities  now  and  forever  after  open  to 
those  among  them  willing  to  apply  their  time,  efforts  and 
mental  capabilities  toward  constructive  growth  and  ex¬ 
pression,  which,  in  the  end,  for  them  as  for  all  of  us,  holds 
its  just  reward. 

Let  this  message  go  unsigned.  Who  wrote  it  matters 
not  much.  Suffice  it  to  say  it  was  one  of  many  interested 
students  of  the  Gravure  game,  whose  belief  in  its  per¬ 
manency  is  the  paramount  reason  for  his  enthusiasm  and 
confidence,  as  outlined  hastily  above. 


^NE  of  the  mechanical  features 
which  the  Detroit  News  has  re¬ 
cently  installed  for  the  prtxluction  of  its 
Sunday  rotogravure  section  is  use  of 
electric  heat  to  dry  the  emulsion  on  the 
hlms  during  their  transference  to  the 
printing  rolls.  The  heaters,  24  in  num¬ 
ber,  are  of  a  new  type  recently  developed 
by  the  General  Electric  Company,  and 
known  as  the  “helical  core  sheath  wire 
air  heating  unit.” 

To  obtain  necessary  rapid  drying  and 
quick  refrigeration  of  the  emulsion,  air 
which  has  been  heated  by  passing  through 
the  insulated  chamber  containing  the 
heating  units  is  circulated  through  the 
drying  racks  by  a  pressure  blower. 

Each  heating  unit  consists  of  a  helical 
coil  of  resistance  wire  held  in  a  steel 
sheath  by  a  packing  of  powdered  mag¬ 
nesium  oxide.  The  terminals  for  connec¬ 
tion  with  the  power  circuit  project  from 
each  end  of  the  tube.  The  tube  so  fitted 
with  flat  radiation  vanes  welded  together 
and  provided  with  screw  holes  for  mount¬ 


ing  in  any  position  desired.  The  par¬ 
ticular  units  composing  this  inst^Matlon 
are  rated  at  500  watts,  110/220  volts,  and 
have  a  heating  surface  20  inches  long  by 
2  inches  wide. 

The  24  units  are  so  connected  that,  by 
means  of  a  rheostat,  from  12  to  1.5  KW 
may  be  obtained  in  steps  of  1.5  KW  as 
desired.  It  is  also  very  easy  to  replace 
any  unit  or  units,  since  by  simply  loosen¬ 
ing  the  leads,  any  section  may  be  slipped 
out  Ixxlily  without  interfering  with  the 
others. 

The  clear  film  on  which  the  success  of 
the  pictures  depends  is  insured  by  even 
heat  distribution,  the  absence  of  contami¬ 
nating  gases  from  fuel,  and  the  freedom 
of  the  drying  chamber  from  soot  and 
dirt. 

The  illustration  shows  the  whole  lay¬ 
out.  The  rheostats  by  which  the  amount 
of  heat  is  regulated  are  shown  on  top  of 
the  compartment,  and  the  method  of  cir¬ 
culating  the  warm  air  through  the  dry¬ 
ing  r.icks  is  also  visible. 


SAY  TEACHING  SURFACE  IS 
HARDLY  SCRATCHED 

I 

(Continued  from  page  11) 


be  taught  successfully  in  the  universities, 
must  have  as  prerequisite  a  broad  foun¬ 
dation,  such  as  would  be  obtained  by  a 
thorough-going  course  in  commerce,  in¬ 
cluding  courses  in  language  and  account- 
ing. 

.^t  an  evening  session  of  the  advertising 
teachers,  Jesse  Matteson,  president  of 
Matteson,  Fogarty  &  Jordan,  Chicago, 
and  W.  Frank  McClure,  vice-president 
of  .Albert  Frank  &  Co.,  discussed  present 
day  advertising  problems  informally. 

Prof.  N.  A.  Crawford  of  the  Kansas 
State  Agricultural  College  pointed  out 
that  the  function  of  the  university  or 
college  news  bureau  should  not  onlv  at¬ 
tempt  to  interpret  the  institution  to  the 
people  but  also  to  interpret  the  people  of 
the  country  or  state  in  the  case  of  a  state 
university  to  the  university  administra¬ 
tion.  Display  advertising  for  the  uni¬ 
versities  in  their  drives  for  students  and 
endowment  is  not  unknown  in  this  coun¬ 
try  but  a  new  use  of  display  advertising 
was  advocated  by  some  of  the  heads  of 
college  news  bureaus.  Prof.  Crawford 
said.  Minnesota  is  now  using  display 
advertising  in  telling  communities  of  that 
state  about  successful  agricultural  re¬ 
search  which  will  prove  profitable  to  the 
farmers  of  that  state. 

Louisiana  State  University  has  found 
that  display  advertising  can  be  used  suc¬ 
cessfully  in  directing  future  students  in 


their  choice  of  university  courses.  This 
type  of  advertising  will  improve  the 
quality,  rather  than  the  quantity  of  stu¬ 
dents,  enrolling  in  higher  institutions  of 
learning,  M.  G.  Osborn  of  Louisiana 
State  University  contended. 

The  practicability  of  such  institutional 
display  advertising  was  doubted  by  J.  F. 
Wright  of  the  University  of  Illinois. 
Prof.  Wright  held  that  the  taxpayers  of 
Illinois  would  not  stand  for  the  use  of 
their  money  to  buy  advertising  in  order 
to  have  the  university  get  more  tax 
money  for  university  needs.  Necessarily 
in  such  a  campaign  a  state  university 
would  make  enemies  by  making  adver¬ 
tising  appropriations  to  some  newspapers 
and  not  to  others. 

Eric  W.  Allen  of  Oregon  was  elected 
president  of  the  association  of  Depart¬ 
ments  and  Schools  of  Journalism,  J.  W. 
Cunliffe,  Columbia  University,  and  J.  S. 
Myers,  Ohio  State,  were  elected  vice- 
president  and  secretary  respectively. 

Avert  New  York  Job  Press  Strike 

A  strike  of  the  members  of  Printing 
Pressmen’s  Union  No.  51,  which  would 
have  effecte<l  the  New  York  book  and 
job  shops  was  averted  December  28 
when  the  employers  granted  a  $6  a  week 
increase  effective  January  1.  The  union 
demanded  an  increase  of  $7  over  their 
present  pay  of  $44  a  week,  which  would 
give  them  $1  more  per  week  than  typo¬ 
graphical  union  members. 

Newsburgh  Star  Suspends 

The  Newburgh  (N.  Y.)  Daily  Star 
suspended  publication  December  20. 


Announcement 


Jy|R.  JOHN  C.  ROBERTS  and  Elzey  Roberts  of- 
The  St.  Louis  Star  take  great  pleasure  in  an¬ 
nouncing  the  acquisition  of 


MR.  FRANKLIN  P.  GLASS 


Birmingham,  Alabama 


as  an  associate  in  publishing  The  St.  Louis  Star.  Mr. 
Glass  is  a  former  president  of  the  American  News¬ 
paper  Publishers’  Association,  one  of  the  former  owners 
and  for  a  number  of  years  general  manager  of  the 
Montgomery  Advertiser. 

In  November,  1913,  Mr.  Glass  was  an  interim  ap- 
jX)intee  to  the  United  States  Senate  from  Alabama. 
Mr.  Glass  has  acquired  an  equal  interest  with  the 
Messrs.  Roberts  in  the  ownership  of  the  property. 
He  will  participate  actively  in  the  direction  of  the 
paper,  specializing  in  the  editorial  departments. 


'Who's  Who,"  in  the  ig22- 
Edition,  Publishes  the  Following 


GLASS,  FRANKLIN  POTTS,  NEWSPAPER 
MAN;  b.  Centreville,  Ala.,  June  7,  1858;  s.  Benjamin 
F,  and  Caroline  (Potts)  G. ;  A.  B.  Princeton,  1877, 
Af.  M.,  1880;  m.  Mattie  Byrd  Purnell,  of  Solitude, 
Tex.,  Apr.  2,  1884;  Founded  Bibb  Blade,  Bibb  Co., 
Ala.,  1880;  bought  Selma  Daily  Times,  1881,  and 
moved  to  Selma;  bought  half  interest  in  Montgomery 
Advertiser,  1886,  of  which  he  was  general  manager 
until  August,  1915;  editor-in-chief  Birmingham  (Ala.) 
Daily  News,  1910-20,  and  was  v.  p.  of  the  company; 
sold  interest  in  News,  1920;  now  retired.  Appointed 
Nov.,  1913,  to  vacancy  in  U.  S.  Senate,  caused  by 
death  of  Senator  Joseph  F.  Johnston;  seat  denied  by 
senate,  Feb.  4,  1914,  by  vote  of  32  to  31,  on  construc¬ 
tion  of  the  seventeenth  amendment,  denying  the  gov¬ 
ernor  right  of  apix)intment  under  the  existing  statutes 
of  Alabama.  Democrat.  President  of  the  American 
Newspaper  Publishers’  Association,  1918-20.  Home: 
2030  Quinlan  avenue,  Birmingham,  Ala. 


THE  ST.  LOUIS  STAR 


The  beauty  oi  strength  and  sureness  of  purpose  are  the  outstandinf  features  of  the  exterior 
of  the  Spectator  home. 

together  with  the  main  switches,  are  48-page  paper.  The  press  will  print 
installed  here.  anything  from  a  two  to  a  64-page  edition, 

A  pneumatic  tube  system  establishes  and  is  arranged  to  be  operated  as  two 
communication  between  the  editorial  sextuples,  or  as  an  octuple  and  quadruple, 
offices  and  the  newsroom,  and  between  Nearly  four  months  were  consumed  in 
the  advertisement  department  and  the  erecting  it, 

newsroom.  Extra  large  tubes,  and  noise-  The  foregoing  are  some  of  the  aids 


is  a  transformer  house  equipped  accord-  tuple  Hoe  press  capable  of  turning  out 
ing  to  the  latest  requirements.-  Trans-  72,000  copies  of  a  24-page  edition  an 
formers  for  the  light  and  power  services,  hour,  or  36.000  copies  an  hour  of  a 


TO  OPEN  U.  S.  HEADQUARTERS 

Fifteen  Foreign  Newspapers  Will  Have 
Group  Representation 

A  group  of  fifteen  overseas  newspapers 
have  completed  arrangements  to  open  a 
joint  American  headquarters  in  the 
United  States  on  January  1,  according 
to  a  statement  made  to  Editok  &  Pub¬ 
lisher  this  week.  The  new  headquarters 
will  be  located  at  10  Jackson  Square, 
Washington.  Richard  Eaton,  a  native  of 


Chicago  and  former  .\merican  newspaper 
man,  who  has  made  his  home  in  Paris  in 
recent  years,  will  be  in  charge.  The 
newspapers  in  the  group  are :  Echo 
de  Paris,  Journal  des  Dehats,  Informa¬ 
tion,  L’Eclair,  Renne  des  Deux  Mondes, 
Presse  Mondiale  Agency,  L’Echo  du 
Nord  (Lille),  La  France  de  Bordeaux, 
La  Depeche  de  Toulouse,  Le  Petit  Meri¬ 
dional  (Montpelier),  Le  Phare  de  la 
Loire  (Nantes),  L’Alsace  (Mulhouse), 
La  Nation  Beige,  Westminster  Gazette 
(London),  and  L’Exportateur  Francaise. 


■ 


im 


I 


I 
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Only  class  is  between  the  editorial  and  reportoria]  deg»artments  and  the  sky.  Sunlight  streams 
into  this  room  from  every  angle. 


less  terminals,  are  noteworthy  features 
of  this  system.  An  intercommunicating 
telephone  system  also  connects  the 
various  departments. 

Included  in  the  equipment  of  the  new 
Spectator  pressroom  is  a  double  sex¬ 


to  that  efficient  and  timely  service  which 
has  marked  the  progress  and  develop¬ 
ment  of  the  Spectator  up  to  the  present 
moment.  An  account  of  its  history  from 
the  editorial  side  would  make  a  large 
and  interesting  book. 


‘MORE  UGHT”  CRY  BEING  MET 

(Continued  from  page  S) 
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Rhode  Island 

An  Independent 
Market 

Rhode  Island  constitutes  a  densely  populated 
market  of  more  than  600,000  prosperous  peo¬ 
ple.  It  should  form  a  separate  link  in  all 
merchandising  and  distributing  plans.  This 
is  evidenced  by  the  fact  that  there  are  in  this 
State,  20  wholesale  dry  goods  houses,  62 
wholesale  tobacconists,  69  wholesale  confec¬ 
tioners,  22  wholesale  grocers,  53  wholesale 
jewelers,  7  wholesale  auto  accessory  houses,  5 
wholesale  hardware  companies,  4  wholesale 
druggists  and  many  other  wholesalers  in 
various  lines. 

The  way  to  cover  Rhode  Island  is  by  the 
use  of  Rhode  Island’s  great  newspapers 

The  Providence  lournal 

AND 

The  Evening  Bulletin 

Governed  by  a  high  ideal  of  reader  service, 
they  have  won  the  confidence  of  the  people  of 
the  State  and  there  are  few  worth-while  homes 
in  which  one  of  the  two  papers  is  not  read. 
Because  of  this,  they  are  profitable  media  for 
both  local  and  national  advertisers  of  meri¬ 
torious  products. 


Providence  Journal  Co. 

Providence,  R.  I. 


Representatives 

CHAS.  H.  EDDY  CO. 

New  York  Boston  Chicago 

R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angeles 


ITALY’S  NEWEST  CAVAUER 


The  Italian  Government,  through  Hugh  T.  F.  Bernard!,  consul-general  in  New  York,  has 
awarded  the  decoration  of  Cavalier  of  the  Order  of  the  Crown  to  Louis  Wiley,  business 
manager  of  the  New  York  Times,  in  “recognition  of  interest  in  the  cause  of  the  Allies  during 
the  war”  and  for  “participation  in  the  relM  work  in  Italy.”  This  picture  of  Mr.  Wiley  is  a 
reproduction  of  a  pastel  portrait  recently  conrqileted  by  Nikol  Schattenstein,  the  Russian  artist, 
who  has  painted  nobility  all  over  the  old  world  and  is  now  in  America.  Mr.  Schattenstein  will 
give  an  exhibit  of  his  work  at  the  Anderson  Galleries,  New  York,  in  the  Spring.  This  portrait 
of  Mr.  Wiley  will  be  among  the  collection  of  pictures  of  prominent  persons  to  be  shown. 


AD  ELECTROS  NO  SAVING 

Publisher’s  Expense  Same  as  Type  Set¬ 
ting,  Says  Campbell 

That  handling  electrotype  copy  costs 
the  newspaper  publisher  as  much  as  set¬ 
ting  an  advertisement  is  declared  by 
Gardner  E.  Campbell,  advertising  man¬ 
ager  of  the  Wakefield  (Mass.)  Daily 
Item. 

“Records  kept  for  the  past  six  months 
show  that  it  costs  us  as  much  to  handle 
an  electrotyped  advertisement  from  an 
advertising  agency  as  to  lay  out  and  set 
a  local  advertisement,”  Mr.  Campbell  said 
recently.  “There  has  been  a  marked  in¬ 
crease  in  the  amount  of  work  necessary 
to  underlay  or  plate  down  poorly  mount¬ 
ed  cuts,  and  in  necessary  routing,  mortis¬ 
ing  and  mounting. 

“There  is  a  growing  tendency  on  the 
part  of  agencies  or  advertisers  or  both 
to  send  out  elaborate  schedules  and  in¬ 
structions.  Frequently,  after  hours  have 
been  spent  in  necessary  preparations  to 
carry  them  out,  the  sch^ules  are  sus¬ 
pended  or  cancelled.  This  means  that 
the  time  spent  has  been  wasted  or  that 
the  work  must  be  done  again  or  both. 

“The  cost  of  supplying  checking  copies 
by  first  class  mail  and  the  cost  of  billing 
is  greater  than  on  local  advertising  and 
up  to  this  date  we  have  been  selling  na¬ 
tional  advertising  for  seven  cents  per 
inch  less  than  our  lowest  rate  for  local 
advertising.” 


Richard  K.  Fox  Left  $3,000,000 

Richard  K.  Fox,  owner  of  the  Police 
Gazette,  New  York,  who  died  November 
14,  left  an  estate  estimated  at  $3,(X)0,000, 
according  to  his  will,  which  was  filed  for 
prolate,  December  22.  William  Martifi 


and  Alfred  S.  Kochman,  business  asso¬ 
ciates,  receive  $5,(XX)  each  and  the  re¬ 
mainder,  except  $50, (XK)  for  the  building 
of  a  mausoleum,  goes  to  members  of  his 
family  and  relatives. 


SKY  BILL  BOARD  PATENTED 


Chicago  Ad  Company  Announce*  Teat* 
Have  Proved  Idea  Workable 

Ad  men  are  going  to  invade  the  air 
with  a  sky  billboard!  Aerial  billboards, 
illuminated  by  night  and  capable  of  act¬ 
ing  as  a  motion  picture  screen  and  radio 
tower,  will  t,>e  .an  actuality,  not  only 
here,  but  elsewhere  all  over  the  world 
according  to  Donald  S.  Davis^  general 
manager  of  the  Aerial  Advertising  Com¬ 
pany,  Chicago.  He  says  patents  in  the 
United  States  and  foreign  countries  have 
already  been  granted  for  a  four-sided, 
wedge-shaped  object  of  any  size  desired, 
which  will  be  held  aloft  by  helium  gas 
and  maintained  immovably  by  patented 
cable  devices. 

The  aerial  billboard  is  the  invention 
of  Thomas  .A.  Kevats,  mechanical  en¬ 
gineer  of  Philadelphia,  now  living  in 
Chicago.  Drawings  show  it  to  resemble 
in  shape  a  huge  wedge  of  cheese.  It  will 
be  anchored  by  the  cables,  and  will  have 
two  sides  available  for  publicity  pur¬ 
poses. 

“W’e  have  already  tested  models  and 
have  proved  the  idea  to  be  a  success.” 
Mr.  Davis  said.  “Helium  gas,  which, 
once  cost  $2,000  per  foot,  now  costs 
only  6  cents  per  foot.  Helium  gas  is 
noninflammable,  and  its  expansion  and 
contraction  is  negligible.  The  patented 
cable  arrangement  will  control  the  signs 
so  that  they  will  not  be  moved  even  in 
a  gale.” 
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LABOR  PACTS  CLOSED 
AS  1922  WANES 

New  Agreement*  in  SeTeral  Citie*  Be¬ 
tween  Paper*  and  Typographical, 
Pre**,  Stereotype,  Mailer*  and 
Engraver*’  Union* 

New  labor  agreements  have  been  made 
between  the  typographical  unions  and 
publishers  in  Leavenworth,  Kan.,  New¬ 
burgh,  N.  Y. ;  Norfolk,  Va. ;  Savannah, 
fia. ;  Schenectady,  N.  Y. ;  Lawrence, 
Mass.;  and  Troy,  N.  Y. ;  between  the 
pressmen  and  publishers  in  Newark, 
Ohio;  Schenectady,  N.  Y.,  and  St. 
Joseph,  Mo.;  between  stereotypers  and 
publishers  in  Schenectady;  mailers  and 
publishers  in  Cleveland,  and  photo-en¬ 
gravers  and  publishers  in  Seattle. 

Details  of  the  new  typographical  scales 
follow : 

Leavenworth,  Kan. — Contract  runs 
from  April  30,  1922,  to  April  30,  1923. 
It  renews  the  night  scale  of  $40  for  fore¬ 
men,  machinists  and  machinist-operators, 
and  $37  for  journeymen,  and  day  scale 
of  $2  per  week  less  than  the  night  wage. 
Apprentices  receive  from  $12  to  $24.  The 
48-hour  week  is  unchanged. 

Newburg,  N.  Y. — Contract  runs  from 
October  1,  1922,  to  October  1,  1927,  with 
provision  for  opening  scale  only  on 
October  1  of  any  year  on  30  days’  writ¬ 
ten  notice.  The  day  scale  is  $40  for  the 
first  year,  $41  for  the  second  and  third 
years,  $42  for  the  fourth  and  fifth  years, 
with  $3  more  for  the  night  scale.  The 
working  week  is  45  hours.  Apprentices 
receive  one-half  to  three-fourths  of  jour¬ 
neymen’s  scale.  The  former  scale  was 
$39  for  day  work  and  $42  for  night  work. 

Norfolk,  Va. — Contract  runs  from  No¬ 
vember  27,  1921,  to  March  26,  1925,  and 
cuts  wages  for  day  work  from  $45  to  $44 
and  for  night  work  from  $48  to  $47. 
Hours  remain  at  48  per  week.  Appren¬ 
tices  receive  from  one-third  to  two-thirds 
of  journeymen’s  scale. 

Savannah,  Ga. — A  new  agreement 
with  the  morning  papers,  effective  from 
August  15,  1922,  to  August  15,  1923,  pro¬ 
vides  a  scale  of  88  cents  per  hour,  with 
not  less  than  seven  nor  more  than  eight 
hours  to  constitute  a  night’s  work.  Piece 
operators  on  6  point  or  smaller  get  12^5 
cents  per  thousand ;  seven  point,  13V5 
cents;  eight  point,  14l4  cents,  .\ppren- 
tices  receive  from  50  to  75  per  cent  of 
journeymen’s  scale.  The  former  con¬ 
tract  provided  the  same  wages. 

Schenectady,  N.  Y. — Agreement,  ef¬ 
fective  from  November  1,  1922,  to  Octo¬ 
ber  31,  1924,  provides  a  night  scale  of 
$^.50  and  a  day  scale  of  $43.  Appren¬ 
tices  receive  from  one-half  to  three- 
fourths  of  journeymen’s  scale.  Machine 
learners  on  day  work  get  $18  to  $33  and 
on  night  work  from  $19.50  to  $34.50.  The 
old  scale  was  $43.50  for  night  work  and 
$40  for  day  work.  Hours  remain  at  48 
per  week. 

Troy,  N.  Y. — Agreement  runs  from 
May  1,  1922,  to  April  30,  1923,  with  a 
night  scale  of  $43  and  a  day  scale  of  $40, 
apprentices  receiving  from  one-fourth  to 
three- fourths  of  journeymen’s  scale.  As¬ 
sistant  machinists  are  paid  $17  nights  and 
$15  days.  Machine  learners  get  50  per 
cent  of  journeymen’s  scale.  The  old 
journeymen’s  scale  was  $40  nights  and 
$37  days.  The  48-hour  week  remains 
unchanged. 

Lawrence.  Mass. — Agreement  rcacherl 
December  18  provides  an  increase  of  $5 
a  week  over  previous  wage,  making  night 
scale  $46  and  day  scale  $43.  A  previous 
agreement  "between  the  union  and  the 
Sun-.\merican  makes  the  scale  on  that 
paper  $7  over  the  old  rate. 

New  pressroom  agreements  are ; 

Newark,  Ohio. — Contract  runs  from 
December  4.  1922.  to  January  31.  1925, 
with  the  following  scale  provisions: 
Men-in-charge,  $42.50;  pressmen,  $36.25: 
assistants,  $30.  Night  work  is  paid  10 
per  cent  over  the  day  scale.  Night  work 
is  45  hours,  nine  hours  for  five  nights; 
day  work  is  48  hours.  .Apprentices  re¬ 
ceive  $9.50  to  $30.  The  old  scale  was 


$40  for  men-in-charge  and  $34.50  for 
pressmen. 

Schenectady,  N.  Y. — Agreement  runs 
from  November  1,  1922,  to  October  31, 
1924,  with  a  scale  of  $46.50  for  night 
work  and  $43  for  day  work.  Forty-eight 
hours  constitute  a  week’s  work.  The  old 
scale  was  $43  for  night  work  and  $40  for 
day  work. 

St.  Joseph,  Mo. — Contract  effective 
from  December  1,  1922,  to  November  30, 
1923,  renews  the  night  scale  of  $45  for 
foremen,  an<l  $36  for  journeymen  and 
men-in-charge,  and  the  day  scale  of  $42 
for  foremen,  $33  for  journeymen  and 
$36  for  men-in-charge.  Apprentices  re¬ 
ceive  from  $16.50  to  $28.50. 

The  Schenectady  stereotypers’  agree¬ 
ment  runs  from  November  1,  1922,  to 
October  31.  1924,  with  a  night  scale  of 
$49.50  for  foremen,  and  $46.50  for  jour¬ 
neymen,  and  a  day  scale  of  $46  for  fore¬ 
men  and  $43  for  journeymen.  Appren¬ 
tices  receive  from  22j4  per  cent  to  65  per 
cent  of  journeymen’s  scale.  The  old  scale 
was  $46  for  night  foremen  and  $43  for 
night  journeymen;  $43  for  day  foremen 
and  $40  for  day  journeymen.  The  48- 
hour  week  remains  unchanged. 

The  Seattle  photo-engravers’  agree¬ 
ment  is  effective  from  October  1,  1922,  to 
June  30,  1924,  with  a  night  scale  of  $49.50 
and  a  day  scale  of  $46.50.  The  old  night 
.scale  was  $51  and  the  day  scale  $^. 
Hours  remain  at  42  per  week. 

Agreement  between  Cleveland  mailers 
aiKl  publishers  runs  from  May  1,  1922,  to 
April  30,  1925,  with  a  scale  of  $36  per 
week  for  journeymen,  day  or  night.  Ap¬ 
prentices  receive  $21  per  week.  The 
night  week  is  42  hours  and  the  day  week 
is  48  hours.  The  old  contract  provided 
$35  a  week  day  or  night  for  journeymen 
and  $20.75  to  ^6.25  for  apprentices.  Old 
hours  were  45  night,  and  48  day. 

I.  T.  U.  LIMITS  POLITICAL  SALLY 

Will  Only  Advise  Member*  a*  to  Candi¬ 
date*’  Activities 

"Participation  in  politics  by  the  Inter¬ 
national  Typographical  Union  for  the 
present  will  be  confined  to  supplying 
members  with  data  intended  to  show 
which  candidates  for  office  are  the  wisest, 
fairest  and  least  likely  to  fall  under  the 
domination  of  those  who  would  exploit 
farmers,  workers  and  other  producers.’’ 
said  a  statement  issued  this  week  by  J. 
\V.  Hayes,  secretary-treasurer  of  the  1. 
T.  U.,  from  union  headquarters  at  In¬ 
dianapolis.  Representatives  attended  a 
conference  in  Cleveland  of  the  progres¬ 
sive  political  action  group. 

"One  thing  is  certain,”  he  said.  “Con¬ 
gressional  blocs  are  going  to  continue 
doing  business  in  American  politics.  .And 
labor  is  going  to  develop  strength  in  that 
way,  if  efforts  of  labor  leaders  I  know, 
count  for  anything.  Objectionable  as 
blocs  may  be  to  some  politicians,  they  are 
a  natural  development.  Geographic  rep¬ 
resentation,  alone,  no  longer  serves  to 
give  voice  to  the  aims  of  divers  classes 
and  Interests  of  the  country.” 

The  progressive  bloc  in  congress,  Mr. 
Hays  said,  will  “have  our  hearty  support 
in  efforts  to  bring  about  the  repeal  of  the 
Esch-Cummins  act  and  to  end  rule  by 
injunction.”  The  direct  election  of  presi¬ 
dent  and  Vice-President  by  voters  also 
is  favored.  The  so-called  radicals,  who 
“would  pull  down  many  functioning  in¬ 
stitutions  without  any  very  clear  ideas  as 
to  how  to  replace  them,”  and  the  “power¬ 
ful  special  privilege  class”  which  “would 
continue  exploiting  the  nation  until  their 
course  brought  about  their  destruction,” 
are  two  classes  threatening  the  nation, 
the  statement  said. 

Pre**men  Approve  Arbitration  Pact 

Renewal  of  the  International  Arbitra¬ 
tion  Agreement  between  the  A.  N.  P.  A. 
and  the  International  Printing  Pressmen’s 
&  Assistants’  Union  was  approved  by  a 
referendum  vote  of  the  latter  body,  just 
made  public.  The  agreement,  amended 
to  meet  the  views  of  the  publishers  on 
the  reservation  on  certain  union  laws 
from  arbitration,  was  passed  by  the  press¬ 
men  by  245j4  to  74'/2.  Of  the  opposing 
votes,  25  were  cast  by  New  York  unions. 


Japan’s  Oldest  Evening  Nevrspap^r 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals. 

In  the  foreign  news  held  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j--— -—-j 
many  readers  who  are  in-  i  i 

tensely  interested  in  per-  i  »  i  .  .  v»  • 

son,  and  evnnts  abroad.  |  AdvertMing  Rate,  | 

This  interest  has  been  •  „  a.  v  -i  • 

found  to  exert  consider-  •  i 

able  influence  on  their  •  Per  Column.  .Y  170.00  ' 

taste  in  the  purchase  of  •  Per  inch _ Y  12.50  * 

imported  commodities  and  ■  n  vo  aaa  aa  * 

undoubtedly  ha,  increar*!  j  Per  page. ..  .Y2,000.00  | 

their  consumption  of  prod-  |  i 

ucts  from  abroad.  I.......................* 


TOKYO,  JAPAN 
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LEADING  THE  USr 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low,  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
highest-priced  newspaper  in  Japan. 

THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi¬ 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta¬ 
tion  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favorite  of  the  class  the  American 
advertiser  must  reach. 

I 

The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 

■  -  I. 

New  York  Office: 

JAPAN  ADVERTISER  SUITE 
Equitable  Bldg^  120  Broadway 


THE  JIJI  SHIMPO 


-  TOKYO,  JAPAN 

“Jiji  Tokyo  ’ 

Bentley  Code 


Morning 
and  Evening 
Editions 


“In  Japctn,  the  Buyers  Read  the  JijC 


DAVID  J.  McLEAN  HEADS  CITIZEN 


Succeeds  Hit  Father — Solon  Barbanell 
Made  Editor-in>Cbief 

David  J.  McLean  has  succeeded 
his  father,  the  late  Andrew  Mc¬ 
Lean,  as  directing  head  of  the  Broc^- 
lyn  Citizen.  The 
dder  Mr.  Mc¬ 
Lean  died  on 
September  4  last. 

Mr.  McLean 
has  been  general 
manager  and  sec¬ 
retary  -  treasurer 
of  the  Citizen  for 
the  past  few 
years.  Prior  to 
that  he  was  ad¬ 
vertising  mana¬ 
ger  of  the  paper 
for  many  years. 

Mr.  McLean  has 
been  in  the  news¬ 
paper  field  since 
a  youth,  working  in  the  mechanical  de¬ 
partment  and  later  in  the  business  and 
advertising  departments. 

Solon  Barbanell,  who  had  been  asso¬ 
ciated  with  the  late  Andrew  McLean, 
and  an  editorial  writer  for  more  than  a 
quarter  of  a  century  will  be  editor-in- 
chief  of  the  Citizen.  Harry  E.  Tower, 
former  dramatic  editor  of  the  Citizen, 
will  be  Mr.  Barbanell’s  assistant. 


was  declared  winner  of  first  prize,  a 
$1,775  touring  car,  and  Mrs.  Nye  was 
awarded  second  prize,  ^100,  she  having  a 
total  of  ^74  cash  receipts  to  her  credit. 

The  injunction  gives  a  list  of  70  names 
Mr.  Stress  is  declared  to  have  furnished 
as  all  being  10-year  subscribers,  and  to 
whom  he  was  going  to  send  the  paper 
as  a  Christmas  present. 


LONDON  TIMES  U.  S.  STATUS 


No  Change  Being  Made  in  Editorial  and 
Newt  Arrangements 

W.  F.  Bullock,  New  York  corres¬ 
pondent  of  the  London  Times,  issued  the 
following  statement  on  December  28: 

“In  order  to  correct  misunderstand¬ 
ings  arising  from  published  statements, 
which  were  entirely  unauthorized,  con¬ 
cerning  the  nature  of  recent  arrangements 
it  has  made  in  this  country,  the  Times 
(London)  explicitly  states  that  its  con¬ 
tract  with  G.  Logan  Payne,  Inc.,  and 
Messrs.  Payne,  Burns  &  Smith  has  ref¬ 
erence  only  to  advertising  and  certain  col¬ 
lateral  business  matters.  Direction  and 
control  of  news  of  every  character,  in¬ 
cluding  editorial  matter  and  features, 
which  originates  in  the  United  States,  re¬ 
mains  as  always  exclusively  in  the  hands 
of  the  Times’  correspondents  at  New 
York  and  Washington.’’ 


NEW  PARIS  OFFICERS 


David  J.  McLean 


GLASS  JOINS  STAR  NEXT  WEEK 


Application  Filed  (or  $750,000  Capital 
Stock  Increase 

(By  Telegraph  to  Editoe  &  Publisheh) 

St.  Louis,  Mo.,  Dec.  27. — Franklin  P, 
Glass,  whose  purchase  of  a  half  interest 
in  the  St.  Louis  Star  from  John  C.  Rob¬ 
erts  and  his  son  Elzey  Roberts  was  an¬ 
nounced  in  last  week|s  Editor  &  Pub¬ 
lisher,  will  begin  his  work  with  the 
Star  the  first  week  in  January,  Elzey 
Roberts  said  today.  Mr.  Glass  returned 
to  Birmingham  for  the  holidays,  and  will 
bring  his  family  back  with  him.  The 
title  he  will  hold  in  the  organization 
will  not  be  decided  until  his  return  here. 

In  connection  with  Mr.  Glass  coming 
to  the  Star,  application  for  an  increase 
in  capital  stock  from  $250,0(X)  to  $1,(XX),- 
000  fully  paid  has  been  made  in  the  Re¬ 
corder’s  office  by  the  Star  (Chronicle 
Publishing  Company,  the  publishing  cor¬ 
poration.  Application  was  also  made  for 
authority  to  issue  $750,000  in  bonds,  and 
to  decrease  the  number  of  stockholders 
from  seven  to  five.  Assets  totaling  $2,- 
257,626.91  and  liabilities  totaling  $1,6M,- 
507.13  were  reported  in  the  application. 
Application  must  also  be  made  to  the 
Secretary  of  State,  who  has  power  to 
grant  the  requests. 

The  negotiations  for  the  sale  of  the 
Star  interest  to  Mr.  Glass  were  handled 
by  Harwell  &  Cannon,  New  York. 


Would  Contest  Northcliffe  Will 

.\n  attempt  was  made  recently  to  con¬ 
test  the  will  of  the  late  Lord  North- 
cliffers  when  on  December  21  a  Mrs. 
C.  A.  Thomas  of  Brixton,  a  suburb  of 
London  appeared  in  the  probate  court, 
I>andon  and  tried  to  enter  a  caveat 
against  the  execution  of  the  will.  She 
said  that  she  had  an  interest  in  the  estate 
and  claimed  to  the  judge  to  represent 
the  family.  The  hearing  was  adjourned, 
the  judge  saying  that  all  contestants 
would  have  to  agree  to  unity  in  present¬ 
ing  their  claims. 


CHARGES  FRAUD  IN  CONTEST 


Second  Prize  Winner  Charge*  She  Wa* 
Victim  of  Conipiracy 

Harvey  S.  Jacobs,  who  recently  be¬ 
came  editor  of  the  Charlotte  (Mich.) 
Leader,  Mr.  Baird,  manager  of  the 
leader’s  salesmanship  subscription  con¬ 
test,  which  closed  a  week  ago,  and  Hugh 
R.  Strecks,  dry-goods  merchant  of 
Charlotte,  are  the  defendants  in  an  in¬ 
junction,  suit  filed  by  Mrs.  Dorothy 
Robinson  Nye,  which  charges  fraud  and 
conspiracy.  Mr.  Strecks’  daughter,  who 
was  one  of  the  two  judges  in  the  contest. 


SUley  Huddleaton  Heads  Anglo-Ameri¬ 
can  Press  Association 

Paris,  France,  Dec.  15. — At  the  gen¬ 
eral  annual  assembly  of  the  Anglo- 
American  Press  Association  in  Paris, 
December  11,  Sisley  Huddleston,  Paris 
editor  of  the  London  Times,  was  elected 
president  for  the  coming  year,  in  succes¬ 
sion  to  Wythe  Williams.  Paul  Scott 
Mowrer,  Paris  editor  of  the  Chicago 
Daily  News,  was  elected  vice-president, 
and  P.  J,  Philip,  Birmingham  (England) 
Daily  Post,  second  vice-president. 

Elected  to  the  committee  of  the  a  so- 
ciation,  were  Elmer  Roberts,  Associated 
Press;  William  A.  Bird,  Consolidated 
Press  Association;  E.  P.  Noel,  Philadel¬ 
phia  Public  Ledger ;  and  Lawrence  Hills, 
New  York  Herald,  with  four  English 
colleagues.  Elliott  F.  Shepard  was  re¬ 
elected  honorary  secretary  and  J.  D. 
Morrel  honorary  treasurer. 


PRESS  BUYS  GRAND  RAPIDS  NEWS 


Takes  Over  Circulation  and  Good  Will 
— New*  Co.  Combine* 

Grand  Rapids,  Mich.,  Dec.  28. — The 
name,  good  will  and  mailing  lists  of  the 
Grand  Rapids  News,  which  suspended 
last  week,  have  been  sold  to  the  Grand 
Rapids  Press.  The  Daily  News  Com¬ 
pany  will  continue  in  the  r  ublishing  busi¬ 
ness,  producing  its  ow »  magazine,  the 
Commonwealth  and  Industrial  Monthly, 
and  a  number  of  publications  which  it  is 
publishing  for  others.  The  last  issue  of 
the  News  appeared  December  19.  A.  P. 
Johnson,  publisher  of  the  News,  said  to¬ 
day:  “We  retain  our  entire  plant.  All 
subscription  contracts  of  the  News  will 
be  assumed  by  the  Grand  Rapids  Press. 
Mr.  Etten  and  myself  will  remain  here 
with  our  publishing  business,  which  has 
assumed  large  and  profitable  proportions.’’ 


Carthage  Tribune  Sold 

Floyd  J.  Rich,  owner  and  publisher  of 
the  (Tarthage  (N.  Y.)  Republican,  on 
December  28  purchased  the  Carthage 
Tribune,  established  37  years  ago,  from 
William  B.  Kestler.  Although  Mr. 
Rich’s  plans  are  Indefinite,  it  is  possible 
he  will  start  a  semi-weekly  and  name  it 
the  Carthage  Republican-Tribune.  Both 
papers  are  weeklies. 


Chester  Fox  Local  Ad  Manager 

Chester  B.  Fox  has  been  appointed 
local  advertising  manager  of  the  New 
York  Herald  to  succeed  A.  P.  Van  Dres¬ 
ser,  who  goes  to  the  New  York  American. 
Editor  &  Publisher  of  December  23 
stated  in  error  that  Charles  Fox  had  been 
named  as  Mr.  Van  Dresser’s  successor. 
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TO  MERGE  IN  NORRISTOWN 


R.  B.  Strassbubcer 


Ralph  Beaver  Strasaburger,  Herald 
Owner,  Buy*  the  Timet 
(By  Telegraph  to  Editor  &  Pubushbr) 

Norristown,  Pa.,  Dec.  26. — Announce- 
•  ment  was  made  today  that  Joseph  J.  Mc- 
Ginley  and  his  associates  have  sold  the 
Norristown 
Times  to  Ralph 
Beaver  Strass- 
burger,  publisher 
of  the  Norris¬ 
town  Daily  Her- 
ald,  the  only 
other  daily  paper 
i  n  Norristown. 
The  sale  includes 
the  newspaper, 
commercial  print¬ 
ing  business  and 
a  1 1  property  of 
the  Times  Pub¬ 
lishing  Company, 
except  the  real 
estate.  The  Times 
will  continue  as  heretofore,  pending  the 
formation  of  permanent  plans  affecting 
that  newspaper.  At  a  future  date  the 
papers  will  be  merged  and  published  at 
the  Herald’s  present  plant. 

Mr.  Strassburger  purchased  the  Herald 
a  year  ago,  transformed  it  into  a  modern 
paper  and  installed  it  in  one  of  the  best 
equipped  publication  houses  in  the  United 
States.  The  Herald  was  established  in 
1799.  The  Times  is  in  its  42nd  year. 

Mr.  Strassburger,  the  new  owner,  is  a 
native  of  the  Norristown  section,  has  a 
handsome  home  in  Gwynedd  Valley,  and 
is  a  former  naval  officer,  having  been 
graduated  from  Annapolis  Academy  and 
served  in  the  navy  during  the  World 
War.  He  is  a  business  man  of  large  in¬ 
terests  and  is  prominent  in  State  and 
National  politics.  During  the  Harding 
campaign  of  1920,  he  was  a  member  of 
the  Ways  and  Means  Committee  of  the 
Republican  National  Committee  and  in 
the  recent  successful  campaign  of  Gifford 


Pinchot  for  Governor  of  Pennsylvania 
he  was  a  member  of  the  Finance  Com¬ 
mittee. 


ASTORIA  DAIUES  PHOENIX-UKE 


Hardly  an  Ibbuc  Lost — Plants  Went  in 
Big  Fire 

Astoria  newspapers  are  among  the 
first  business  concerns  to  show  signs  of 
recovering  from  the  $15,0(X),(XX)  fire  that 
recently  wiped  out  almost  the  entire 
business  district  of  that  city.  Both  the 
Morning  Astorian  and  the  Budget,  the 
evening  daily,  lost  their  buildings  and 
practically  all  their  equipment. 

Hardly  an  issue  was  lost  by  either 
paper  at  the  time  of  the  fire,  although  a 
mimeograph  was  used  for  informal 
issues  im.mediately  following  the  con¬ 
flagration.  The  Budget  then  began  set¬ 
ting  its  type  in  the  plant  of  the  Seaside 
Signal,  20  miles  away,  rushing  the  forms 
to  Astoria  and  printing  on  the  press  of 
the  Toveri,  a  Finnish  daily,  whose  plant 
was  outside  the  fire  zone.  Two  slug 
casting  machines  and  a  Ludlow  were 
salvaged  from  the  ruins  of  the  Astorian’s 
office  and  were  soon  back  in  commis¬ 
sion.  The  Astorian  also  used  the 
Toveri’s  press,  making  three  daily  news¬ 
papers  that  are  printed  in  the  same  shop. 

Both  the  Astorian  and  the  Budget  will 
rebuild  with  the  least  possible  delay. 
The  Budget  obtained  the  first  building 
permit  to  be  issued  after  the  fire  and 
workmen  at  once  began  clearing  up  the 
site  for  construction  operations. 

The  first  issues  after  the  fire  were 
well  patronized  by  advertisers.  Most  of 
the  display  was  used  to  announce  new 
temporary  locations  or  intentions  to  re¬ 
build. 


New  Daily  Starts  in  Wilson,  Okla. 

The  Wilson  (Okla.)  Daily  Gazette 
has  recently  been  started  by  Archibald 
Clark. 


In  January 

1923 

Reproductions 

(IN  FULL  COLOR) 
of  the  ten 

United  States  Government 
Paintings  of  Heroic  Deeds 

Selected  by  Navy  Experts  and 
Never  Before  Published 

Will  Be  Available 

Every  home,  every  school,  every  college,  every 
.American  and  wnuld-he  .American  will  he  inter¬ 
ested  in  this  series. 

— Of  Great  National  Interest 
—Timely  and  Important 
— Circulation  Builders 
— Appealing 

Chosen  hy  the  PUBLIC  LEDGER  of  Philadelphia 
as  a  Sunday  feature  (insert)  for  ten  weeks 

Similar  arrangements  will  be  made  with  other 
worth-while  newspapers  in  nonconflicting  territory. 
Write,  wire  or  “long-distance,”  giving  circulation 
and  territory  desired. 

ALBERT  R.  BOURGES 

Publisher 

Office  FLATIRON  BUILOINC-ZVan/lOO Whilst 
NEW  YORK  CITY 

ASHLAND  70)3 

© 


PLACE  YOUR 
MESS  A  GE 

for  the  selling  of  nationally  advertised 
products  before  the  people  of 

INDIANA 

in  the  daily  newspapers  listed  here. 

A  given  territory  intensely  cultivated  gives 
great  satisfaction  and  soon  popularizes  mer¬ 
chandise  nationally  advertised. 

No  home  in  Indiana  is  beyond  the  reach  of 
these  closely  read  newspapers  and  by  using 
them  the  advertisers  can  overthrow  and  out- 
climb  a  competitor  who  does  not. 

Nearly  three  million  people,  exceptional 
transportation  facilities,  natural  resources 
such  as  timber,  oil,  gas  and  coal,  great  agri¬ 
cultural  and  industrial  values  gives  Indiana 
an  enormous  buying  power. 

The  market  is  worthy  of  the  most  intensive 
cultivation. 

Indiana  Newspapers  for  Indiana  Trade 


Ctrculatiea 

*.«•  UaM 

^Decatur  Democrat . 

- . - (E) 

3,165 

.025 

* 'Evansville  Courier  . 

...(M) 

24,668 

.06 

"Evansville  Courier . 

. ..(S) 

22,571 

.06 

J-Fort  Wayne  Journal-Gasette . 

.  . .  (M) 

23,490 

.07 

J-Fort  Wayne  Journal-Gazette . 

. . . . (S) 

26,080 

.07 

fFort  Wayne  News-Sentinel . 

, . . . (E) 

32,492 

.08 

f  Cary  Evening  Post  and  Tribune .  ,  . 

, . . . (E) 

9,125 

.05 

'Indianapolis  News . 

....(E) 

115,634 

.20 

fLaPorte  Herald . 

, . . . (E) 

3,768 

.025 

"'South  Bend  News-Times . 

9,702  ) 
10,669  j 

20,371 

.06 

"'South  Bend  News-Times . 

.  ...(S) 

18,464 

.06 

ffSouth  Bend  Tribune  (S)  19,500.  .  .  . 

,...(E) 

17,603 

.055 

"Terre  Haute  Tribune . 

.  (EAS) 

22,818 

.06 

"Vincennes  Commercial  . 

.(M&S) 

5,453 

.03 

Government  Statements,  April  1,  1922. 

-f-Government  Statements,  October  1,  1922. 

*A.  B.  C.  Publishers’  Statement,  April  1,  1922. 

**A.  B.  C.  Publishers’  Statements.  October  1.  1922. 
***A.  B.  C.  Publishers’  Statements,  3  mos.  ending  Sept.  30. 
fiPublishers’  Statement. 
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WHAT  OUR  READERS  SAY 


N- 


A  Symbol  of  Printing 

Chicago.  III. 

To  Editor  &  Publishers  The  Chicago  Trib¬ 
une  building  should  be  symbolic  of  printing, 
or  the  record  medium  of  thought.  Such  a 
^mbol,  to  be  true,  should  be  one  of  simplicity. 
Thought,  therefore,  being  ponderable,  profound, 
far  reaching — ever  beginning,  never  ending- — 
must  be  exemplified  by  such  means  that  will 
leave  no  doubt  as  to  its  interpretation — today 
a  decade  hence,  a  century,  and  forever. 

Wbat,  then,  is  a  suitable  symbol  for  printing 
— the  great  register  of  humanity?  Can  we 
look  to  the  past  and  find  the  symbol  of  printing 
in  architecture?  No,  because  architecture 
ceased  to  express  thought  since  the  fifteenth 
century.  It  was  killed,  destroyed,  as  an  ex- 
presser  of  thought,  by  printing,  which  became 
Its  successor,  and  which  has  continued  as  such 
without  break,  without  gap,  down  to  our  pres¬ 
ent  day. 

Perhaps,  without  being  aware  of  the  fact,  the 
publishers  of  the  Tribune  have  opened  up  the 
most  difficult  contest  submitted  during  the  last 
four  centuries — and  that  is  to  create  a  new  idea 
in  architecture — symbolic  in  appearance  and 
adaptive  to  utility — for  a  newspaper  home. 

The  significance  of  such  a  contest  is  so  great 
that  it  needs  the  exercising  of  the  greatest  care 
lest  the  blunders  of  the  past  be  perpetuated — • 
blunders  that  were  not  avoided  even  by  kings, 
potentates,  masters  of  commerce  and  finance, 
with  unlimited  resources.  In  attempting  to 
olitain  a  true  symbol  of  architectural  appearance 
for  a  newspaper  we  shall  be  obliged  to  do  so 
through  a  process  of  elimination. 

Seaich  through  thousands  of  years  must  be 
covered,  and  with  it  obtained  a  full  under¬ 
standing  of  the  book  of  rocks,  the  book  of 
architecture,  and  the  book  of  printing,  as  well 
as  the  thought  and  development  of  mankind. 

If  we  look  over  the  buildings  housing  news¬ 
papers  and  printing  plants  in  this  country  we 
will  find  a  sad  lot  of  representations.  We  may 
comb  the  entire  United  States  and  find  at¬ 
tempts  to  build  for  printing,  and  yet  there 
exists  not  the  slightest  relation  to  printing  in 
any  of  them.  March  Europe,  if  you  please, 
and  one  will  still  find  no  printing  housing 
symbolic  of  the  craft. 

Thus  the  proof  that  printing,  unleashed  in 
the  fifteenth  century,  so  thoroughly  killed  archi¬ 
tecture  as  an  expression  of  thought  that  there 
have  been  no  characters  in  architecture’s  font 
to  interpret  printing,  whereas  with  printing  it 
has  been  the  reverse — the  entire  interpretation 
of  mankind — and  still  further  to  go. 

Now  the  splendid  boldness  (and  perhaps 
audiacity)  of  the  Tribune,  which  throws  9pen  to 
the  world  a  contest  to  create  a  new  idea  in 
architecture. 

Can  it  be  done?  If  it  can  it  will  be  the  first 
achievement  since  the  fifteenth  century.  Mere 
copies  of  parodies  will  not  suffice  as  symbols 
for  a  newspaper  home.  On  the  other  hand,  to 
show  the  tools,  the  instruments  of  printing  in 
architecture  would  be  out  of  place,  because  of 
the  mechanical  shapes  of  such  oddities. 

Therefore,  there  can  be  but  one  symbol  to 
interpret,  and  that  is  thought,  thought,  the 
most  wondrous  development  in  the  evolution  of 
mankind — ever  beginning,  never  ending  — 
thought,  for  the  interpretation  and  record  of 
which  the  entire  hook  of  architecture  was  built. 


supplemented  by  hieroglyphs  and  manuscript, 
until  made  imperishable  and  indestructible  by 
printing. 

The  writer  has  given  the  subjects  of  print¬ 
ing,  architecture  and  thought  considerable  study 
for  many  years  and  thinks  there  is  a  bare 
chance  of  thought  being  interpreted  in  a  build¬ 
ing.  The  idea  is  simple. 

However,  it  might  require  the  assistance  of 
a  sculptor  and  an  artist  to  produce  a  model. 
Then  the  model  would  necessarily  be  subjected 
as  to  whether  it  could  be  conveyed  into  an 
edifice.  If  not,  the  symbol  of  thought  could 
be,  perhaps,  used  as  part  of  the  building,  or 
within  it. 

BERTEL  O.  HENNING, 

1248  Wilson  avenue,  Chicago,  III. 


Patterson  Infeed  Device  Can  Be 
Repaired  at  Home 

Clinton.  Ino. 

To  Editor  &  Publisher:  I  want  to  thank 
you  for  your  interest  in  niy  query  regarding 
the  Patterson  Infeed  Device.  I  have  heard 
from  no  one  who  seems  to  have  any  special  or 
unusual  information  regarding  this.  But  I  was 
able  to  learn  by  writing  to  two  or  three  dif¬ 
ferent  ones  who  have  used  the  device  that  new 
rubber  rolls  or  tires  for  the  feeding  device  can 
he  made. 

We  are  advised  the  best  way  to  have  the 
wheels  that  ride  the  paper  ribbon  re-tired  is  to 
take  off  half  of  them  at  a  time,  slipping  the 
others  over  to  serve  temporarily  and  have  the 
rubber  vulcanized  upon  the  iron  or  steel  wheels. 
Any  of  the  big  rubber  tire  making  companies, 
it  seems,  will  do  this  work. 

We  have  had  a  half  dozen  rubber  tires 
specially  made  at  $1  each,  which  we  plan  to  slip 
upon  some  of  the  steel  cores,  fixing  them  with 
shellac.  They  are  made  to  fit  snugly.  If  these 
do  not  hold,  we  shall  have  rubber  vulcanized  on. 
If  these  do  work  satisfactorily,  we  shall  have 
more  of  the  tires  made,  to  slip  on. 

J.  W.  PIERCE, 

Publisher  the  Daily  Clintonian. 


Our  Christmaa  Story 

Newton,  Mass.,  Decemlier  26,  1922. 

To  Editor  &  Publisher;  The  Christmas 
story  in  the  last  Editor  &  Publisher  was  one 
of  the  best  I  have  ever  read,  and  I  want  to 
thank  you  for  the  pleasure  it  has  given  me. 

J.  C.  BRIMBLECOM, 
Editor,  the  Newton  Graphic. 

New  Hungarian  Paper  Incorporated 

The  California  Amerika  Paradiscomo, 
a  new  Hungarian  journal,  has  filed 
articles  of  incorporation  at  San  Fran¬ 
cisco.  It  will  aim  to  advertise  California 
to  the  Hungarian  speaking  people  of  the 
United  States  and  encourage  their 
migration  to  that  state.  The  publication 
has  the  approval  of  the  United  States 
(;hamlx;r  of  Commerce  and  the  Cali¬ 
fornia  Development  Association.  The 
directors  are:  A.  M.  Hillman,  S.  L. 
Mebveezky  and  F..  E.  Vargha. 


BRITISH  CALL  “NET 
SALES”  UNREUABLE 

President  of  Newspaper  Society  InBists 

Advertising  Value  Must  Be  Judged 
from  Area  and  Class 
of  Reader 

By  Herbert  C.  Ridout, 

{London,  Editor,  Editor  &  Publisher) 

The  “Net  Sales”  question,  thrust  into 
the  limelight  W  the  activities  of  the  late 
Lord  Northclifie,  still  agitates  British  ad¬ 
vertisers,  advertising  agents,  and,  in  a 
different  fashion,  newspaper  publishers. 

The  two  associations  representing  the 
commercial  side  laid  their  views  on  the 
subject  recently  before  the  Newspaper 
Society  of  Great  Britain  and  Ireland,  and 
the  president  of  the  Society,  Sir  James 
G.  Owen,  issued  to  his  advertising  com¬ 
mittee  a  memorandum  dealing  with  the 
“Declaration”  on  behalf  of  National  Ad¬ 
vertisers  issued  by  the  Incorporated  So¬ 
ciety  of  British  Advertisers — Certain  cor¬ 
respondence  addressed  "to  the  President 
by  the  Association  of  British  Advertising 
Agents  Audit  Bureau. 

The  association  briefly  demands  cer¬ 
tificates  of  net  sales,  or  publishers’  state¬ 
ment — two  very  different  propositions — 
to  enable  them  to  conduct  their  publicity 
operations  with  “truly  scientific  ef¬ 
ficiency.”  The  President’s  view  as  set 
forth  in  his  memorandum  is  that  the  ad¬ 
vertiser  is  entitled  to  a  guarantee  that 
he  is  receiving  value  for  money,  that  he 
is  getting  the  publicity  he  pays  for,  but 
that  the  “net  sales”  certificate  does  not 


"'They  copied  all  they  could  copy^ 

But  they  could  not  copy  our  mind. 
And  we  left  ’em  sweating  and  swearing 
A  league  and  a  half  behind.''"' 

— Kipling’s  Ballad  of  the  “Mary  Gloucester.” 


BLAIR  &  AUSTIN 

Circulation  Builders 

ORIGINATORS  OF  SALESMANSHIP  CLUB  PLAN 

1504  Centre  Ave.,  Reading,  Pa. 


afford  any  guarantee  as  to  the  quality  of 
circulation,  which  is  the  ultimate  stand¬ 
ard  of  value. 

“I  hold,”  says  the  president,  “that  ad¬ 
vertising  agents  ought  to  have  docketed 
in  their  offices  full  particulars  of  the 
standing  of  every  paper  in  its  own  area, 
the  extent  of  the  area,  the  feeling  of  the 
trading  and  professional  classes  and  pub¬ 
lic  generally  towards  the  paper  in  the 
town  of  publication,  and  also  in  each 
of  the  outlying  towns  and  districts.  This 
would  involve  sending  out  traveling  rep¬ 
resentatives  to  make  inquiries  and  tabu¬ 
late  the  result  of  such  inquiries.  The 
information  thus  obtained  would  be  an 
invaluable  assistance  towards  ‘truly  scien¬ 
tific  efficiency.’ 

“A  paper  with  10,000  circulation  may 
be  a  better  advertising  proposition  than 
one  with  30,000  circulation.  So  much 
depends  upon  the  area  and  upon  the  class 
of  reader  that  buys  the  paper.  Mere 
figures  are  merely  the  beginning  of  en- 
valuation.  The  1.  S.  B.  A.  recognizes 
this  basic  fact  in  its  statement  that  ‘the 
mere  boosting  of  sales  by  means  of 
bonus  schemes  .  .  .  does  not  fulfil  the 
requirements  of  national  advertisers.’ 

“The  ‘net  circulation’  proposition  is  an 
attempt  to  arrive  at  some  sort  of  stand¬ 
ard  of  value  which  can  only  be  efficiently 
obtained  by  local  inquiry  and  knowledge. 

“As  to  advertising  rates,  the  question 
of  reduction,  and  the  extent  of  reduction, 
if  any,  must  obviously  depend  upon  the 
extent  to  which  the  pre-war  rates  were 
increased,  and  a  variety  of  local  circum¬ 
stances.  A  flat  rate  rMuction  applied  to 
all  newspapers  is  absurd.  The  individual 
proprietor  must  be  the  judge  of  his  in¬ 
dividual  circumstances.” 


An  Appreciation 

On  and  after  January  1,  1923  the  ST.  LOUIS  POST¬ 
DISPATCH  will  manage  and  directly  control  through 
its  own  established  offices  all  National  Advertising.  Our 
relations  and  representation  will  therefore  cease,  ending 
December  31,  1922. 

During  the  period  of  twenty-six  years  as  exclusive  repre¬ 
sentatives  in  the  National  Advertising  Field,  we  have 
seen  the  POST-DISPATCH  grow  to  gigantic  propor¬ 
tions  in  both  circulation  and  advertising.  Today  it  is 
supreme  in  its  field  as  a  newspaper  and  as  an  advertising 
medium.  The  incontrovertible  fact  is  that  in  National 
.\dvertising  in  our  representation  for  more  than  a  quarter 
of  a  qentury  the  record  reflects  marked  advancement  from 
a  comparatively  insignificant  sum  annually  to  a  magnifi¬ 
cent  amount  considerably  in  excess  of  a  Million  Dollars. 
In  National  Advertising  alone  the  year  1922  has  reached 
a  high  water  mark — greatest  in  its  history  and  far  beyond 
even  the  extraordinary  achievement  of  1921. 

We  feel  commendable  pride  that  our  organization  con¬ 
tributed  to  such  a  splendid  accomplishment  and  we  are 
e.xtremely  pleased  to  share  honors  with  those  who  have 
had  to  do  with  making  this  great  newspaper  the  recog¬ 
nized  advertising  success  that  it  is  today. 

We  are  grateful  to  the  POST-DISPATCH  for  the  most 
cordial  relations  enduring  for  almost  a  generation  and  are 
equally  thankful  to  advertisers  and  advertising  agents 
for  their  generous  support  and  consideration. 

This  record  registers  with  singular  precision  the  wonder¬ 
ful  progress  of  the  POST-DISPATCH  and  we  bespeak 
even  a  brighter  promise  for  the  future  of  a  newspaper 
built  upon  principles,  forming  a  foundation  solid  as  a 
rock. 

The  S.  C.  Beckwith  Special 
Agency 

J.  T.  Beckwith  -  -  President 
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HOE  OFHCIAL  DEAD 


Obituary 


Otto  L.  Raabe 


Otto  L.  Raabe,  Ataittant  Secretary, 

Started  in  Shipping  Room  John  Clifford,  editor  and  one  of  the 

Otto  L.  Raabe,  assistant  secretary  of 

R.  Hoe  &  Co.,  printing  press  manufactur-  Oaily  Times,  was  killed  December  25, 
ers,  died  December  22  at  his  home  in  "hen  the  automobile  he  was  dming  was 
Jersey  City,  N.  struck  by  a  Chicago,  Milwaukee  &  St. 

T  after  a  ’  loner  ^**til  Railroad  passenger  train.  Mrs. 
illness.  Mr.  their  son  John,*  aged  13,  and 

Raabe  who  at  woman  were  all  injured, 

the  time  of  his  Walter  Edward  Chase,  aged  66, 
death  had  been  head  of  the  New  York  World  proof- 
connected  with  R.  room,  died  December  22. 

Hoe  &  Co.  long-  j;|g  Edmund  Robins,  manager  of  the 
other  }>rcs.s  Association,  England,  from  18^ 
ofncial  of  the  jq  1917.  died  in  Bognor,  Sussex,  De¬ 
company,  started  cember  21. 

work  in  the  ship-  c  t.  n’  /  n  r 

ping  department  P.  W  est  for  2  years  a  pr^f- 

in  1873  after  he  '"‘^^oer  on  the  Boston  Globe,  died 
had  graduated 

School  nearby.  James  T.  H.vrris,  aged  55,  widely 
At  that  time  it  was  the  custom  of  known  Bo.ston  newspaperman,  died  re- 
the  company  to  offer  boys  of  the  cently  from  shock  suffered  several  weeks 
neighborhood  who  showed  distinct  aso-  He  had  worked  on  the  Haverhill 
ability  places  in  its  employ.  From  the  Record,  Boston  Herald,  Boston  Journal, 
shipping  department  Mr.  Raabe  was  first  Boston  Record  and  the  State  House 
promoted  to  the  wareroom  and  then  to  news  .service.  More  recently  he  has 
the  office.  *’*‘^*'  state  hc^ise  reporter  for  the  Boston 

For  many  years  Mr.  Raabe  had  charge  Telegram, 
of  sales  of  electrotyping  and  sterotyping  .\lle.n  Roscoe  York,  aged  36,  city 
machinery  and  in  April,  1916,  was  elected  circulation  manager  of  the  San  Francisco 
assistant  secretary  of  the  company.  He  Call,  died  December  15.  Mr.  York 
had  also  been  for  a  short  time  prior  to  joined  the  Call  staff  in  1906  and  in  1912 
his  death  chairman  of  the  engineering  he  went  to  Portland,  Ore.  to  return  to 
committee  of  the  company.  Mr.  Raabe  the  Call  in  1917. 

was  particularly  interested  in  the  devel-  Francis  D.  Papin,  aged  48,  for  the 
opment  of  intoglio  printing  machinery,  ^  ^vTiter  for  the  John 

but  he  was  in  touch  with  all  new  tahni-  Advertising  Company.  St. 

cal  develop^nts  and  had  to  his  credit  a  j  quJs  recently.  He  was  formerly 

numlier  of  improvements  in  printing  ma-  ^j^y  Louis  Globe- 

Dcmocrat  and  the  St.  Louis  Republic, 
and  for  a  time  editor  of  the  Interstate 
Grocer,  a  trade  paper. 

Crawford  Hill,  son  of  the  late  United 
of  States  Senator  Nathaniel  Hill,  and 
former  owner  of  the  Denver  Republican, 
iliod  this  past  week  at  his  home  in 


chinery. 


ERASTUS  BRAINERD  DEAD 


Veteran  Editor-Author  a  Victim 
Pneumonia  in  Seattle 

Erastus  Brainerd,  aged  67,  formerly  Denver,  Col. 
editor  of  the  Seattle  Post  Intellegencer,  Willia.m  J.  Thornton,  aged  74,  for 
died  December  25  of  pneumonia  in  more  than  M  years  railroad  editor  of 
Seattle.  •  the  St.  Louis  Globe-Democrat,  died 

Mr.  Brainerd,  who  was  curator  of  en-  December  24  in  the  Elks’  National  Home 
gravings  at  the  Boston  Museum  of  Fine  at  Bedford,  Va.  He  had  been  incapaci- 
.\rts  in  1876,  had  been  connected  w’ith  tated  from  active  work  for  more  than 
the  following  papers  during  his  news-  a  year  as  the  result  of  creeping  paralysis 
paper  work,  the  New  York  World,  the  brought  on  six  years  ago  when  he  was 
Philadelphia  Press,  and  the  Atlanta  struck  by  an  automobile. 


Constitution ,  and  had  been  editor  in 
chief  of  the  .\tlanta  Star,  the  Philadel¬ 
phia  News,  and  Press  Times,  and 
the  Seattle  Times. 

He  declined  the  appoinment 


Mrs.  Harriet  R.  Ford,  mother  of 
Roliert  D.  Ford,  editor  of  the  Richmond 
(\’a.)  Times  Dispatch,  died  December 
21. 

E.  A.  Brown,  editor  and  publisher  of 


Governor  of  Maho  when  offered  him  by  , he  Friend  (Neb.)  Sentinel  for  a  num- 
President  Arthur.  Mr.  Brainerd  served  December  21. 

Mrs.  Hattie  M.  Dowd,  wife 


as  land  commissioner  of  the  State  of 
Washington  from  1893  to  1897.  He  was 
the  author  of  a  Gallery  of  Artists,  a 
history  of  Alaska  and  the  Klondike. 


WARREN  A.  MYERS  DEAD 


Former  Owner  of  the  Springfield  Sun 
III  Over  Two  Yean 

W  arren  A.  Myers,  aged  37.  former  Hospital,  in  Montpelier 

publisher  of  the  Springfield  (Ohio)  ’ 


of 

Patrick  A.  Dowd  of  the  editorial  staff 
of  the  Worcester  (Mass.)  Telegram 
died  recently,  after  a  short  illness. 

George  Atkins,  owner  of  the  Mont¬ 
pelier  (Vt.)  Argus  &  Patrio  and  con¬ 
nected  with  that  paper  for  more  than  half 
a  century,  most  of  the  time  as  manager  of 
the  Montpelier  evening  Argus  and  the 
weekly  .Argus  &  Patriot,  di^  December 


Morning  Sun.  died  at  his  home 
Springfield,  December  25,  of  myocarditis, 
following  an  illness  of  more  than  two 
years  His  condition  for  more  than  two 
weeks  was  such  that  the  attending 
physicians  expected  death  any  moment. 

Mr.  Myers  disposed  of  the  Sun  to 
C.  L.  Knight.  pubHsher  of  the  Akron 
(Ohio)  Beacon  Journal,  about  a  year 
ago.  At  the  time  of  his  death,  he  was 
president  of  the  American  Trust  and 
Savings  Bank,  Springfield,  and  a 
director  in  several  other  financial  in- 


after  a  weeks’  illness  with  pneumonia. 
He  was  in  his  79th  year  and  was  the 
dean  of  the  Vermont  newspaper  pro¬ 
fession.  He  was  for  many  years  asso¬ 
ciated  with  his  brother  Hiram  Atkins, 
founder  of  the  Argus  &  Patriot. 

Robert  Bugh,  aged  87,  died  on  De¬ 
cember  26.  While  on  the  New  York 
Herald  from  1859  to  1878  he  covered  the 
arrival  of  the  Steamship  Great  Eastern 
from  Europe  on  June  28.  1860;  woke  the 
inventor  Ericsson  to  tell  him  of  the  vic¬ 
tory  of  his  Monitor  over  the  Confederate 
iron-clad,  the  Merrimac ;  and  wrote  the 


stitutions  of  the  city.  He  was  also  story  of  Henry  M.  Stanley’s  return  from 
secretary-treasurer  of  the  Robbins  &  Darkest  .Africa.  Mr.  Bligh  established 
Myers  Company,  electrical  motor  manu-  the  Herald’s  index  and  after  leaving  that 
facturers,  founded  by  his  father,  J.  A.  paper  was  for  15  years  with  the  weighers 
Myers.  bureau,  the  U.  S.  Customs,  New  York. 

-  Walter  Edward  Chase,  aged  66,  head 

of  the  proofroom  of  the  New  York 
A.  B.  C.  Board  to  Meet  January  12  jjed  this  week  at  his  home  at 

The  Audit  Bureau  of  Circulations  Montclair,  N.  J.,  of  pneumonia.  He  for- 
will  holds  its  next  board  of  directors  merly  worked  on  the  New  York  Herald 
meeting  in  Chicago,  January  12.  and  the  editorial  copy  desk  of  the  World 


Its  213,439  farms  with  farm  property 
valued  at  over  $8,525,000,000  ranks  first 
of  all  states. 

The  income  from  crops  amount  to  nearly 
a  billion  per  year,  and  this  income  is  spent 
in  town. 


Iowa  farm  property  increased  128  per  cent 
over  1910.  Value  in  1910  $3,745,860,544  and 
in  1920  it  was  $8,525,266,091.  This  is  more 
than  $1,858,453,721  ahead  of  Illinois  which 
ranked  second. 

Iowa  is  greater  in  area  than  Connecticut, 
New  Hampshire,  Rhode  Island,  Vermont,  ‘ 
Maryland  and  New  Jersey  combined  and 
there  are  more  families  and  people  living  in 
Iowa  than  there  are  in  all  of  the  following 
states  combined:  Rhode  Island,  Vermont, 
New  Hampshire,  Maine  and  Delaware. 

A  territory  with  farmland  valued  at  over  six 
billion  and  an  income  from  crops  at  nearly 
a  billion  per  year  with  over  750,000  individual 
accounts  in  savings  banks  averaging  over 
$400  each — is  some  territory. 

It  is  a  territory  any  advertiser  needs. 

Iowa  offers  an  exceptional  market  for  worthy 
merchandise  from  every  standpoint. 
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Editor  &  Publisher  for  December  30,  1  922 


EDI 


A  GLANCE  AHEAD 


Prosperity  returned  to  newspaper  offices  ia 
1922.  It  was  also  a  welcome  guest  in  the  stores 
and  factories  of  most  newspaper  advertisers. 
Optimism  is  the  prevailing  tone  as  the  last  leaf  on 
the  1922  calendar  nears  the  end  of  its  useful  life. 
Newspai)er  advertising  set  new  records  in  the  last 
three  months  of  the  year.  Circulations  have  shown 
a  definite  recovery  from  the  slump  incident  to  the 
increase  of  subscription  and  sale  prices  in  the  two 
previous  years.  It  is  generally  thought  that  the  news¬ 
papers  made  comfortable  profits  on  the  year’s  opera¬ 
tions  and  that  they  enter  1923  with  expectations  of 
continuing  on  the  present  wave  of  prosperity. 

In  all  likelihood,  their  expectations  will  be  realized 
during  the  first  six  months  of  the  new  year,  but  be¬ 
yond  that  none  of  the  experts  on  the  course  of  busi-- 
ness  will  predict  the  course  of  commerce.  They  point 
to  the  break  in  security  prices  on  the  New  York  Stock 
Exchange  during  the  past  two  months  with  the  wise 
admonition  that  the  Street  is  usually  six  months  ahead 
of  actual  commercial  events.  They  shake  their  heads 
at  the  tariff  enacted  by  the  present  Congress,  with  the 
statement  that  American  business  will  feel  the  loss 
of  its  foreign  markets  within  the  next  six  months, 
that  overproduction  will  force  down  prices  in  the 
domestic  market  and  wdll  shut  down  factories  and 
bring  back  unemployment. 

All  of  these  factors  no  doubt  must  be  weighed  by  the 
newspaper  owner  and  editor.  There  will  be  general 
agreement  that  Roger  Babson  is  correct  in  his  view 
that  the  fundamental  long  swing  tendency  of  wages 
and  of  conditions  is  downward  and  that  this  swing 
will  be  resumed  before  we  greet  another  new  year. 

There  is  no  profit  in  prophecy  and  there  is  no  com¬ 
fort  in  prophecy  of  a  reaction  in  business.  Yet  with 
some  reaction  inevitable,  it  is  well  now,  before  it 
comes,  to  take  thought  on  meeting  it.  A  few  concrete 
suggestions  which  have  come  to  Editor  &  Pubi.isher 
have  in  them  the  elements  of  a  program  that  individual 
publishers  can  form  to  suit  their  own  conditions. 

The  first  is  a  warning  against  weak  acquiescence 
in  demands  for  high  wages  by  unionized  employes. 
Such  demands  are  bound  to  come,  with  labor  leaders 
alert  to  the  opportunity  held  out  by  a  rising  cost  of 
living  and  employers  whose  growing  incomes  make 
them  careless.  There  have  been  few  adjustments 
downward  in  the  labor  costs  of  newspapers. 

The  coming  year,  with  its  trend  toward  higher 
prices,  will  see  a  host  of  justifiable  requests  upon 
employers  for  higher  wages.  If  they  are  met  by  in¬ 
creases  in  the  basic  wage  scale,  the  publisher  is  open¬ 
ing  the  door  to  years  of  trouble.  It  has  not  been 
found  easy  to  take  away  a  wage  increase  from  com¬ 
positors,  pressmen  or  stereotypers,  once  it  has  been 
made  a  part  of  a  scale  contract.  It  is  far  easier  to 
readjust  wages  to  conditions  when  the  increases  of 
boom  times  are  cared  for  by  a  bonus,  withdrawable 
at  the  will  of  the  employer. 

The  second  is  the  advice  of  Prof.  Willard  G.  Bleyer 
that  newspapers  build  up  their  editorial  and  news 
structures,  that  they  minimize  the  constant  turnover 
of  reporters  and  editors  through  their  writing  staffs, 
that  they  establish  rates  of  pay  that  will  keep  com¬ 
petent  reporters  and  editors  in  newspaper  work. 

The  third  is  conservation  of  raw  material — white 
paper.  If  newspapers  continue  to  use  newsprint  as 
they  have  for  the  past  six  months,  the  second  half 
of  1923  will  find  them  facing  the  high  price  wall  that 
stopped  them  in  1920  and  they  will  be  facing  it  with 
incomes  far  below  those  which  originally  brought  it 
to  pass. 

In  brief,  they  counsel  to  keep  production  costs  as 
near  to  present  levels  as  is  possible,  reducing  them 
if  opportunity  offers,  but  not  at  the  expense  of  per¬ 
manent  growth. 

There  will  probably  be  no  great  developments  in 
the  newspaper  business  in  the  next  year.  Publishers 
will  be  busy  adjusting  themselves  to  shifting  finan¬ 
cial  conditions.  Editors  will  still  be  in  the  process 
of  freeing  themselves  and  their  staffs  from  the  net 
of  propaganda  that  the  gladiators  of  war  threw  over 
their  heads.  The  year  will  be  one  of  several  past 
and  to  come  in  the  development  of  the  new  .\merican 
newspaper,  which  will  be  truly  the  exponent  and  the 
mouthpiece  of  the  American  people  in  local,  national 
and  world  affairs,  and  the  pre-eminent  message  me¬ 
dium  of  the  business. 


Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.)  Herald. 

HEREFORE,  putting  away  lying,  speak  every 
man  truth  with  his  neighlxiur :  for  we  are 
members  one  of  another.  Be  ye  angry,  and 
sin  not ;  let  not  the  sun  go  down  upon  your  wrath. 
Let  all  bitterness,  and  wrath,  and  anger  and  clamour, 
and  evil  speaking,  be  put  away  from  you,  with  all 
malice :  .^nd  be  ye  kind  one  to  another,  tender¬ 
hearted,  forgiving  one  another,  even  as  God  for 
Christ’s  sake  hath  forgiven  you. —  (Eph.  iv:22-26,  • 
31,  32.) 

Set  your  affections  on  things  alx>ve,  not  on  things 
on  the  earth.  Put  on  therefore,  as  the  elect  of  God, 
holy  and  beloved,  bowels  of  mercies,  kindness,  humble¬ 
ness  of  mind,  meekness,  long-suffering :  Forbearing 
one  another,  and  forgiving  one  another,  if  any  man 
have  a  quarrel  against  any;  even  as  Christ  forgave 
you,  so  also  do  ye.  And  above  all  these  things  put 
on  charity,  which  is  the  bond  of  perfectness.  And 
let  the  peace  of  God  rule  in  your  hearts,  to  the  which 
also  ye  are  called  in  one  body ;  and  be  ye  thankful. 
Let  the  word  of  Christ  dwell  in  you  richly  in  all  wis¬ 
dom  ;  teaching  and  admonishing  one  another  in  psalms 
and  hymns  and  spiritual  songs,  singing  with  grace  in 
your  hearts  to  the  Lord. —  (Col.  iii;2,  12-16.) 

He  that  saith  he  is  in  the  light,  and  hateth  his 
brother,  is  in  darkness  even  until  now.  He  that  lov- 
eth  his  brother  abideth  in  the  light,  and  there  is  none 
occasion  of  stumbling  in  him. — (1.  John  ii  :9,  10.)  A 
new  commandment  I  give  unto  you.  That  ye  love  one 
another:  as  I  have  loved  you,  that  ye  also  love  one 
another.  By  this  shall  all  men  know  that  ye  are  My 
disciples,  if  ye  have  love  one  to  another. — (John 
xiii  :34,  35.)  Now  the  end  of  the  commandment  is 
charity  out  of  a  pure  heart,  and  of  a  good  conscience, 
and  of  faith  unfeigned:  From  which  some  having 
swerved  have  turned  aside  unto  vain  jangling:  De¬ 
sirous  of  being  teachers  of  the  law;  understanding 
neither  what  they  say,  nor  whereof  they  affirm. — 
(1.  Tim.  i:5-7.) 

No  man  can  serve  two  masters ;  ye  cannot  serve 
God  and  mammon. — (Matt,  vi  :24.)  Choose  ye  this  day 
whom  ye  will  serve,  but  as  for  me  and  my  house,  we 
will  serve  God. — (Josh.  xxiv:15.)  Wherefore,  my  be¬ 
loved  brethren,  let  every  man  be  swift  to  hear,  slow 
to  speak,  slow  to  wrath :  For  the  wrath  of  man  work- 
eth  not  the  righteousness  of  God.  But  be  ye  doers 
of  the  Word,  and  not  hearers  only,  deceiving  your 
own  selves. —  (James  i:19,  20,  22.) 

This  only  I  would  learn  of  you.  Received  ye  the 
Spirit  by  the  works  of  the  law,  or  by  the  hearing  of 
faith? — (Gal.  iii:2.)  If  there  be  therefore  any  con¬ 
solation  in  Christ,  if  any,  comfort  of  love,  if  any  fel¬ 
lowship  of  the  Spirit,  if  any  bowels  and  mercies. 
Fulfil  ye  my  joy,  that  ye  belike-minded,  having  the 
same  love,  being  of  one  accord,  of  one  mind.  Let 
nothing  be  done  through  strife  or  vain-glory :  but  in 
lowliness  of  mind,  let  each  esteem  other  better  than 
themselves.  Look  not  every  man  on  his  own  things, 
but  every  man  also  on  the  things  of  others.  Let  this 
mind  be  in  you,  which  was  also  in  Christ  Jesus.  Who, 
being  in  the  form  of  God,  thought  it  not  robbery  to 
be  equal  with  God;  But  made  Himself  of  no  reputa¬ 
tion,  and  took  upon  Him  the  form  of  a  servant,  and 
was  made  in  the  likeness  of  men ;  .\nd  Ijcing  found 
in  fashion  as  a  man.  He  humbled  Himself,  arid  l)ecamc 
obedient  unto  death,  even  the  death  of  the  cross. — 
(Phil.  ii:l-8.) 

Let  brotherly  love  continue.  Be  not  forgetful  to 
entertain  strangers :  for  thereby  some  have  entertained 
angels  unawares.  Remember  them  that  are  in  bonds, 
as  bound  with  them;  and  them  which  suffer  adversity, 
as  being  yourselves  also  in  the  body. — (Heb.  xiii  :l-3.) 

Judge  not,  that  ye  be  not  judged. — (Matt.  vii:L) 


INTOLERANCE 

There  are  a  great  many  persons  who  become 
greatly  involved  in  their  logic  when  they  enter 
into  a  discussion  of  the  rights  under  the 
guarantees  of  free  speech.  This  includes  some  news¬ 
paper  men. 

The  men  who  placed  the  first  amendment  in  the 
Constitution  of  the  United  States  knew  from  ex¬ 
perience  the  intolerance  of  one  man  for  the  opinion 
of  another  and  of  one  group  for  the  opinion  of 
another. 

After  drafting  the  Constitution  to  bind  the  original 
States  in  a  perfect  Union  their  first  concern  was  the 
preservation  of  the  right  to  reason  and  proclaim,  in 
order  that  the  truth  might  be  found  and  be  the  basis 
on  which  lasting  political  unity  was  to  be  built.  The 
men  who  drafted  our  guarantee  of  free  speech  knew 
from  experience  the  bitterness  of  intolerance  at  the 
hands  of  others. 

Human  nature  has  not  greatly  changed  since  1791. 
Intolerance  against  the  opinions  of  others  is  preva¬ 
lent  everywhere  today.  Kansas  and  Memphis,  Tenn., 
have  this  year  supplied  the  outstanding  attacks 
against  freedom  of  speech. 

George  Bernard  Shaw  has  written  a  great  defense 
of  free  speech  in  a  single  sentence  that  should  have 
its  place  on  every  editorial  room  desk: 

“Our  whole  theory  of  freedom  of  speech  and 
opinion  for  all  citizens  rests,  not  on  the  assumption 
that  everybody  is  right,  but  on  the  certainty  that 
everybody  is  wrong  on  some  point  on  which  some¬ 
body  else  is  right,  sc  that  there  is  a  public  danger 
in  allowing  anybody  to  go  unheard.’’ 

Do  not  di'^miss  that  sentence  with  a  single  reading 
— it  is  worthy  of  study.  Many  of  us  need  that 
guidance,  and  especially  when  it  is  the  other  fellow’s 
opinion  that  is  being  smothered  under  a  wave  of 
temporary  intolerance. 


TRIBUNE  TOWER 

Behind  all  true  journalism  there  must  be  the 
desire  to  inspire  to  bigger  and  better  things  if 
the  success  of  the  individual  or  individuals  is 
to  be  crowned  with  the  success  that  is  the  true  meas¬ 
ure  of  work  well  done.  There  are  half  a  hundred 
ways,  from  a  little  book  to  an  imposing  building,  in 
which  the  desire  may  be  given  expression. 

Showered  with  financial  success  many  makers  of 
newspapers  have  turned  to  enduring  steel,  brick  and 
stone  to  weave  the  story  of  their  triumph  and  set  a 
goal  for  other  men  to  strive  to  reach.  This  alone 
explains  the  imposing  structures  that  have  been  built 
in  recent  years  by  newspapers  throughout  the  land. 
Newspapers  are  the  natural  leaders  and  the  things 
that  they  do  are  reflected  in  the  activities  and  am¬ 
bitions  of  their  readers. 

In  a  special  rotogravure  supplement  this  week. 
Editor  &  Publisher  presents  what  it  believes  to  be 
the  outstanding  effort  of  a  newspaper  to  express  in¬ 
spirational  beauty  in  a  structure  that  is  to  be  a  part 
of  its  everyday  life.  By  combining  photographs  and 
adding  the  artist’s  touch,  we  have  attempted  to  give 
a  picture  of  the  new  Chicago  Tribune  home,  as  it 
will  be  when  completed,  on  the  cover  of  the  gravure 
supplement.  On  page  two  of  the  supplement  appears 
the  architect’s  design  as  submitted.  We  believe  that 
the  fifty-nine  designs  in  this  special  supplement  from 
the  press  of  the  Rotoprint  Gravure  Company,  New 
York,  will  prove  of  value  to  other  newspaper  owners 
who  are  planning  future  homes  of  outstanding  ex¬ 
terior  beauty. 

Tribune  Tower  will  serve  the  coming  generations 
well  as  an  inspiration  to  the  builders  of  Chicago  dur¬ 
ing  the  tomorrows. 


TVEWSPAPER  normalcy  was  advanced  recently 
'  when  a  poll  of  the  pressmen  on  renewal  of  the 
International  Arbitration  Agreement  with  the  A.  N. 
P.  .\.  on  the  latter’s  terms  resulted  in  an  overwhelming 
vote  of  approval  of  the  amended  contract.  That  is 
healthy.  The  International  Arbitration  Agreements 
are  excellent  stabilizers  of  newspaper  labor  and  every 
effort  should  be  made  to  secure  their  ratification  by 
the  other  craftsmen. 
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PERSONAL 


(N.  J.)  Star-Eagle,  is  now  in  Newark 
with  the  Star-Eagle. 

M.  R.  Alexander,  formerly  with  the 
Detroit  News,  is  now  covering  the  city 
hall  for  the  Toledo  Blade. 


FOLKS  WORTH  KNOWING 


M.  Fred  O’Connell,  formerly  of  the 
Boston  Globe  correspondents’  staff,  has 
been  elected  president  of  the  Fitchburg 
(Mass.)  Bar  Association.  He  earned 
his  way  through  law  school  by  doing 


ITISCOUNT  BURNHAM,  editor  and  Frank  Cochran,  for  a  number  of  years  cub  reporter  to  managing  ed-  newspaper  work. 

»  proprietor  of  the  London  Daily  on  the  Toledo  ’  News-Bee  and  other  '‘o'"  ‘he  record  of  Horace  P.  Bull,  Miss  Dew  Flanery,  formerly  society 
Telegraph,  will  sail  for  New  York,  Scripps  newspapers,  is  now  a  re-write  "ho  succeeds  John  F.  Dunn,  resigned,  as  reporter  for  the  Hagerstown  (Md.) 


managing  editor 


January  10  Lady  Burnham  will  man  for  the  Toletlo  Blade.  managing  editor 

accompany  him  This  is  Viswunt  Burn-  Lucas  J.  Beecher,  associate  editor  of 

^ms  hrst  visit  to  the  United  States  in  Toledo  Blade,  recently  published  a  liV 

V  r\r-  series  of  stories  on  agricultural  condi-  Yj; 

\ork  Viscount  Burnham  will  be  enter-  northwestern  Ohio.  5 


tions  in  northwestern  Ohio. 

tamed  at  dinner  by  the  Association  of  -»'-i  r  l  oyracusean.  He 

Foreign  Press  Corresiiondents  of  the  ,**s<^;  after  a  sea^n  on  the  received  his  edu- 

U.  S.  A.  Viscount  and  Lady  Burnham  ^^d  for  the  Elhson-White  Chautauqua  cation  in  local 
will  leave  for  the  West  Indies  a  week  Cornpany,  is  again  covering  the  state  public  schools  and 


after  they  arrive  in  New  York.  institutions  for  the  Salem  (Ore.)  C:api-  at  Syracuse  Uni- 

Frank  A.  Munsey,  owner  of  the  New  i  r  .  xt  u 

York  Herald  and  Sun,  gave  a  dinner  in 

honor  of  Governor-elect  Alfred  E.  Jonawand^a  (N.  Y.)  Evening  News, 

Smith  of  New  York  at  the  Hotel  Ritz-  ’’A®  the  Tonawanda  Twin  City 

Carlton  December  26.  Among  the  guests  Advertiser,  a  weekly  paper.  "  ,r.  oc 

were:  Ralph  Pulitzer,  New  York  Lester  Kimmel,  a  former  city  editor  5;. 


Daily  Mail,  and  Whayne  Wilson  HafHer 
have  announced  their  engagement. 

Herb  Peters  has  resigned  as  feature 
and  picture  page  editor  of  the  Buffalo 
Evening  News  to  go  with  the  sales  pro¬ 
motion  department  of  the  Willys-Over- 
land  Company  at  Toledo.  Charles  Tay¬ 
lor,  formerly  chief  of  the  Evening  News 
copy  desk,  succeeds  him,  and  William  G. 
Hippier,  formerly  city  editor  of  the  Buf¬ 
falo  Commercial,  succeeds  Mr.  Taylor. 

Dick  Murray,  formerly  city  editor  of 
the  Buffalo  Commercial,  has  returned  to 
his  former  position  as  assistant  city  edi¬ 
tor  of  the  Buffalo  Evening  News. 

E.  V.  Rast,  formerly  of  the  Buffalo 
Commercial,  and  more  recently  editor  of 


“  Srand*^  Dublisher  of  the  Clearwater  management  he  could  be  relied  a  Buffalo  community  newspaper,  is  now 

Ta  vT  fKanl  Couran  and^t^^^^  t^^®  a®®^^"^^  to  a  regular  beat  a  meml^r  of  the  Buffalo  Evening  News 

M  A  vacancy  having%ccurred  af  the  tele-  city  staff. 


^x^  u  cub  reporter,  Mr  Ho.ac*  P.  Buu.  E.  V.  Rast,  formerly  of  the  Buffalo 

\\orld,  William  C.  Reick,  New  York  of  the  Wichita  ( KanA  Eaglr  Iws  Commercial,  and  more  recently  editor  of 

Journal  of  Commerce;  Louis  Seilwld  formed  a  partnership  with  C.  E.  Knibbs,  vinced  the  management  he  could  be  relied  a  Buffalo  community  newspaper,  is  now 

~  o.  .H.  Evening  N.w. 

Herald,  Sd'LolTs^''^;  New  Y^k  Sr  ^nd  th^G^iS^SzeU^  Mr  Bull  was  asked  to  take  L.  H-  Duffin  has  returned  to  the  Salt 

Times  beginning  of  a  string  of  weekly  papers  position,  and  soon  afterward  went  to  Uke  City  Deseret  News  as  auto  editor. 

Fdw-ird  M  jluuiu  i  fill  \Y  I  Kansas  and  northern  Oklahoma.  t  ^  city  desk.  He  later  became  city  ed- 

tdward  .M.  smith,  owner  of  the  W  ater-  »  r.  i  r  .x  xt  xr  i  rx  -i  *tor  and  two  years  ago  was  maoe  news  - 

town  (N.  Y.)  Standard  and  president  of  D  Barker,  of  the  New  York  Daily  editor,  a  position  he  has  held  until  last 

the  Standard  Publishing  Company,  on  News  Record  staff,  is  back  in  Washing-  week,  when  he  became  managing  editor,  IN  THE  BUSINESS  OPHCE 

December  28  was  appointed  by  Governor  ton  after  a  trip  around  the  world  inv«-  taking  the  place  of  Mr.  Dunn,  who  be-  ttireD  L  RENTZ  manairpr  of  the 

Miller  as  justice  of  the  Supreme  Court  ^‘ing  trade  conditions  with  C.  H.  comes  managing  editor  of  the  Syracuse  t*  N-w  Paatlp  IsIpwc  was 

in  the  fifth  judicial  district,  to  succeed  Huston.  Assistant  Secretary  of  Com-  Herald  the  first  of  the  year.  .  T  S  ’r-  i!* 

the  late  Justice  Claude  B  Alversnn.  They  left_  last  June  visiting  certly  elected  mayor  pf  New  Castle,  by 

r  IT  D  *u  r  «  XI-  L  Alaska,  Siberia,  Japan,  China,  India,  ■  the  City  Council.  Mr.  Rentz  succeeds 

Uwrge  p.  Bootl^  formerly  publisher  Egypt  and  Western  Europe.  on  »  t  x  t  •  the  former  incumbent  who  retired  owing 

of  the  Worcester  (Mass.)  (Gazette,  has  »  r-  cu  i  tt  •.  j  Pauli,  executive  secretary  of  the  Joint  ♦(,  illness 

returned  from  a  trip  abroad.  He  was  K.  Shuler,  United  St^es  .\gricultural  Committee  of  Inquiry  of  r  v  fr,.-™  i»  r  • 

called  to  Europe  by  the  serious  illness  ^“f'ttc  Corps,  and  former  Washington  Congress,  makes  a  speaking  tour  of  Ohio  ■"  advertising 

of  hi,  daughter.  Mis,  Dori,  Boo.h,  a.«l  x'!“ 'feS* 


IN  THE  BUSINESS  OFHCE 


in  inc  niin  juaiciai  aisinci,  lo  succeea  - -  - ;  ;  , - r  -"  .  .  .  •  ncraia  inc  nrsi  oi  me  year.  .  i  *  j  ^  r  xt  V-  xi  x 

the  late  Justice  Claude  B  Alversnn.  Tli^y  .  left_  last  June  visiting  certly  elected  mayor  pf  New  Castle,  by 

r  c-  D  r  I  XI-  X  Alaska,  Siberia,  Japan,  China,  India,  ■  the  City  Council.  Mr.  Rentz  succeeds 

Uwrge  p.  Bootl^  formerly  publisher  Egypt  and  Western  Europe.  n  *  t  x  t  -  o  ‘he  former  incumbent  who  retired  owing 

of  the  Worcester  (Mass.)  (Gazette,  has  »  n  cu  i  tt  j  Pauli,  executive  secretary  of  the  Joint  iq  illness 

returned  from  a  trip  abroad.  He  was  K.  Shuler,  United  St^es  .\gricultural  Committee  of  Inquiry  of  rv  fr,.-™  i»  ,a  r  • 

called  to  Europe  by  the  serious  illness  ^“f'ttc  Corps,  and  former  Washington  Congress,  makes  a  speaking  tour  of  Ohio  ■"  advertising 

nf  his  dainTht<»r  Miss  n/xric  ^r,A  newspaperman,  who  recently  was  elected  in  Tanuarv  manager  on  dailies  in  Jamestown,  N.  Y.. 

when  shrf«^;«i  thJi  Treasurar  of  the  State  of  New  York,  p-i  *  •  i,  ^  .  r  -Sandusky.  Kalamazoo.  Danville.  Ill.  and 

countrfes  ^  ^  ‘  was  given  a  farewell  blowout  at  the  t?;.- "^toonist  of  Hamilton.  Ohio,  is  now  advertising 

„  .  ■  ,  Marine  Barracks  in  Washington,  Decern-  '  of  the  Middletown  (Ohio) 

S.  L.  Lester,  general  manager  of  the  ber  21,  by  the  members  of  the  National  '‘"1  Jotimal. 

Olympia  (Wash.)  Daily  O  ympian  for  Press  Club  Post  of  the  American  U-  of  ^t£  St  ^Loiu^  C'iS  Reichmann.  formerly  editor  of 

Pf.®‘J'K^t‘ y^^f®'  wll  go  to  Hoquiam,  gjon.  C.X  ^  ^  the  Bonesteel  (S.  D.)  Gregory  County 

Was  ington,  ^nuary  1  as  general  man-  Charles  M.  Flandrau,  who  has  been  xr  .  t  tu  c  i  o  News,  has  been  placed  in  charge  of  the 

ager  of  the  I^ily  Washingtonian.  criticisms  and  Sundav  fea-  1  ^ouis  Times  classified  advertising 

Tracy  S  McCracken,  editor  of  the  ture  work  for  the  St.  Paul  Daily  News,  !"  IS  department. 

Lar^ie  (Wyo  )  Boomerang,  has  re-  has  gone  to  Spain,  whence  he  will  send  •o„r^nffic^raterSv  professional  g  Brundage,  formerly  business 

sign^  his  iwsition  to  become  private  letters  to  his  paper.  journal^tic  fraternity  manager  of  the  Lansing  (Mich.)  Capital 

k-  Miss  Frances  C.  Boardman.  formerly  News,  is  now  on  the  local  advertising 

^  Wyoming.  He  will  assume  his  new  drama  editor  of  the  St.  Paul  Daily  News,  ?  ®taff  of  the  New  York  News, 

duties  on  January  1.  -  fk»  c«  p-..,!  oow  on  the  editorial  staff  of  the  Seattle  .i-  n  -  x  x  x 

T  xr  c  *  f  .X  XT  X  I  t®  drama  editor  on  the  St.  Paul  Pf«t-Tntplliiypnrpr  Miss  Florence  Greiser,  who  has  been 

J-  Rfx- the  Nebraska  Dispatch-Pioneer  Press.  Wilbur  W.  x*-  x»  ^  c-i "  x  x  'o  charge  of  the  service  department  of 

(Tity  (Neb.)  Daily  Press  und^went  a  judd.  who  has  been  both  drama  and  Miss  Mary  Glepon,  a  member  the  ,be  Savannah  (Ga.)  Mornine  News,  has 


slight  operation  on  December  17.  It  is  music  critic,  will  now  devote  himself  to  editorial  staff  of  the  Butte  (Mont.) 
expected  that  he  will  only  be  away  from  music  only.'  Miner  for  the  last  three  years,  has  be- 

his  desk  about  ten  days.  r  _ »k»  come  assistant  secretary  of  the  Butte 

Dr.  Wniiam  T  Ellis,  Near  Eastern  of  the  Kingston  (Ont.)  British  ^L^'^of ^L^Scitv  denartm^^^ 

wrrMpondent,  sails  December  30  on  the  vVhig,  is  now  studying  for  his  master’s  publicity  department 

President  Roosevelt  for  the  Balkans  and  degree  at  Queen’s  University  William  9bes,  feature  writer  on  the 

_ _  William  aintom  formerly  pn_ , he  oil.  f 1“',  .^'1  S 


,  Sidney  B  Whipple,  formerly  manag-  mrial  and  advertising  staffs  of  the  Ham-  ®  ^,'f "  OTOff-  W  H. 

mg  ^itor  of  the  Syracuse  (N.  Y.)  Jour-  jiton  (Ont.)  Herald  and  London  (Ont)  ®*°"  (Mont)  Enterprise.  .Standard, 

nal,  been  appointed  editor  of  the  Den-  Advertiser,  is  now  an  executive  in  the 
ver  (Colo.)  Express.  For  the  past  two  organization  of  the  Automobile  Ugal 
years  he  has  been  in  New  York  and  Association  of  Canada. 


(Continued  on  page  36) 

VISITORS  TO  NEW  YORK 

C.  HAMILTON,  Chicago  office. 
Associated  Press. 

’.  H.  Qark,  Cortland  (N.  Y.) 


Washington  with  the  United  News  and 
Scripps-Howard  newspapers. 

Agustin  Edwards,  owner  of  El  Mer- 


C.  R.  Jones  has  resigned  from  the  edi¬ 
torial  staff  of  the  New  York  News. 

H.  C.  Langhorst  has  rejoined  the  edi- 


curio,  Santiago.  Chile,  and  Chilean  Am-  ,  «  Tpk  m  v  V  Xr 

bassador  to  Great  Britain,  has  sailed  for  staff  of  the  JorJc  New.s  after 

Buenos  Aires  en  route  for  Santiago,  ®  “  1  •  iS’ 

where  he  will  stay  until  into  March, 

when  he  will  return  to  London,  traveling  ^  „  i?*  .  ’ 

by  way  of  New  York,  where  Senor  Ed-  Hollywood, 

wards  will  deliver  several  lectures  on  Merle  Hussong  has  resigned  ^*^1^“ 
the  League  of  Nations.  Rraph  editor  of  the  Pendleton  (^c.) 

John  Oliver  La  Gorce.  associate  edi-  Tribune  to  take  a  desk  job  on  the  Santa 

tor  of  ^e  National  Geographic  Maga-  Register.  x  j-  t 

zine  and  trustee  of  the  National  Geo-  Fred  G.  Terrott.  telesraph  editor  of 

graphic  Society,  has  been  elected  a  vice-  the  Ogdensburg  (N.  .Y.)  Republican 
president  of  the  society.  Journal,  has  been  appointed  to  a  clerk- 

Calvin  Goodrich,  chief  editorial  writer  ®^5P  >"  House  of  Representatives, 
of  the  Toledo  Blade  and  the  Newark  Maurice  D.  Myers  has  return^  to  his 

(N.  J.)  Star-Eagle,  is  now  located  in  the  duties  on  the  Watertovvn  (N.  Y.)  Times. 
Toledo  Blade  office.  Before  the  sale  of  after  an  illness  of  ten  days  of  tonsilitis. 
the  Detroit  Journal,  Mr.  Goodrich’s  of-  Eddie  Meyers  is  back  at  his  old  desk 
fice  was  in  Detroit.  on  the  San  Francisco  Examiner  after  an 

-  absence  of  two  vears,  during  which  he 

IN  THE  EDITORIAL  ROOMS 

TOHN  P.  COAKLEY,  formerly  James  A.  Frye,  formerly  of  the  Ana- 


IN  THE  EDITORIAL  ROOMS  France 

JOHN  P.  COAKLEY,  formerly  James  A.  Frye,  formerly  of  the  Ana- 
managing  editor  of  the  Newark  conda  (Mont.)  Standard,  will  join  the 
JN.  J.)  Star-Eagle,  is  now  the  chief  of  staff  of  the  Tacoma  (Wash.)  News  Trib- 
the  Washington  bureau  of  the  Star-  une  the  first  of  the  year. 

Eagle  and  the  Toledo  Blade,  the  Wright-  Mrs.  Lida  Keck  Wiggins,  formerly  on 
Talmadge  newspapers.  the  reporter  staff  of  the  Sprinf^eld 

Hale  Williamson,  formerly  on  the  (Ohio)  Morning  Sim,  will  serve  as  pub- 
Washington  bureau  staff  of  the  Newark  licity  and  advance  agent  when  Irving  S. 


niie  Information  Bureau  con- 
(Jucted  FreeJeric  J.  Haskin 
vJill  gWe  more  books,  maps, 
and  other  Kelpful  literature 
free  to  newspaper  readers 
during  1923  than  e^er  before. 


36 


Editor  &  Publisher  for  December  30,  1922 


resigned  and  returned  to  her  home  in  the 
West. 

John  Lonergan,  formerly  advertising 
manager  of  the  Burlington  (Vt.)  J^ews, 
is  manager  of  the  Winooski  (Vt.)  Twin 
City  Advertiser,  a  semi-monthly  free- 
circulation  newspaper  distributed  in  Bur¬ 
lington,  Winooski  and  Essex  Junction. 

Theodore  B.  Metzger,  formerly  of  the 
Buffalo  Evening  Times  advertising  staff, 
has  ticen  made  advertising  manager  of 
The  Live  Wire,  the  monthly  of  the  Buf¬ 
falo  Chamber  of  Commerce. 


MARRIED 

yHOMAS  R.  HENRY,  an  editorial 
writer  on  the  Washington  Herald 
and  formerly  on  the  news  staffs  of  the 
Worcester  (Mass.)  Telegram  and  the 
Fitchburg  Daily  News,  and  Miss  Jean 
Wilson  were  married  recently. 

M  iss  Marian  Mahin,  daughter  of  John 
L.  Mahin  of  the  Federal  .Advertising 
Agency,  New  York,  and  Charles  T. 
Adams  were  married  December  21. 

Russell  McKinley  Bacon,  of  the  copy 
desk  of  the  Cleveland  Plain  Dealer,  and 
formerly  on  newspapers  in  Kalamazoo, 
South  Bend.  Beloit,  and  Springfield, 
Decatur  and  Danville,  Ill.,  was  recently 
married  to  Miss  Mary  Vitou,  former 
South  Bend  and  Kalamazoo  newspaper 
woman. 

M  iss  Mary  V.  Guthrie  for  the  past 
three  years  switrhljoard  operator  at  the 
office  of  The  Worcester  (Mass.)  Tele¬ 
gram-Gazette.  was  recently  married  to 
Thomas  William  Rogers.  The  Tele¬ 
gram-Gazette  employes  showered  her 
with  gifts  in  appreciation  of  the  service 
she  had  given  during  her  connection  with 
the  paper. 


WITH  THE  AD  FOLKS 

JOSEPH  ESPOVICH,  advertising 
J  manager  of  the  subway  store  of 
Mandel  Brothers,  Chicago,  was  tendered 
a  testimonial  banquet  by  the  150  of  his 
business  associates  at  the  Hotel  Sherman 
recently.  He  has  to  resign  from  Man- 
del  Brothers  to  become  an  advertising 
manager  of  the  Fair  effective  the  first 
of  the  year. 

M.  B.  Gilbert,  advertisine  manager  of 
the  Hayes  Wheel  Company,  .Albion, 
Mich.,  is  manager  of  the  new  weekly 
paper  at  Tekon.sha,  Mich.  He  was 
formerly  in  the  newspaper  work  on  the 
Pacific  coast. 

Mrs.  Mary  Marston  Kinsey  has  re¬ 
turned  to  the  Burgess-Nash  department 
store,  Omaha  (Neb.)  as  advertising 
manager. 

Frank  L.  Blanchard,  advertising  man¬ 
ager  of  Henry  L.  Doherty  &  Co.,  was 
the  toastmaster  at  the  Christmas  dinner 
of  the  advertising  class  of  the  23rd 
street  Y.  M.  C.  A.,  New  York,  at  which 
the  speakers  were  John  Sullivan,  man¬ 
ager,  the  .Association  of  National 
Advertisers ;  Francis  P.  Lamphear,  A.  .A. 
Clark,  Basil  N.  Pillard,  Harry  H.  Clark 
and  Howard  M.  Warner. 

Hugh  L.  Wood  has  resigned  as  adver¬ 
tising  manager  for  Hess  &  Culbertson 
Jewelry  Company,  to  become  advertising 
and  sales  promotion  manager  of  John 
T.  Milliken  &  Co.  Fuqua  Turner  will 
succeed  him  at  Hess  &  Culbertson’s. 


Savannah  New*  Staff  Ha*  Reunion 

The  entire  staff  of  the  Savannah 
(Ga.)  Morning  News  recently  held  its 
third  annual  family  reunion  which  was 
a  luncheon  and  Christmas  party.  At 
the  close  of  the  luncheon  F.  G.  Bell, 
president  of  the  News  was  presented 
with  a  gold  wrist  watch  from  the  entire 
staff. 

Clark  Goe*  Back  Home 

Kenneth  Oark,  night  editor  of  Cana¬ 
dian  Press  in  Montreal,  is  spending  two 
weeks  at  his  home  in  Maritime  Provinces. 
His  place  is  being  taken  by  W.  Pickett, 
day  editor.  Gilbert  Draper,  reporter  for 
the  C.  P.,  is  taking  over  the  duties  of  day 
editor  during  this  period. 


TO  HANDLE  BUSINESS  DIRECT 

St.  Loui*  Po*t-Di*patch  Place*  Fletcher 
in  Ea*t — Henriquei  in  We*t 

(Special  to  Editoi  &  Publisher) 

St.  Louis,  Mo.,  Dec.  26. — The  St. 
Louis  Post  Dispatch  has  amiounced  that, 
effective  January  1,  it  will  have  direct 
representation  in  the  national  advertis¬ 
ing  field  with  R.  A.  Fletcher,  who  has 


R.  A.  Fletcher  P.  L.  IIenriquez 


been  for  three  years  with  the  New  York 
office  of  the  S.  C.  Beckwith  Special 
•Agency  and  formerly  was  in  charge  of 
foreign  advertising  for  the  Munsey  news- 
jiapers,  in  charge  of  the  eastern  office, 
with  headquarters  in  the  World  Building 
and  P.  L.  Henriquez,  for  twenty-five 
years  with  the  Chicago  office  of  the 
Beckwith  .Agency,  in  charge  of  the 
Western  Advertising  office,  with  head- 
fpiarters  in  the  Mailers  Building. 

In  discussing  the  change  George  M. 
Burbach,  advertising  manager  of  the 
Post-Dispatch,  today  said  the  matter  of 
direct  representation  had  been  under  con¬ 
sideration  for  some  time  in  order  to  give 
national  advertisers  and  agencies  the 
highest  type  of  efficiency  and  to  meet 
the  increased  demand  of  national  ad- 
tional  advertisers. 

I  he  S.  C.  Beckwith  Special  -Agency  has 
represented  the  Post-Dispatch  for 
twenty-six  years. 


NOTES  OF  THE  NEWS  SERVICE 
AND  SYNDICATES 


J^  B.  MORSE,  for  twelve  years  gen- 
eral  sports  editor  of  the  .Asso¬ 
ciated  Press  has  resigned  effective 
January  1.  to  become  general  secretary 
of  the  United  States  I-awn  Tennis  .Asso¬ 
ciation.  Mr.  Mor.se  before  going  to  the 
.Associated  Press  was  on  the  staff  of  the 
New  York  Evening  Sun.  He  succeeds 
Paul  B.  Williams,  who  resigned  a  month 
ago  as  secretary  of  the  association  to  be¬ 
come  editor  of  the  Utica  (N.  Y.)  Press. 

P'rank  B.  Noyes,  president  of  the 
.\ssociated  Press,  who  is  on  a  world 
tour  with  Mrs.  Noyes  spent  Christmas 
in  Singapore,  and  from  there  will  go  to 
Java  and  Burma,  reaching  Calcutta  late 
in  January.  He  will  sail  March  24  from 
Colombo  en  route  home. 

C.  L.  .A.  Mathieu.  general  manager 
of  Pacific  &  .Atlantic  Photos,  Inc., 

HOTALING’S 
News  Stand 

IN  NEW  YORK 
At  the 

North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Sells  more  oiU-of-toum  newspapers  than 
any  other  news  stand  in  America 


**PerhBp9  the  uiotl  eotmepolitan  ipot  in  New  York 
City  b  Forty<third  Street  end  Broadway... Here  b  a 
maoimoth  newt  itand  which  iell»  newtpapert  frem 
every  city  in  the  world. . .Every  town  hat  siaiilar 
standB*  bat  none  at  hofe  at  thb,  and  none  at  varied 
and  at  pietnretqne  in  itt  patronage. **~Boatofi  Trmt- 
•cript,  Oci,  29,  1921. 


returned  from  Europe  December  20 
where  he  has  been  for  the  last  three 
months  organizing  the  European  office 
of  the  photographic  service. 

William  T.  Bell,  long  with  the  St. 
Paul  Pioneer  Press  and  Dispatch,  will 
again  have  active  charge  of  the  reporting 
of  the  Minnesota  legislature  for  the 
Northwest  News  Bureau  and  The  Asso¬ 
ciated  Press.  He  will  have  three 
assistants. 

Wayne  T.  Cottingham,  correspondent 
of  the  Associated  Press  at  Jefferson 
City,  Mo.,  has  been  transferred  to  the 
Atlanta  headquarters. 

L.  H.  Hildebrand  of  the  Kansas  City 
office  of  the  Associated  Press  has  been 
transferred  to  the  A.  P.  office  at  Jeffer¬ 
son  City,  Mo.  Allen  Quinn,  of  the 
Omaha  office,  will  succeed  Mr.  Hilde¬ 
brand  at  Kansas  City. 

John  T.  Millar  of  the  Associated  Press 
bureau  at  Columbus,  Ohio,  has  been 
transferred  to  the  Chicago  bureau  as 
acting  early  morning  city  editor. 

Charles  Stack,  of  the  Newark  (N.  J.) 
bureau,  the  Associated  Press,  has  been 
transferred  to  the  New  York  office.  He 
has  been  succeeded  as  correspondent  at 
Newark  by  John  T.  E.  Davis. 

J.  C.  Kartack,  who  has  been  .Associated 
Press  correspondent  at  Lincoln,  Neb., 
has  been  transferred  to  Bismarck,  N.  D., 
as  correspondent.  K.  W.  Mayo  has  been 
sent  from  the  Chicago  bureau  to  Lincoln 
to  succeed  Mr.  Kartack. 

The  -Ashland  (Ky.)  Daily  Independent 
and  the  Centralia  (Ill.)  Sentinel,  both 
evening  newspapers  have  been  elected  to 
membership  in  the  -Associated  Press. 


Looney  Win*  Libel  Cnae 

B.  F.  Looney,  former  attorney  general 
of  Texas,  won  a  long-standing  liW  suit 
in  Texas  supreme  court  last  week  against 
-A.  H.  Belo  &  Co.,  publishers  of  the 
Dallas-Galvpton  News,  when  the  court 
upheld  a  trial  court  verdict,  rendered  in 
1916,  in  his  favor  on  account  of  two 
editorials  and  two  news  articles  pub¬ 
lished  in  these  papers  in  the  early  part 
of  1913.  The  case,  famous  in  Texas 
libel  proceedings,  reached  the  supreme 
court  on  the  dissenting,  minority  opinion 
of  the  Texarkana  court  of  civil  appeals, 
and  the  minority  decision  was  upheld, 
along  with  the  trial  verdict.  The  judg¬ 
ment  will  be  made  later  by  the  civil 
appeals  court.  The  editorials  and  news 
articles  went  beyond  the  border  of  “fair 
comment  and  criticism  of  the  acts  of  a 
public  official”  and  reached  the  bounds  of 
defamation,  under  the  Texas  law,  it  was 
held.  The  opinion  was  handed  down  by 
a  special  court,  two  justices  disqualifying 
themselves.  It  was  written  by  C.  L. 
■McCartney  of  Brownwood,  Tex. 


New  Pre**  Gallery  Member* 

New  members  of  the  press  gallery  at 
the  British  Columbia  provincial  legisla¬ 
ture  this  session  are  Russell  Walker, 
Vancouver  Province;  J.  W.  B.  Mac- 
dougall,  Victoria  Colonist;  Kenneth  C. 
Drury,  Victoria  Times;  Vic  Andrew, 
New  Westminster  Columbian;  William 
De  Graves,  Vancouver  World;  C.  Nor¬ 
man  Seniorj  Vancouver  Sun;  H.  F. 
Pullen,  Prince  Rupert  News,  and 
Mrs.  Genevieve  Lipsett-Skinner,  special 
writer. 


New  Slant 
for  Church  Copy 


From  New  Year’s  until  Easter  (April  i) 
the  churches  of  your  city  will  be  especially 
busy.  Many  have  been  planning  special  cam 
paigns  in  various  sorts  for  many  months. 

Now  is  the  time  to  help  them  with  display 
advertising.  Now  is  the  time  to  show  them 
how  to  help  themselves  wdth  paid  space. 

In  place  of  the  formal,  competitive  effort  to 
get  the  crowd  which  already  goes  to  some 
church,  suggest  that  the  churches  practice  in 
their  advertising  what  they  preach  on  Sunday 
and  try  unitedly  to  reach  the  man  outside  all 
churches. 

Educate  the  churches  to  use  constructive 
copy  in  adequate  space.  It  will  help  them 
and  you,  as  well  as  the  whole  city. 

We  have  copy — at  practically  no  cost — 
which  many  papers  and  churches  have  found 
resultful.  If  you  care  to  see  proofs  write 
Herbert  H.  Smith,  518  Witherspoon  Bldg., 
Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Editor  and  Publisher  by  consistent  gifts  of  space  has  helped  church  advertising 
to  the  large  place  it  now  has. 
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In  Washington 
ONE 

COMBINATION 
Two  Newspapers 
Morning  HERALD 
Evening  TIMES 
ONE  RATE 
115,000  Circulation 


More  circulation  in  Wash¬ 
ington  than  there  are  homes. 


The  Washington  Times 

and 

The  Washington  Herald 

G.  Logan  Payne,  Pub. 

National  Aavertisinc  Rap  moon  tativao 
G.  Lopan  Pagme  Cn. 

Chicago,  Datroit, 

St.  LooU,  and  Loa  Angataa 

Pajma,  Buroa  tk  Smith 
Naiw  York  and  Boaton 


The  Atlanta  Journal 

ATLANTA,  GA. 

5c  lOc 

Daily  Sunday 

Associated  Press 
United  Press 

Leased  Wire  Cable  and 
Financial  News 

An  outstanding 
newspaper 

Advertising  in  The 
Journal  Sells  the  Goods 


Ql|i  fttUburgli  font 


A  newspaper  of  chttrac- 
ter,  miefrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  worlJPs  greatest 
indastried  district. 

DAILY  Md  SUNDAY 


NEWS  OF  ASSOCIATIONS  AND  CLUBS 


Newspaper 

[VEW  YORK  STATE  newspaper 
conventions  are  scheduled  for  the 
month  of  January,  as  follows:  13th — 
Central  New  York  Press  Association  at 
Syracuse  University,  Syracuse;  19th — 
Northern  New  York  Press  Association 
at  Watertown;  23rd — New  York  .Associ¬ 
ated  Dailies  at  Albany ;  24th — New  York 
State  Publishers’  Association  at  Albany. 

At  a  meeting  of  the  editors  and  pub¬ 
lishers  of  the  foreign  language  news¬ 
papers  of  Chicago,  held  recently  at  the 
ilotel  La  Salle,  the  appointment  of  John 
Palandech  as  the  western  general  mana¬ 
ger  of  the  American  Association  of  the 
Foreign  Language  Newspapers  was 
unanimously  endorsed.  He  is  the  editor 
of  several  Jugo-Slav  publications. 

Carter  Field,  Washington  correspond¬ 
ent  of  the  New  York  Tribune,  was  unani¬ 
mously  elected  president  of  the  National 
Press  Club  at  its  election  December  15. 
( hher  officers  elected  were :  Vice-presi¬ 
dent,  George  R.  Holmes,  International 
News  Service;  secretary,  Stuart  Godwin, 
Cosmopolitan  Service;  treasurer,  Homer 
Joseph  D^ge,  Federal  Trade  informa¬ 
tion  Service;  financial  secretary,  Henry 
L.  Sweinhart,  Havas  News  Agency;  and 
members  of  the  board  of  governors,  Rob¬ 
ert  B.  Armstrong,  Los  .Angeles  Times; 
Gus  J.  Karger,  Cincinnati  Times-Star, 
and  Lewis  Wood,  New  York  Times. 
Ulric  Bell,  Louisville  Courier-Journal, 
and  Dan.  E.  O’Connell,  Washington 
Times,  were  tied  for  the  fourth  place  on 
the  board  and  a  run-off  election  was  to 
be  held  December  27. 

The  annual  meeting  of  the  Northern 
Minnesota  Editorial  .Association  will  be 
held  at  Red  Lake  Falls,  January  25,  26 
and  27. 

F.  E.  Compton,  of  the  F.  E.  Compton 
publishing  house,  Chicago,  was  elcctetl 
president  of  the  Subscription  Book  Pub¬ 
lishers,  a  national  organization,  at  a  re¬ 
cent  meeting  in  Chicago. 

The  Authors’  League  Frolic  will  be 
held  at  the  Hotel  .Astor,  New  York.  Jan¬ 
uary  7. 

Plans  are  already  being  made  for  the 
entertainment  of  the  memliers  of  the 
South  Dakota  Press  Association,  which 
will  meet  at  some  point  in  the  Black 
Hills  next  summer.  .At  a  recent  meeting 
of  the  Black  Hills  Press  .Association  it 
was  resolved  that  the  state  press  asso¬ 
ciation  would  be  invited  to  hold  its  next 
summer  meeting  at  one  of  the  cities  in 
the  hills.  Plans  are  being  formulated  tq 
ask  the  state  organization  to  hold  its 
business  session  at  Rapid  City  about  .Au¬ 
gust  16.  .An  automobile  tour  through 
the  scenic  points  in  the  hills  is  also 
planned. 


AmERTisixr. 

H.  B.ASSETT  was  recently  elected 
•  president  of  the  Tacoma  Adver¬ 
tising  Club.  Other  officers  elected  are: 
E.  G.  Harlan,  first  vice-president ;  H.  F. 
Anderson,  second  vice-president:  Ken¬ 
neth  W.  Hood,  secretary -treasurer :  and 

D.  N.  .Allstrum.  Lyman  Hall.  J.  C.  Kemp, 
John  Condon,  Wallace  MaePherson.  Guv 
Llewellyn  and  Mildred  A.  Moak,  di¬ 
rectors. 

The  Portland  (Ore.)  Ad  Club  was 
among  those  who  came  promptly  to  the 
relief  of  Astoria  when  the  business  sec¬ 
tion  of  that  city  was  burned  recently. 
The  club  raised  ^,315  for  the  relief  fund 
in  individual  donations  of  from  $5  to  $125 
by  members  at  the  annual  meeting.  Of¬ 
ficers  were  elected  as  follows:  president, 

E.  M.  Welch :  vice-presidents,  W.  H. 
C^atten  and  Harry  Skuse;  secretary- 
treasurer,  A.  L.  Steele;  and  directors, 
Fred  I-  Carlton,  Marshall  N.  Dana, 
Harry  Hale.  Tom  King,  Fred  Newton, 
Fred  Spoeri  and  Fred  S.  Young. 

The  activities  of  the  educational  course 
of  the  Advertising  Gub  of  New  York 
will  be  resumed  January  4.  when  Robert 
Ramsay,  of  the  John  F.  Newcomb  Com¬ 
pany,  will  speak  on  Direct  Mail  .Adver¬ 
tising.  On  January  10.  the  speaker  at 
the  club’s  luncheon  will  be  Sumner  Mal¬ 


colm,  a  New  York  attorney,  who  will 
speak  on  America’s  Trade  Opportunities 
in  Russia.  James  J.  Davis,  United  States 
Secretary  of  Labor,  was  the  speaker  at 
the  Advertising  Club  luncheon  Decem- 
lier  28.  His  subject  was  Advertising  and 
the  Living  Wage. 

The  Buffalo  Club  of  Printing  House 
Craftsmen  recently  elected  the  following 
officers:  president,  Julius  A.  Nickel; 
vice-president,  John  C.  Heinike;  treas¬ 
urer,  Harry  G.  Russell;  secretary,  Harry 
C.  Evernden;  and  executive  committee, 
Robert  Sinclair,  Helmuth  Wobig  and 
Robert  MacFarren. 

The  Honolulu  Ad  Club  held  its  first 
annual  ad  fair-dance  December  9.  Gov. 
and  Mrs.  Wallace  R.  Farrington  led  the 
grand  march. 


SPECIAL  EDITIONS 


^HE  annual  Christmas  edition  of  the 
Salt  Lake  City  Deseret  News  in  ad¬ 
dition  to  the  regular  news  sections  car¬ 
ried  five  sections  of  articles  atid  reviews 
devoted  to  every  line  of  activity  in  the 
state  from  mining  to  art  galleries. 

The  Quebec  Daily  Telegraph  pub¬ 
lished  its  Christmas  number  in  magazine 
form,  I2.V2  by  W/i  inches,  with  a  cover 
printed  in  four  colors  and  two  4-color 
picture  inserts.  The  number  which  was 
printed  upon  a  coated  paper  contained 
several  Christmas  stories  and  a  number 
of  fine  screen  illustrations. 

The  Niles  (Ohio)  Evening  Register 
December  18  issued  a  Niles  Publicity 
edition  of  32  pages  in  four  sections. 

The  Visalia  (Cal.)  Morning  Delta 
printed  its  Thanksgiving  special  edition 
on  November  28.  It  consisted  of  a  four- 
page  outer  sections  printed  on  yellow 
newsprint  and  five  other  sections  total¬ 
ing  40  pages. 

The  New  Philadelphia  (Ohio)  Times 
published  its  Christmas  edition.  Decem¬ 
ber  18  in  two  sections  of  eight  and  12 
pages  respectively. 


J.  H.  WENDLER  INDICTED 


Violation  of  Postal  Law  Brought  Fed¬ 
eral  Grand  Jury 

(By  Ttletrath  to  Editor  &  Publisher) 

T.vmp.v,  Fla..  Dec.  27. — J.  H.  Wendler, 
publisher  of  the  Winter  Park  Florida 
Post,  a  daily  newspaper,  which  sus¬ 
pended  publication  a  few  months  ago, 
has  been  indicted  by  the  Federal  Grand 
Jury  on  a  charge  of  having  violated  the 
IMistal  laws.  Harry  W.  Reinstcin,  assis¬ 
tant  U.  S.  District  .Attorney,  said  today, 
when  asked  to  confirm  reports  that  the 
indictment  had  been  voted.  The  Grand 
Jury  adjourned  last  week  and  it  is  as¬ 
sumed  the  indictment  was  returned  just 
before  adjournment.  Court  officials  here 
withhold  announcement  of  indictments 
until  capiases  have  Ijeen  issued  and  in 
the  case  of  Wendler  this  has  not  yet  been 
done. 

Mr.  Wendler  was  arrested  in  Orlando 
on  .September  2  on  a  Federal  warrant 
chargmg  use  of  the  mails  to  defraud  in 
connection  with  a  circulation  campaign 
and  released  on  temporary  bail.  He  was 
also  arresteel  in  the  late  summer,  taken 
to  Tampa  and  bounel  over  for  the  Grand 
Jury.  His  trial  will  be  held  in  February. 
It  will  be  recalled  that  Max  Wendler 
was  taken  to  the  woods  just  before  the 
Post  ceased  publication,  by  a  group  of 
men  who  were  said  not  to  have  been 
maskesl  and  given  a  flogging,  the  attack, 
it  is  believed,  being  the  outgrowth  of  an 
abusive  editorial  he  wrote  about  the 
Mayor  of  Orlando. 


Buys  Titusville  Herald 

F'.  T.  Stevenson,  city  editor  of  the 
Franklin  (Pa.)  News-Herald,  has  pur¬ 
chased  the  Titusville  (Pa.)  Herald  and 
w  ill  take  charge  of  it  shortly. 


1 ,384,464 
More  Lines 

From  January  1  to  October  n. 
1622,  The  Paaaale  Dally  Nowa 
baa  printed  1,384.464  more 
Unaa  of  paid  adrertlalag  tbaa  tbe 
etbor  Paaaale  paper. 

THB  Dally  News  leads  Ha  com¬ 
petitor  In  claaalfled,  foreign 
and  local  adrertlslng  lineage. 


Largest  Qaantity,  and  Beet 
Qaallty  CIrculatioo  Besides. 


DAILY  NEWS 

Passaic,  New  [ersey 


Announcing 
[Full  Page 

COMICS 

IN  MAT  FORM 

Write  for  Samples  and  Rates 


NEAOTlCt:  INC^ 


1200W.JRD  STREET  ((nrA) 
CLEVELAND,0H10> 


KNICKIRB^OCKER  PRESS 

(Mornla#  and  Suadar) 
and 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albanyt  Troy«  Schenectady 

AND 

The  Capitol  District 

NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


DRAW  READERS 

WITH  FEATURES 
by 

Cornelius  Vanderbilt,  Jr. 


Charles  Hanson  Towne 


William  Leslie  French 


MILLICENT’S  DIARY 

Written  by  a  New  York  Debutant 

THE  COMING  GENERATION 

A  page  cartoon  on  Young  Americans 

By  H.  C.  North  and  A.  H.  Palmer 


C-V  Newspaper  Service 

JM  Madison  Avtnue,  Now  York  City 
Washington.  D.  C.  SeattK  Wash. 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  Tuthill 
and  others 

TW  McNugkl  SjBdicale,fac. 

Times  Building,  New  York 


THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


BOSTl 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
Application 


CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
Vork  State.  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  popular,  home  news¬ 
paper — A.  B.  C.  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  Sc  Publisher 
KELLY -SMITH  r 

Rtpresentatives 

Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  IIL 


Wm.  B.  Akin  Company,  Frick  Annex,  Pitts-  Frank  Presbrey  Company,  456  4th  avenue, 
buigh,  I’a.  Will  make  up  lists  in  January  New  York.  Will  make  up  lists  in  January 


for  Gulf  Refining  Company. 


tor  Wrigley  Pharmaceutical  Company,  Phila- 


.,  ,  Aj  •  A _ c_  .u  delphia.  Has  released  ordeis  for  Wear- Ever 

iUexander  Advertising  Agency,  327  South  a, utensils.  Using  New  York  City 

newspapers  for  the  Mutual  Savings  Banks, 


LaSalle  street,  Chicago.  Issuing  three  time 
orders  to  Iowa  papers  on  Mantle  Lamp. 


New  York.  Placing  accounts  for  Peckham- 

N.  Y.  Ayer  Sk  Son,  300  Chestnut  street,  Foreman,  Inc.,  New  York.,  and  Park  Lane 
Philadelphia.  Making  yearly  contracts  for  the  Apartment  Hotel.  Renewing  contracts  for 

Columbia  Graphophone  Company.  Shredded  Wheat  Company,  and  will  use  half 

George  Batten  Company,  381  4th  avenue,  P^^res  in  larger  cities. 

New  York.  Making  15,000  line  contracts  for  Roberts  Sk  MacAvinchie,  Boyce  Bldg.,  Chi- 
the  Electric  Storage  Battery  Company  of  cago.  Copy  on  Goodyear  advertising  being 
Philadelphia.  Will  make  lists  in  January  placed. 

for  the  Armstiong  Cork  Company.  L.  A.  Sandlass,  217  West  Saratoga  street. 

Thomas  M.  Bowers  Advertising  Agency,  Baltimore.  Renewing  contract  for  the  Resinol 
1017  Kimball  Bldg.,  Chicago.  Fracing  account  Chemical  Company. 

^  South  Frank  Seaman,  Inc.,  470  4th  avenue.  New 
Wabash  avenue,  Chicago,  manufacturers  of  York.  Placing  account  for  Bramback  Piano 
pianos,  player  pianos,  pipe  organs,  etc.  Company. 

Brandt  Advertising  Agency,  Tribune  Bldg.,  Russell  M.  Seeds  Company,  330  University 

Oiicago.  Placing  page  copy  in  newspapers  square,  Indianapolis.  Making  3,000-line  yearly 
throughout  Chicago  territory  on  Frees  Labora-  contracts  for  Pinex  Company, 
tory  Plan  to  extend  the  campaign  rapidly.  o 

Issuing  copy  on  Delson  Knitted  Wear.  .  SmtzW-WaraCT  Company,  225  North  Mich- 

„  Igan  blvd.,  Chicago.  .Sending  out  36  and  54 

Campbell -Ewald  Company,  General  Motors  time  orders  for  Mulsified  Cocoanut  Oil.  Using 
Bldg.,  Detroit.  Will  make  up  lists  in  Jan-  42  lines,  5  times  for  Fould’s  Milling  Company, 
uary  for  the  Klaxon  Company,  Newark,  N.  J.  Sending  out  orders  for  Liquid  Arvon.  Making 
Chambers  Agency,  Inc.,  Maison-Blanche  contracts  for  R.  L.  Watkins  Com- 

Bldg.,  New  Orleans.  Making  26,250  line  con-  ^**“*"*  contracts  and  orders  for  Can- 

tracts  for  the  Standard  Oil  Company  of 
Louisiana. 


Chappelow  Advertisbig  Company,  1701  Wash¬ 
ington  avenue,  St.  Louis.  Using  1.000  lines 
one  time  for  International  Shoe  Company. 


Orders  and  contracts  going  out  on  Southern 
Sweet  Potato*  Exchange. 

J.  Walter  Thompaon  Company,  244  Madison 
avenue.  New  York.  Will  make  up  lists  in 
January  for  The  Odorono  Company,  Cincin- 
Nelson  Ch reman  Sk  Co.,  27  East  Monroe  nati.  Making  3,000-line  contracts  for  Horlick's 
street,  Chicago.  Issuing  copy  on  St.  Louis  Malted  Milk.  Sending  out  copy  to  southern 
Post  Dispatch  to  Southwestern  papers.  Send-  pa;iers  on  Ricardson  Co.,  rooting. 

ing  out  orders  twice  a  week  for  A.  H.  Lewis  _ i _ c  _  •  aj  _ „  •  t  -l  . 

*  Thresher  Service  Advertumg,  136  Liberty 

at  tximpany.  Making  2,800- line  yearly 

Critcbfield  &  Co.,  Brooks  Bldg.,  Chicago,  contracts  for  Colgate  &  Co. 

Making  5, OOOdine  contracts  for  Firestone  Tire  c.  H.  Touzalin  Agency,  7  South  Dearborn 
S  Co"'P®"y-  Making  up  lists  for  street,  Chicago.  Placing  account  for  the 

Holland  Furnace  Company.  Joseph  Dick  Manufacturing  Company,  Canton, 

Dorland  Advertising  Agency,  244  Madison  Ohio, 

avenu^e.  New  Yoik.  Making  2,800-line  contracts  stack  Advertising  Company.  29  East  Madi- 
for  the  Nast  publications.  jqii  street,  Chicago.  Preparing  schedules  on 

Erwin  Wasey  Sc  Co^  68  East  Washington  E'ine  Candy  Company  to  start  in  January, 
street,  Chicago.  Have  secured  account  of  Wood,  Putnam  A  Wood,  Oliver  Ditson 
Dodge  Manufacturing  Company,  Indestructo  Bldg.,  Boston.  Making  5,000- line  contracts  for 

trunks.  Racing  copy  in  eastern  metropolitan  McCormick  &  Co.,  Banquet  tea. 

papers  on  Fordham’s  Toothpaste.  Will  use 
newspapers  in  1923  on  advertising  for  Der- 
matalogical  Laboratories.  Mail  order  type  of 
copy  abandoned.  Making  2,CIOO-Iine  contracts 
for  Graham  Brothers  Soap  Company. 

Richard  A.  Fol^  AdvCTtising  Agency,  Ter¬ 
minal  Bldg.,  Philadelphia.  Making  3,000-line 
contracts  for  Liggett  &  Myers. 

Albert  Frank  A  Co.,  332  South  LaSalle 


Tiianon,  Chicago  ball  room  conducting  ex 
tensive  newspaper  campaign  during  1923. 

Charles  H.  Fuller  Company,  623  South  Wabash 
avenue,  Chicago.  Making  2,000-line  contracts 


T^ONALD  J.  PAUS,  formerly  asso- 
^  ciated  with  Butler  Brothers,  Chi- 
street,  Chicago.  Will  handle  account  of  the  cago,  will  become  a  member  of  the 
m  .r-,.  A_,.  ___  _j..— ._  -  Brandt  Advertising  Agency,  Chicago,  on 

January  1. 

_ _  Chappelow,  president  of  the  B. 

roV" “e?  Lawrence  *  ’&  (>.  Making  S.OOO-Tine  E.  Chappelow  Advertising  Company,  has 
contracts  for  Cooper  Pharmacal  Company.  lieen  elected  a  director  in  the  Dorris 
Goode  A  Berrien,  19  West  44th  street.  New  Motor  Car  Company,  St.  Louis. 

York  Making  2,000-line  contracts  for  Geoige  jhe  City  Advertising  Company,  New 
P.  Ide  &  Company.  York,  has  recently  been  organized  by 

Grandtn  Dorrance  A  Sullivan  Companr,  5  Tomes  T  rinlrien  Harrv  ^  Horfctdiin 

South  Wabash  avenue,  Chicago.  Will  handle  J-  Harry  b.  Hartstein. 

the  advertising  of  the  Studebakcr  automobile  Jonn  A.  oanche  and  has  Opened 

in  1923  on  a  somewhat  different  basis  than  in  offices  at  51  Chambers  Street, 

the  past.  For  every  car  sold  to  a  i^al  dealer  "phe  Associated  Newspaper  Service,  a 

Sdui™"  “  “.U"  classifirf  advertising  agency  which 

baker  company  which  goes  toward  the  adver-  moved  last  February  from  Kalamazoo  to 
tising  appiopriation.  Selection  of  papers  will  Cleveland,  has  been  sold  by  its  founder, 
be  made  at  the  factory  and  by  the  advertising  Williams,  tO  Albert  R.  Woods. 

company.  ™  VVilliams  plans  to  enter  the  special 

wr-srtee",  ^ffi^Je.'^Makiny  T^'llne  representative  field  in  classified  advertis- 
contracts  for  David  H.  Fulton  &  Co.  mg.  Mr.  Williams  was  a  former  Jack- 

Honig-Cboper  Compwny,  74  New  Montgomery  (Mich.)  newspaperman, 

street,  San  Francisco.  Will  use  selected  list  The  Vieregg  Advertising  Service,  Inc. 
of  newspapers  for  Schalk  Chemical  Company,  ^,35  been  formed  in  Buffalo  with  Loretta 
powder"*  ’  Hydro-Pura  washing 

HuUcher-Rothenbur,  Comply,  .2  West  45th  “  Company  is  Capitalized 

street.  New  York.  Making  10,000-line  contracts  “t 
for  the  Postum  Cereal  Company. 


WITH  THE  SPECIALS 


Wylie  B.  Jonee  Agency,  107  Chenan|;o  street, 

Binghamton,  N.  Y.  Making  2,800-line  con¬ 
tracts  for  Parisian  Sage. 

H.  W.  Kastor  A  Sons,  14  East  Jackson  blvd., 

Chicago.  Sending  out  copy  for  rotogravure  t- a  •..re-.- 

sections  of  Eastern  newspapers  for  the  Hart-  VV  J.  FAWCETT,  for  Seven  years 
man  Furniture  Company.  Issuing  PW  <»py  VY  •  with  the  Pittsburgh  Chronicle- 

to  Western  papers  on  Bioford  Company,  ~  , _  u  j  .  •  -.l  .1 

Chicago  lelegraph  and  at  various  times  with  the 

Lord  *  Thomas,  Wrigley  Bldg.,  Chicago.  Philadelphia  Press  and  Times,  N.  W. 
Making  2,912  yearly  contracts  for  Mary  T.  Ayer  &  bon,  Philadelphia  advertising 
Goldman.  Using  50  lines,  6  times  and  336  lines,  agency,  and  for  several  years  advertising 

corn  plasters.  Advertiser,  has  joined  the  staff  of  the 

Morse  International  Agency,  449  4th  avenue.  Allied  Newspaners,  InC.,  New  York. 
New  York.  Using  twice  a  week  orders  for  B.  D.  Butler,  Special  newspaper  repre- 
Booth’s  Hyomei  Company.  sentative  for  the  Clover  Leaf  publica- 

Newell-Emmett  Company,  120  West  32nd  tions  in  Chicago  was  a  member  of  the 
street.  New  York  Making  2,800-line  contracts  reception  committee  of  the  Alpha  Tau 
for  Johns-Manville,  Inc.  Omega  Fraternity  Congress  which  was 

Charles  F  ViL.  Nichols  Comp^  20  East  held  December  27  to  30  at  the  Hotel 
Jackson  blvd.,  Chicago.  Making  3,000-Iine  con-  »  CoIIa 
tracts  for  the  Canadian  Pacific  Railroad.  l-a  oaiie. 

Pari.  Medicine  Compmiy.  St.  Louis.  Using  Landis  &  Kohn  have  resigned 

1,000-line  readers,  and  3,000-line  display  ad-  the  representation  of  the  AsheviIlc 
vertising  and  placing  direct.  (N.  C.)  Times. 


Success ! 


Only  20  Weeks  Old — and 
its  circulation  is  more  than 


170,000 


DETROIT 

Sunday 

TIMES 


KANSAS  IS  A  RICH.  RESPONSIVE 
FIELD-TOPEKA.  ITS  CAPITAL 
A  GOOD  “TRY  OUT"  OTY 
They  are  best  covered  by  the 

Copeba 
IBatlp  Capital 

TOPEKA.  KANSAS 

Only  Kanaaa  Daily  with  a  General 
Kansaa  Orculatloa 

Dominates  ita  field  in  circulation,  all 
classaa  of  advertiaing,  newa,  preatiga 
and  reader  confidence. 

Supplies  market  data— doe*  survey 
work— gives  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  C.-A.  N.  P.  A.  ‘ 


The 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica. 


The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  his 
wares. 

)^ttt0burg]^ 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  G.  Broolu 
Brunswick  Bldg.,  New  York 
The  Ford-Parsons  Co. 
Marquette  Bldg.,  Chicago 


In 

Qrleans 

its 

THE 


ITEM 


By  every  test 
of  daily  cir- 
culation  The 
News  leads  —  by 
volume,  by  char¬ 
acter,  by  distribu¬ 
tion,  by  reader  in¬ 
terest,  by  proved 
results  for  adver¬ 
tisers. 

The  Indianapolis 

NEWS 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Forei^  Representative 

171  Madison  Ave.,  NEW  YORK 


Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Koroign  ArtTcrtl'In*  Ri*pn“i<nt»tlTes: 

I.  A.  KLEIN 

50  East  42aA  St..  Ntw  Yorli 
76  West  Manrtc  St.  Chicaf* 

A.  J.  NORRIS  HILL.  Hearst  BIA«.,  San  FraneiKt 


TIMES 


Editor  &  Publisher  for  December  30,  1  922 

pOLLAR  PULLERS 

Advertiiing  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulatten  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  uiToa  &  Pu*- 
LiSHu  wtll  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  departmestt. 

Address  your  communication  to  the  Dollar  Puller  uitor.  When  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
wtll  not  be  returned. 

'C'  V’ERY  day  in  the  London  Times  there  ap-  The  Houston  Post  has  established  a  free 
pears  a  department  headed.  “News  in  circulating  library  of  up-to-date  books  for  the 
Advertisements.”  It  includes  brief  news  para-  benefit  of  its  employees  and  all  subscribers 
graphs  about  interesting  facts  to  be  found  in  who  have  paid  their  subscriptions  in  advance. 
Iiotb  the  display  and  classified  advertising.  No  charge  is  made  to  those  who  call  at  the 

Here  is  a  typical  day’s  department:  office  for  a  book,  provided  the  subscription  is 

VI-U'C  IXT  ArvvrruTici.-xttv-Tc-  I’®'**  advance,  and  a  book  will  be  mailed 

NEWS  IN  ADVERTISEMENTS  out-of-town  subscriber  on  the  payment 

The  following  items  are  taken  from  the  ad-  of  ten  cents  for  postage.  Books  may  not  be 
vertissment  columns  in  today’s  issue  of  The  loaned  to  others  and  must  be  returned  within 
Times,  where  details  will  be  found:  two  weeks.  New  books  are  received  every 

There  will  be  vacancies  for  two  resident  week,  the  list  being  published  from  time  to 
house  surgeons  at  the  Royal  National  Ortho-  time  in  the  Post. — W.  H.  M. 

pxdic  Hospital  at  the  beginning  of  next  year.  _ 

(p.  3) 

A  titled  lady  with  a  w.de  circle  of  friends  , 

would  chaperon  on  the  Riviera,  (p.  1)  Lincoln  (Neb.)  State  Journal  to  a  department 

A  gymnasium  master  at  a  leading  public  store  recently.  The  page  was  made  up  of  all 
school  requires  a  Christmas  holiday  appoint-  o'^ssified  ads.  The  entire  page  looks  like  a 
ment  (p  1)  regular  want  ad  page.  The  purely  personal 

Funds  are  urgently  required  to  secure  the  "p  of  women’s  undervests, 

safety  of  the  crooked  spire  of  Chesterfield,  ho^,  knickers,  boudoir  caps,  etc.  The  lost 
which  is  7  ft.  10  in.  out  of  the  perpendicular,  “"d  found  column  is  made  up  of  articles  re- 

ported  lost  and  found  m  the  store.  The  Flat 
A  thoroughbred  breeding  esUblishment  is  to  Apartment”  column  is  made  up  of  incense. 


be  sold  as  a  going  concern,  (p.  3) 


electric  table  stoves,  lamps,  breakfast  coats 


Captain  G.  W.  Browne. '  formerly  20th  Hus-  This  page  will  m^e  a 

sars.  or  anyone  knowing  his  address,  is  asked  Puller  any  time  of  the  year.  A.  R. 


to  communicate  with  advertisers,  (p.  1) 

A  thoroughly  experienced  egg  buyer  is 
wanted,  with  expert  knowledge  of  the  best 
markets  at  home  and  abroad,  (p.  3) 

Notice  is  given  that  Ralph  Kanthack,  of  30, 


Why  not  get  up  a  page  of  ads  in  the  form 
of  letters  from  various  firms  addressed  to  one 
of  the  most  popular  characters  appearing  in 


Brentmead-place,  Golders  Green,  N.  W.,  has  the  comic  strips  used  by  the  paper?  For  in- 
applied  for  naturalization,  (p.  1)  stance,  if  the  most  popular  character  was  a 

A  forest  assistant,  with  public  school  educa-  "Mr.  Smith” — of  course,  there  isn’t  such  a 
tion  and  commerc.al  training,  is  required  for  character,  but  the  method  can  be  illustrated  by 
the  East,  (p  3) — C.  H.  G.  supposing  there  is  a  Smith  in  comic  strips — ■ 

-  then  the  stores  could  address  their  letters  to 

Elgin,  Texas,  has  “Trade  Days”  at  intervals  Smith  and  hook  up  their  offerings  with 

during  the  year.  These  days  are  promoted  by  things  Mr.  Smith  does.  If  Smith  always 

the  local  paper,  the  Elgin  Courier,  which,  in  hammers  his  partner  with  a  brick,  then  a  brick 
addition  to  its  regular  advertising  throughout  c°mpany  could  call  attention  to  the  hardness 
the  paper  announcing  the  Trade  Days,  gets  out  I"'*,  durability  of  its  bricks  m  its  letter  to 
a  two-page  circular  that  is  scattered  through-  Smith.  Or,  if  Sm^ith  has  a  lot  of  family  trou- 
out  the  trade  territory  and  which  contains  “  washing  machine  retailer  could 

cards  announcing  special  trade  day  prices  of-  ‘'".Smith  to  cut  down  his  family  troubles  by 
fered  by  the  merchants.  The  Courier  comes  »  w.ashing  machines, 

in  on  the  proposition  itself  and  carries  an  r'"**  ^ 

advertisement  offering  two  months  subscrip-  “  ^“‘'d  talking  point  for  the  store  s  adver- 
tion  free  to  all  new  subscribers  received  that  “>'smen  and  would  make  it  an  easy 


day  by  the  paper  and  an  extension  of  two 
months  subscription  to  all  old  subscribers  pay¬ 
ing  for  the  paper  one  year. — W.  H.  M. 


matter  to  put  the  proposition  over. — F.  H.  W. 


During  Thrift  Week  publish  a  page,  or  a 
part  of  a  page,  or  more  than  a  page  of  pic- 


F«w  Papara  —  (if 

TRENTON 
NEir  JERSEY 


A  Food  Medium 

A  recant  reader  turvey  indicates  that 
among  the  hottaewives  of  the  city  our 
Thur^ay  Food  Feature  Department- 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
—is  the  best  feature  carried  by  the 
Times 

Circulation  30,237  Member  ABC. 

KELLY-SMITH  CO. 
MarbrMge  Bldg.  Ljrttnti  Bldg. 

New  Yark  CWeago 


“The  African  World” 

AND 

“Cape’tO’Cairo  Express” 


Published  erery  Saturday  in 
London. 


The  Long  Beach  Police  Department  has  be-  Who  Induce 

come  an  advertiser  in  the  daily  newspapers  I  »  ‘o  »>«  Thrifty.  Solicit  the  real  estate 

here.  No  solicitor  ever  listed  the  police  as  msurany  (especially  life)  agents,  lawyers 

a  prospect,  so  the  department  had  to  be  “sold”  *'!'*’  mvestment  houses  banks  and 

on  the  idea  of  advertising  without  any  outside  companies.  This  is  the  kind  of  adver- 

tuteUge.  The  police  department  pays  the  regu-  fsmg  hat  some  infrequent  advertisers  can 

lar  display  advertising  rates,  and  each  week  P?/ 

issues  a  bulletin  through  the  papers  to  the  half-tones.-C.  W. 

merchants  of  the  city,  exposing  had-check  ’•  **• 

artists  by  samples  of  their  handwriting,  de-  * 

scription  of  the  men  themselves  and  an  outline  “This  page  for  men  only!”  goes  the  stream- 

of  their  working  methods.  The  protection  to  er  head  on  a  page  of  advertisers  catering  to 

the  local  merchants  through  display  advertis-  the  male  trade.  The  top  position  goes  to  the 
ing  space,  unique  in  the  history  of  police  de-  hatter;  next  to  collar  and  tie  men;  next  to 
partments,  is  carried  out  through  tbe  efforts  suit  and  overcoat;  next  to  cafe  and  restaurants; 
of  the  handwriting  expert  of  the  department,  next  to  shirts  and  underwear;  next  to  socks 
who  had  for  some  time  been  sending  such  re-  and  shoes;  while  at  the  bottom  appear  small 
ports  in  private  to  the  merchants.— L.  A.  A.  box  advertisements  of  local  theatres,  etc.  The 

-  same  idea  was  carried  out  in  a  “home  page” 

We  can  usually  look  to  the  Curtis  Publish- 

ing  ('ompany  for  effective  circulation  promo-  - 

tion  schemes,  and  the  one  that  came  to  my  at-  During  the  cold  days  the  following  sign  was 
tention  recently  is  no  exception  to  the  rule,  placed  on  the  front  door  of  a  corner  drug 
One  of  this  company’s  representatives  is  visit-  store  where  many  people  are  accustomed  to 
ing  the  rural  schools  in  Northeast  Missouri  wait  for  street  cars,  “Free  Heat;  You  Are 
and  presenting  a  method  “by  which  the  pupils  Invited  to  Wait  Inside  for  Your  Car.”  It 
can  raise  money  for  school  athlrtics.”  The  was  found  that  a  great  many  sales  were  made 
children  are  to  solicit  subscriptions  to  the  to  these  folks  which  were  not  made  before  and 

( ountry  Gentleman  at  $1  each  and  the  school  incidentally  a  number  of  permanent  customers 
gets  SO  cents  from  each  subscription.  One  were  obtained. — J.  W.  H. 

small  school  raised  52  subscriptions  during  a  _ 

noon  hour.  They  were  told  that  their  rivals 

some  ten  miles  distant  had  raised  30  during  Newspapers  would  have  very  little  difficulty 
one  hour,  and  they  went  out  to  beat  the  other  arranging  for  two  pages  or  at  leMt  one 
school  in  subscriptions  **as  they  always  do  in  P*8c  of  special  advertising  with  a  Chinese 
basketball.”  A  daily  newspaper  can  get  the  business  page.  The  pUn  would  be  to  devote 
school  children  to  work  for  it  in  the  same  way  about  five  inches  double  column  on  ea^  page 
they  are  induced  to  work  for  the  Country  a  history  of  the  progress  of  the  Chinese 

Gentleman. _ J.  T.  yo“t  particular  city.  Chinese  restaurants, 

_  laundries,  tea  stores,  curio  stores,  etc.,  would 

„  ,  .  ,  ,  ..  , ,  .  J  gladly  advertise  in  such  special  pages. — N.  K. 

Bookdealers  of  your  city  could  be  solicited 


on  the  following  proposition:  Two  pages  of 
special  advertising  with  a  contest  as  an  incen- 


CIRCULATION 
m  BUILDING*^ 
SUPREMACY 

Recently  finished  our  third  cam¬ 
paign  on  the  World’s  Largest 
Newspaper — The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM  I 

EmployMl  and  enderfd  by  A*  laadbRS 
nawspapers  el  the  U.  S.  A. 

MIL  HOLUSTEI^  ORlCUiaTiaH  ^ 
Mm  ORGANIZATICN 

Urine  ttrtm 

SOO  MemuTT  Bldo,  Loa  Rwei  ei.Ou. 


NEW 


Multi-Mailer  Adaptation  at  Installation 
and  Maintenance  Cost  of  4c  to  9c  a 
Subscriber  a  year. 

For  mail  lists  of  1,500-5,000.  Imprints 
addresses  direct.  Provides  for  daily 
correctioo  of  mail  list.  Eliminates  pre¬ 
ventable  complaints.  Makes  Circnlatioo 
Manager  independent  of  Composing  and 
Galley  Rooms.  Permits  use  of  time  sad 
labor-saving  methoda  Gives  subscribers 
infinitely  better  mail  delivery  service. 
Write  today  for  detaila 

Speet/ii&unafw 

Compantf 

AfMUSUFACruWl** 

TME  MULTI-MAILER  SYSTEM 

SI7-SSS  WASMINSTON  BLVO. 

CHICAGO 


Npui  Haupn 
XpgiBtpr 

is  New  Haven’s 
Dominant  Paper 

Circulation  over  35,000  Average 

Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

^Fut  IHauFtt  SFgistFr 

The  Julius  Mathuw*  Spueiul  Agumey 
BoMtom  — -  York  —  Detroit  —  Chicago 


THE  ANNALIST  ANNUAL 
JANUARY  8 

Prospects  for  1923  forecast  by  leaders 
in  their  respective  fields  and  activi¬ 
ties  of  the  year  just  closing  compre¬ 
hensively  reviewed.  Invaluable  for 
reference  throughout  the  year  in  the 
offices  of  bankers,  brokers,  manufac¬ 
turers,  meichants,  exporters  and  im- 
jorters. 

Published  by 

The  New  York  Times  Company 
Times  Square,  New  York 

10  cents  a  copy.  A  year’s  subscription 
for  The  Annalist,  including  the  Annual, 
$5.00.  To  assure  receipt,  order  now. 


LEADS  ALL  LOS  ANGELAS 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Government  statement  for  six 
months  ended  September  30,  1922 


This  idea  has  proved  successful  in  lining  up 


tive.  The  contest  would  be  of  a  literary  na-  new  or  increased  bank  space.  Base  a  double 
ture.  For  instance,  “Why  I  Like  Western  page  on  an  explanation  of  some  feature  of 
Stories.”  There  would  be  two  prizes,  of  ten  modern  banking — for  instance,  what  is  the 
and  five  dollars  each.  Each  contribution  to  be  minimum  balance  required  locally  for  check- 
of  not  more  than  one  hundred  words,  the  con-  ing  account.s.  show  advantage  of  paying  by 
trihution  to  he  printed  in  space  allotted  in  check,  etc.  The  plan  is  good  for  once  a  month 
the  middle  of  one  of  the  pages. — N.  K.  C.  for  a  year  or  better. — B.  A.  T. 


145,953 


■•w  Tsrk  Ohiaags 

K.  W.  KOLOBXT  «.  LOOAV  PATn  00 
•M  Timas  Bldg.  BattaMl.  Tawaf  Bldg 
•  Vs.  lOsklgaa  Avs. 


Editor  &  Publish  er  for  December  30,  1922 


NEW  BAG  FOR  CARRIERS 


A  COLLAPSIBLE  newspaper  hold- 
er  for  street  vendors,  simple  but 
efficient,  has  been  designed  by  E.  P.  Hop- 
wood,  circulation  manager  of  the  Port- 


which  are  a  problem  in  every  newspaper 
press  room. 


At  the  front  of  the  truck  there  is  a 
spoon-like  arrangement,  which  catches 


The  track  is  equipped  with  an  oil  the  roll  when  tbe  truck  is  tipped  for 
plunger  which  permits  the  platform  to  unloading.  The  whole  effect  is  to 
be  tilted  sharply  for  the  loading  of  the  eliminate  the  rough  slamming  of  the 


roll  on  it,  which  makes  possible  slow- 
lowering  to  the  platform,  when  loaded 


paper  rolls  down  on  the  truck  and  from 
the  truck  to  the  floor.  It  reduces  the 


with  the  1,500-pound  roll  to  the  truck  number  of  men  needed  to  handle  a  roll 
hodv.  from  three  men  to  one. 


The  A.  S.  Abell  Company  has  taken 
out  a  patent  in  the  name  of  the  men  and 
Messrs.  Kehoe  and  Johancen  expect  to 
manufacture  the  truck  and  put  it  on  the 
market. 

One-half  to  one  per  cent,  of  the  former 
wastage  of  white  paper  resulting  from 
tearing  in  moving  has  been  saved  by  the 
truck. 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


land  Oregonian.  Mr.  Hopwood  received 
a  patent  on  his  idea  and  then  gave  one 
of  the  folders  to  each  Portland  newsboy 
and  they  are  in  general  use  in  that  city. 

The  holder  consists  of  a  canvas  frame 
and  three  metal  shelves,  supported  by  a 
strap  which  may  be  attached  to  any  street 
post.  The  names  of  papers  for  sale  are 
lettered  on  the  canvas  sides.  When  the 
newsboy  is  through  selling  he  folds  the 
stand  into  a  bundle,  which  is  compact 
and  convenient  to  carry. 


ARTHUR  HENDERSON,  veteran 
^  foreman  of  the  stereotyping  de- 
jartment  of  the  Springfield  (Ohio) 
[)aily  News,  is  seriously  ill  at  his  home, 
md  his  recovery  is  doubtful. 

James  L.  McCown,  proofreader  and 
)ldest  employe  of  the  Portland  Ore¬ 
gonian  in  point  of  years  and  service,  hav¬ 
ing  been  on  the  job  for  more  than  60 
year*,  is  laid  up  with  a  fractured  hip 
caused  by  a  fall. 

The  Pert  Arthur  (Tex.)  News  recent¬ 
ly  installed  a  new  twelve-page  Cox 
Duplex  press  in  its  new  building. 

The  Easton  (Pa.)  Free  Press  has 
installed  a  Ludlow  machine,  40  fonts  of 
matrices  and  auxiliary  characters. 

The  London  (England)  Daily  News 
has  added  a  Ludlow  machine. 

The  Watertown  (N.  Y.)  Times  has 
installed  two  Goss  electric  steam  tables 
in  its  remodeled  streotyping  department. 


SUN  MEN  INVENT  PAPER  TRUCK 

Equipped  with  Plunger  to  Allow  Tilting 
in  Loading 

Thomas  J.  Johancen,  superintendent  of 
the  press  room  of  the  Baltimore  Sun, 
and  Evening  Sun,  and  Edward  Kehoe, 
chief  machinist,  have  invented  a  new 
truck  for  handling  the  big  rolls  of  paper 


For  Sale— Monotype  Equipment 

As  our  composing  room  has  been  placed  on 
an  all-slug  basis,  «e  have  eliminated  in¬ 
dividual  types  and  type  cases. 

VV'e  now  wish  to  sell  our  Monotype  Sorts- 
Caster  Single-Type  equipment.  It  is  complete 
and  in  good  condition,  ^ecibcations  and 
prices  forwarded  on  inquiry.  The  Ashville 
Times  Company,  30  East  College  St.,  Ashe¬ 
ville.  X.  C. 


Newsprint 

DOMESTIC— 

CANADIAN— 

ROLLS  and  SHEETS 
CONTRACT  and  SPOT 
Direct  Mill  Connection 

Beaver  Pulp  and  Paper  Co. 

8  West  40th  Street 
NEW  YORK 


USED 

NEWSPAPER 

PRESSES 

FOR  SALE 


r\C.C.  Straight-line  Sextuple 

with  double  folder.  Page 
lei^th  23  t/l(  inches.  Now 
printing  the  Dayton 
(Ohio)  News. 

/^/^CC  High-Speed  Sextuple 

Press  with  Color  CyUn- 
der  and  double  (ormer. 
Page  length  23  9/ If  inches. 
Now  printing  the  Dayton 
(Ohio)  News. 

/^CC  Straight-line  Sextuple 

with  double  (older.  Page 
length  22%  inches.  Now 
printing  the  Manchester 
(N.  H.)  Union-Leader. 

r\CC  Four-Deck  Single-width 

Straight-line  (Quadruple, 
with  single  (older.  Page 
length  2^4  inches.  Now 
printing  the  Lincoln 
(Neb.)  Star. 

_ Four-Deck  Two-P  late 

Wide  Press  with  Color 
Cylinder.  Page  length 
21.M  inches.  Now  print¬ 
ing  the  Kansas  City  (Mo.) 
Post. 

_ It-page  Press,  now  print- 

in?  the  Woonsocket  (R. 
1.)  Evening  Call. 


For  Particulars  Apply  to 

R.  HOE  &  CO. 

504-520  GRAND  STREET 
NEW  YORK,  N.  Y. 

7  Water  SL,  S27  Tribune  Bldg., 
Boston,  Mast.  Chicago,  Illinois 


Wanted 

Second  hand  linotype  machine  in  good  condi¬ 
tion.  Communicate  at  once,  giving  full  infor¬ 
mation  as  to  type  of  machine,  price  and  con¬ 
dition.  The  Evening  Star,  Winchester,  Va. 

Printars’  Outfitters 

Printing  Plants  and  Business  bought  and 
sold,  American  Typefounders’  prodocta,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fcndler  &  Co.,  96  Beekman 
St.,  New  York  Qtr. 


For  Sale 

Hoe  12- page  web  press,  printing  papers  six 
or  seven  columns  wide,  22K  inches  long, 
either  4,  6,  8,  10  or  12  pages,  with  stereotype 
outfit.  Good  machine  at  low  price.  C^n  De 
changed  to  take  pages  8  columns  wide,  IPA 
enis  if  desired.  Baker  Sales  (^.,  200  Fifth 
Ave.,  New  Yoik  City. 


Newspaper  Plant  EqulpmaBte 
KetabUshsd  In  MU 


For  Sale 

34  page  Hoe  Rotary  Press  with  modem  stereo¬ 
type  equipment.  Steady  producer,  excellent 
printer,  rendered  surplus  by  amalgamation. 
Also  models  D.S.M.  and  A.  Intertype  and 
Model  5  Linotype  and  full  automatic  Cutler- 
Hammer  Control  with  30  KW  and  3  h.p. 
motors.  D.  A.  Bean,  Kitchener,  Ont. 


A  Dependable,  Uniform 


PECKHM  MACHINERY  CO.  |  |  DRYMAT 


MARBRIDai  BLDQ,  S4th  A  Bway 
NEW  YORK  CITY 

24-page  Slraightline  Web,  with  25  h.  p. 
motors,  press  erected  on  yonr  founda¬ 
tion  . $12,500.00 

64-page  multi-color,  22  in.  cut  off, 

erected  . $17,500.00 

2-16  page  Tabloid  size  webs  $3,000.00 

Get  our  List  No.  27 — 16  pages. 


Huber’s 

R0T06RAVURE 

INKS 

Are  now  madi  in  our 
new  Rotgravuri  fac¬ 
tory.  A  better  ink 
at  tba  st^mi  price. 

HUBER’S  Colors  In 
use  ol  no#  1780 


Main  Otrioo 

68  W.  HOUSTON  ST.,  NEW  YORK 


THE  ETCHING  MACHINE  WITH  A 
WORLD  REPUTATION 
MOST  SIMPLY  CONSTRUCTED 
ABSOLUTELY  ACID  PROOF. 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  Chestnut  Street,  Philadelphia,  Pa. 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 
Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 


2”llD.PR[SSfS 

FOR  SALE 


|.jQ£  OCTUPLE  PRESS 
22%”  column. 

UQr _ ^SEXTUPLE  PRESS 

With  Extra  color  —  21%” 
column. 

HOE  SEXTUPLE  PRESS 

Black  only — 21%”  column. 

j^Q£^ _ SEXTUPLE  PRESS 

Black  only — 21%”  column. 

J.jQ£ _ 4-DECK  PRESS 

28”  column. 

_ 20-PAGE  PRESS 

21”  column. 

POTTER _ 24-PAGE 

PRESS— 20  to  22” 
column. 


We  also  have  a  number  of  Goss  Presses 
of  various  sizes  available 

LET  US  KNOW  YOUR  WANTS 


THE  GOSS 
PRINTING  PRESS 
COMPANY 

1535  SO.  PAULINA  ST. 
CHICAGO,  ILL. 
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SITUATIONS  WANTED 

A  WORD  for  advcrtiMinents  under  this 
cUuificatioa.  Caeh  with  order.  For 
thoM  unemployed  one  Insertion  (adv.  not  to 
exceed  $•  words)  FREE. 


3c 


Advertising  Menafer 

•1  wide  experience,  now  connected  with  large 
Hastem  newspaper,  knows  that  he  is  qualified 
to  act  as  publishers’  representative.  Would 
like  to  hear  from  publishers  who  desire  effi¬ 
cient  representation.  Address  Box  A -7.11,  Ed¬ 
itor  &  Publisher. 


Advertising  Manager 

of  large  nationally  known  daily,  successinl 
in  more  than  one  fidd,  has  had  circulation 
and  maintenance  experience  of  an  unusual 
sort,  desires  to  form  new  connection  as  gen¬ 
eral  manager,  business  manager  or  advertis¬ 
ing  manager.  Would  consider  buying  interest. 
.\ddress  A-727,  Editor  &  Publisher. 


SITUATIONS  WANTED 

Live  Desk  Man 

wants  job  on  Eastern  paper.  Fifteen  years’ 
experience.  Now  telwraph  editor  on  noted 
Middle  West  daily.  Married.  Former  home  in 
East.  Paid  $45  in  present  position.  What  can 
you  offer?  Connections  in  East  necessitate 
change.  Address  .\-720,  Editor  &  Publisher. 


HELP  WANTED 


6c 


A  WORD  far  adro 
classificatkm.  Cash  srfth  ordar. 


AU-Round  Newspaper  Man, 
capable  of  doing  acceptable  work  in  editorial, 
desk  or  reportorial  departments,  desires  change 
for  1923.  Southerner,  38,  widely  experienced, 
hard  worker,  educated,  best  references.  A-713, 
Editor  &  Publisher. 

Assistant  to  Publisher 

Trained  man  understanding  all  details  and  (»rt 
of  the  problems  of  newspaper  making.  Espeaal- 
ly  strong  in  handling  of  mechanical  depart¬ 
ments,  with  comprehensive  cost  checking  sys¬ 
tem.  Can  improve  your  service  and  cut  your 
costs  at  the  same  time.  A  valuable,  intelligent 
assistant  who  will  relieve  you  of  detail  and 
burden.  Address  A-709,  Editor  &  Publisher. 

Attentioo  of  Publishers 

.Advertising  manager,  now  employed  on  metro¬ 
politan  daily,  would  like  to  hear  from  a 
publisher  who  is  seeking  the  services  of  a 
capable  advertising  manager.  Worked  in 
editorial,  business  and  advertising  departments; 
also  with  large  advertising  agency.  Married, 
pleasing  personality.  If  you  are  looking  for  a 
real  producer  with  unusual  newspaper  expe¬ 
rience,  communicate  with  Box  A-730,  Editor 
&  Publisher. 

Circulation  Manager 

Age  thirty  years,  married,  five  years’  ex¬ 
perience.  Four  years  assistant  circulation  man¬ 
ager  on  largest  morning  newspaper  city  of 
300.000.  One  year  country  circulato'r  on  lead¬ 
ing  afternoon  paper  same  city.  Thoroughly 
iamiliar  with  circulation  details.  Former  em¬ 
ployers  reference.  Desire  immediate  connec¬ 
tion.  Entrance  salary  unimportant,  provided 
advancement  comes  with  proven  worth.  .Ad¬ 
dress  A-721,  Editor  &  Publisher. 

Classified  Manager  or  Stdesman, 

22  years  old,  Scotch  descent,  now  commer¬ 
cial  and  sales  manager  of  small  concern  in 
Europe  wishes  to  return  to  America.  Prefer 
manager  paper  up  to  thirty  thousand.  Take 
anything  anywhere,  original  salary  no  object 
providing  hard  work  is  justly  and  promptly 
rewarded.  Refer  Basil  L.  Smith,  Philadel¬ 
phia.  Advocate,  Stamford,  Conn.  N.  S.  Syme, 
Box  A-692,  Editor  &  Publisher. 

Editorial  Position 

IMitor,  29,  small  daily  in  far  west,  must 
change  because  of  ownership  transfer.  Twelve 
years  in  business  and,  until  two  years  ago, 
always  on  metropolitan  dailies  as  reporter, 
rewrite  man,  feature  writer;  on  desks  as  copy 
reader,  editor;  correspondent  with  news  bureau. 
N’fiw  in  charge  of  news,  editorial,  make-up. 
Steady,  thorough,  careful,  always  on  job,  and 
with  state-wide  reputation  for  an  up-to-the- 
minute,  well-dressed  publication.  Best  refer¬ 
ences.  Will  go  anywhere,  do  anything,  if  situ¬ 
ation  promises  advancement.  Addrees  Box 
A-723,  Editor  &  Publisher. 

Expert  Newspapemum, 

24,  seeks  interesting  connection.  He  has  seen 
service,  both  here  and  abroad,  with  such 
publications  as  the  Chicago  Tribune,  Christian 
Science  Monitor,  Detroit  Free  Press,  London 
Daily  Herald  and  New  York  Call.  Has  done 
reporting,  re-writing,  copy  reading,  state  and 
loreign  correspondence,  dramatic  and  literary 
criticism.  Has  specialized  in  political  and 
labor  reporting  of  national  and  international 
character.  Available  at  once  for  service  in 
any  large  city.  R.  R.,  Box  A-678,  Editor  ft 
Publisher. 

High-Grade, 

five-thousand-dollar  newspaper  business  ex¬ 
ecutive.  cost  analyst,  auditor,  manager,  de¬ 
sires  immediate  connection  anywhere;  have 
sold  out  and  will  accept  any  reasonable  offer. 
.Age  35,  12  years  newspaper  and  15  years  pub¬ 
lic  accounting  experience.  Highest  rating, 
guarantee  satisfaction.  Wire  me.  Norman 
E.  Yeazey,  Atlanta,  Ga. 

Live  Wire  Reporter- Editor 
wants  job  on  small  city  daily.  Work  in  circu¬ 
lation  building  manner;  knows  news  and  fea¬ 
ture  sources;  can  handle  editorials  and  spe¬ 
cials.  Have  metropolitan  experience.  Salary 
reasonable.  A-679,  Editor  ft  Publisher. 


Publishers — Get  This 

Give  this  circulation  manager  transportation 
to  your  city — pay  him  whatever  you  want 
for  his  first  three  months’  service — anything 
— then,  if  you  want  to  keep  him  after  that 
time,  pay  him  what  he  wants.  If  he  can’t 
prove  to  you  by  that  time  that  he  is  worth 
to  you  all  he  asks,  then  there  will  be  no  harm 
done.  He  has  enuff  confidence  in  his  ability 
to  take  all  the  risk.  Six  years  in  subordinate 
positions  from  carrier  up  on  newspaper  of 
80,000.  Seven  years  as  circulation  manager 
on  sheet  of  12,000  where  still  employed.  Wants 
circulation  management  on  paper  of  20,000 
to  30,000,  or  city  ot  coutnry  on  larger  paper 
wheie  results  will  earn  advancement.  Is 
willing  to  sacrifice  few  dollars  in  wages  to 
better  future.  Has  gilt  edge  reference  from 
4  newspapers  and  oodles  of  character  refer¬ 
ence.  28  years  old.  Married.  I.CM.A.  mem¬ 
ber.  30  days’  notice  to  present  employeis 
required.  Box  A-733,  Editor  ft  Publisher. 


Reporter 

with  valuable  exiierience  and  best  references, 
wants  position  with  morning  or  evening  paper 
in  metromlitan  territory.  Available  after  Janu¬ 
ary  1.  Graduate  of  school  of  journalism.  Can 
handle  either  street  or  desk  work.  Address 
Box  A-728,  care  of  Editor  ft  Publisher. 

Successful  Publisher, 

45,  who  has  sold  his  newspaper  holdings  in 
city  150,000  class,  is  in  New  York  for  a  week 
or  ten  days  for  the  purpose  of  arranging  ap¬ 
pointment  here  or  elsewhere  with  owner  of 
newspaper  property  needing  high-class  ex¬ 
ecutive,  experienced  and  successful  in  devel¬ 
oping  newspaMr  properties  into  more  popu¬ 
lar  and  pront.ible  enterprises,  and  whose  choice 
in  his  business  career  has  been  the  solving 
of  hard  problems.  He  is  willing  to  invest 
in  any  paper  with  which  he  would  become 
associated.  Highest  references.  Address 
A-714,  Editor  ft  Publisher. 

Wanted  a  Job 

with  plenty  of  work  anil  opimrtunity  for  ad¬ 
vancement  by  hmmalistic  graduate.  Journal¬ 
istic  training.  Two  years’  practical  experience. 
.A-7J9,  EUlitor  ft  Publisher. 

Young  Womaiv 

two  years’  experience  in  news  writing  and 
editing,  wants  position  where  opportunity  for 
development  ana  advancement  is  offered.  Uni¬ 
versity  graduate  with  journalistic  train'ng. 
Good  references.  West  or  Middle  West  pre¬ 
ferred.  Box  A-701,  Editor  ft  Publisher. 

12  Years  Educated 
This  Man  For  You 

Here’s  how:  2}^  years  managing  chain  of  28 
stores  in  Northern  Illinois;  6  years  metropolitan 
reporting,  desk  work  and  advertising  man¬ 
agement;  1  year  country  journalism;  2fi  years 
publishing  national  magazine;  past  l!/i  years  at 
university  filling  in  mental  gaps.  Now,  age 
32,  seeks  general  management  of  newspaper 
or  periodical,  or  managing  editorship  anywhere 
in  U.  S.  A.  or  possessions,  based  on  demon¬ 
strated  executive  ability  and  thorough  knowl¬ 
edge  of  news,  advertising  and  circulation. 
Available  February  IS.  Address  C.  C,  1126 
W.  ^h  St.,  Los  Angeles. 


Advertising  Solicitor  and  Copy  Writer 
Experienceil.  Permanent  position  on  growing 
dail^  within  two  hours  of  New  York.  Oppor¬ 
tunity  for  advancement  for  high-class  man. 
Reply  Box  A-706,  Editor  ft  Publisher. 

Copy  Writer 

One  with  experience  in  department  store  or 
uewsp.vper  work.  Must  be  capable  of  writing 
forceable  and  attractive  copy.  Address  A-735, 
care  Eilitor  ft  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advortfeasnentn  ondar  this 
clasafflcatien.  Cash  with  order. 


Afternoon  Daily  Wanted 
for  cash.  California  preferred.  Might  con¬ 
sider  good  weekly.  M.ii!  full  particulars  and 
copy  of  paper  to  1415  West  Jefferson  Street, 
Boise,  Idaho. 


MISCELLANEOUS 

INTERNATIONAL  PAPER  COMPANY 

New  York.  Doi-pniln-r  *27.  1922. 
The  Board  of  nin-etors  liavi-  ilerlari-d  a  ri-irn 
lar  quarterly  dividend  of  one  and  one-half  per 
cent,  on  the  jirefern-d  eapital  stock  of 

this  Company,  payable  .laniiarv  l.lth.  1H29.  to 
I  referred  stockholders  of  record  at  the  close  of 
business  January  8th.  11)22. 

OWEN  SHEPnEIll).  Treasurer. 

Typist 

High  grade  manuscript  copying  at  lowest 
rates.  Write  further  information.  Box  112, 
Madison  Square  Station.  New  A’oik. 


proved  his  worth  by  hoxin.tt  Ted  Krache 
to  a  draw  decision. 


TAMES  A.  MATHEWS  is  now  cir- 
J  culation  manager  of  the  Houston 
(Tex.)  Press.  Mr.  Mathews  for  many 
years  was  active  in  the  International 
Circulation  Managers’  Association  serv¬ 
ing  as  director  and  also  as  secretary- 
treasurer.  His  early  experience  was  on 
the  Indianapolis  News  and  for  nine 
years  he  was  circulation  manager  of 
the  Oklahoma  Citv  Oklahoman. 


Eldon  W.  Mathews  has  resigned  from 
the  circulation  department  of  the  Cin- 
finnati  (Ohio)  Post,  to  go  with  the 
Christmas  savings  division  of  the 
Farmers'  National  Bank.  Springfield. 
Ohio  He  was  formerly  circulation 
manager  of  the  Springfield  Daily  News. 


— Sales — 
Appraisals 


NBVIPAPIR 

PRomnu 


Palmer,  DeWitt 
&  Palmer  sj-tS*”* 


Unusual  Opportunities 

Daily  A  Weakly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newtpaper  and  Magaaina 
Propartim 

Time*  Building,  New  York 

BnMUh0d  1910 


Sidney  D.  Long,  president  of  the 
Midwest  Circulation  ^Ianagers’  2\ssocia- 
tion,  has  appointeil  the  following  to 
serve  on  the  association’s  committees  for 
the  year- 

Membership :  Will  .\.  Butler,  Colo¬ 
rado  Springs  Telegraph;  G.  V.  Allen. 
Hutchinson  News;  and  H.  S.  Blake, 
Capper  Puhlicatinns,  Hutchinson,  Kan. 

Program:  M.  W.  Halmbacker,  Okla¬ 
homa  City  Oklahoman-Times :  Lloyd 
Smith,  Kansas  City  Kansan ;  and  Ralph 
Seaman,  St.  Louis  Globe-Democrat. 

By-Laws ;  Roy  Bailey.  Salina  Tournal ; 
John  Levan.  Denver  Post;  and  Walt  B. 
Reynolds,  Fremont  Tribune. 

Program:  H.  E.  Watkins,  Pueblo 
(Col.)  Star-Journal;  John  Levand, 
Denver  Post ;  and  W.  W.  Rhoads, 
Kansas  City. 

Publicity:  Grail  R.  Fuller,  Pueblo 
( Col.)  Chieftain ;  I.  Valentine,  Cof- 
fcyville  (Kan.)  News ;  and  William 
Badger,  St.  Joseph  News-Press. 

Newsboys’  Welfare:  .Arthur  Lecomte, 
St.  Joseph  Gazette;  John  Levand,  Denver 
Post;  and  C.  B.  McCauley,  Wichita 
(Kan.)  Beacon. 

General  Welfare:  F.  T.  Francis, 
Hastings  Tribune;  T.  C.  Denius,  Dodge 
City  (jlobe;  and  George  L.  Williams, 
lola  Register. 

Printer  Prisoner  Pardoned 

Jesse  P.  Webb,  the  only  printer  and 
newspaper  man  in  the  Oregon  State 
Prison  has  been  pardoned  after  serving 
11  jrears  of  a  life  sentence.  Mr.  Webb 
during  his  time  in  the  prison  has  edited 
and  printed  Lend  a  Hand,  considered 
one  of  the  best  prison  publications  in  the 
country  and  has  also  written  and  printed 
a  l)Ook,  The  American  Prison  System. 


iWE  OONNEa  THE  WIRES  1 


Ohio-Illinols  seetton.  a  news¬ 
paper  in  need  of  top  notch  writer, 
editor  and  ozocutivot  Forsonal 
reasons  require  our  No.  8875,  now 
getting  <4.500  in  metropolis,  to  be 
near  old  home.  Expects  to  saorl- 
flee.  Age  30,  college  trained,  ten 
years  in  the  game.  Pronounced 
"best  writer  this  olty  has  pos¬ 
sessed  in  over  80  years,”  Ask  ns. 


Fernald's  Exchange.  Inc 

Third  NatY  B’u>%„  Sprinoficlo,  Mass. 


f  Talented,  experienced,  and  highly  oMr 
cient  men,  each  a  specialist  in  his  own  f 
;^line,  ready  to  solve  yonr  problems. 


SIARRSEIWEOORPS 

immoBSormampo)^ 

MOUm  BLD0  43»«i,/ BROADWAY 
NEW  YORK 


Sandy  Carbone,  who  has  charge  of 
the  street  sales  of  the  Tacoma  (Wash.) 
News  Tribune,  has  another  profession. 
He  is  a  lightweight  boxer  and  recently 


Magoxine  for  Wheat  Growers 

The  American  Wheat  Growers’  Asso¬ 
ciated.  recently  organized  in  Minneapolis, 
will,  prior  to  May  1  establish  a  national 
magazine  as  the  organ  of  the  association. 
It  will  start  with  its  circulation  chiefly 
in  the  Middle  West  and  on  the  Pacific 
Coast  and  later  come  East. 


WANTED  I 

A  Newspaper  Circnlation  Maoager 

Over  30  years  of  age.  One  who 
has  had  at  least  three  years’  ex¬ 
perience  in  handling  crews  of 
canvassers.  Desirable  oppor¬ 
tunity  for  life-time  position  for 
right  man.  Will  start  at  rate  of 
$2,860.00  per  year,  with  assur¬ 
ance  of  working  up  to  $4,000.00, 
or  higher.  No  drinker.  Give 
references  and  outline  of  expe¬ 
rience.  Replies  confidential. 
.\-722,  Editor  &  Publisher. 
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HOMER 
BALMY 

Withes  to 
With  You 
A  Happy 
New  Year 

Dear  Mr.  E^ditors: 

Our  country’s  great  men  to  whom 
1  correspond  with  red-hot  advice  on 
the  burning  questions  of  our  time  are 
slipping  the  public  press  my  letters, 
it  would  seem. 

Well,  gentlemen,  this  is  all  right 
with  me,  and  it  also  shows  that  our 
nation's  editors  are  pretty  thoughtful 
thinkers  themselves  in  printing  them. 

Mr.  Editors,  there  is  money  in  cir¬ 
culation.  Wishing  you  the  same  and 
a  Happy  New  lot  of  subscribers. 
Cordiafiy  yours,  HOMER  BALMY 
Author  and  Literary  Writer. 

METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elstr,  Jr.,  Cen'l  Mgr. 

150  NASSAU  ST.  NEW  YORK 


PICTURES 

An  exclusive  feature 
story  of  250  words  with 
two*  or  three-column 
layout  of  pictures  in 
mat  form,  mailed  fresh 
six  days  a  week.  Ask 
for  samples. 


N.  A.  HUSE,  CMMral  MjuusgM^ 
Worid  Bldg.  New  York  Qty 


Million 

Dollar 

Hearst 

Features 

Tk»  WoiVa  CraatMl  CireaUtioa 

■•iUws 

International 
Feature  Service,  Inc. 
Kawr  Y*rk 


NEW  ORLEANS 
STATES 

ADVLRTISiNG  RATES 
AFTER  OCT.  / 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

10c  D.  &  S.  on  2,000  Lines 

Represented  by 

S.  C.  Bwckwith,  Special  Agency 

New  York  Qty 

John  M.  Branham  Co.,  Chicago 


HUNCHES 

Managing  editor  and  city  editors  are  always  on  the  lookout  for  news:  andi 
feature  ideas  that  can  be  used  locally.  Editob  &  PviLitBsa  wilt  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  it  from  thi  department.  Address 
your  contri^ttons  to  the  Hunch  Editob.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


'THE  winter  time  is  a  good  time  for  the  news¬ 
paper  owner  to  prepare  for  spring  and 
summer.  Contractors  and  job-carpenters  are  off 
duty  in  the  winter  months.  Get  them  to  out¬ 
line  their  plans  for  the  spring  and  give  them 
stories  about  the  contracts  completed  the  past 
season,  listing  the  new  buildings  constructed 
and  the  repair  jobs  completed.  The  con¬ 
tractor  in  a  small  city  is  a  limited  advertiser, 
but  he  can  be  lined  up'  for  several  ads  and 
perhaps  some  job  work  by  proper  attention  to 
his  business,  which  is  just  as  much  to  him 
as  any  man’s. — A.  K.  C. 


dollars  to  the  county  at  the  end  of  the  year. 
Is  there  need  for  improvement  in  the  handling 
of  the  indigent  of  your  state? — D.  R. 


The  government  spends  more  than  $750  in 
one  year  in  an  Iowa  city  repairing  mail  boxes 
damaged  by  careless  automobile  drivers. 
Scratching  matches  on  mail  boxes  necessitates 
painting  them  every  year  at  a  cost  of  $200 
for  paint  only.  Go  to  your  postmaster  and  he 
will  give  you  a  story  along  these  lines  which 
will  be  worth  printing. — G.  S.  Jb. 


the  smaller  towns  in  the  county  around  it. — 
B.  R.  A. 


-  Get  the  viev;  of  local  doctors,  health  officials 

A  Kansas  newspaper  published  each  week  others  on  the  following  statement  recmtly 

the  report  of  the  county  farm  agent,  centered  \  Augustus  S.  Knight,  medical  di- 

doublc  page,  and  sold  advertising  from  worM-  '  >"»"''0"oe  company  in 

“It  is  in  the  field  of  hygiene  of  the  person 
that  the  great  future  of  health  work  lies.  How 
great  is  the  stake,  is  indicated  by  the  possi- 
Working  on  the  theory  that  even  a  fool  may  b'lity  of  adding  ten  years  to  the  average  dura- 
have  an  occasional  good  idea,  a  well-known  tion  of  human  life.  Nor  is  this  an  idle  con- 
r.madian  daily  has  invited  every  member  of  its  jecture.  The  expectation  of  life  at  birth  is, 
staff,  business,  editorial  or  mechanical,  to  offer  in  America,  at  the  present  time  between  54  and 
suggestions  for  the  improvement  of  the  paper  55  years.  In  New  Zealand,  on  the  other 
in  any  department.  For  instance,  one  young  hand,  where  conditions  of  life  are  apparently 
shop  apprentice  pointed  out  an  idea  in  type-  most  favorable,  the  expectation  is  welt  over  60 
display  as  it  appealed  to .  him,  and  this  was  years.  By  combining  the  best  mortality  condi- 
later  taken  up.  No  suggestions  are  ignored  tions  in  the  various  parts  of  the  world  into 
and  all  are  carefully  considered  by  the  heads  a  hypothetical  life  table,  a  life  expectation  of 
of  departments. — F.  D.  V.  L.  65  years  is  obtained.  This  means  that  with 

_  the  medical  and  sanitary  knowledge  we  have, 

the  expectation  of  life  can  be  made  65  years 
The  Portland  (Mr. I  Telegram  is  running^  a  by  establishing  among  us  the  best  conditions  of 
“know  your  own  country  competition.”  with  mortality  now  prevailing  in  the  various  parts 
cash  prires  for  Maine  hoys  and  girls  who  of  the  world.  That  is  a  goal  worth  striving 
answer  questions  correctly  about  the  United  for,  if  we  realize  that  every  year  of  added  life 
States  and  its  geography  puhlished  in  the  for  an  adult  means  a  net  increase  of  $500  to 
paper. — J.  M.  M.  the  national  wealth,  quite  apart  from  the  im- 

-  mense  social  gains  and  the  increased  happi- 

Has  the  "jungle”  fhoho  term  for  camping  "fs*  ">any  families  which  might  otherwise 
snots  along  railroads  near  cities')  disappeared  .  ,  ,  .  , 

since  the  war.  You  can  find  out  from  local  Ask  the  police  dtyartment  head  and  others 
railroad  detectives  whether  the  “jungle”  near  aoout^  lenfrthening  the  expectation  of  life  by 
vour  citv  still  attracts  the  w.anderer.  Tf  so.  reducing  the  death  rate  from  automobiles,  and 
it  is  good  for  a  story  on  th*  come-back,  while  accidents  of  all  kinds.  C.  W.  'V.  B. 

!f  not.  the  rail  detcitl.e  can  gVe  you  good 


information  as  to  what  has  hecome  of  him. 

— B.  A.  T. 


During  a  trade  show  in  a  western  city,  one 
of  the  local  newspapers  had  an  exhibit  show¬ 
ing  an  old  log  cabin,  lighted  with  tallow  lamps, 
Stvles  in  dogs’  Sounds  unusual,  vet  the  nue  a  wooden  tub  displayed  as  a  “hath  tub,” 

dog  has  passed  and  the  collie  is  fast  giving  and  other  utensils  of  bygone  days,  while  a  pla- 
way  to  the  police  dog.  A  New  York  reporter  ‘'ard  compared  them  with  the  household  aims 
found  poodles  the  most  numerous  of  dogs.  r>{  modern  days.  A  feature  of  the  exhibit 
What  species  are  in  the  lead  in  vour  com-  w.as  the  display  of  a  copy  cf  the  first  paper 
miinifv?  Perhaps  you  c.an  get  some  prominent  printed  in  the  city  by  a  newsp,aper.— B.  .\.  T. 

dog  fancier  to  hemoan  the  present  vogue. — •  - 

G.  IT.  D.  The  Brownwood  (Texas)  Bulletin  has  in- 

-  aiigur.ated  a  contest  to  find  out  what  citizen 

Whenever  a  memher  of  the  staff  of  an  Ohio  af  ‘he  town  has,  in  the  opinion  of  its  readers, 
newspaper  scores  a  heat,  he  is  credited  with  rendered  the  best  ( community  service  for  the 
from  one  to  ten  noints.  according  to  the  value  year  1922.^  A  coupon  is  being  printed  in  the 
of  the  storv.  The  staff  memher  securing  the  poper  during  the  period  of  the  contest  and 
most  points'  each  month  is  awarded  $5.  whMe  every  citizen,  whether  man,  woman  or  child,  is 
the  names  of  the  three  leaders  are  posted  for  urged  to  send  in  a  vote  for  the  most  useful 
a  period  of  a  month  on  the  hulletin  hoard.—  citizen  of  the  year.  Each  one  so  voting  is  re- 
^  'I>  quested  to  send  in  a  300-word  letter  stating 

_  what  he  thinks  constitutes  the  best  service, 

_  .  ,  ,  ,  .  ,  -  s  though  no  one  is  allowed  to  say  anything  to 

Publication  of  a  chronological  review  of  },oost  any  particular  citizen  for  the  honor, 
local  events  each  vear  is  simplified  by  one  nothing  is 

Ohio  newspaper  which  assigns  a  memher  of  the  presented  the  winner  of  the  honor  other 

staff  to  keen  the  review  tin  daily  throughout  ^  certificate  showing  that  he  has  been 

the  vear.  When  a  galley  is  completed  it  is 

nut  into  type,  and  a  m.at  pulled.  At  the  CTd  pi^ns  to  make  this  an  annual  affair.— 

of  the  vear,  it  is  then  necessary  to  set  up  out 

a  few  days  matter  and  the  review  is  ready  to  _ 

run. — B.  A.  T.  t  .t.  .  ... 

_  )Vhat  are  some  of  the  strangest  trips  on 

.  .  •  t.  A  which  local  taxi  drivers  have  been  called? 

A  seemingly  insign  ficant  report  stating  that  j^ip, 

conditions  in  most  of  the  countv  poor  farms  of  yy^^,  striking 

Missouri  were  denressing  and  that  the  average  unusual  experiences  thev  have  ever  had? 

institution  of  this  type  in  the  State  failed  to  splendid  human  interest  stuff  could  be 

nrnvide  decently  for  the  comfort  of  the  in-  secured  by  interviewing  local  taxi  drivers 
mates  attracted  the  St.  Louis  Star  to  the  along  these  lines.— F.  H.  W. 

problem  and  an  investigation  Mowed.  The  _ 

result  has  been  a  series  of  nage  one  banner  ...  ..  ,  ....  , 

head  stories  detailing  the  shocking  state  of  A  contest  m  crochet  work  would  interest  the 
affairs  at  some  of  these  “homes  over  the  hills.”  ffm'n'ne  ceadws  of  a  newspaper  greatly, 
where  the  counties  force  diseased  and  poor  to  Every  woman  hkw  to  crochet  and  p-efers  it 
suffer  together.  The  expose  has  forced  some  ^  crochet  work  contest 

of  the  officials  involved  to  attemnt  a  remedy  <^'>"'<5  announced,  samples  of  work  to  he 
for  the  various  faults  oointed  out  in  the  Star’s  newspaper,  and  there  to  be  judged 

arfcles.  Readers  in  their  desire  to  help  better  *  committee  of  women  appointed  for  the 
the  condition  of  unfortunate  siihiects  involved  Puepos*.  The  contest  could  last  a  month,  and 
have  been  sending  in  monev  and  offers  of  each  day  a  short  sketch  and  cut  of  entrants 
service  of  v,arious  kinds.  One  model  noor  the  paper  s  news  columns.  Prizes 

farm  wBs  found  in  a  county  that  has  been  could  be  as  follows;  First  prize,  fifty  dollars; 
successful  in  conducting  its  institution  as  a  P”ze.  a  subscription  to  the  newspaper 

business  venture,  a  large  scale  farm,  while  at  l^r  two  years;  third  prize,  a  subscription  to 
the  same  time  maintaining  the  wards  of  the  nc**PaPcc  for  one  year.-W.  J.  W. 

county  in  comfort  and  happiness.  As  a  matter 

of  fact,  this  poor  farm  has  enabled  its  guests.  “Legal  Pointers  for  Readers”  are  carried  in 
as  they  might  well  he  called,  to  retain  their  an  Ohio  paper.  Each  day  some  fact  concern- 
self-respect  inasmuch  as  through  good  manage-  ing  laws  applicable  to  citizens  of  that  city  are 
ment  it  is  not  only  self-supporting,  hut  is  ac-  printed  and  explained  in  non-technical  lan- 
tually  returning  a  profit  of  ieveral  thousand  guage. — B.  A.  T. 


The  Autobiography  of 

JAMES  J.  DAVIS 

U.  S.  SECRETARY  OF  LABOR 

Is  an  Inspiring  and 
Dramatic  Story 

From  Immigrant  Boy 
to 

Cabinet  Member 
Immediate  Serial  Release 
WIRE  FOR  COPY 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


(By  Science  Service) 

Means; 

INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 
NEWS  STORIES 

in 

THE  DAILY  SCIENCE 
NEWS  BULLETIN 

Write  or  wire  for  territory  and  rates. 

SCIENCE  SERVICE 

1115  Connecticut  Ave. 

Washington,  D.  C. 


EASY 

TRICKS 

A  new  daily  feature — 1  col. 
illustrations— Just  the  thing 
for  the  long  winter  evenings. 
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That  Answers  50,000  Questions 
About  Newspapers  and  Advertising 
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(Out  in  January) 


^  Des 

I 

/  i  SEND  AT 

/  #  once 

7 

Full  page . $200  ||  Eighth  page  .  .  .  $35 

Half  page .  113  Sixteenth  page.  20 

Quarter  page  .  .  60  Contract  rates  apply. 
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1923  International  Year  Book  Number. stop  notify 
promptly  date  copy  must  be  submitted 


( signed) 


Editor  &  Publisher  for  December  30,  1922 


Quick,  Effective  Merchandising 


The  Merchandise  Column  which  appears 
daily  in  The  Globe  is  something  more 
than  a  collection  of  merchandise  items 
of  interest  to  the  general  public. 

It  is  the  medium  through  which  contact 
is  made  between  the  producer  and  the  retailer 
— the  quickest  and  most  effective  contact 
which  modem  merchandise  distributing  agen¬ 
cies  have  thus  far  evolved. 


An  instance  in  point  is  furnished  by 
Millard  H.  Herzberg  of  the  Millard  Dress 
Shop  of  127  South  Thirteenth  Street,  Phila¬ 
delphia.  There  are  five  specialty  shops  in  the 
“Millard”  group,  one  of  which  is  at  No.  212 
North  Charles  Street,  Baltimore,  and  another 
in  the  Brighton  Block  on  the  Boardwalk  at 
Indiana  Avenue,  Atlantic  City. 

On  December  14th  there  appeared  in  The 
Globe  Merchandise  Column  the  following  item: 


“There  is  a  brand-new  dress  in  town  and  its  popularity, 
particularly  with  the  younger  set,  seems  assured.  It  is 
a  product  of  a  big  knitting  mill,  which  is  booking  orders 
from  all  the  high-class  stores.  The  dress  is  a  two-piece 
affair  made  of  a  knitted  fabric  of  wool  or  combinations 
of  wool  and  fibre  silk.  The  blouse  is  pulled  on  like  a 
sweater.  /  saw  one  of  the  dresses  yesterday  on  a  model 
of  the  flapper  type  and  the  effect  was  stunning.  /  can 
imagine  how  the  garment  will  take  with  girls  uho  dote 
on  raiment  which  will  set  them  off  from  the  throng. 
A  bizarre  effect  is  what  girls  want  and  they  will  certainly 
have  it  in  this  knitted  suit.  It  will  probably  be  early 
spring  before  the  garment  will  be  seen  on  the  street." 


The  Cause 


It  attracted  the  attention  of  Mr.  Herz¬ 
berg  at  the  Majestic  Hotel  in  Philadel¬ 
phia  that  evening  and  he  immediately 


addressed  to  the  conductor  of  the  column 
a  letter,  of  which  the  following  is  a  repro¬ 
duction: 


“As  a  regular  reader  of  The  Globe  on  my  re¬ 
turn  trips  to  Phila.  twice  weekly,  I  enjoy  your 
column,  and  am  interested  in  the  NEW  DRESS 
mentioned  in  to-day's  (12-14  issue.  Please 
let  me  have  name  and  address  of  manu¬ 
facturer  and  am  enclosing  self-addressed 
envelope  Appreciating  this  courtesy,  /  am 
Very  truly  yours, 

MILLARD  H.  HERZBERG.” 


The  Result 


This  letter  came  to  hand  on  Friday  and  Mr. 
Herzberg  was  given  the  name  and  address  of  the 
manufacturer  of  the  garments  referred  to. 

While  this  is  undoubtedly  a  record  for  speedy 
contact  between  a  manufacturer  and  retailer  neither  of 
whom  knew  that  one  wanted  to  buy  something  the 
other  desired  to  sell,  it  is  an  everyday  occurrence  in  the 
far  reaching  influence  of  The  Globe’s  Merchandise 
Column. 


The  Globe  has  more  readers  among  the  retailers 
of  the  East  than  any  other  New  York  paper.  These 
retailers  know  the  extreme  care  exercised  by  The 
Globe  in  presenting  the  news  of  the  day,  especially 
the  news  which  influences  business  operations,  and 
they  place  implicit  faith  in  what  The  Globe  says. 

This  confidence  is  reflected  in  Mr.  Herzberg’s 
letter,  which  likewise  demonstrates  that  through 
The  Globe  New  York  manufacturers  can  obtain  a 
quick  and  safe  outlet  for  their  products. 
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ax.  R.  R.  McC/)RMlCK 


^’Tpl  ill  ('-hicago  Tribune  com- 
mcmoralcvl  its  seventy- fi\e 
sears  of  active  life  by  announcing 
on  Its  birthday.  June  lo,  last,  prizes 
of  $100,000  to  architects  for  plans 
of  a  new  building: 


“ — to  adorn  w  ith  a  mon  iment  ot 
cndunniibc.iuts'  '  rn  which 
the  Tribune  has  prospered  so 
iimarin<;lv. 

“ — to  create  a  structure  which 
will  be  an  inspiration  and  a  model 
for  t’.encrations  of  ntwspapicr 
publishers. 


1  he  competition  was  conelucted 
under  the  rules  of  the  American 
Institute  t)f  .Architects  and  more 
than  iHoo  members  of  that  profes¬ 
sion  from  every  part  of  the  world 
responded  and  designs  were  sub¬ 
mitted  by  two  hundred. 

The  first  prize  of  $50,000  was 
awarded  for  the  design  submitted 
b\  John  Mead  1  low  ells  and  Ray¬ 
mond  M  1  lood.  associates,  of  New 
York.  I  he  story  of  the  achieve¬ 
ments  of  the  Tribune  as  a  news¬ 
paper  are  retold  in  the  advance 
from  a  rcxim  over  a  grocery  store, 
shown  below,  to  the  tower  of 
dignified  magnificence  at  the  right 
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THL  new  structure  will  be 
named  the  I  ribune  l  ower 
and  will  (Kcupy  a  plot  of  <;roun>.i 
100XIJ5  feet  on  North  Michigan 
lioLilevarel  immediately  in  front 
of  the  present  Iribune  Plant 
show  n  below . 

The  second  prize  award  was 
won  by  the  design  submitted  b\ 
Elicl  Saarinen,  of  I  Iclsingfors,  I  in¬ 
land  His  assfKiates  in  preparation 
were  INvight  (j  Wallace  and 
Bertcll  Cji'cnman.  of  Chicago 
Mr.  Saarinen's  design,  shown  at 
the  left,  was  received  during  the 
closing  days  of  the  competition  and 
created  a  sensation.  Mr  Saarinen 
was  an  entrant  in  the  Hague  Peace 
Palace  competition  and  the  winner 
of  the  second  prize  with  a  design 
that,  like  this  one  submitted  to 
the  I  ribune  had  that  touch  of 
northern  Europe  that  gives  an 
architectural  individuality 

The  w  inners  in  the  I  ribune 
competition  were  announced  on 
Ocember  trd 

Nothing  that  has  ever  before 
been  done  by  a  newspaper  has 
attracted  wider  attention  among 
the  lovers  of  enduring  beauty  than 
the  unusual  method  adopted  by 
the  'Iribune  to  mark  a  passing 
birthdav. 


P 


i 
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T  RIBUNE  TOWER  will  rise 

from  the  ground  to  a  height 
of  400  feet.  In  compliance  w  ith  the 
building  laws  of  Chicago  the  struc¬ 
ture  will  be  occupied  to  a  height  of 
260  feet.  That  height  comprises 
twenty-one  stories.  The  rest,  140 
feet,  is  for  inspiration,  not  alone 
for  the  men  and  women  w  ho  make 
the  Tribune,  but  for  all  the 
builders  for  a  greater  future  who 
pass  that  way. 

Only  a  few  years  ago  the  modern 
downtown  building  of  the 
Tribune,  at  the  corner  of  Dear¬ 
born  and  Madison,  shown  below, 
was  considered  a  wonder  achieve¬ 
ment  in  newspaper  building  and 
has  been  visited  by  newspaper 
owners  from  every  part  of  the 
world. 

Now  it  is  to  be  pushed  aside  by 
this  greater  structure  that  is  to 
cost  $7,000,000.  Several  of  those 
millions  w  ill  be  spent  for  beauty — 
beauty  that  typifies  progress  tow  ard 
higher  ideals. 

The  third  prize  of  $10,000  was 
won  by  the  design  submitted  by 
W'illiam  Holabird  and  Martin 
Roche  of  Chicago,  and  shown  at 
the  right. 
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IPOITOR  &  PUBLISHER  presents  these  de- 
signs  with  its  regular  monthly  Mechanical 
Number  as  service  to  the  many  publishers  who 
are  constantly  seeking  exterior  beauty  as  well  as 
interior  practicability  in  the  future  homes  of  their 
dreams,  for  it  must  be  remembered  that  this  was 
a  contest  for  beauty  and  monumental  inspiration. 
The  design  below  was  submitted  by  Louis  Lott  of 
f^avton,  Ohio. 


A  SIDE  from  the  three  grand  prizes,  totalling 
$80,000,  ten  prizes  of  $2,000  each  were 
made  in  allotments  to  ten  recognized  American 
architects,  who  were  invited  to  enter  the  com- 
F>etition  and  who  did  enter.  This  was  done  by 
the  Tribune  in  order  to  assure  the  interest  of 
the  foremost  American  architects.  The  design 
shown  above  were  submitted  by  Kenneth  McDonald, 
Jr  ,  and  Maurice  Couchot,  of  San  Francisco. 


TTX  S'rLH')^  INCj  these  designs  from  many 
^  nations,  one  is  struck  by  the  effect  that  the 
outstanding  architectural  structures  of  each 
nation  has  had  upon  the  minds  of  the  men  here 
striving  for  the  greatest  beauty  possible  in 
modern  buildings.  Fhere  is  a  touch  that  makes 
architecture  from  each  nation  differ  and  it  was 
never  better  exemplified  than  in  the  designs 
submitted  for  the  I  ribune  I'owcr.  Above  is  a 
design  submitted  by  Louis  Bourgeois.  Francis  E 
Dunlif^  and  Charles  L.  Morgan,  of  Chicago. 
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TIN  STUDYING  the  design  which  won  the  first 
prize,  it  will  be  observed  that,  using  the 
architectural  phrase,  the  building  has  been 
"stepped  back"  from  only  one  side.  This  occurs 
at  a  height  of  200  feet  and  preserves  on  the 
lx)ulevard  side  and  north  ant.1  south  sides  the 
effect  of  a  nearly  square  tower,  lifting  its  mighty 
bulk  to  a  height  of  400  feet.  Below  we  have  the 
design  of  Felix  Cabarrocas,  of  Havana,  Cuba. 


Vll 


111  Tribune  Tower  will  climb  into  the  air 
naturally,  carrying  up  its  main  structural 
lines,  binding  them  together  with  an  open  para¬ 
pet  Military  Gothic  is  the  style  of  this  new 
home  (jt  the  Tribune,  and  it  is  the  general 
opinion  that  it  has  never  been  better  defined. 
Above  we  have  a  design  by  Otto  Hoffman,  of  Austria. 


— ’  . . i'-"'"' 
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IILE  140  feet  of  the  prize-winning  design 
'■  ^  has  been  given  over  entirely  to  the  Tower 
of  Inspiration  it  will  be  noted  that  the  structure 
has  not  been  treated  as  a  building  and  a  tower — 
it  is  not  one  thing  set  on  top  of  another.  It  is  a 
unit  and  as  such  will  stand  as  a  Gibraltar  on 
this  new  and  growing  avenue  of  commerce. 
Below  we  have  a  design  submitted  by  Thomas  J. 
George,  oj  Sew  York  City. 


vin 
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'’^HE  first  home  of  the  Tribune  was  a  single 
room  over  a  grocery  store  in  a  building  at 
the  south-west  corner  of  Lake  and  LaSalle  streets. 
The  first  edition  of  400  copies  was  pulled  on  a 
Washington  hand  press,  worked  by  one  of  the 
editors,  on  June  10,  1847.  It  s  a  long  journey 
from  that  home  to  the  new  structure  that  will 
grace  Michigan  Boulevard.  Above  we  have  the 
design  submitted  by  Pierre  La  Bourgeois,  of  Nancy, 
France. 


npHE  progress  of  the  (Ticago  Tribune  during 
its  seventy-five  years  is  the  history  of  the 
great  Middle  West.  In  it  we  find  the  story  of  the 
growth  of  our  nation  from  an  uncertain  infant 
to  a  sure  and  secure  giant.  Below  we  have  the 
design  submitted  by  Edmund  S.  Campbell,  of 
Chicago. 


population  of  Chicago  when  the  first 
Tribune  appeared  was  only  16,000.  Joseph 
Medill,  who  was  later  to  become  its  great  editor, 
was  still  practicing  law  in  Coshocton,  Ohio. 
Joseph  K.  C.  Forrest,  Jam^s  J.  Kelly  and  John  E. 
Wheeler  were  the  Tribune  originators.  Before 
the  paper  was  a  month  old,  howev^er,  Kelly  had 
withdrawn  to  enter  the  more  profitable  leather 
business.  Above  we  have  the  design  submitted  by 
Hugh  G.  Jones,  of  Montreal,  Canada. 
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^’^HOXl.XS  .-X.  STEW  .\RT  assumed  the  editor¬ 
ship  in  those  early  days  and  in  that  first  year 
the  Tribune  bought  the  plant  and  equipment 
of  the  “Gem  of  the  Prairie."  Below  we  have  the 
design  submitted  by  Hamilton  Scott  and  John 
A.  VV’.  Grant,  of  Edinburgh,  Scotland. 
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TTN’  1851,  Whig  politicians  purchased  the  share 
of  Mr.  Scripps.  He  and  William  Bross  one  year 
later  founded  another  paper.  General  William 
Duane  Wilson  representing  the  new  ownership 
was  installed  as  Editor.  An  evening  issue  was 
started  but  was  short-lived.  The  design  below 
was  submitted  by  Ralph  Thomas,  talker  (p 
McKenzie,  Voorhees  G Gmelin,of  Sew  York  City. 


TTN  1848  Forrest  withdrew  from  the  Tribune 
and  his  third  interest  became  the  property  of 
John  L.  Scripps.  Two  (x:currences  that  year  make 
it  a  memorable  one.  On  May  22nd,  fire  destroyed 
the  Tribune  property  and  publication  was 
suspended  for  two  days;  December  bth,  the 
Tribune  installed  the  first  telegraphic  news 
service  in  the  West.  Above  we  have  the  design 
submitted  by  D.  Id  Burnham  Co..  Chicago. 


1 
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(jn\N  JUNE  i8,  1855,  Joseph  Medill  secured  a 
third  interest  in  the  Tribune  pro{'>ertv. 
and  Dr.  Chas,  H.  Ray  a  fourth  interest.  The  name 
of  the  purchasing  firm  then  became  W  right, 
\ledill  &  Co.  Belou  we  have  the  design  submitted 
by  Joseph  Schwartz,  oj  I Mxemburg. 


npHE  Tribune  was  only  eight  years  old  when 
Joseph  Medill  became  the  guiding  force  in 
it.  He  was  then  thirty-two  and  remained  the 
guiding  force  for  forty-four  years,  but  to  the 
end  he  had  young  colleagues.  Above  we  have  the 
design  submitted  by  Charles  II  Bebb  and  Carl  F. 
Gould,  oj  Seattle. 
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always  guided  the  Tribune  and  even  when 
the  grandsons  of  Med  ill  took  up  their  work  they 
were  not  so  old  as  he  was  when  he  went  West 
to  do  his  big  work  in  the  world.  Below  we  have 
a  design  submitted  by  William  T.  Gregory  and 
B.  R.  Saunders,  of  London,  England. 


^11 ''HE  Tribune  was  not  Joseph  Medill's  first 
venture  in  journalism.  He  had  successfully 
established  the  Cleveland  Leader  before  jour¬ 
neying  West,  where  he  met  Dr.  Ray,  and  brought 
to  him  a  letter  of  introduction  from  Horace 
Greeley.  It  was  Greeley  who  urged  this  young 
man  to  embark  in  journalism  in  Chicago.  Above 
we  have  a  design  submitted  by  .Andrew  \.  Rebori, 
of  Chicago. 
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TIN  1858,  the  Tribune  absorbed  the  Demo- 
cratic  Press.  That  brought  into  the  firm 
Deacon  William  Bross  and  John  Locke  Scripps 
again.  For  two  years  the  paper  was  known  as 
the  Press  and  Tribune,  but  then  reverted  to 
Chicago  Tribune.  Above  we  have  a  design  sub¬ 
mitted  by  John  Wynkoop,  of  Sew  York. 


ITOSEPH  MEDILL  went  to  Chicago  and  be- 
“^came  editor  of  the  Tribune  in  1863,  following 
his  purchase  of  the  stock  of  Dr.  Ray.  Scripps 
had  left  the  Tribune  two  years  earlier  when  he 
was  appointed  Postmaster  of  Chicago  by  Lin¬ 
coln.  Below  we  have  the  design  submitted  by  S.  S. 
Spencer  G  Son,  of  Chicago. 


i'S'i-ll 
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it  was  in  1863,  Medill,  Cowles  and  Bross 
founded  the  original  Tribune  family,  which 
grew  to  include  Horace  White.  This  “family  " 
survives  today  through  direct  descendants.  Below 
we  have  the  design  submitted  by  George  F.  Schreiber, 
of  Chicago. 


^^^LFRED  COWLES  had  accompanied  Medill 
from  Cleveland  to  (Ticago,  where  he  served 
the  young  publishing  firm  as  hKK)kkeeper  and 
was  later  to  buy  into  the  pro|'>erty  .Above  we 
have  the  design  submitted  by  .Arthur  Frederick 
.Adams,  of  Kansas  City 


OCTOBER  8  anJ  q,  1871.  (Ticago  was 
swept  by  fire.  The  Tribune's  credit  the 
day  before  w  as  said  to  ha\  e  been  gcxxj  for  more 
than  $100,000  ('^n  October  11,  the  business 
manager  had  to  borrow  $t>4  from  personal 
friends  to  buy  paper  with  which  to  resume 
publication  on  October  12  Above  we  have  the 
design  submitted  by  Lipfoincott  Billson.  of 
Melbourne.  Australia 
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THE  early  group  that  made  the  Tribune, 
Medill  was  a  great  builder.  He  believed  his 
a  great  work,  and  under  his  guiding  hand  the 
Tribune  became  a  part  of  the  life  of  the  grow¬ 
ing  city.  Below  we  have  the  design  submitted  by 
Ernesto  Fuchs,  Guadalajara,  Mexico. 
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OCTOBER  q,  1872,  the  Tribune  was 
again  published  from  its  old  location,  but  in 
a  new  building.  It  had  survived  with  others  the 
greatest  trial  that  had  befallen  an  American  city. 
Below  we  have  the  design  submitted  by  Lippop. 
K.  Jankowski,  of  'W  arsaw,  Poland. 


"^^HAT’S  THE  NEWS?  ”  w’ere  the  last  words 
of  Joseph  Medill,  who  died  March  16,  i8qq, 
at  San  Antonio,  Texas.  He  was  succeeded  by  his 
son-in-law’,  R.  W.  Patterson,  who  had  been 
acting  as  general  manager  of  the  paper.  Above 
we  have  the  design  submitted  by  Hermann  Herter, 
Zurich,  Switzerland. 


BROSS'  lost  active  contact  with 
the  Tribune  while  serving  as  Lieutenant- 
Governor  of  the  state  of  Illinois  from  i8b5-i8bQ. 
It  was  in  the  latter  year  that  the  Tribune 
moved  from  51  Clarke  St.,  where  it  had  been 
published  for  many  years,  to  a  four-story  building 
of  Joliet  marble  at  Dearborn  and  Madison. 
Below  we  have  the  design  submitted  by  Olaf  Boye, 
Crawford  Jensen,  and  L.  W.  Wilhelmsen,  of 
Christiania,  Norway. 
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A  LTHOLIGH  Scripps  ceased  his  active  con- 
nection  with  the  Tribune  in  ’61,  he  did 
not  sell  his  interest  until  ’65,  when  Horace  White 
purchased  it  and  assumed  the  editorship.  White 
continued  in  that  capacity  until  1874,  while 
Medill  gave  much  of  his  time  to  the  proceedings 
of  the  Illinois  Constitutional  Convention  and  as 
Mayor  of  Chicago.  Above  we  have  the  design 
submitted  byFrederickStuhmke,  of  Berlin, Germany. 


> 


F.dilor  &  Publisher  for  December  30,  1^22 


Tj^  W  PA TTtiRSON  died  in  luio  He  had 
been  president  and  editor-in-chief  of  the 
Tribune  since  the  death  of  Joseph  Medill 
Shortly  after,  Medill  McCormick,  now  United 
States  Senator  and  grandson  of  Joseph  Medill, 
who  had  been  acting  as  publisher,  severed  his 
connection  with  the  newspaper.  Below  we  have 
the  design  submitted  by  James  Gamble  Rogers,  of 
\ew  York  City. 


TC'RL'.U  'TR.XDE  probably  caused  the  break 
between  Mr  White  and  Mr  Medill  and 
caused  the  former  to  leave  the  Tribune  and 
placed  Mr  Medill  in  complete  charge  in  1874, 
following  a  tour  of  Europe  :\boie  we  have  the 
design  submitted  by  Bertram  G.  Goodhue,  of  \ew 
York  City. 
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ilLE  R  R.  McCormick  and  Joseph  Medill. 

Patterson  were  absent  in  military  service 
during  the  World  War,  W'illiam  H.  F  ield  was 
in  charge  Today  the  Tribune  is  building  for 
the  future.  Above  we  have  the  desig,n  submitted 
by  Schmidt,  Gordon  and  Martin,  of  Chicago. 


R.  McCORMICK,  a  brother  of  Medill 
^  McCormick,  was  made  treasurer  of  the 
Tribune  in  looo.  and  his  cousin,  j.  M.  Patter¬ 
son,  was  made  secretary  the  same  year.  In  1014. 
they  assumed  complete  control  as  editors  and 
publishers.  Below  we  have  the  design  submitted 
by  Lucian  E.  Smith,  of  XewYork  City. 
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America  (upper  left) 

Architects:  B.  H.  &  C.  W  hinston, 
of  New  York  City. 

America  (upper  right) 

Architects  Alfred  Fellheimer  Stew¬ 
art  Wagner,  of  New  York  City. 

Japan  (center) 

Architect:  Richard  Yoshijiro,  of  Mine. 

America  (lower  left) 

Architect:  Albert  j.  Rousseau,  of  .Ann 
.\rbor,  Michigan. 

Hungary^  (lower  right) 

Architect;  Prof.  Dr.  Ing  Lechner  Jeno, 
of  Budapest. 
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America  (upper  left) 

Architect:  Guy  Lowell,  of  Boston 
America  (upper  right) 

Architect:  Frank  Fort,  of  New  York 
City. 

America  (center) 

Architect :  Claude  Bragdon,  of  Roches¬ 
ter,  New  York. 

America  (lower  left) 

Architects:  Butler  &  Corse,  of  New 
York  City. 

America  (lower  right) 

.Architects :  Henry  Horn  Bostel  Eric 
Fischer  Wood,  of  Pittsburgh,  Pa. 
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.4jncri(«  Cupper  left) 

Architect  Jarvis  1  iunt,  of  C'.hicaKO 
Hunsary  (upper  right) 

Architects  l-cchner  Loraud  fik'  Kau- 
trky  I  ivaJar,  of  Budapest 
Fra  nee  (center) 

Architect  l^arry  1  lammond  Pierks,  of 
Paris. 

Holland  (lower  left) 

.Architect  1.  Ik^ie  of  Amsterdam 
Ameriia  (lower  right) 

Architect  Alfred  Morton  (iithens,  of 
New  A'ork  C'ltv 
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Scotland  (upper  left) 

Architects  Hutton  &>  'I'aylor,  of 
Glasgow. 

America  (upf>er  right) 

.Architects  He-witt  ii:  Brown,  of  .Min¬ 
neapolis. 

Holland  (center) 

.Architects.  Meischke  &;  Schmidt,  of 
Rotterdam. 

America  (lower  left) 

.Architect;  Benjamin  W’istar  Morris,  of 
New  York  City. 

America  (lower  left) 

■Architect;  Peter  j.  Weber,  of  Chicago. 


Editor  &  Publisher  for  December  30,  1922 


Giuseppe 
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